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and  where  Copley  Newspapers 
were  founded  in  1905.  We 
celebrate  1980  —  “our  Diamond 
Anniversary  Year”  —  along  with 
our  “sister”  Copley  Newspapers 
in  Illinois  and  California! 


Aurora,  Illinois 

...  the  home  of 

The  Beacon-News 


“serving  one  of  the 
fastest  growing  markets 
in  the  Chicago 
ADi/SMSA 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


wevG 

JUST  INCROISeD 
VOUR 

eonoRi^L 

POWGRS 

Our  P-1888  second-generation  portable  editing  terminal 
has  a  lot  of  new  features:  Custom  programming,  a 
number  of  new  editing  capabilities,  bigger  memory,  plus 
greater  flexibility  in  transmission. 

What  it  doesn’t  have  is  more  weight.  In  fact,  it’s  the 
lightest  portable  we’ve  ever  made. 

This  means  reporters  can  develop  stories  in  the  field, 
edit  them,  and  then  transmit  type-ready  copy  to  your 
typesetting  systems.  All  in  a  minimum  amount  of  time, 
over  regular  telephone  lines. 

Consider  the  new  features:  A  216,000- 
character  storage  memory,  a  big  884-char- 
acter  display,  and  an  “area”  delete  that 
allows  you  to  edit  very  large  blocks  of  copy. 

There’s  even  a  Search  and  Replace  feature 
that  searches  and  replaces  a  string  of  up  to 
12  characters. 

There  are  valuable  features,  many  of 
which  were  found  previously  only  on  our 
bigger  bureau  terminals. 

Now  they’re  on  the  move.  In  our  new 
lightweight  P-1888. 

Why  not  get  all  the  details?  Write:  Tele¬ 
ram  Communications  Corporation,  2  Corporate  Park 
Drive,  White  Plains,  New  York  10604.  TELEX  646658. 
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MARCH 


23-25— Central  States  Circulation  Managers  Association,  Galt  House, 
Louisville,  Ky. 

26- 28 — America'East  Newspaper  Production  Conference,  Hershey  Con¬ 

vention  Center,  Hershey,  Pa. 

27- 29 — Illinois  Press  Association,  Collinsville  Holiday  Inn,  III. 

28- 29 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  12 

Conference,  Little  Rock,  Ark. 

28-30 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  2 
Conference,  Charlotte,  N.C. 

30-Apr.  5 — ANPA/INPA  Newspaper  Executives  Marketing  Seminar, 
Scottsdale  Conference  Center,  Scottsdale,  Ariz. 


APRIL 

I- 2 — Landon  Seminars,  "The  Newspaper  and  Alternate  Delivery",  Hyatt 

House,  Los  Angeles,  Calif. 

7-10 — American  Society  of  Newspaper  Editors,  Washington  (D.C.)  Hil¬ 
ton. 

9-12 — International  Circulation  Managers’  Association,  15th  manage¬ 
ment  seminar.  University  of  Missouri. 

II —  Maine  Press  Association  spring  conference,  Orono,  Me. 

11- 13 — Louisiana  Press  Association,  New  Orleans,  La. 

10-12 — New  Jersey  Publisher  Association  Advertising  Conference,  Tami- 
ment.  Pa. 

12- 16 — Inland  Daily  Press  Association,  "Print  '80,"  McCormick  Place, 

Chicago,  III. 

13- 16 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Scottsdale  Mall,  Scottsdale,  Ariz. 

16-17— Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

18-20 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  8 
Conference,  Arlington,  Texas. 

21 — The  Associated  Press,  Sheraton-Waikiki,  Honolulu. 


22— United  Press  International,  Sheraton-Waikiki,  Honolulu. 


21-23 — American  Newspaper  Publishers  Association  convention,  Shera¬ 
ton  Waikiki  (convention  headquarters),  Honolulu. 

24-25— Tennessee  Press  Association  advertising  conference,  Nashville, 
Tenn. 


24-26 — Kentucky  Weekly  Newspaper  Association,  Harley  Motor  Inn, 
Lexington,  Ky. 

27-May  1 — Newspaper  Purchasing  Management  Association,  Portland 
Hilton,  Portland,  Ore, 


MAY 

1- 3 — Southern  Short  Course  in  News  Photography,  Bordeaux  Conven¬ 

tion  Center,  Fayetteville,  N.C. 

2- 3— Virginia  Press  Association  ad  conference,  Richmond,  Va. 

3- 4 — North  Carolina  Press  Association  Mechanical  Conference  annual 

meeting,  Jane  S.  McKimmon  Extension  Educational  Center,  North 
Carolina  State  University,  Raleigh,  N.C. 

4- 7 — International  Newspaper  Promotion  Association  50th  annual  In¬ 

ternational  Conference,  Waldorf-Astoria,  New  York. 

4-16 — Gannett  Newspaper  Foundation  Circulation  Management  De¬ 
velopment  Seminar,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

5- 7 — International  Press  Institute  29th  General  Assembly,  Palazzo  dei 

Congress!,  Florence,  Italy. 

9-10 — Hoosier  State  Press  Association’s  46th  annual  convention,  Hyatt 
Regency,  Indianapolis. 

9-10 — ^Advertising  Executives  Association  Cf  Chio  Daily  Newspapers, 
Spring  Conference,  Kings  Island  Inn,  Kings  Mills,  Chio. 

11-12 — Mid-Atlantic  Circulation  Managers’  Association  spring  confer¬ 
ence,  Howard  Johnson’s,  North  Myrtle  Beach,  S.C. 

13- 16 — Suburban  Newspapers  of  America  annual  convention.  Royal 

Sonesta,  New  Crieans,  La. 

14- 17 — American  Association  of  Advertising  Agencies,  annual  meeting. 

The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

15- 16 — Allied  Publishers’  Annual  Meeting,  Valley  River  Inn,  Eugene,  Cre. 
18-21 — Institute  of  Newspaper  Controllers  and  Finance  Officers  national 

spring  conference,  Doral  Country  Club  and  Hotel,  Miami,  Fla. 

25-28 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Tel  Aviv, 
Israel. 
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AFTER  FIRE  HIT  THE 
NEVADA  APPEAL, THEY 
NEEDED  A  LOT  MORE 
THAN  SYMPATHY. 


On  Wednesday,  March  28, 1979,  fire  struck  the  Nevada  Appeal, 
destroying  everything  but  the  pressroom. 

Eight  days  later,  the  115-year  old  Carson  City  daily  was 
publishing  under  its  own  power.  Their  comeback  is  a  graphic 
example  of  the  power  of  people  working  together. 

The  morning  after  the  hre.  Appeal  executives  arranged 
to  continue  publication  by  temporarily  utilizing  company 
facilities  in  Las  Vegas.  Meanwhile,  Chemco  / 

representative  Paul  Shirk  and  Appeal  production  / 

manager  Jack  Gibson  began  searching  the  rubble  / 
and  their  memories ,  compiling  lists  of  all  the  / 

cameraroom,  darkroom  and  platemaking  f 

equipment  and  supplies  needed  to  get  things  / 
going  again  in  Carson  City.  What  they  / 

needed  was  just  about  everything,  from  ^ 
new  camera  to  T-squares.  y 

All  the  resources  of  Chemco  were  ^  - 

mobilized  for  the  replacement  job.  Jr 

When  truck  and  airline  strikes  made  Jw 
normal  deliveries  impossible,  M 

Chemco  people  used  their  own  M 
vehicles  to  fill  the  gap.  M 

By  Monday  of  the  next  ^ 

week  Chemco  experts  . 

were  personally 

supervising  the  ■  9 

construction  of  new 

temporary 

darkroom  and 

cameraroom  , 

facilities.  And  by 

Friday,  just  8  ' 

incredible  days  up 

from  the  ashes,  the 

plant  was  back 

tells  you 

about  the  determination  of  the 
people  at  the  Appeal 
And  the  commitment 
people  at  Chemco. 


photoproducts  CO. 

Division  of  Powers  Chemco,  Inc. 

Charles  Street,  Glen  Cove,  N.Y.  11542 
Telephone  (516)676-4000 

We  get  personal  about  service. 


Newsbriefs  Photo  credits 


Schurz  buys  tv  station 

WATU  Channel  26  NBC  in  Augusta,  Georgia  was 
purchased  by  Schurz  Communications,  a  South  Bend, 
Indiana,  based  publisher  group  broadcaster  for  $5  million. 
Seller  is  Augusta  Telecasters,  J.  Thomas  Jones,  president 
and  Francis  H.  Robertson  are  100%  stockholders.  Schurz 
Communications  also  own  the  South  Bend  Tribune,  the 
Evening  and  Sunday  newspaper,  as  well  as  7  other 
newspapers  in  California,  Kentucky,  Maryland  and  Indiana. 
In  addition  Schurz  owns  WSBT  Channel  22,  CBS 
Television  in  South  Bend,  WDBJ  Channel  7,  CBS  in 
Roanoke,  Virginia,  WSBT-am  and  WWJY-fm  South  Bend, 
Cable  Television  systems  in  Hagerstown,  Maryland  and 
Coral  Springs,  Florida.  Sherman  &  Brown  Associates  of 
Miami  initiated  this  transaction  and  assisted  both  buyer  and 
seller  in  the  negotiations. 

Times  Mirror  Co.  must  divest 

The  Connecticut  state  Public  Utilities  Commission  dealt  a 
severe  blow  to  the  Times-Mirror  Company  March  6  by 
upholding  an  earlier  ruling  which  forces  the  company  to 
divest  itself  of  either  the  Hartford  Courant  or  two  cable 
television  outlets  by  April  of  next  year. 

The  state  PUC  found  the  cross-ownership  of  the 
newspaper  and  the  cable  franchises  “not  in  the  public 
interest.” 

The  Times-Mirror  Company,  which  purchased  the 
Courant  for  $105.6  million  in  1978,  is  expected  to  retain  the 
newspaper  and  sell  the  cable  franchises,  which  are  located 
in  Hartford  and  nearby  Meriden,  Conn.  The  Courant  is  the 
largest  newspaper  in  Connecticut. 

The  decision  by  the  three-member  PUC  control  panel 
was  unanimous. 

Tal-Star  to  be  phased  out 

General  Automation,  parent  company  of  Tal-Star 
Computer  Systems,  announced  this  week  it  was  phasing  out 
the  Tal-Star  company  operations.  Tal-Star  has  been  a 
supplier  of  front-end  text  systems. 

The  parent  company  did  not  disclose  plans  for  take-over 
of  the  existing  client  base  by  any  other  supplier. 

GA  executives  could  not  be  reached  for  comment. 

Empire  changes  name 

Empire  Newspaper  Supply  Corporation  changed  its  name 
February  29,  to  Gannett  Supply  Corporation.  William 
Metzfield  is  president. 

The  announcement  said  outstanding  agreements  with 
Empire  will  be  honored  and  upon  renewal  the  name  change 
will  take  place. 

Gannett  Supply  asked  in  its  letter  to  suppliers  to  join  in  a 
commitment  to  equal  opportunity  employment  and  assure 
Gannett  Supply,  in  writing,  that  they  are  in  compliance  with 
the  equal  employment  opportunity  policy. 

News  blackout  lifted 

Los  Angeles  County  Sheriff  Peter  Pitchess  has  lifted  a 
4-month  news  ban  against  KCET-tv  following  a  concerted 
protest  by  print  and  broadcast  organizations. 

The  medi..  representatives  took  their  complaint  to  the 
county  board  of  supervisors  which  last  week  issued  a 
resolution  calling  on  all  department  heads  to  furnish 
information  “without  discrimination”  to  members  of  the 
media. 

Pitchess  had  prohibited  sherifT s  deputies  from  giving 
news  information  to  KCET,  after  a  November  7  program 
which,  the  sheriff  said,  was  unjustly  critical  in  reporting 
brutality  complaints  against  some  deputies. 


By  John  S.  Bodkin 

It  happens  every  so  often.  The  anniversary  of  the  famous 
flag-raising  on  Iwo  Jima,  a  new  book  of  the  great  pictures  of 
all  time,  the  death  of  one  of  the  principals  in  the  scene  atop 
Mount  Suribachi,  all  have  prompted  me  to  spell  out  what 
really  happened  that  fateful  week  in  February,  1945. 

I  was  a  photo  editor  of  the  Associated  Press,  on  military 
leave  as  a  U.S.  Navy  lieutenant.  After  two  years  aboard  a 
destroyer  in  the  Atlantic,  I  was  assigned  as  photo  editor  at 
CINCPAC’s  advanced  headquarters.  The  Iwo  Jima  operation 
started  just  five  days  after  my  arrival.  The  Fleet  Still  Picture 
Officer  to  whom  I  reported  was  LCDR  John  Drennan, 
USNR,  still  active  as  a  free  lance  photographer  and  news¬ 
man  on  Long  Island,  New  York. 

Joe  Rosenthal,  AP  photographer  assigned  to  the  Iwo  Jima 
operation  for  the  Still  Picture  Pool,  had  already  left.  The  late 
Murray  Beffler  was  on  hand  as  the  Still  Picture  Pool  Coor¬ 
dinator.  He  also  was  an  AP  photo  editor. 

Following  several  weeks  of  heavy  bombardment  by  the  big 
ships  of  the  U.S.  Fleet,  the  Marine  Corps  assault  began  at 
0700  hours  Monday,  February  19. 

Rosenthal  was  in  the  second  wave  of  the  assault.  1  feel 
sure  that  had  he  not  made  the  flag-raising  picture,  photos  he 
produced  as  his  landing  craft  approached  the  Iwo  Jima  beach 
would  have  been  selected  as  the  outstanding  combat  photos 
of  World  War  11.  The  February  19  photos  had  Pulitzer  Prize 
written  ail  over  them. 

The  United  States  did  not  have  an  airstrip  on  the  island. 
Photos,  stories  and  features  had  to  be  shipped  to  Guam  via 
flying  boats.  The  flying  boat  base  was  at  Saipan,  about  100 
miles  from  Guam.  Thus  it  was  necessary  for  the  flying  boat 
messenger  plane  to  take  off  from  the  open  sea  and  fly  to 
Guam,  swooping  low  over  Agana  Airport  and  dropping  mail 
sacks  loaded  with  film  and  news  copy.  On  the  first  day,  film 
and  copy  made  that  day  were  received  on  Guam  the  same 
day.  As  Marines  moved  further  inland  and  up  the  sides  of 
Suribachi,  time  lag  in  obtaining  copy  became  greater. 

Each  day  brought  its  shipment  of  film  and  news  stories 
back  from  Iwo.  Our  small  staff  handled  what  appeared  to  be 
the  most  newsworthy  photos  after  checking  captions  on  each 
film  pack.  The  remaining  film  was  then  shipped  to 
CINCPAC’s  headquarters  at  Pearl  Harbor. 

On  Friday,  February  23,  word  spread  quickly  throughout 
CINCPAC's  headquarters  that  Joe  Rosenthal  had  made  a 
picture  of  the  United  States  flag  atop  Mount  Suribachi.  Be¬ 
cause  it  was  late  in  the  day  we  realized  that  the  film  would 
not  be  received  on  Guam  until  the  Saturday  afternoon  ship¬ 
ment. 

(Continued  on  page  63) 
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F.  D.  ROOSEVELT,  LETTER  TO  W.  N.  HARDY,  CHAIRMAN  OF 
NATIONAL  NEWSPAPER  WEEK  COMMITTEE, 

NEWSPAPER  MANAGERS  ASSOCIATION, 

HARRISBURG,  PA.,  SEPT.  4, 1940. 


Contrast  Franklin  Roosevelt’s  comment  about 
a  free  press  with  Nikolai  Lenin’s,  expressed  in 
a  1920  speech  in  Moscow:  “Why  should  any 
man  be  allowed  to  buy  a  printing 
press,  and  disseminate  pernicious 
opinions  calculated  to  embarrass 
the  government?’’  ^  ^ 

The  answer,  of  course,  has  re-  K 
curred  throughout  history,  in  many  Ql 

countries,  including  our  own.  It’s  ^ 

because  wrongdoing  can  occur  in  ^ 

any  form  of  government  —  and  in 
any  public  or  private  organization 

—  that  people  throughout  the  world  — ^ - 

are  concerned  with  free  speech  and  freedom  of 
the  press.  Here  in  the  United  States,  these 
freedoms  depend  on  our  First  Amendment  — 


and  on  you  in  the  newspaper  publishing  indus¬ 
try  who  exercise  its  guarantee. 

As  a  major  supplier  of  newspaper 

production  systems  for  nearly  a 
century,  we’ve  seen  many 
IONGI^^ISS  examples  of  the  dedication  with 

which  you  guard  that  trust.  That’s 
why  we  feel  a  special  obligation 
to  free  you  from  as  many 
production  problems  as  possible, 
and  to  help  you  concentrate  on 
your  demanding  and  irreplace¬ 
able  role  as  guardian  of  our 

-  free  press. 

Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago  IL  60650. 


{f  nrmfrjfhr^ms; 
•r  nr  rtaM  w  dv  sr*^ 
(Kocra^  k  wnM(M 
k  ^rtdiiii  llir  awmmmi 
fmr  t  ntammmmKtt. 


We’re  cencerned.  We’re  Rockwell-Gess. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  iliumination  by  Sol  Node!,  commissioned  by  Feters,  Griffin,  Woodward.  lnc„  and  re/mnted  with  their  permission. 
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Ownership  of  cable  systems 

A  study  of  newspaper-cable  television  system  combina¬ 
tions  in  1974  revealed  only  2%  of  the  approximately  3,100 
systems  then  in  operation  were  owned  by  newspapers  in  the 
same  market.  Less  than  8%  had  any  degree  of  newspaper 
cross-ownership. 

Following  that  study  the  Federal  Communications  in  1975 
concluded  restrictions  on  newspaper  ownership  of  cable 
were  not  necessary  because  of  the  small  number  involved. 
In  addition,  it  was  explained  recently,  the  FCC  doubted  at 
that  time  whether  it  had  jurisdiction  in  the  cable-newspaper 
cross-ownership  situation.  An  FCC  official  also  acknowl¬ 
edged  “there  may  be  some  beneficial  aspects”  in  such  local 
ownership. 

Since  FCC  has  not  asserted  its  authority  in  this  field  four 
state  governments  are  attempting  to  assume  jurisdiction 
and  the  number  will  certainly  increase.  It  is  unwise,  in  our 
opinion,  to  establish  the  principle  that  cable  television — 
which  promises  to  become  an  important  factor  in  the  dis¬ 
semination  of  information — is  a  public  utility  subject  to  local 
regulation  and  control.  If  it  is  accepted  that  a  state  utility 
commission  has  the  right  to  regulate  ownership  it  will  only 
be  a  matter  of  time  before  that  commission  assumes  the 
authority  of  regulating  rates  and  content. 

Massachusetts  has  a  statute  excluding  “newspaper  media 
and  their  affiliates”  as  cable  television  licensees  “in  their 
major  circulation  areas.” 

In  Connecticut,  a  State  Division  of  Public  Utility  Control 
took  it  upon  itself  to  rule  that  a  newspaper  and  a  local  cable 
system  could  not  be  owned  by  the  same  company  and  or¬ 
dered  divestiture  of  one  or  the  other  (E&P,  Feb.  2,  page  12). 

In  Minnesota,  there  is  a  state  regulation  restricting 
newspaper  ownership  of  a  cable  system  in  the  same  market. 

In  Rhode  Island,  a  bill  has  been  introduced  in  the  state 
senate  which  would  forbid  any  person  from  owing  more  than 
one  newspaper  or  electronic  property  (cable  or  broadcast)  in 
the  state. 

We  feel  that  as  cable  becomes  an  important  medium  in  the 
dissemination  of  news  and  other  information,  as  forecast,  it 
is  in  the  public’s  interest  for  newspapers  to  play  the  major 
role  in  providing  the  material  for  transmission  which  it  has 
already  gathered  for  its  own  use.  The  public  will  be  better 
served  if  the  use  of  cable  is  available  to  newspapers  large 
and  small. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
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Letters _ 

MISSED  THE  POINT 

I  would  like  to  add  my  comments  on 
the  1980  Newspaper  Advertising  Plan- 
book  cover  controversy.  Will  men  ever 
learn  what  women  find  offensive?  The 
question  is  prompted  by  the  fact  that  all 
of  the  men  who  wrote  in  to  attack  Laura 
Sansom  totally  missed  the  point  of  her 
objections. 

Hank  Simons  thinks  his  cover  is  okay 
because  a  “top  illustrator”  did  it  and  it 
won  some  awards.  It’s  not  “intended  to 
be  ‘appealing  to  men’  ”?  C’mon,  Hank, 
look  at  the  picture.  Even  judging  by  the 
responses  of  the  other  men  who  wrote  in, 
you’re  off  base.  Let’s  spell  it  out:  The 
extremely  tight,  clingy  clothes  on  this 
“spirited,  proud,  self-sufficient”  woman 
make  the  first  impression — sex  object — 
loud  and  clear.  You’d  have  to  be  a  fool  to 
think  otherwise. 

Steven  R.  Caulk  defends  the  use  of 
attractive  models,  who,  as  he  carefully 
points  out,  are  not  necessarily  stupid. 
Mr.  Caulk  should  ask  any  woman  he 
knows  to  explain  the  difference  between 
being  sexy  and  being  a  sex  object.  It’s  all 
the  difference  in  the  world,  and  it’s 
worth  knowing. 

In  response  to  M.  Stone  Merriman, 
who  has  trouble  composing  sentences 
that  say  what  he  wants  them  to  (check 
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out  the  “attitude”  that  “hinders  the  ever 
widening  gap  between  men  and  wo¬ 
men” — he  obviously  means  the  oppo¬ 
site,  the  case  of  the  disappearing  subject 
in  the  sentence  beginning  “Men  and 
women  .  .  .,”and  the  unintentionally 
hilarious  “Sexism  has  replaced  common 
sense.”  Perhaps  it  has,  Mr.  Merriman.), 
it’s  obvious,  dear  sir,  why  you  like  the 
cover.  You  are  a  classic  case  of  a  pat¬ 
ronizing  man  who  can’t  understand  why 
anything  short  of  three-inch  block  letters 
spelling  out  “women  are  worthless” 
should  offend  women.  Maybe  you 
should  educate  yourself  a  bit.  Would  you 
find  a  cover  featuring  a  Black  man  as  a 
menial  offend  you?  It’s  time  you  became 
as  sensitive  to  stereotypes  about  women. 

As  for  Mr.  Januz,  I  can  only  hope  he’s 
a  joke.  The  old  “boy,  those  women’s 
libbers  must  have  some  kind  of  sexual 
problem”  line  doesn’t  intimidate  any¬ 
one,  but  it  does  say  a  lot  about  the  inse¬ 
curities  of  the  writer.  Spare  us  your  ado¬ 
lescent  drivel,  Mr.  Januz. 

It’s  time  women  stopped  being  the  last 
insultable  group  left  on  earth.  I  applaud 
Ms.  Sansom,  and  I’m  behind  her  all  the 
way. 

Sue  Zillman 

1220  Kensington 
Oak  Brook,  Ul.  60521 

PROMOTION 

Good  newspapers  have  banned  proc¬ 
lamation  photos  from  their  pages.  Better 
ones  avoid  even  the  mention  of  National 
Hot  Dog  Week  or  Take  A  Swine  to 
Lunch  Day. 

1  was  saddened  to  read,  therefore,  that 
The  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  will  ask  politicians, 
from  the  President  down  to  mayors,  to 
proclaim  March  16  “Freedom  of  Infor¬ 
mation  Day”  (Editor  &  Publisher,  Feb. 
16).  SDX  even  went  so  far  as  to  provide  a 
sample  proclamation  for  those  who 
might  have  trouble  coming  up  with  one 
of  their  own — and  you  published  it! 

I,  for  one,  proclaim  this  whole  thing  a 
very  unprofessional  promotion. 

William  H.  Neubeck 

(Neubeck  is  editor,  New  Jersey  Herald.) 


ONE  MORE  TIME 

Before  I  sink  into  oblivion,  if  I  haven’t 
already  done  so,  I  would  like  to  see  my 
name  in  print  once  more,  and  what  better 
place  than  in  E&P. 

After  all  it  was  in  newspapers  where  it 
first  appeared.  More  times  in  the  main 
news  section  than  the  most  publicity 
hungry  politician,  more  times  in  the 
sports  pages  than  the  best  known  athlete, 
in  the  society  columns,  financial  pages, 
even  among  the  obituaries,  did  I  show 
up. 

Now,  a  victim  of  modem  technology, 
many  in  the  newspaper  business 
wouldn’t  even  recognize  the  name. 

Etaoin  Shrdlu 

Robert  E.  Carew 
New  England  Manager 
Story  &  Kelly-Smith,  Inc. 

183  Whiting  Street 
Hingham,  Mass.  02043 

TESTS 

James  W.  Carty,  Jr.,  a  college  profes¬ 
sor  and  part-time  city  judge,  in  a  Feb¬ 
ruary  9  article  in  E&P  defined  “the  test” 
of  a  journalist  as  the  willingness  to  be 
jailed  or  fined  or  both  “in  the  cause  of 
freedom.” 

No  single  factor  constitutes  a  test  of  a 
journalist,  but  an  amalgam  of  attributes 
do.  These  are:  skill  to  obtain  informa¬ 
tion,  report  it  honestly  and  clearly  and 
the  ability  to  quash  personal  bias.  Pursuit 
of  a  court  conviction  for  a  cause  is  not 
the  journalist’s  business,  regardless  how 
sincerely  he  supports  a  cause. 

Terry  Kinnett 

Short  takes 

But  her  favorite  activity  was 
Eisenhower  College,  the  Seneca  Falls, 
N.Y.,  private  school  named  for  her  hus¬ 
band.  Late  in  life  she  sold  her  can  to  help 
support  the  college.  And  she  attended 
commencement  exercises  each  spring — 
Long  Beach  (Calif.)  Independent 
♦  «  * 

I  had  several  fat  cousins  and  was  sac¬ 
red  to  death  that  one  day  1  would  look 
like  them. — Lancaster  (I^.)  New  Era. 


EDITOR'S  COMMENT  I 


Kert  Botty 
Associate  Editor 
T  elegramIGazette 
Worcester,  Mass. 

“The  New  York  Times  News  Service  often  goes 
beyond  the  daily  news  report,  offering  interesting 
insights  and  fresh  perspectives.  It  provides  editors 
with  additional  options  and,  not  infrequently,  solid 
news  beats.  Not  having  it  would  be  like  driving 
cross-country  without  a  spare.” 

She  jjork 
news  service 
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Anothei  Gleaming  Addition  to 
the  Skyline  oi  New  Orleans 
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Rising  22  stories  on  Poydras  Street,  direct¬ 
ly  across  from  the  imposing  Louisiana  Super- 
dome,  The  1555  Poydras  Building  adds  an¬ 
other  towering  structure  to  the  fast -growing 
New  Orleans  skyline. 

The  office  tower,  swarthed  in  granite  and 
glass,  will  be  connected  at  the  ground  level 
with  a  parking  garage  of  eight  levels,  with 
space  for  500  cars.  Total  cost  for  the  complex 
is  estimated  at  $40,000,000. 

The  major  tenant  of  the  building  is  the 
Exxon  Company,  U.S.A.,  a  division  of  Exxon 
Corporation.  It  will  occupy  roughly  one-half 
of  the  building’s  half-million  plus  square  feet. 
Centered  in  the  building  will  be  Exxon’s 
Southeastern  Exploration  and  Production  Di¬ 
visions.  It  is  estimated  that  approximately 


500  employees  will  work  in  Exxon’s  offices 
alone;  approximately  500  more  will  be  em¬ 
ployed  by  tenants  of  the  other  half  of  the 
office  space. 

Exxon  has  been  a  partner  in  the  progress 
of  the  New  Orleans  area  and  Louisiana  for 
more  than  75  years.  The  company’s  Baton 
Rouge  refinery,  built  in  1909,  today  ranks  as 
one  of  the  world’s  largest,  most  modern  re¬ 
fineries. 

Keep  your  eye  on  the  New  Orleans  market 
as  it  builds.  You,  too,  will  find  it  profitable 
to  build  sales  here  as  it  grows.  That’s  done  by 
scheduling  in  The  Times-Picayune  and  The 
States-Item.  Together,  they  encourage  and 
encompass  it  all.  Tell  Newhouse  Newspapers 
you’re  for  building  sales  in  New  Orleans. 


THE  TIMES-PICAYUNE  /  THE  STATES-ITEM 

NEWHOUSE  NEWSPAPERS 


UPl  sures  union 
of  intentions  to 
stay  in  business 

United  Press  International  and  The 
Wire  Service  Guild  opened  negotiations 
(March  13)  for  a  new  collective  bargain¬ 
ing  agreement  to  replace  a  25-month 
agreement  that  expires  at  midnight  April 
15. 

UPI’s  opening  statement  by  vice  pres¬ 
ident  and  general  manager  Robert  E. 
Page  was  read  by  F.W.  Lyon,  newspic- 
tures  vicepresident  and  bargaining  com¬ 
mittee  chairman. 

In  the  statement  Page  said  that  many 
employees  had  expressed  concern  over 
UPI’s  partnership  offer  to  the  newspaper 
and  broadcast  industries  which  did  not 
receive  a  response  sufficiently  favorable 
for  the  company  to  pursue  it.  The  offer¬ 
ing  was  terminated  January  31. 

“While  alternatives  are  being  consid¬ 
ered,”  Page  said,  “I  am  not  in  a  position 
to  comment  on  those  alternatives.  Let 
me  make  it  clear,  however,  that  one  of 
the  alternatives  that  has  not  been  consid¬ 
ered,  that  is  not  being  considered  and 
will  not  be  considered  is  the  demise  of 
UPl. 

"Our  owners  are  committed  to  keep¬ 
ing  UPl  alive  and  operating  and  to  con¬ 
tinue  to  seek  solutions  to  our  problems 
with  the  aim  of  restoring  the  company  to 
complete  viability.” 

Page  said  UPl  recently  signed  a  15- 
year  lease  with  the  New  York  Daily 
News  Building  for  new  space  for  the 
news  service’s  world  headquarters  and 
will  begin  later  this  year  the  transmission 
of  its  news  report  via  satellite  facilities 
and  earth  stations  to  some  subscribers. 

Two  years  ago,  when  UPl  and  WSG 
began  negotiations  for  a  new  contract. 
Page,  acting  for  the  company,  proposed 
and  eventually  got  a  freeze  on  wages.  At 
that  time,  UPl  argued  that  the 
moratorium  was  necessary  because  of 
the  deteriorating  financial  condition  of 
the  company  and  the  need  to  conserve 
funds  for  projects  underway. 

“Although  I  would  like  to  be  able  to 
say  the  company’s  position  has  im¬ 
proved,  it  has  not,”  Page  told  the  union 
in  his  opening  statement  this  year.  “Our 
capital  needs  remain  high  and  are  in¬ 
creasing.  Nevertheless,  let  me  say  at  the 
outset  that  UPl  is  not  going  to  propose  a 
wage  moratorium  at  these  negotiations.” 

Allan  R.  Bruce,  New  York  news  staf¬ 
fer  and  guild  negotiating  chairman,  read 
the  guild’s  opening  statement  that  called 
for  improvements  in  wages,  pensions, 
health  and  dental  care,  job  security, 
work  schedules  and  physical  conditions. 


March  22,  1980 


Every  Saturday  since  1884 


KAY  GRAHAM  NOMINATED 
FOR  ANPA’s  TOP  POST 


Katharine  Graham,  chairman  of  the 
Washington  Post  Company,  will  be 
nominated  at  the  94th  annual  convention 
(April  21-23)  in  Honolulu  to  become  the 
first  woman  chairman  and  president  of 
the  American  Newspaper  Publishers  As¬ 
sociation. 

The  announcement  was  made  this 
week  by  Joe  D.  Smith  Jr.,  chairman  of 
the  ANPA  nominating  committee.  The 
nomination  of  Mrs.  Graham  to  the  top 
post  was  made  necessary  by  the  death 
(March  10)  of  vicechairman  Len  H. 
Small,  president  of  Small  Newspapers 
Inc.  and  publisher  of  Kankakee  (Ill.) 
Daily  Journal,  who  was  to  have  been 
nominated  to  succeed  to  the  presidency. 
The  term  of  office  is  for  two  years. 

Smith  said  William  C.  Marcil,  pub¬ 
lisher,  Fargo  (N.D.)  Forum,  ANPA  sec¬ 
retary,  will  be  nominated  for  vicechair¬ 
man,  and  director  Donald  N.  Soldwedel, 
president  and  publisher,  Yuma  (Ariz.) 
Sun,  will  succeed  Marcil  as  secretary.  As 
previously  announced,  director  Richard 
J.V.  Johnson,  president,  Houston 
Chronicle,  will  become  treasurer. 

“The  nominating  committee  has  found 
enthusiastic  support  for  these  new  nomi¬ 
nations  and  gratifying  expressions  of 
help  and  assistance  for  the  prospective 
new  officers  from  throughout  the  mem¬ 
bership,”  according  to  Smith,  who  said 
he  will  “strongly  urge  their  election.” 

Mrs.  Graham’s  nomination  was  sup¬ 
ported  by  Jean  Alice  Small,  wife  of  the 

Mexican  cops 
told  to  arrest 
U.S.  reporter 

The  San  Diego  Union  said  it  has 
learned  that  Mexican  authorities  have  is¬ 
sued  an  arrest  warrant  for  one  of  two 
reporters  who  wrote  an  expose  of  alleged 
corruption  and  bribery  by  Federal  police 
on  the  Baja  peninsula. 

Union  associate  editor  Peter  Kaye  dis¬ 
closed  to  Editor  &  Publisher  (March  17) 
that  they  had  been  told  by  an  “informed 
source”  that  Alex  Dreshsler  is  wanted  in 
Mexico,  apparently  for  questioning  and 
for  “violations  of  the  country’s  printing 
laws.” 

Dreshsler  and  reporter  Jon  Stanefer 
spent  several  months  working  on  the 
story  which  broke  February  17  (E&P, 
Feb.  23). 

Kaye  said  that  the  exact  charges 


Katharine  Graham 


deceased  publisher.  She  said  Mrs. 
Graham’s  nomination  would  have 
“pleased  and  delighted  Len  as  it  does 
me.”  “She  will  be  a  superb  president,” 
Mrs.  Small  said. 

Mrs.  Graham  said  that,  if  elected,  she 
would  follow  Small’s  announced  plan  to 
appoint  retiring  chairman  and  president 
Allen  H.  Neuharth  chairman  of  the 
executive  committee  of  the  board  of  di¬ 
rectors. 


against  Dreshsler  are  unknown  because, 
under  Mexican  law,  the  nature  of  a  war¬ 
rant  is  revealed  only  after  the  arrest  is 
made. 

He  added,  however,  that  the  printing 
law  violation  probably  stems  from  the 
fact  that  on  February  18,  the  Union  de¬ 
livered  10,000  copies  of  the  article  in 
Spanish  for  sale  in  Tijuana,  Baja’s  largest 
city  which  lies  just  across  the  border 
from  San  Diego. 

“Our  distributor  there  got  rid  of  8,000 
copies  before  the  other  2,000  were  con¬ 
fiscated  by  police  who  also  took  him  into 
custody,”  Kaye  reported. 

According  to  Kaye,  Dreshsler  has 
been  accused  in  Tijuana  newspapers  of 
being  a  drug  smuggler,  CIA  agent  and 
anti-Mexican. 

“Ironically,”  Kaye  said,  “Alex  is 
married  to  a  Mexican.’’  He  said 
Dreshsler’s  wife’s  family  who  live  in 
Mexico  have  been  threatened  there  by 
“judicial  authorities.” 
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Developments  affecting 
worldwide  press  freedom 


By  George  Beebe 

President, 

Inter  American  Press  Assn. 

The  Inter  American  Press  Association 
for  nearly  40  years  has  been  the  watch¬ 
dog  of  the  Western  Hemisphere’s  press. 
Now  its  most  severe  challenges  come 
from  the  global  areas  of  debate. 

UNESCO’s  attempt  to  establish  inter¬ 
national  standards  for  the  media 
threatens  the  whole  concept  of  freedom 
of  the  press. 

It  is  obvious  that  elements  within  this 
agency  intend  to  push  relentlessly  until 
Socialist  and  some  Third  World  coun¬ 
tries  gain  their  objectives. 

They  especially  want  an  international 
agency,  such  as  UNESCO,  to  give  offi¬ 
cial  approval  to  all  the  aspects  that  en¬ 
compass  a  state  controlled  media. 

Don’t  let  anyone  tell  you  all  this  is 
being  done  to  improve  communications. 
It  is  being  done  to  control  communica¬ 
tions.  The  evidence  is  overwhelming. 

We  agree  that  the  present  information 
system  needs  better  balance,  but  we 
can’t  accept  the  radical  format  proposed 
by  our  adversaries. 

UNESCO  itself  says  the  pressures  for 
a  New  Information  Order  are  stirred  by 
its  members.  Yet  its  own  secretariat  is  at 
odds  on  how  involved  this  agency  should 
become.  Erankly,  it  is  very  involved. 

I  have  been  cautiously  optimistic  in 
recent  years  because  reason  and  modera¬ 
tion  have  prevailed  at  UNESCO  confer¬ 
ences  where  once  hostility  and  bias 
marred  discussions. 

The  MacBride  Commission  Report  re¬ 
states  provisions  generally  favorable  to 
press  freedom  contained  in  the  United 
Nations  and  UNESCO  Charters  and  in 
the  Declaration  on  Human  Rights. 

But  also  embodied  in  the  two-year 
study  are  proposals  that  will  stir  argu¬ 
ments  over  international  news  coverage. 

The  most  dangerous  would  establish  at 
UNESCO  an  international  institute  to 
monitor  and  oversee  development  of 
global  communications. 

In  other  words,  UNESCO — a  govern¬ 
ment-financed  agency — would  become  a 
decision-maker  on  the  media’s  future. 

This  concept  has  the  backing  of  the 
Third  World  followers  of  the  Tunisian, 
Mustapha  Masmoudi. 

Such  an  institute  is  not  needed.  It  only 
can  nullify  any  cooperation  essential  to 
an  information  order  that  could  be  uni¬ 
versally  accepted.  It  would  create  unend- 

(George  Beebe  of  Miami  Herald  delivered 
this  report  at  the  lAPA  Midyear  Board  of 
Directors  meeting  in  San  Jose,  Costa  Rica 
on  March  17-20.) 
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ing  dissension,  which  we  should  avoid. 

My  optimism  has  dwindled.  The  atmo¬ 
sphere  once  more  is  charged.  Our  adver¬ 
saries  have  talked  of  making  1980  the 
showdown  on  long-standing  controver¬ 
sial  issues. 

1  hope  that  I  have  misread  their  inten¬ 
tions  and  UNESCO  once  more  will  seek 
common  ground  on  which  ideological 
and  political  concepts  can  work  together 
to  improve  global  communications. 

But  there  are  continuing  maneuvers  by 
UNESCO  which  make  me  think  that 
such  hopes  are  futile. 

The  compromise  reached  on  com¬ 
munications  at  the  UNESCO  General 
Conference  in  Paris  in  1978  seems  lost  in 
the  dust  of  conference  after  conference 
where  topics  appear  designed  to  under¬ 
mine  the  West  and  its  media. 

Typical  is  one  Just  concluded  in 
Nantes  on  “Distortion  of  Information 
Between  Western  and  Socialist  Coun¬ 
tries.’’ 

Others  are  upcoming  in  Dakar,  Paris, 
Vienna,  the  Cameroons,  in  the  Arab  re¬ 
gion  and  Caracas,  all  leading  to  the  next 
general  conference  in  Belgrade  in  Sep¬ 
tember  and  October. 

Few  Western  views  are  invited  to 
these  conferences. 

What  is  the  free  world  media  doing 
about  this? 

We  are  aware  of  what  is  happening. 
The  World  Press  Freedom  Committee — 
of  which  the  lAPA  is  an  affiliate — will 
have  representatives  at  these  meetings. 
And  we  will  have  a  strong  delegation  at 
Belgrade. 

There  have  been  no  new  major  hemis¬ 
pheric  challenges  since  we  met  in  To¬ 
ronto. 

— Newsmen  languishing  in  jails. 

— Newspapers  closed  arbitrarily. 

— Harassment  of  media  by  terrorists 
and  governments. 

It  is  difficult  to  keep  pessimism  from 
overwhelming  us. 

One  problem  that  has  concerned  me 
for  years  was  emphasized  by  President 
Ellis  Clarke  of  Trinidad-Tobago  during 
our  meeting  there  a  year  ago. 

“How,”  he  asked,  “can  you  cope  with 
an  irresponsible  newspaper  or 
magazine?” 

He  explained  that  so-called  scandal 
sheets  in  the  United  States  are  ignored, 
but  they  have  real  impact  in  the  Carib¬ 
bean  and  Latin  America,  particularly  in 
the  hinterlands. 

The  answer,  of  course,  is  through 
stringent  libel  laws  that  make  publica¬ 
tions  responsible  for  what  they  print. 

Few  smaller  nations  have  adopted 
such  legislation.  Why  not?  It  is  that  sim¬ 
ple. 


The  irresponsible  publication’s  dis¬ 
regard  for  truth  and  fairness  too  often 
leads  to  general  repression  of  all  media. 

Through  the  years  lAPA  has  been 
called  upon  to  speak  on  government  de¬ 
nial  of  newsprint  or  the  silencing  of  ir¬ 
responsible  elements. 

Some  might  consider  it  incongruous 
that  an  organization  dedicated  to  a  free 
and  responsible  media  so  often  defends 
those  who  ignore  the  common  principles 
of  accuracy  and  objectivity  which  we 
demand  in  our  newspapers. 

When  newsprint  is  denied  or  a  news¬ 
paper  closed  without  explanation,  then 
others  can  be  denied  paper  and  closed 
down.  That  is  why  we  become  involved. 

In  my  acceptance  speech  at  Toronto,  1 
expressed  deep  concern  over  the  de¬ 
teriorating  situation  in  the  Caribbean. 

There  has  been  little  change. 

President  Carter  recently  stated  that 
he  saw  “no  military  threat  to  the  integ¬ 
rity  of  nations  in  the  Caribbean  from  an 
outside  force.” 

He  is  right.  The  Soviet-Cuban  connec¬ 
tion  seems  to  be  slowly  gaining  its  objec¬ 
tives  without  need  for  armament. 

The  island  nations,  with  few  excep¬ 
tions,  plead  for  help  as  Communist  influ¬ 
ence  continues  to  be  imported  by  left- 
wing  political  factions. 

It  is  gratifying  that  the  harassment  by 
the  Jamaican  government  of  the  Daily 
Gleaner  has  ceased  for  the  moment. 

But  in  Grenada,  the  only  independent 
voice,  the  Torchlight  still  is  closed.  A 
Catholic  newspaper  that  started  publica¬ 
tion  a  few  weeks  ago  lasted  only  one 
edition. 

In  Central  America,  newspapers  have 
been  fire-bombed,  their  publishers 
threatened. 

It  is  a  disturbing  situation. 

President  Carter  perhaps  gave  it  an 
overly  optimistic  approach  at  a  recent 
White  House  conference  when  he  urged 
that  the  private  sector  of  the  United 
States  and  the  prosperous  nations  of  the 
Caribbean  basin  take  the  lead  in  better¬ 
ing  relationships — and  conditions — with 
the  nations  of  this  region. 

“Too  often,”  the  President  said,  “we 
have  looked  to  the  government  to  under¬ 
take  the  task  of  improving  relations  with 
our  friends  abroad  when  so  much  of  our 
strength  and  friendship  lies  in  our  com¬ 
munities,  our  universities,  and  in  busi¬ 
ness,  labor,  farming,  voluntary  and  re¬ 
ligious  groups.” 

A  noble  approach.  The  committee  he 
named  to  expedite  such  a  program  is 
seeking  to  ascertain  what  cooperative 
programs  now  are  being  carried  on  with 
the  Caribbean. 

I  have  submitted  a  report  showing  that 
the  Inter  American  Press  Association 
and  the  World  Press  Freedom  Commit¬ 
tee  have  been  giving  a  cooperative  hand 
to  the  media  of  this  region  for  some  time. 

Significant,  of  course,  was  lAPA’s 
(Continued  on  page  46) 
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First  Congress  adopts 
12  ‘action’  measures 


By  Andrew  Radolf 

The  First  Amendment  Congress  meet¬ 
ing  in  Williamsburg,  Virginia  passed  a 
series  of  resolutions  outlining  the  broad 
based  concerns  of  delegates  regarding 
the  exercise  of  First  Amendment  rights 
and  proposing  ways  in  which  the  press 
and  public  can  work  together  to  insure 
the  preservation  of  all  constitutionally 
protected  freedoms. 

Jean  Otto,  Op-Ed  Page  Editor  of  the 
Milwaukee  Journal  and  chairwoman  of 
the  First  Amendment  Congress  steering 
committee,  urged  the  delegates  to  make 
known  to  the  public,  legislators,  lawyers, 
and  journalists  the  types  of  resolutions 
passed  and  “help  implement  what  you 
have  decided  to  be  done.” 

“It  is  going  to  take  time,”  she  said. 
“We  can’t  change  the  face  of  the  coun¬ 
try,  or  public  opinion,  with  a  single  meet¬ 
ing.  We  encourage  each  of  you  to  take 
the  conclusions  of  this  congress  home 
with  you,  that  you  contact  your  local 
media  and  discuss  with  them  the  conclu¬ 
sions  of  this  congress,  that  you  find  ways 
to  share  these  recommendations  with 
their  staffs  and  let  the  public  know  you 
are  doing  so.  And  we  encourage  you  to 
discuss  with  every  group  and  organiza¬ 
tion  throughout  your  state  the  stake  their 
members  have  in  the  free  flow  of  infor¬ 
mation. 

Otto  is  also  presiden^of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 

During  its  debate  on  the  resolutions, 
the  Congress  took  the  position  that 
“press”  was  a  generic  term  referring  to 
all  print,  broadcast,  and  other  news  or¬ 
ganizations.  Besides  members  of  the 
media,  the  delegates  included  members 
of  the  legal  profession,  educators,  and 
representatives  from  special  interest  and 
public  interest  groups. 

The  need  to  keep  open  to  the  public 
and  the  press  all  criminal  Justice  proceed¬ 
ings,  protection  of  the  press’s  right  of 
access  to  information  on  public  and  gov¬ 
ernment  institutions,  and  the  right  of 
broadcast  journalists  to  have  the  same 
First  Amendment  freedoms  as  those  in 
the  print  media  were  major  themes  re¬ 
peated  throughout  the  session. 

The  delegates  adopted  12  resolutions 
in  all  which  made  the  following  recom¬ 
mendations  for  action. 

•  Informing  the  Public:  The  Congress 
called  for  “grassroots  local  programs” 
and  the  creation  of  a  task  force  “to  re¬ 
search,  develop,  and  execute  a  national 
multi-media  campaign”  which  will  “ad¬ 
dress  the  common  rights  of  the  public 
and  media  under  the  First  Amendment.” 
The  task  force  seek  ways  to  “better  edu- 
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cate  young  citizens”  about  the  First 
Amendment  including  the  production  of 
films,  pamphlets,  and  other  teaching 
materials  for  distribution  in  the  schools, 
essay  contests,  speaking  programs,  and 
meetings  between  journalists  and 
educators. 

•  Government  regulation  and  the 
media:  The  delegates  voted  that  “the 
public’s  support  be  sought  for  reducing 
or  removing  regulations  which  affect 
First  Amendment  rights  for  all  jour¬ 
nalists,  in  particular  broadcasting  for 
which  regulation  of  content  should  be  no 
greater  than  that  for  print  media,  that  the 
public’s  commitment  be  secured  to 
guard  against  future  government  regula¬ 
tion  of  emerging  technologies  which  may 
be  employed  by  both  print  and  electronic 
media  for  transmission  of  information.” 

•  Values  in  concert:  First,  Fourth,  and 
Sixth  amendments:  “the  constitutional 
right  to  a  public  trial  is  a  right  that  be¬ 
longs  to  the  public  as  well  as  to  a  defen¬ 
dant,”  the  delegates  resolved.  “That 
right  in  our  view  includes  pre-trial  pro¬ 
ceedings.  We  need  not,  and  should  not 
choose  between  the  First  and  Sixth 
Amendment  rights  of  the  public.  Each  is 
designed  to  protect  the  public  against  the 
power  of  government. 

“We  support  the  American  Bar  As¬ 
sociation’s  adoption  of  a  new  criminal 
justice  standard  prohibiting  any  judicial 
prior  restraint  on  publication  of  informa¬ 
tion  about  criminal  cases.  We  believe  an 
appropriate  remedy  (to  the  Stanford 
Daily  decision)  is  legislation  requiring 
the  use  of  subpoenas,  not  warrants,  in 
such  cases.  At  minimum,  the  U.S.  Con¬ 
stitution  requires  that  before  a  journalist 
is  compelled  to  disclose  information  ob¬ 
tained  from  a  confidential  source,  it  must 
be  shown  that  the  information  sought  is 
clearly  relevant  to  the  defense  of  a  per¬ 
son  charged  with  a  crime,  that  it  is  avail¬ 
able  from  no  other  source,  and  that  there 
is  an  overriding  public  interest  in  the  dis¬ 
closure.” 

•  The  First  Amendment  and  the  legal 
profession:  Declaring  that  “closed  courts 
do  not  serve  the  interests  of  either  the 
courts  or  the  public,”  the  Congress 
urged  “improvement  and  broadened  use 
of  medial  law  study  by  both  lawyers,  in¬ 
cluding  judges,  and  the  media;”  the  es¬ 
tablishment  of  “media/bar  joint  legal  re¬ 
search  centers,”  and  “a  continuing 
dialogue”  among  the  “bench,  bar,  and 
media  to  discuss  our  mutual  concerns.” 
The  resolution  also  called  for  broadcast 
journalists  being  allowed  to  cover  court¬ 
room  proceedings  “with  all  the  tools  of 
their  craft.” 

•  Privacy  v.  the  right  to  know:  The 
Congress  voted  the  press  needs  to  do  a 


better  job  of  convincing  the  public  “that 
the  protection  of  individual  rights  is  inti¬ 
mately  involved  in  its  insistence  that  pri¬ 
vacy  not  become  a  tool  misused  to 
shroud  the  operations  and  processes  of 
government  and  the  criminal  justice  sys¬ 
tem  from  public  scrutiny.”  The  press  has 
a  duty  “to  insure  that  inquiries  into  mat¬ 
ters  affecting  the  private  life  or  concerns 
of  individuals  have  a  compelling  public 
interest.”  The  public  must  realize  that 
“privacy  legislation  itself  often  embodies 
certain  principles  of  openness  vital  to  in¬ 
dividual  liberty”  as  the  right  to  be  “cer¬ 
tain  no  secret  dossiers  exist  anywhere.” 

•  Public  access  to  information:  The 
Congress  suggested  a  study  of  existing 
and  proposed  federal  legislation  which 
places  restrictions  on  access  to  informa¬ 
tion  be  undertaken  which  would  “alert 
the  public  to  threats  to  the  free  flow  of 
information,  alert  journalists  to  laws  re¬ 
lating  to  reporting  of  government  activ¬ 
ity,  and  underscore  our  opposition  to 
proposals  by  the  FBI,  CIA  others  to 
broaden  certain  exemptions  to  the  Free¬ 
dom  of  Information  Act.” 

•  Public  access  to  media:  “Access  by 
the  public  to  the  columns  and  broadcasts 
of  the  press  is  not  a  right.  It  must  not  be 
forced  by  government  edict  or  other¬ 
wise,”  the  delegates  agreed.  “The  free 
press  guarantee  of  the  First  Amendment 
can  only  survive  with  iininhinited  edito¬ 
rial  independence  and  integrity.  The 
press  at  the  same  lime  must  recognize  its 
responsibility  in  the  matter  of  access 
...  to  open  its  tioors  as  well  as  its  minds 
to  members  of  the  public  who  offer 
comments  on  i.  pual  issues  and  press 
performance,  obiectivity,  completeness, 
and  fairness” 

•  Special  Intel  est  groups:  The  Con¬ 
gress  adopted  a  resolution  recommending 
that  a  briHhure  be  developed  for  dis¬ 
tribution  to  spc»  lal  interest  groups  and 
their  leaders  “which  would  demonstrate 
how  the  Fi.M  .'.mendment  is  the  prop¬ 
erty  of  the  people  The  resolution  de¬ 
clared  that  stiidents  should  be  allowed 
“to  maintain  a  free  and  uncensored 
press.” 

•  Commercial  speech:  The  session 
recommended  “that  the  media  recog¬ 
nize,  report,  and  comment  on  legislative 
challenges  to  the  freedom  of  commercial 
speech  at  the  IcKal,  sl.ite.  and  federal 
levels,  and  that  interested  groups  rep¬ 
resented  at  this  congress  meet  with  indi¬ 
viduals  and  organizations  concerned 
with  .  .  .  freedom  of  commercial  speech 
...  to  more  effectively  work  for  the 
preservation  of  the  First  Amendment.” 

•  Media  .ethics:  The  Congress  voted 
“individual' newspapers  and  broadcast 
stations”  should  “seek  constructive 
criticism  from  individuals  and  commun¬ 
ity  groups,  improve  on  the  job  training 
for  reporters  and  editors,  adopt,  enforce 
and  publicize  codes  of  ethics  that  con¬ 
front  such  (conflict  of  interest)  issues  as 

(Continued  on  page  16) 
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Raleigh  pressroom  fire 
causes  $4  million  damage 


By  John  Consoli  the  Cincinnati  Inquirer,  but  the  first  units 

are  not  expected  to  arrive  until  June. 

A  pressroom  fire,  ignited  by  a  spark  Snow  said  the  newly  acquired  press 
from  a  welding  torch,  resulted  in  at  least  would  probably  not  be  operational  until 
$4  million  worth  of  damage  Sunday  sometime  in  the  fall.  The  Goss  press,  he 
(March  16)  at  the /?a/e/g/i  (N.C.)  News  said,  had  been  purchased  from  the 
Observer  and  Times.  Miami  Herald  in  1%2. 

Most  of  the  damage  was  to  the  papers’  The  fire  was  ignited  as  two  of  the 
12  unit  Goss  Mark  1  press.  Four  units  newspapers’  employees  were  installing 
were  back  in  operation  two  days  after  the  an  air  scrubbing  unit  to  the  press.  The 
fire,  but  the  other  eight  units  are  severely  Raleigh  papers  had  purchased  an  A-PAR 
damaged  and  Goss  representatives  are  (Air  Purification  and  Return)  system 
attempting  to  determine  how  many  of  from  MGI  International  and  management 


those  are  salvageable. 

Despite  being  unable  to  operate  any  of 
its  press  units  for  two  days  following  the 
fire,  both  the  morning  and  evening 
Raleigh  dailies  were  published  with 
assistance  from  newspapers  in  nearby 
Durham  and  Fayetteville. 

A  temporary  newsroom  was  set  up  at 
police  headquarters  for  the  News  &  Ob¬ 
server  and  in  the  Southern  Bell  building 
(across  the  street  from  the  newspaper 
building)  for  the  Times. 

Copy  was  then  shipped  to  the  Durham 
(N.C.)  Herald  and  Sun  plant  about  25 
miles  away,  where  the  Monday  morning 
Raleigh  News  &  Observer  was  pub¬ 
lished.  The  evening  Raleigh  Times  was 
also  published  at  the  Durham  plant. 

On  Tuesday  (March  18),  the  morning 
News  &  Observer  was  published  at  the 
Fayetteville  Times  and  Observer  plant 
and  the  Raleigh  Times  was  printed  in 
Durham. 

The  Wednesday  (March  19)  morning 
Raleigh  News  &  Observer  was  again 
printed  in  Fayetteville  and  by  that  after¬ 
noon,  the  Raleigh  paper  had  four  of  its  12 
units  operational  and  published  the 
Times  on  its  own  presses. 

The  Monday  papers  were  each  eight 
pages  of  local  and  international  news  and 
sports  and  carried  no  advertising.  The 
Tuesday  papers  carried  some  advertis¬ 
ing. 

A.C.  Snow,  editor  of  the  Raleigh 
Times,  said  that  with  a  changing  of  dead¬ 
lines  and  a  doubling  of  press  run  time, 
the  papers  could  meet  normal  circulation 
demands  “indefinitely”  by  using  the 
four,  undamaged  press  units. 

“It  will  be  a  matter  of  changing  our 
deadlines  a  little  and  probably  doubling 
our  press  run  time,  but  we  are  glad  to 
have  the  four  units  running,”  Snow  said. 
“We  have  no  complaints.” 

Goss  representatives  said  a  prelimi¬ 
nary  examination  of  the  eight  damaged 
press  units  showed  that  some  may  be 
repairable,  while  others  seem  to  be  to¬ 
tally  destroyed. 

The  Raleigh  papers  were  preparing  to 
increase  their  press  capacity.  The  com¬ 
pany  has  purchased  a  9  unit  press  from 
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had  decided  to  install  the  air  scrubbing 
units  using  its  own  personnel  rather  than 
personnel  supplied  by  the  manufacturer. 

Two  of  the  papers’  employees  were 
welding  at  about  1  p.m.  on  Sunday  when 
a  spark  ignited  some  ink  or  oil  on  the 
press  and  the  fire  flaired  up  rapidly.  It 
burned  for  more  than  3  hours.  Two 
employees  were  taken  to  the  hospital  and 
treated  for  smoke  inhalation. 

The  rest  of  the  building  had  smoke  and 
heat  damage.  Snow  said  that  the  papers’ 
computers  (for  typesetting  and  produc¬ 
tion)  were  operating  by  Tuesday  and 
were  apparently  not  damaged  by  the  in¬ 
tense  heat. 

About  24  reporters,  editors  and  other 
employees  who  were  in  the  building  at 
the  time,  fled  to  safety.  Some  took  type¬ 
writers  and  their  stories  and  notes  with 
them. 

On  Monday  they  returned  to  the  news¬ 
room  to  start  the  clean  up  process  and 
the  building  was  back  in  operation  by  the 


next  afternoon  (except  for  the  pressroom 
damage.) 

Snow  said  the  employees  doing  the 
welding  had  “gone  to  every  precaution” 
to  prevent  such  a  thing  from  happening. 
He  said  the  press  units  were  wet  down 
before  the  welding  was  started. 

Snow  said  the  newspapers’  manage¬ 
ment  “believes  in  being  a  self-sufficient 
operation.”  He  said  in-house  employees 
assigned  to  maintenance  and  repair  of 
equipment  are  “well-trained,  experi¬ 
enced  press  people.” 

The  pressroom  does  not  have  a  sprink¬ 
ler  system,  but  instead  has  fire  extin¬ 
guishers  near  each  press  unit. 

Original  estimates  of  the  damage  were 
as  high  as  $14  million,  but  this  was  as¬ 
suming  the  entire  press  would  have  to  be 
replaced  by  a  new  one  and  that  all  the 
computers  were  damaged.  This  turned 
out  not  to  be  the  case. 

The  News  &  Observer  Publishing  Co. 
had  fire  insurance,  which  should  cover 
most  of  the  damage.  It  does  not  have 
insurance  that  covers  loss  of  revenue. 
Fortunately,  Snow  said,  the  papers  only 
went  one  day  void  of  advertising. 

Snow  said  future  editions  would  prob¬ 
ably  be  the  same  number  of  pages  as 
usual.  This  Sunday  (March  23),  for 
example,  the  paper  was  expected  to  be 
64  pages,  comparable  to  the  average 
Raleigh  Sunday  newspaper. 

About  two  weeks  before  the  fire,  the 
Raleigh  papers  raised  their  newsstand 
and  home  delivery  prices.  Seven  day 
home  delivery  was  raised  to  $6  per 
month — $4  for  daily  delivery  and  $2  for 
Sunday  delivery.  The  newsstand  and 
vending  rack  price  was  raised  from 
\5<t  to  250.  Increased  production  and 
delivery  costs  were  cited  as  the  reason 
for  the  price  hike. 
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SIGN  OF  THE  TIMES — If  you  think  your  utility  bills  are  too  high,  how  would  you 
like  on  electric  bill  of  $30,31 2.90?  That  amount  is  for  the  4  buildings  used  by  the 
Oklahoma  City  Oklahoman  and  Times  for  the  month  of  January,  1980.  Herschel 
Jordan,  production  manager,  said  the  newspapers  used  1%  less  electricity  in  1979 
and  1978.  He  said  several  energy  saving  programs  will  go  into  operation  this  year 
at  the  papers  to  reduce  peak  electrical  usage.  "In  addition  to  lowering  the  light 
levels  in  non-critical  areas  of  our  buildings,  we  have  installed  new  electrical 
controls  on  the  older  presses.  We  estimate  that  this  will  reduce  press  electricity 
consumption  by  5%,"  Jordan  said.  A  demand  controller  will  be  installed  and  the 
building's  central  air  conditioning  system  is  being  modified. 
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Equipment 

Benefits  of  DUMMY 
program  reviewed 


By  Dorothy  L.  Herbert 

“Another  step  toward  full  pagination 
.  .  .  that’s  why  we  bought  DUMMY. 
Sure  we  were  looking  for  other 
beneflts-page  savings,  for  example.  But 
our  primary  purpose  was  to  get  closer  to 
pagination. 

“We’ve  been  paginating  our  classified 
since  August  of  1978  and  in  the  next  few 
months  we  will  be  installing  DEC'S  ex¬ 
perimental  news  pagination  system.  The 
step  to  news  would  be  impossible  if  we 
hadn’t  started  with  Dummy  a  year  and  a 
half  ago.  A  good  computerized  layout 
program  is  essential  to  the  pagination  of 
news.’’ 

Listening  to  Dick  Mooney,  data  proc¬ 
essing  manager,  of  the  Eugene  (Ore.) 
Register-Guard  and  witnessing  the 
technological  breakthroughs  this  news¬ 
paper  has  achieved,  is  to  see  a  plan  that 
has  skillfully  been  unfolding  and  is 
gradually  nearing  completion. 

An  evening  paper  serving  Oregon’s 
second  largest  city,  the  Register-Guard 
has  also  pioneered  much  printing  and 
handling  equipment.  The  Harris  11  unit 
offset  press  (Model  N1680)  can  produce 
up  to  80,000  papers  per  hour  and  uses  a 
very  fine  screen — 115  lines  per  inch — to 
achieve  exceptional  printing  quality.  A 
Ferag  single  grip  conveyor  is  the  first 
high  speed  unit  designed  to  handle  pa¬ 
pers  of  up  to  256  pages  per  gripper.  This 
April,  inserting  will  also  be  automatic 
with  a  Ferag  on-line  inserting  system. 

The  heart  of  the  plant's  timesharing 
automation  system  consists  of  two  Digi¬ 
tal  Equipment  Corporation  PDF- 11/70’s, 
each  employing  one  megabyte  of  core 
memory.  System  A,  the  typesetting  sys¬ 
tem,  handles  composing  room,  clas¬ 
sified,  and  display  input,  while  System  B 
operates  the  news  room  terminals  and  all 
business  applications.  Each  can  also 
serve  as  emergency  backup  for  critical 
functions,  should  a  failure  occur. 

For  direct  access  to  the  computers 
there  are  a  total  of  127  terminals,  70  of 
which  can  be  handled  simultaneously  by 
System  B.  Twenty  DEC  VT  7rs  are 
used  in  the  newsroom  for  city/copy  desk 
editing,  81  VT  bl's  are  used  for  reporter 
and  classified  ad  input,  and  17  VT  50’ s 
input  display  ad  copy  and  data  for  busi¬ 
ness  applications.  In  addition,  there  are  6 
portable  Teleram  terminals  for  remote 
input  from  bureaus  via  cassette  tape,  2 
Tektronix  4014,  one  for  classified  pagina¬ 
tion,  and  1  Tektronix  611  used  in  clas¬ 
sified  ad  previewing. 
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“Nothing  in  this  industry’’,  Mooney 
said,  “software  or  hardware,  is  going  to 
run  without  knowledgeable  people.  Take 
DUMMY,  for  example.  We  bought  a 
good  basic  program  from  Capital  City 
Press,  publisher  of  Baton  Rouge  (La.) 
Advocate  &  State  Times  and  Chris 
Meyers,  our  systems  programmer,  tai¬ 
lored  it  to  our  needs — a  job  that  took  ap¬ 
proximately  6  months.  In  the  process, 
Meyers  added  some  excellent  new  fea¬ 
tures.  Now  even  the  newsroom  likes  our 
service  and  they  were  pretty  hard  to 
convince. 

“We  now  have  6  full  time  data  proc¬ 
essing  people  .  .  .  individuals  that  work 
well  together  and  require  a  minimum  of 
direction.  I  purposely  give  light  assign¬ 
ments.  Good  people  use  the  extra  time  to 
advantage  by  improving  their  work  or 
coming  up  with  new  ideas.  We  don’t  en¬ 
force  a  dress  code  and  our  hours  aren’t 
fixed,  except  where  shifts  have  to  be 
covered.  Some  people  can’t  work  under 
such  a  light  rein.  We’ve  had  a  few  that 
didn’t  make  it! 

“I  think  our  accomplishments  speak 
for  themselves.  In  the  last  8  years,  we’ve 
doubled  our  page  output  and  increased 
our  circulation  by  32%,  while  our  overall 
staff  has  increased  only  from  270  to  283. 
At  the  same  time,  our  full  time  printers 
have  gone  from  about  100  to  56 — through 
natural  attrition,  some  early  retirements, 
and  some  separation  settlements.  Add  up 
salaries  and  benefits  and  it’s  not  hard  to 
justify  some  new  equipment  and  new 
people.  Also,  our  space  allocations  have 
changed.  The  composing  room  is  now 
one  third  of  its  original  size.’’ 


Edwin  (Ted)  Baker,  general  manager, 
echoed  Mooney’s  sentiments.  “If  there 
is  a  better  way  to  do  something,  we  can’t 
afford  not  to  do  it!  The  benefits  are  here 
to  see.  We  have  nearly  the  same  number 
of  people  handling  a  much  larger  work¬ 
load,  as  Mooney  mentioned.  We’ve  re¬ 
duced  duplication  of  effort,  particularly 
on  jobs  like  billing,  since  the  computer 
provides  all  departments  with  the  same 
up-to-date  information.  In  addition,  we 
produce  a  much  better  product  from  a 
quality  standpoint.  We  also  have  to  con¬ 
sider  inflation.  Any  good  equipment 
bought  at  today’s  prices  is  bound  to  be  a 
bargain  in  the  long  run!’’ 

Chris  Meyers  proudly  described  the 
classified  ad  checking  system.  “Here’s  a 
system  we’ve  worked  up  so  that  ads  can 
be  checked  on-line  for  format  as  well  as 
accuracy. 

“Ads  are  taken  over  the  phone  and  the 
ad  takers  use  of  terminals  to  input  the 
data  directly  to  the  computer  system.  In 
addition  to  providing  the  exact  cost  of 
the  ad,  the  computer  performs  a  credit 
check  on  the  customer.  We  catch  ap¬ 
proximately  30  credit  problems  a  day  and 
usually  they  can  be  resolved  on-the-spot. 

“While  the  ads  are  being  taken,  the 
information  is  queued  to  a  “classified  ad 
previewer.’’  Basically,  it’s  a  Tektronix 
61 1  storage  tube  driven  by  an  LSl-1 1/03, 
a  small  DEC  computer.  With  this 
micro-computer  system,  our  classified 
ad  editor  can  preview  each  ad,  seeing 
what  it  will  look  like  in  finished  form — 
type  face,  size,  leading.  Thus  errors  in 
both  content  and  form  can  be  caught  and 
corrected  immediately. 

“Previously,  classified  ads  were 
typeset,  “dumped”  on  film,  and  proof 
read  ...  a  very  costly  operation  with 
the  skyrocketing  price  of  film.  With  our 
previewer,  ads  are  entered  once  and  run 
correctly  the  first  time.  The  new  system 
has  reduced  “misclassified”  to  almost 
nothing  and  saved  countless  hours  in 
correcting  errors.  DEC  has  refined  this 
product  and  soon  will  make  it  available. 

(Continued  on  page  38) 


USING  the  Tektronix  61 1  scope  (right),  Joanne  Uhrhommer  previews  each  clas¬ 
sified  ad  for  type  face,  size,  leading,  etc.  Corrections  are  made  on-line  via  the  VT 
61  terminal  (left).  This  previewing  system,  developed  at  the  Register-Guard,  has 
reduced  misclassifieds  to  almost  zero. 
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Ottaway  buys  cable  time 
to  air  local  news,  ads 

By  Andrew  Radolf  operating  cost  per  subscribing  household 


The  Danbury  (Conn.)  News-Times  is 
providing  up  to  the  minute  news,  24 
hours  a  day  to  23,500  cable  television 
households  in  its  primary  market  with  its 
News  Cable  one-way  system. 

“News  Cable  keeps  us  current  and 
more  competitive  with  other  media  like 
radio  and  tv,  especially  in  the  area  of 
breaking  news,”  commented  the 
News-Time’s  publisher,  Richard  Meyer. 
“Almost  instantly  we  can  update  the 
news  and  go  to  live  transmission, 
keyboarding  the  information  right  into 
the  system  if  we  have  to.  We  were  the 
first  to  forecast  the  winner  of  a  local 
mayoral  race,  and  we  had  the  totals  on 
the  screen  as  the  results  came  in.  We 
were  ahead  of  radio  and  everybody  else. 
Without  the  cable  system,  we  wouldn't 
have  been  able  to  distribute  the  election 
news  until  12:30  P.M.  the  next  day  when 
the  paper  came  out.” 

The  only  sound  accompanying  News 
Cable’s  stories  is  soft  background  music. 
Meyer  said  the  system  has  the  “capacity 
to  go  voice  over’’  with  its  cablecasts. 

“That’s  the  next  logical  step  for  us," 
he  added.  “We  could  bring  this  medium 
up  to  the  level  of  local  tv,  but  1  don’t 
envision  going  to  a  studio  set-up.” 

The  News-Times  leases  two  cable 
channels  in  its  market  area.  Channel  D  is 
distributed  by  Teleprompter  to  subscrib¬ 
ers  in  Danbury  and  Bethel.  Teleprompter 
also  sends  a  microwave  signal  from  a 
News-Times  owned  dish  atop  its  tower 
to  New  Milford  Cable  which  distributes 
the  signal  via  cable  Channel  N  to  three 
communities  in  northern  Fairfield 
County:  New  Milford,  New  Fairfield, 
and  Brookfield. 

The  News-Times  presently  leases  the 
two  cable  channels  for  approximately  500 
per  subscriber;  16,000  from  Teleprompt¬ 
er  and  7.500  from  New  Milford  Cable. 
After  the  System  has  been  in  operation 
nine  months  the  cost  per  subscriber  will 
rise  to  one  dollar  to  fix  the  total  channel 
leasing  fee  to  $23,500. 

Capital  expenditures  for  New  Cable 
ran  to  about  $100,000  total  including 
$36,000  for  two  character  generators 
with  one  being  a  back-up,  $25,000  for 
the  microwave  equipment,  and  $15,000 
for  stringing  four  miles  of  cable  from  the 
newspaper’s  cable  office  to  Teleprompt¬ 
er’s  head  end. 

In  operating  costs.  News  Cable  shows 
a  dramatic  difference  from  the  daily 
News-Times. 

Meyer  figured  his  total  operating  cost 
per  subscriber  for  the  News-Time’s 
42,000  circulation  as  $172.74  annually. 

He  calculated  News  Cable’s  total 
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for  23,500  cable  receiving  homes  as  $4.22 
annually. 

“There’s  no  doubt  News  Cable  is  far 
less  expensive  than  operating  a  daily 
newspaper,”  the  publisher  said. 

A  cable  hook-up  costs  a  household 
about  $10  per  month  for  the  basic  system 
which  includes  Channel  D  or  Channel  N . 
A  weekly  subscription  to  the  News- 
Times  is  $1.65  which  comes  out  to  $7.15 
per  month. 

From  6:30  AM  to  10:15  PM  News 
Cable  features  a  mix  of  local  news  from 
the  News-Times,  Associated  Press  wire 
stories,  and  local  advertising.  After  10:15 
PM  the  system  switches  over  to  an  all  AP 
feed  until  the  following  morning  unless 
there  is  a  special  local  news  bulletin. 

When  a  viewer  switches  on  News  Ca¬ 
ble,  he  receives  several  messages  simul¬ 
taneously  on  the  screen.  At  the  top,  the 
time  line  gives  the  date,  time  up  to  the 
minute,  and  the  temperature  outside. 
Below  the  time  line  appear  the  words 
“News  Cable.”  The  middle  two  thirds  of 
the  screen  comprise  the  news  page  which 
lasts  15  seconds  on  the  screen  and  con¬ 
tains  32  characters  per  line  for  a  total  of 
seven  lines  of  copy.  Most  stories  on 
News  Cable  are  one  or  two  pages. 

Under  the  news  page  comes  the  crawl 
line,  a  continuous  banner  of  short  news 
bulletins,  promotional  announcements, 
and  other  messages  such  as  state  lottery 
numbers. 

All  the  different  segments  of  the  News 
Cable  screen  use  white  characters 
against  color  backgrounds  contrasting 
with  one  another.  For  example,  the  time 
line  may  be  against  purple,  “News 
Cable”  against  red,  the  news  page  on 
dark  blue,  and  the  crawl  on  powder  blue. 

The  Video  Data  System  used  by  the 
News-Times  has  a  total  storage  of  128 
pages,  or  about  31  minutes  on  the  screen. 
The  paper  employs  two  input  editors  to 
keyboard  local  news  stories  into  the 
cable  system.  One  editor  works  from  6 
AM  to  2:30  PM,  and  the  other  takes  the  2 
PM  to  10:30  PM  shift. 

“They  usually  take  the  first  graf, 
maybe  the  second  and  do  some  minor 
rewriting,”  explained  Joe  Richter, 
News  Cable’s  project  director.  “For  the 
most  part  the  stories  are  pretty  much 
intact,  and  we  try  to  use  all  the  stories 
from  the  paper.  There  is  no  lead  story  in 
effect.  The  only  way  we  indicate  a  story 
is  important  is  by  the  headline  in  the 
crawl.” 

Richter  added  that  often  a  crawl  head¬ 
line  will  be  followed  with  a  message  tell¬ 
ing  viewers  to  “read  today’s  News- 
Times  for  more  details.” 

News  Cable  does  not  have  any  edito¬ 


rials  or  personality  features  to  avoid  any 
problems  with  FCC  rules  on  Fairness 
and  Equal  Time  which  may  apply  to  ca¬ 
ble. 

“We  adhere  to  all  regulations  imposed 
on  cable,”  Richter  said.  “There  is  some 
confusion  on  how  FCC  rules  apply  to 
it.” 

A  loop  is  News  Cable’s  equivalent  of 
an  edition.  The  system  runs  10  loops  of 
varying  story  mixes  and  lengths  of  time 
each  day  which  appear  according  to  a  set 
schedule. 

“Our  state  news  loop  runs  about  13 
minutes,”  Richter  stated.  “It  goes  on  at 
11:15  (AM)  as  part  of  a  package  with 
local  news,  sports,  weather,  and  some 
promos  and  runs  continuously  till  Noon 
when  we  update  and  add  some  feature 
material.” 

Presently,  the  input  editors  change  the 
loops  manually  by  a  keyboard  operation. 
The  News-Times  is  considering  purchas¬ 
ing  a  Digital  PDP-8  which  would  be  able 
to  switch  loops  automatically  according 
to  a  programmed  time  sequence. 

The  News-Times  also  plans  to  convert 
its  newsroom  to  a  front  end  system  in  the 
first  quarter  of  1981.  The  addition  of 
VDT’s  will  add  new  capabilities  to  its 
News  Cable  system. 

“We  could  interface  the  computers  by 
direct  wire,”  publisher  Meyer  explained. 
“Then  all  we’d  have  to  do  for  News 
Cable  is  edit.” 

The  News-Times  has  begun  selling  ad¬ 
vertising  for  its  News  Cable  system.  The 
ads,  which  are  words  on  a  colored  back¬ 
ground  only,  appear  for  30  seconds  with 
a  guarantee  of  18  exposures  per  day. 

“Right  now  we  have  four  contract  ad¬ 
vertisers,”  Richter  said.  “We’ve  just 
started  selling  ads,  so  they  aren’t  paying 
for  the  system  yet.  Our  target  groups  are 
the  moderate  to  large  newspaper  adver¬ 
tisers.  The  guy  who’s  only  on  a  100  inch 
contract  is  not  going  to  use  News  Cable 
one  day  a  week.  Somebody  who’s  on  a 
1000  inch  contract  we  see  as  our  prime 
prospect  to  buy  a  day  a  week  or  a  day 
every  two  weeks.” 

Richter  noted  that  a  local  retailer  does 
not  have  to  buy  space  in  the  News-Times 
in  order  to  advertise  on  News  Cable. 
Yet,  retailers  advertising  on  News  Cable 
often  use  the  spot  announcements  to  aug¬ 
ment  their  newspaper  ads  by  including 
messages  stating  “See  page  7  of  the 
News-Times.” 

A  one  screen  message  appearing  on 
News  Cable  for  one  day  with  18  expo¬ 
sures  costs  $40  at  the  open  rate,  $36  for  a 
13  week  schedule,  $34  for  26  weeks,  and 
$32  for  52  weeks. 

The  paper  allows  News  Cable  adver¬ 
tisers  to  make  one  copy  change  each  day 
and  they  may  vary  the  day  their  ad  ap¬ 
pears  from  week  to  week. 

Classified  ads  have  begun  appearing 
on  the  News  Cable  screen. 

“We  started  offering  some  personals, 
(Continued  on  page  15) 
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Dow  Jones  sees  results 
with  two-way  cable  news 


(Continued  from  page  14) 
garage  sales,  tag  sales — we’re  looking  for 
the  broadest  possible  market  use ’  Richt¬ 
er  remarked.  “Classified  on  News 
Cable  are  cheaper  than  the  newspaper 
because  of  the  market  penetration  factor. 
It’s  about  half  the  paper’s.’’ 

The  News-Times  is  in  the  process  of 
formulating  a  questionnaire  for  a  market 
survey  to  find  out  just  how  many  cable 
subscribers  are  watching  News  Cable 
and  what  their  demographics  are. 

“Right  now  we  don’t  know  anything 
about  who’s  watching,’’  Richter  said. 
“We’re  going  to  take  a  survey  in  the  next 
couple  of  months.  We  think  News  Cable 
appeals  most  to  people  35  and  above 
with  some  exceptions  for  the  early  morn¬ 
ing  stuff  and  sports.  One  of  the  things  we 
want  to  determine  is  how  people  use  tv 
to  gather  information  and  compare  that 
to  their  newspaper  use.  We’re  trying  to 
change  the  perception  of  tv  as  an  enter¬ 
tainment  medium  into  a  perception  of  it 
as  an  information  medium.  .  .  .  We  con¬ 
sider  the  newspaper  our  vehicle  right 
now,  but  we  try  to  think  we’re  not  in  the 
newspaper  business  anymore.  We  can 
use  other  material  to  send  out  informa¬ 
tion.’’ 

The  News-Times  is  part  of  the  Otta- 
way  Newspaper  Group,  a  division  of 
Dow  Jones  &  Co. 

Ottaway  and  Dow  Jones  split  the  costs 
of  News  Cable  “50/50”  Richter  said.  The 
parent  company  also  provided  the  news¬ 
paper  with  technical  advice  about  setting 
up  the  cable  system. 

24-page  supp 
on  CATV  firms 

On  March  31  the  Dallas  City  Council 
closes  the  bidding  and  opens  debate  on 
choosing  a  cable  tv  network  for  the  city. 
The  impact  of  this  event  has  not  gone 
unnoticed  by  the  Dallas  Times  Herald, 
which  also  owns  a  local  VHP  station. 

On  Sunday,  February  17,  the  Times 
Herald  ran  a  24-page  supplement  featur¬ 
ing  the  competing  cable  companies.  Also 
included  were  balanced  arguments  re¬ 
viewing  the  entire  CATV  industry. 

A  strong  package  was  presented  by 
every  competitor,  high  lighting  the 
strength  not  only  of  cable  TV’s  enter¬ 
tainment  abilities  but  also  its  practical 
aspects  as  well — such  as  computer 
checked  fire,  police  and  medical 
emergencies.  Cable  TV’s  business  net¬ 
works,  which  can  store  data  for  retrieval 
by  several  plants  within  the  geographical 
boundary,  also  were  discussed. 

The  Times  Herald  also  stressed  poten¬ 
tial  hazards  to  the  industry.  Although  es¬ 
calating  gas  prices  coupled  with 
economic  hard  times  encourage  the  con¬ 
venience  of  cable  TV,  a  too  sudden 
boom  could  place  severe  strains  on 
equipment  and  manpower  needed  to 
maintain  the  rapid  expansion  of  the 
CATV  industry. 


Dow  Jones  &  Co.’s  experiment  involv¬ 
ing  six  families  in  Las  Colinas,  Texas 
who  are  hooked  up  to  Dow’s  two-way, 
news  retrieval  system  has  begun  to  give 
an  indication  of  how  such  interactive 
cable  links  will  be  used  in  people’s 
homes. 

The  home  hook-ups  include  an  Apple 
II  computer  terminal,  a  television  screen 
and  a  printer.  The  families  have  access  to 
Dow  Jones’s  business  news,  current 
stock  quotations,  and  historical  quotes. 

The  Las  Colinas  experiment  differs 
from  other  operations  of  the  Dow  Jones 
News  Retrieval  Service  because  the 
families  are  hooked  up  with  two-way 
cable  tv  lines  instead  of  telephone  wires. 

Dow  Jones  News  Retrieval  Service 
distributes  business  news  and  stock 
market  information  over  telephone  lines 
to  400  terminals  like  EXTEL  and  IT-745. 
Another  650  customers  of  the  service 
have  their  Apple  II  personal  commuters 
connected  to  phone  wires  just  to  receive 
stock  market  information. 

GTE/IS  and  Bunker  Ramo  distribute 
for  Dow  Jones  the  News  Retrieval  Ser¬ 
vice’s  information  over  telephone  con¬ 
nections  to  9000  customers  within  the 
brokerage  house  community. 

“It’s  dangerous  to  extrapolate  from  six 
families.  That’s  not  much  of  a  universe,” 
cautioned  Bill  Dunn,  vicepresident  and 
general  manager  of  Dow  Jones  of  the  Las 
Colinas  test.  “The  experiment  has  told 
us  enough,  though,  for  us  to  want  to  keep 
involved.” 

Dunn  said  one  of  the  interactive  cable 
system’s  Apple  II  terminals  was  set  up  in 
the  lobby  of  the  Las  Colinas  Associa¬ 
tion’s  office. 

“For  one  day,  March  4,  the  terminal 
was  used  55  minutes  for  news,  six  min¬ 
utes  for  quotes,  and  4  minutes  for  histor¬ 
ical  quotes,”  he  stated.  “55  minutes  are 
38,828  characters.  The  6  minutes  of 
quotes  are  4164  characters,  and  the  his¬ 
torical  quotes  came  to  2565  characters. 
You  can  see  we’ve  got  beaucoup  track¬ 
age  with  this  stuff.” 

One  of  the  Las  Colinas  home  users,  a 
married  couple,  on  March  10  used  the 
retrieval  system  for  17  minutes  of  news, 
and  one  minute  of  quotes,  according  to 
Dunn.  He  said  a  new  user  on  the  system. 
North  Lake  College,  called  up  28  min¬ 
utes  of  news,  5  minutes  of  stock  quotes, 
and  13  minutes  of  historical  quotes. 

“The  users  don’t  pay  yet  for  the  sys¬ 
tem.  We  plan  to  start  chaining  them  and 
to  expand  the  two  way  cable  into  the 
business  sector  (of  Las  Colinas),”  Dunn 
stated. 

Dunn  remarked  that  Dow  Jones  and 
the  Dallas  Morning  News  are  having 
“some  discussions”  on  how  the  news¬ 


paper  can  “produce  an  electronic  data 
base  of  local  news  for  access”  into  the 
two-way  cable  experiment. 

“It’ll  consist  of  whatever  the  Morning 
News  elects  to  put  into  it,”  he  explained. 
“We’ll  Begin  with  Las  Colinas,  but  the 
paper  wants  to  hit  the  entire  Dallas  mar¬ 
ket.” 

Dunn  is  chairman  of  the  advanced 
Communications  Subcommittee  of  the 
ANPA’s  Telecommunications  Commit¬ 
tee  which  is  chaired  by  Robert  Marbut  of 
Harte  Hanks  Communications.  Refer¬ 
ring  to  that  subcommittee  and  the  possi¬ 
ble  participation  of  the  Morning  News  in 
the  Las  Colinas  experiment,  he  said 
“We’re  part  of  a  committee  that’s  trying 
to  develop  (technical)  standards  which 
will  allow  newspapers  to  get  into  the 
news  retrieval  business  directly.  We 
want  to  develop  specifications  for  home 
terminals  to  insure  that  newspapers  re¬ 
main  in  control  of  the  distribution  of 
news  into  the  home. ’’Dunn  envisions  a 
national  electronic  news  distribution 
network  in  which  every  newspaper  could 
have  access  to  the  entire  pool  of  local, 
national,  international,  and  business 
news  sources.  The  Las  Colinas  experi¬ 
ment  is  one  the  initial  tests  trying  to  as¬ 
certain  how  such  a  network  can  meet 
consumer  needs. 

“We’re  (the  subcommittee)  against  a 
situation  where  newspapers  would  have 
to  give  away  their  news  to  some  middle¬ 
man  for  electronic  distribution.  It’s  es¬ 
sential  that  newspapers  keep  control.” 

Noting  that  most  of  Dow  Jones’s  news 
retrieval  customers  around  the  nation  are 
hooked  up  to  the  service  by  American 
Telephone  &  Telegraph  phone  lines, 
Dunn  asserted,  “All  they  are  is  a  con¬ 
duit.  They  exert  no  editorial  control.” 

In  Albany,  New  York  Telephone  has 
been  putting  its  white  pages  directory 
on  cable  television  and  also  has  “some 
sports  and  weather  on  it,”  Dunn  con¬ 
tinued.  “Now  the  company  is  looking 
into  putting  its  yellow  pages  on  the  cable 
system.  If  the  yellow  pages  are  updated 
daily,  don’t  they  become  classified  ads? 
Then  they  are  in  direct  competition  with 
local  newspapers.” 

Kandel  to  edit 
cable/finance  news 

Myron  Kandel  has  resigned  as  finan¬ 
cial  editor  of  the  New  York  Post  to  be¬ 
come  financial  editor  of  Cable  News 
Network,  the  24-hour,  all-news  televi¬ 
sion  network  being  planned  by  Atlanta  tv 
and  sports  magnate  Ted  Turner. 

Kandel  will  continue  to  co-author  with 
Philip  Greer  their  syndicated  financial 
column.  The  Greer/Kandel  Report. 
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Kidnap  hearing 
in  California 
opened  to  press 

A  107-year-old  California  law  allowing 
defendants  private  preliminary  hearings 
was  struck  down  March  18  as  uncon¬ 
stitutional  by  a  Ukiah  judge  in  the  case  of 
a  kidnapped  suspect. 

The  order  came  on  a  petition  by  UPI 
and  other  news  organizations  which  pur¬ 
sued  the  matter  through  two  courts  after 
they  had  been  barred  from  covering  the 
preliminary  hearing  for  Kenneth  Parnell, 
accused  of  kidnapping  two  boys. 

Superior  Court  Judge  Arthur  B. 
Broaddus  opened  the  hearing  in  response 
to  a  UPI  petition,  which  had  been  denied 
by  Justice  Court  Judge  James  Luther. 

Luther  had  closed  Parnell’s  prelimi¬ 
nary  hearing  at  the  request  of  his  attor¬ 
ney,  Scott  Le  Strange,  who  cited  the 
1872  law  permitting  a  defendant’s  pri¬ 
vacy  on  his  request.  Broaddus  noted  that 
the  law  has  been  declared  unconstitu¬ 
tional  by  six  other  California  courts  and 
said,  “this  court  joins  them.’’ 

The  judge  added: 

“The  damage  done  to  the  public’s  con¬ 
fidence  in  their  judicial  system  outweighs 
a  criminal  defendant’s  right  to  a  secret 
preliminary  hearing,  particularly  when 
no  showing  is  made  of  any  possible  harm 
to  the  defendant’s  right  to  a  fair  trial.’’ 

As  a  result  of  the  ruling.  Judge  Luther 
postponed  the  hearing  until  March  25  to 
allow  Le  Strange  to  appeal  it. 

Le  Strange,  who  has  also  sought  a  gag 
order  in  the  case,  said  before  Broaddus’ 
court,  “the  press  somehow  or  another 
has  picked  this  case  for  their  glorifica¬ 
tion.  If  the  proceeding  was  open  to  the 
press,  it  would  further  damage  my 
client’s  Sixth  Amendment  right  to  a  fair 
trial.’’ 

Attorney  Judith  Epstein,  who  went  to 
Ukiah  to  argue  the  case  for  UPI,  said 
Broaddus’  ruling  was  significant  for  the 
free-press  issue  of  open  courtrooms. 

“I  think  what  is  important  about  the 
hearing  today  (March  18)  is  that  we  are 
establishing  a  constitutional  momentum 
that  is  compelling  to  the  courts,’’  she 
said.  “They  are  finding  closure  of  pre¬ 
liminary  hearings  and  the  public’s  denial 
of  the  right  to  attend  them  unconstitu¬ 
tional.’’ 

First  production 

D’Arcy-MacManus  &  Masius,  St. 
Louis,  has  completed  production  of  the 
first  campaign  for  Gallery  of  Homes  Inc. 
The  1980  national  ad  campaign  was 
scheduled  to  break  this  week  on  network 
tv,  spot  radio  and  in  regional/local  print. 
Virginia  Pie  is  vicepresident/director  of 
advertising  and  public  relations  of  the 
Atlanta.  Ga.-based  real  estate  franchise 
firm. 
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Gannett  takes  over  as  largest  group; 
decides  to  keep  hqs  in  Rochester,  N.Y. 


Gannett  Co.  said  (March  20)  that  it  has 
taken  over  first  place  as  the  largest  news¬ 
paper  group  in  total  circulation  with  the 
completion  of  the  acquisition  of  the 
47,000-circulation  San  Rafael  (Calif.)  In¬ 
dependent-Journal. 

On  March  13,  Gannett  completed  the 
purchase  of  the  Green  Bay  Newspaper 
Co.,  which  publishes  two  daily  papers  in 
Wisconsin  and  one  in  Michigan  with  a 
combined  circulation  of  about  100,000. 

With  these  acquisitions,  Gannett  said 
it  moves  into  first  place  ahead  of  Knight- 
Ridder.  Gannett  now  publishes  81  daily 
newspapers  in  35  states. 

Gannett  chairman  and  president  Allen 
H.  Neuharth  disclosed  (March  20)  he  will 
recommend  to  the  board  on  March  25 
that  the  company’s  corporate  headquar¬ 
ters  remain  in  Rochester,  N.Y. 

A  committee  of  Gannett  executives 
were  studying  other  possible  sites  and 
there  were  rumors  that  the  company 
would  relocate  to  Washington,  D.C. 

Neuharth  said  negotiations  were  com¬ 
pleted  with  Lincoln  First  Banks  in 
Rochester  to  extend  the  lease  on  the 
company’s  present  facilities  from  June 
981  to  June  1986. 


First  Congress 
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involvement  in  political  campaigns,  ac¬ 
ceptance  of  gifts,  endorsements  of  com¬ 
mercial  products,  and  financial  hold¬ 
ings.’’ 

The  resolution  also  urged  “renewed 
dedication”  by  the  press  “to  hiring  and 
training  women  and  members  of  minority 
groups.” 

•  The  Bill  of  Rights  and  media:  The 
delegates  resolved,  “if  we  are  to  broaden 
public  support  for  the  cause  (protection 
of  First  Amendment  rights),  we  must 
broaden  our  own  understanding  of  the 
other  rights  afforded  by  the  entire  Bill  of 
Rights.” 

In  its  final  resolution,  the  congress 
reaffirmed  that  the  freedoms  guaranteed 
by  the  First  Amendment  belong  “to 
every  man,  woman,  and  child”  and  that 
“it  is  the  responsibility  of  every  man, 
woman,  and  child”  to  protect  those  free¬ 
doms  “which  are  never  to  be  denied  or 
controlled  by  the  government.” 

After  the  session  adjourned,  its  steer¬ 
ing  committee  met  and  voted  “to  stay 
together,  formalize  itself,  and  aim  at  hav¬ 
ing  another  congress  within  a  year,” 
chairwoman  Otto  said.  “We  will  begin 
by  sorting  out  the  overlap  in  the  resolu¬ 
tions,  setting  priorities  among  the  rec¬ 
ommendations,  and  finding  funds  for 
what  was  proposed.” 
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Low  interest  loan 


made  to  publisher 

New  York  Post  publisher  Rubert  Mur¬ 
doch  has  denied  that  a  meeting  last 
month  with  President  Carter  had  any¬ 
thing  to  do  with  a  Government  bank’s 
approval  of  a  $206  million  loan  at  8% 
interest  to  Ansett  Airlines,  controlled  by 
Murdoch. 

According  to  reports,  Murdoch  met 
with  Carter  and  3  days  later,  the  Post 
endorsed  his  renomination.  About  a 
week  later,  on  February  28,  Export-Im¬ 
port  Bank  gave  preliminary  approval  to 
the  loan,  which  the  Australian  airline  will 
use  to  buy  20  Boeing  aircraft. 

“I  didn’t  mention  a  word  about  the 
aircraft  purchases  or  loan  money  to  the 
President,”  Murdoch  said.  Ray  Jenkins, 
White  House  spokesman,  said  “the 
timing  was  purely  coincidental.” 
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Women’s  division 
aboiished  by  S.C. 
Press  Association 

By  Henry  Lee 

The  South  Carolina  Press  Association 
(SCPA)  abolished  its  women’s  division 
and  advanced  Polly  Loman,  North  Myr¬ 
tle  Beach  Times  publisher,  to  vicepresi¬ 
dent  at  its  recent  meeting  in  Columbia. 
All  agreed  one  era  ended  and  another 
began. 

This  was  part  of  several  moves  taken 
by  SCPA  at  its  105th  meeting  to  cope 
with  new  industry  developments. 
Otherwise,  members  heard  experts  pre¬ 
dict  sufficient  newsprint,  some  consider¬ 
ation  for  newspapers  in  any  gas  ration¬ 
ing,  and  both  increasing  competition  and 
opportunities  from  television. 

At  their  traditional  women’s  division 
breakfast,  ladies  did  their  usual  things 
before  joining  a  general  membership 
meeting  in  reorganizing  the  association 
and  charting  its  future.  Other  constitu¬ 
tional  changes  provided  for  daily  and 
non-daily  vicepresidents  along  with  a 
Freedom  of  Information  and  Legal  Af¬ 
fairs  Committee. 

The  meeting  approved  Bill  Gibbons, 
Gaffney  Ledger,  replacing  Rudy  Rives, 
Spartanburg  Herald  Journal,  as  presi¬ 
dent.  Rhea  T.  Eskew,  Multimedia 
Newspaper  division  president,  and 
Loman  were  advanced  to  daily  and 
non-daily  vicepresidents  and  thus  slated 
for  the  presidency  in  that  order.  Richard 
Morsio,  Florence  Morning  News,  was 
elected  treasurer. 

The  executive  board  noted  the  AP 
News  Council  “drifting  further  away 
from  the  SCPA  and  proposed  a  wire  ser¬ 
vices  committee  be  established  inside  the 
association.  Closer  relations  and  mutual 
interests  would  be  encouraged. 

And  the  membership  meeting  named 
10  honorary  members.  They  were  Wil¬ 
liam  D.  Workman,  retired  Columbia 
State  editor;  John  A.  Montgomery,  re¬ 
tired  Columbia  Record  editor;  Carl 
Weimer,  retired  Greenville  News  manag¬ 
ing  editor;  Tom  Waring,  retired  Charles¬ 
ton  Evening  Post  editor;  Wright  Bryan, 
retired  Cleveland  (Ohio)  Plain  Dealer 
editor  now  living  at  Clemson;  Mark 
Gamer,  ex-SCPA  president;  Lem  Win- 
sett,  ex-Marion  Star  owner;  Mrs. 
Caroline  McKissick  Dial,  widow  of 
newspaper  publisher  and  educator;  and 
Mr.  and  Mrs.  William  L.  Kinney,  Sr., 
retired  Marlboro  Herald  Advocate  (Ben- 
netsville)  publishers. 

While  relief  in  newsprint  supply  was 
seen  by  G.  B.  DeLashmet,  Abitibi-Price 
senior  vicepresident,  he  noted  concomit¬ 
ant  price  rises  during  an  array  of  work¬ 
shops.  “It  is  expected  that  the  tight 
supply/demand  balance  will  continue  at 
least  until  the  second  half  of  1980,”  he 
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said.  “In  the  long  term,  counting  only 
firm  commitments,  we  foresee  North 
American  excess  capacity  similar  to 
what  existed  in  the  early  ’70s.’’ 

Anticipating  this  adequate  supply  by 
1985,  he  saw  substantial  price  increases. 
“As  long  as  we  have  an  energy-based 
economy  we  would  be  less  than  candid 
with  you  if  we  tried  to  gloss  that  over,’’ 
he  added.  “There  is  little  we  can  do 
about  the  problem  of  energy.’’ 

DeLasmet  was  more  optimistic  about 
benefits  of  alternate  fibers  and  lighter 
newsprint  in  eventual  production  costs. 

And  structural  changes  were  seen  in 
the  print  media.  “It  is  our  conclusion 
that  the  hard  news  portion  of  the  news¬ 
paper  will  remain  the  most  viable  infor¬ 
mation  source  to  the  public,”  he  ob¬ 
served,  “especially  over  the  next  five 
years.  Electronic  information  systems 
will  not  be  a  serious  competitor  in  this 
area.  However,  other  sections  of  the 
newspaper,  such  as  special  interest 
news,  classified  advertising,  directory 
and  local  shopping  and  information  will, 
most  probably,  migrate  to  the  electronic 
media.” 

“The  long  range  threat  is  gradual  ero¬ 
sion  of  the  newspaper  markets  and  audi¬ 
ences.  Generally  the  home  electronic 
services  will  supplant  and  complement 
newspaper  features,  but  competition  in 
some  segments  will  develop  gradually. 
Although  the  timing  of  the  migration  to 
the  electronic  media  has  not  been  specif¬ 
ically  noted,  it  is  inferred  to  be  during  the 
’85  to  ’90  period.” 

Not  much  more  encouragement  came 
from  Lynn  Coleman,  U.S.  Department  of 
Energy  legal  counsel,  who  told  pub¬ 
lishers  they  would  not  get  a  priority  in 
any  eventual  gas  rationing  but  some 
“consideration.”  Allocations  to  news¬ 
papers  and  other  “big-energy  consum¬ 
ers”  would  be  determined  by  a  base-use 
period.  “But  the  federal  government 
would  be  ‘tilting’  for  newspapers  and 


others,”  he  added,  whatever  tilting 
means. 

Assessing  the  energy  crisis,  Coleman 
warned  that  less  petroleum  must  be  con¬ 
sumed  while  other  energy  sources  are 
increased.  While  little  impact  was  seen 
within  10  years  from  alternate  sources, 
Coleman  emphasized  an  increased  com¬ 
bination  of  coal  and  nuclear  (cautiously) 
energy  must  be  combined. 

In  an  advertising  workshop,  Eric  An¬ 
derson,  Newspaper  Advertising  Bureau, 
warned  of  a  real  threat  from  “qube” 
television,  but  he  also  saw  opportunities. 
“Newspapers  will  eventually  become  in¬ 
formation  providers  for  (qube)  home  in¬ 
formation  centers,”  he  explained, 
“newspapers  can  sell  their  news  to  these 
two-way  communication  centers.” 

This  was  seen  as  a  trend  starting  with 
cable  television  in  urban  centers. 

But  William  Park,  bureau  vicepresi¬ 
dent,  was  not  immediately  concerned 
about  television  advertising.  “Some  are 
putting  television  advertising  money  back 
into  the  print  media,”  he  observed. 
“Current  studies  indicate  that  the  recall 
(memory)  of  television  commercials  is 
falling  considerably  as  audiences  are  in¬ 
creasingly  exposed.” 

Turning  to  journalism  education.  Dr. 
Albert  T.  Scroggins,  University  of  South 
Carolina  Journalism  School  dean  noted 
the  school  was  now  1 1th  nationally  in 
enrollment  and  seventh  in  graduate  en¬ 
rollment.  He  disclosed  that  his  school 
had  wrested  the  Pentogon’s  public  affairs 
teaching  program  for  officers  from  the 
University  of  Wisconsin,  Some  25  offi¬ 
cers  from  throughout  the  world  were 
trained  there  eight  weeks  yearly  during 
21  years. 

Scroggins  also  disclosed  that  news¬ 
reels  of  20th  Century  Fox  Movietonews, 
covering  40  years,  were  scheduled  to  be 
presented  to  the  university.  The  jour¬ 
nalism  school  was  reported  figuring  in 
that  gift  and  pleased  with  its  educational 
benefits. 
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Inland  publishers  eye 
moves  to  morning  field 


By  Celeste  Huenergard 

The  international  political  scene,  cam¬ 
paign  ’80  and  some  of  the  industry’s  own 
headaches  were  analyzed  during  the  In¬ 
land  Daily  Press  Association’s  95th  an¬ 
nual  Winter  Meeting  in  Phoenix,  March 
2-5. 

Larry  Fuller,  publisher  of  the  Sioux 
Falls  (S.C.)  Argus  Leader,  took  the 
podium  to  discuss  his  paper’s  A.M.  con¬ 
version  last  July  after  94  years  in  the 
evening  market. 

“If  we  wanted  to  grow  we  knew  we 
would  have  to  increase  our  penetration 
in  the  RTZ  (retail  trading  zone),’’  Fuller 
explained. 

The  switch  was  prefaced  by  six 
months  of  planning,  regular  meetings  by 
a  department  head  task  force,  and  an 
in-depth  research  study  of  the  market. 

“We  didn’t  reinvent  the  wheel,”  Ful¬ 
ler  declared  “we  used  the  expertise  of 
those  who  have  already  done  it  and 
people  on  our  staff  who  have  worked  for 
A.M.S.” 

Single  copy  sales  were  handed  over  to 
employees  from  independent  contractors 
and  125  carrier  routes  were  added.  Pres¬ 
ently,  no  route  exceeds  60  minutes.  “We 
are  absolutely  committed  to  our  youth 
carrier  force  for  delivery  and  collec¬ 
tions,”  Fuller  said,  adding  that  readers 
who  initially  may  have  missed  getting  an 
evening  paper  at  least  want  the  morning 
product  delivered  on  time. 

Fuller  warned  his  listeners  that  A.M. 
conversion  is  not  for  everyone  and 
should  be  preceded  by  a  thorough 
analysis  of  what  it  should  achieve.  “If 
it’s  not  broken,  don’t  fix  it,”  he  said. 

The  paper’s  morning  debut  has  touted 
through  a  broadcast  and  in-paper  cam¬ 
paign  urging  readers  to  “wake  up  with 
the  Argus”. 

Eight  months  later,  the  daily’s  total 
circulation  is  up  1 .6%  but  its  RTZ  num¬ 
bers  have  fallen  4%  due  to  mail  subscrib¬ 
ers. 

One  of  the  smallest  dailies  to  enter  the 
Sunday  field  in  the  last  three  years  is  the 
Troy  (Ohio)  News. 

Tom  Thokey,  advertising  and  market¬ 
ing  director  for  the  1 1  ,(X)0  circulation  pa¬ 
per,  blamed  the  leap  on  the  breaking  of 
unwritten  territorial  rules. 

For  years  the  news’  only  nearby  coun¬ 
terpart  was  the  Piqua  Daily  Call.  Neither 
paper  competed  with  one  another  for 
readers  or  advertising.  Things  changed 
once  a  shopping  center  opened  its  doors 
in  Piqua  and  some  Troy  retailers  closed 
their  downtown  stores  in  favor  of  the 
new  enclosed  structure. 

“We  knew  we  had  to  do  something 
fast  to  get  more  than  the  leftovers.” 
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Thokey  explained. 

The  News  started  a  shopper  in  1968 
and  added  a  Sunday  edition  September 
1977. 

“The  first  new  months  (with  the  Sun¬ 
day)  were  really  scary,”  Thokey  re¬ 
called,  citing  a  100%  turnover  in  the  cir¬ 
culation  department  and  an  initial  85% 
switch  rate  of  advertising  in  the  Sunday. 

Today  the  new  product  boasts  2,000 
more  readers  than  its  daily  sister  and  the 
switch  rate  has  dropped  to  about  65  per¬ 
cent,  although  its  profit  margin  is  not 
equal  to  what  it  would  be  six  days  a 
week.  The  Daily  Call  still  remains  a  Mon¬ 
day  through  Saturday  operation. 

Five  full-time  editorial  staffers  were 
added  to  the  News  payroll  to  work  on  the 
Sunday  product.  And  subscribers  were 
forced  to  take  the  new  edition  when  the 
paper  told  them  their  rates  were  going  up 
and  for  an  additional  10  cents  they  would 
receive  a  Sunday  paper. 

“We’ve  encountered  literally  no  resis¬ 
tance,”  Thokey  said. 

For  the  first  six  months  the  seven-day 
rate  was  $1 .  It  was  later  increased  to  the 
present  $1.35.  On  the  racks  the  Sunday 
goes  for  50  cents. 

Thokey  called  the  introduction  of  a 
successful  Sunday  a  long  and  sometimes 
painful  process,  but  one  that  seems  to  be 
doing  the  trick  for  the  News. 

Meanwhile  the  last  American  spon¬ 
sored  journalist  to  leave  Tehran,  fielded 
questions  from  Inland  members  for  more 
than  45  minutes. 

Sajid  Rizvi,  United  Press  Internation¬ 
al’s  chief  Tehran  correspondent,  took 
the  U.S.  press  to  task  for  the  lack  of 
space  it  devotes  to  international  news. 

“I  think  the  international  coverage 
leaves  much  to  be  desired,”  he  said  in  an 
interview  afterwards.  “The  Washington 
Post  and  the  New  York  Times  (sup¬ 
posedly  doing  a  good  job  in  this  area)  are 
elitist  papers.  How  many  people  actually 
read  those  things?  Does  the  man  in  the 
street  who  goes  out  every  four  years  to 
elect  a  president  read  them?” 

Rizvi  called  UPl’s  coverage  of  the 
protracted  hostage  takeover  well  bal¬ 
anced.  “I  don’t  know  what  they  ran  here 
but  I  know  we  did  an  extremely  fair  job 
of  reporting  on  our  end.  We  were  even 
running  Khomeini’s  speeches  in  full  be¬ 
cause  we  knew  they  would  be  of  interest 
to  those  following  the  international 
scene.” 

The  Pakistan  native  said  he  learned  of 
the  Embassy  takeover  when  one  of  his 
“lookouts”  called  to  say  he  “saw  some 
guys  climbing  over  the  building’s  walls.  I 
couldn’t  believe  it  but  I  called  the  em¬ 
bassy  and  there  was  no  answer.  So  I 
rushed  a  reporter  down  there.” 


Rizvi  himself  spent  more  than 
$100,000  covering  the  siege.  “We  had  to 
have  taxis,  for  example,  on  24  hour  basis 
because  if  something  happened  at  two  in 
the  morning  we  had  to  be  there.  Our 
stringers  who  staked  out  the  embassy 
24  hours  a  day  used  to  sit  inside  (the 
taxis)  with  the  motor  running  just  to  keep 
warm.” 

Rizvi  worked  an  average  17-hour  day 
covering  the  beat.  “The  situation  was 
changing  so  rapidly  we  were  changing 
the  wire  constantly.  We  transmitted  on  a 
Telex  so  if  you  made  a  mistake  you  had 
to  run  the  whole  thing  over  again,”  he 
said. 

When  asked  if  he  thought  the  Ayatol¬ 
lah’s  expulsion  of  American  news  agen¬ 
cies  had  eased  the  tensions  in  Tehran, 
Rizvi  said  he  saw  no  improvement. 

Rizvi,  along  with  his  fellow  U.S. 
bureau  chiefs,  was  allowed  to  stay  on 
another  month  after  the  Jan.  15  expulsion 
notice  to  close  his  newsroom  but  with 
the  proviso  that  he  should  not  transmit 
stories. 

Although  his  New  York  superiors 
urged  him  to  phone  news  in,  Rizvi  opted 
to  honor  the  “gentlemen’s  agreement” 
between  the  Iranian  rulers  and  the 
foreign  press  corps.  The  agreement,  he 
said,  proved  to  be  very  frustrating,  espe¬ 
cially  since  it  came  before  the  Ayatol¬ 
lah’s  hospitalization,  Bani-Sadr  elec¬ 
tion  as  president,  and  the  Iran  Air  Boeing 
727  crash.  “The  worst  thing  was  not  to 
be  able  to  report,”  he  said.  “Your  first 
impulse  in  that  situation  is  to  grab  a 
phone,  to  do  something.” 

Rizvi’s  next  assignment  is  London 
where  he  will  wait  until  the  Iranian  gov¬ 
ernment  okay’s  his  return.  “I  want  to 
finish  the  story,”  he  said. 

How  did  he  beat  the  Associated  Press 
for  the  title  of  “the  last  American  jour¬ 
nalist  to  leave?”  “There  was  a  mix  up  in 
our  plane  reservations  and  he  had  to 
leave  two  days  earlier.”  Rizvi  laughed. 

Inland  members  returned  to  the  more 
routine  aspects  of  their  business  the  next 
morning  with  an  in-depth  session  on  pro¬ 
duction. 

Don  Jochens,  production  manager  of 
the  Sacramento  Bee ,  offered  his  listeners 
advice  on  organizing  vendor  specifica¬ 
tions  for  pre-press  electronic  systems. 

He  warned  them  that  too  often  little 
emphasis  is  placed  on  the  service  of 
editorial,  business,  advertising  and  clas¬ 
sified  systems  when  those  specifications 
are  drawn  up. 

“Too  many  systems  have  been  pur¬ 
chased  because  they  have  an  appealing 
list  of  bells  and  whistles  which  works  fine 
and  never  fails,”  he  said.  “For  the  most 
part  service  is  the  forgotten  item  in  many 
procurements.” 

Jochens  stressed  that  initial  negotia¬ 
tions  with  a  vendor  should  compare  ser¬ 
vice,  dependability,  accessibility,  price, 
and  pre-installations  training  for 
(Continued  on  page  30) 
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Press  not  pampered 
at  Olympic  Games 

By  Michael  Munzer 

If  one  got  the  idea  the  media  was  pam¬ 
pered  in  Lake  Placid  during  the  1980 
Winter  Olympic  Games,  it  was  only  be¬ 
cause  of  high  visibility. 

In  reality,  a  visit  to  the  press  lounge  at 
the  Lake  Placid  High  School  showed  a 
story  of  exhaustion,  frostbite,  frustra¬ 
tion,  and  general  aggravation. 

The  press,  it  seems,  didn’t  have  the 
problems  of  the  “bus  people”,  but  its 
problems  with  the  Lake  Placid  Olympic 
Organizing  Committee  (LPOOC)  were 
just  as  bad,  leading  one  European  press 
agency  to  say  that  the  only  true  amateurs 
at  the  games  were  the  members  of  the 
LPOOC. 

Assuming  one  did  get  accreditation, 
which  was  closed  about  six  months  be¬ 
fore  the  actual  event,  and  housing,  which 
was  plentiful  despite  pre-Olympic  horror 
stories  (or  perhaps  because  of  them),  the 
first  encounter  with  LPOOC  was  in  get¬ 
ting  processed.  Four-to-six  hours  of 
standing  on  line  for  processing  of  creden¬ 
tials  was  commonplace  as  members  of 
the  press  arrived. 

One  needed  a  special  badge  with  pic¬ 
ture  and  coded  for  the  areas  you  were 
permitted.  The  events  themselves  were 
even  more  of  a  problem  as  you  needed  to 
obtain,  on  a  daily  basis,  special  creden¬ 
tials  to  the  venue  for  that  day.  It  meant 
fighting  with  other  members  of  the  press 
for  passes  on  a  daily  basis — especially 
for  “hot”  tickets,  such  as  U.S.  hockey 
team  games. 

One  had  to  present  credentials,  fill  out 
a  voucher  and  then  receive  tickets. 

Ticket  distribution  in  this  manner  was 
fair,  said  LPOOC  officials,  but  it  was 
also  impossible  to  do  comprehensive 
planning  for  the  entire  games. 

There  were  exceptions,  however,  as 
ABC-tv  and  the  wire  services  had  met 
many  times  with  LPOOC  officials  in  the 
months  before  and  obtained  choice  cam¬ 
era  positions. 

Ed  Lewi,  the  Olympic  public  relations 
director  made  no  bones  about  it.  ABC 
got  all  the  top  camera  positions,  the  wire 
services  came  second  and  then  it  was  a 
free  for  all. 

Photography  was  also  a  problem. 

While  most  of  the  services  had  their  own 
processing  equipment,  the  official  lab, 
run  by  Kodak,  was  extremely  strict  in 
accepting  film  to  be  processed.  You  had 

Michael  A.  Munzer  is  editor  of  Techni¬ 
cal  Photography,  a  trade  publication  for 
professional  photographers.  Prior  to  en¬ 
tering  the  magazine  field,  he  spent  nine 
years  in  the  newspaper  business  as  a  re¬ 
porter,  photographer  and  editor. 

22 


MAKESHIFT  NEWSROOM— Lake  Placid  high  school 
classrooms  were  turned  into  newsrooms  for  the  assortment 
of  reporters  and  news  organizations  covering  the  games. 
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PRESS  FOOD — The  Lake  Placid  high  school  basement 
was  turned  into  a  cafeteria  for  the  press. 

to  have  photographic  credentials  in  ord6r 
to  get  service.  In  other  words,  most 
photographers  shooting  out  at  venues 
had  to  return  and  submit  film.  They 
could  not  send  it  in  via  messenger. 

There  were  some  benefits,  however. 

Press  buses  to  the  venues  were  far  more 
efficient  than  the  buses  for  spectators.  In 
addition,  press  buses  also  were  provided 
to  major  motel  areas  on  a  drop-off  basis. 

Pickup  in  the  morning  was  a  problem, 
however.  Most  reporters  and  photog¬ 
raphers  had  to  wake  up  at  5  a.m.  in 
order  to  get  to  the  village  itself  to  make 
those  buses. 

Most  wire  services  provided  adequate 
winter  clothing  for  staff  members  and 
casual  clothing  was  the  order  of  the  day. 

It  simply  was  too  cold  to  worry  about 
jackets  and  ties.  Canon  and  Nikon  both 
supplied  additional  heavy  jackets,  ski 
caps  and  other  clothing  to  accredited 
photographers. 

Feeding  was  one  of  the  few  things  that 
proved  to  be  regular.  LPOOC  supplied  a 
cafeteria  and  two  snack  bars  in  the  press 
center  with  reasonable  prices.  While  the 
food  was  not  fancy,  you  could  get  large 
portions  and  a  dinner  would  run  a  re¬ 
porter  about  $5  in  the  cafeteria.  Com¬ 
pared  to  the  tales  of  $30-a-plate  spaghetti 


dinners  in  village  restaurants  that 
abounded  (until  prices  were  lowered  be¬ 
cause  of  a  restaurant  boycott)  it  was  a 
good  buy. 

However,  the  quality  of  the  food  did 
decrease  as  the  games  progressed.  Veal 
became  hot  dogs  and  beans.  By  the  end 
of  the  first  weekend,  24-hour-per-day 
service  was  eliminated. 

Members  of  the  press  are  resourceful 
people,  however.  Many  of  them  formed 
pools  to  buy  food  at  a  local  supermarket. 
For  example,  members  of  the  UPl  team 
contributed  $2  per  day  for  a  deli-type 
operation.  Even  with  the  $30-per-day 
food  allowance,  UPI  officials  approved. 
It  was  far  more  practical  to  keep  report¬ 
ers,  photographers  and  desk  personnel 
on  the  scene  than  wasting  hours  trying  to 
get  into  a  local  restaurant. 

But  beyond  the  exhaustion  and  frus¬ 
tration,  members  of  the  media  could 
sense  a  mutual  feeling  of  pride.  You  were 
covering  the  Olympics,  and  not  too  many 
people  could  say  that.  For  the  sports  pro, 
there  was  no  other  place  to  be. 
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WHY  TYPESETTING  IS 
SAFERAT  HIGH  SPEEDS 


This  microprocessor  is  part  of  the 
advanced  integrated  circuitry  that  runs 
an  Autologic  typesetter.  Creating  charac¬ 
ters  with  a  CRT,  a  concept  pioneered  by 
Autologic,  enables  the  typesetter  to 
operate  with  almost  no  moving  parts.  At 
speeds  never  before  possible.  With  higher 
reliability  and  a  safety  margin  in  meeting 
those  critical  deadlines. 

This  is  why  the  APS-Micro  5  can  set 
type  at  1250  lines  per  minute  day  after 
day,  night  after  night,  without  tiring. 
Minicomputer  technology  enables  the 
APS-5  to  set  4000  lines  per  minute. 

There  are  no  moving  parts  in  the 
process  of  transmitting  type  image  to 
output  medium.  All  fonts  are  always 
"on-line^  stored  as  digitized  computer 
information.  Entire  lines  of  type  are  elec¬ 
tronically  beamed  onto  film  from  a 
cathode  ray  tube  within  the  typesetter. 
No  font  grids  or  drums  to  change.  No  film 
strips  to  get  lost  or  damaged.  It's  faster, 
simpler,  and  more  reliable. 

Write  for  more  information  on  the 
APS  family  of  digital  CRT  typesetters. 


Rental  plans  are  available  on  the  APS- 
Micro-5.  Autologic,  Incorporated,  1050 
Rancho  Conejo  Boulevard,  Newbury  Park, 
CA  91320.  Telephone  (213)  889-7400.  A 
subsidiary  of  Volt  Information  Sciences. 


AUTOLOGIC 

THE  APS  FAMliy  OF  DIGITAL 
CRTTYPESETTERS  ® 
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Suburban  daily 
eyes  metro  area 
for  expansion 

With  30,000  daily  and  45,000  Sunday 
circulation  in  Queens,  Newsday  has  set 
its  sights  on  becoming  the  main  news¬ 
paper  for  the  New  York  City  borough’s 
750,000  households. 

“Since  the  Long  Island  Press  folded 
(1977),  there’s  been  no  Queens  newspa¬ 
per.  Our  goal  is  to  provide  one,’’  stated 
Jack  Squire,  Newsday’s  director  of  pro¬ 
motion.  “We  always  did  feel  the  (east¬ 
ern)  area  of  Queens  touching  Nassau  has 
the  same  lifestyle,  basically  suburban,  as 
the  rest  of  our  market.’’ 

Squire  noted  that  Newsday’s  research 
of  the  attitudes  and  habits  of  Queens 
residents  showed  “half  the  population 
considered  themselves  Queens  people 
and  not  New  Yorkers,  and  they  said 
they’d  like  to  have  a  local  newspaper. 
So,  we  view  half  of  Queens’s  750,000 
households  as  potential  targets.” 

Newsday’s  present  total  daily  circula¬ 
tion  for  all  of  Nassau,  Suffolk,  and 
Queens  Counties  is  approximately  5(X),000. 
Its  total  Sunday  circulation  is  about 
560,000.  The  paper’s  greatest  competitor 
in  Queens  is  the  New  York  News  which 
has  300,000  daily  and  360,000  Sunday 
circulation  in  the  borough.  The  New 
York  Times  sells  79,400  copies  daily  and 
112,400  copies  Sunday  in  Queens. 


Newsday  began  its  expansion  into 
Queens  in  1977  with  a  pilot  project  offer¬ 
ing  home  delivery  of  the  paper  to  30,000 
households  in  northeastern  section  of  the 
borough.  Today,  140,000  Queens  house¬ 
holds,  18%  of  the  total,  can  receive 
Newsday  through  home  delivery.  The 
paper  is  continuing  to  increase  its  area  of 
home  delivery  in  Queens,  primarily  to 
the  west  and  to  the  south. 

Squires  declined  to  break  out  News¬ 
day’s  home  delivery  figures  in  the 
borough.  He  said  the  “majority  of  the 
paper’s  total  Queens  circulation  was 
from  subscriptions. 

Newsday  is  sold  on  newsstands  all 
over  Queens,  Squires  added. 

“Our  strategy  has  been  to  build  slowly 
and  steadily,”  he  continued.  “Every¬ 
thing  we  do  has  to  pay  for  itself  before 
we  expand  it.” 

Since  1977  Newsday  has  also  pub¬ 
lished  a  separate  Queens  edition  with  its 
own  staff  of  12  reporters,  three  editors 
four  copy  desk  people,  and  one  photog¬ 
rapher  “devoting  all  their  time”  to  news 
of  the  borough. 

“To  my  knowledge,  that’s  more  cover¬ 
ing  Queens  than  any  other  paper,” 
Squires  remarked. 

The  photographer  and  12  reporters 
work  out  of  Newsday’s  Queens  office  in 
Rego  Park.  The  editors  and  copy  desk 
personnel  are  in  the  paper’s  headquar¬ 
ters  in  Melville,  Long  Island. 

Newsday  has  several  promotions 
underway  which  are  geared  to  attract 


Queens  readers  including  an  offer  to  de¬ 
liver  the  Sunday  paper  free  to  anyone 
subscribing  to  seven  day  delivery  for 
four  weeks.  Newsday  sells  for  250  daily 
and  500  Sunday.  Delivery  under  the  spe¬ 
cial  offer  costs  $1.50  per  week. 

‘  ‘We  do  a  lot  of  direct  mail  and  point  of 
purchase  promotion,  also  billboards,” 
Squires  said.  “We  just  completed  a  three 
month  bus  campaign.  Since  we’re  con¬ 
centrating  segment  by  segment  in 
Queens,  it’s  not  feasible  to  use  radio 
which  covers  the  whole  metropolitan 


An  Oroville  (Calif.)  Mercury-Register 
reporter,  Judy  Stanley,  on  the  job  less 
than  a  month,  is  credited  with  the  cap¬ 
ture  of  a  jail  escapee.  She  kept  him  on 
the  phone  for  90  minutes. 

Stanley  took  the  call  from  the  man 
who  wanted  to  “get  a  few  things 
straight”  about  the  story  of  his  escape 
which  another  reporter  had  written.  She 
put  the  caller  on  “hold”  while  she  called 
police. 

The  officers  could  not  trace  the  call, 
but  came  to  the  newspaper  office  and 
listened  in  on  Stanley’s  talk  until  they  got 
information  enough  to  locate  the  caller. 
The  apprehension  followed. 

Before  joining  the  Mercury-Register 
Stanley,  26,  was  a  reporter  on  a  weekly 
newspaper  in  Yuba  City,  Calif. 


area. 

Reporter  helps 
capture  escapee 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especiaily  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance  . . .  and  need  to  plug 
into  "our”  language . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone;  309-662-2625 
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Civiletti  acquits  press 
on  Abscam  leaks 


In  a  highly  unusual  speech,  Attorney 
General  Benjamin  R.  Civiletti  last  week 
acquitted  the  press  of  all  responsiblity 
for  such  information  leaks  as  those  hav¬ 
ing  to  do  with  the  Abscam  operation  and 
warned  that  any  employes  contributing 
to  the  “flood  of  leaks”  will  be  prose¬ 
cuted,  fired  or  disciplined  severely. 

Civiletti  stressed  that  the  employes  of 
the  Justice  Department  are  not  “partners 
of  the  press”. 

In  successive  speeches  to  groups  of 
more  than  500  persons  assembled  at  the 
department,  he  warned  all  employes  not 
to  be  tempted  to  reveal  confidential  in¬ 
formation,  no  matter  how  “sincere  and 
beguiling”  reporters  may  be. 

“in  no  way  can  a  leak  be 
rationalized,”  Civiletti  said  “even  as  a 
product  of  human  weakness.” 

“Some  such  justifications  suggest  that 
the  press  bears  a  major  responsibility  for 
the  harm  and  evil  caused  by  such  disclo¬ 
sures.  That  is  not  true.  The  press’  duties 
are  distinct  and  separate.  They  are  not 
government  employes. 

“We  are  not  professional  companions 
or  professional  friends  or  dutymates,  al¬ 
though  our  paths  coincide  in  the  pursuit 
of  truth,  aggressive  investigation  and 
serving  the  public  interest. 

“Reporters  have  a  right  to  ask  tough 
questions  and  to  use  their  intelligence 
and  techniques  to  inform  the  public  and 
to  do  it  dramatically.  Appeals  to 
employes  for  the  disclosure  of  informa¬ 
tion  are  proper.  They  also  appeal  to  fear, 
to  envy  or  pride,  to  idealism,  patriotism, 
anger,  unfairness,  stupidity,  laziness  and 
other  human  emotions.  We  all  hear  from 
reporters,  ‘Please  advise  me,  I  want  to 
get  it  straight’.” 

As  of  this  week,  the  staff  of  Richard 
Blumenthal,  the  U.S.  Attorney  ap¬ 
pointed  February  1 1  by  Civiletti  to  inves¬ 
tigate  the  Abscam  leaks,  has  interviewed 
more  than  200  Justice  Department  attor¬ 
neys  and  FBI  agents,  but  has  released  no 
news  of  any  findings. 

“The  dangers  and  dilemmas  surround¬ 
ing  publication  of  such  material  have 
long  been  recognized  inside  and  outside 
journalism,”  the  statement  read  in  part. 
“For  law-makers  who  must  stand  before 
the  voters,  another  dimension  of  poten¬ 
tial  damage  operates  with  special  force 
when  such  charges  are  disseminated  in 
an  election  year  .  .  .” 

“On  the  other  side  of  the  balance  sheet 
is  the  disservice  the  press  would  unques¬ 
tionably  have  done  to  the  political  proc¬ 
ess  if  it  elected  to  withhold  from  the  pub¬ 
lic  information  of  such  seriousness  bear¬ 
ing  on  the  integrity  of  high-ranking  con¬ 
gressional  officials — information  which 


editors  and  reporters  had  reason  to  con¬ 
sider  authentic,  even  though  the  sources 
could  not  be  publicly  disclosed  ...” 

Media  planner 

Miriam  Stoolman  has  been  named 
media  planner  and  buyer  for  Needham, 
Harper  &  Steers,  Inc.  of  Dayton,  Ohio. 

She  joined  Needham,  Harper  &  Steers 
in  1979,  after  a  stint  with  Scali,  McCabe, 
Sloves,  Inc.  of  New  York. 

Reporters  Committee 
raps  Senate  action 

A  Senate  action  to  exempt  the  Federal 
Trade  Commission  from  key  provisions 
of  the  Freedom  of  Information  Act 
greatly  weakens  the  legislation,  the  Re¬ 
porters  Committee  for  Freedom  of  the 
Press  has  charged. 

According  to  the  reporters  group,  the 
proposal,  which  was  appended  to  the 
FTC  appropriation  bill,  would  “open  the 
floodgates”  for  widespread  exemptions 
by  other  government  agencies,  thus  de¬ 
stroying  the  value  of  the  FOI  Act. 

The  committee,  in  letters  to  every 
member  of  Congress,  urged  members  of 
a  House-Senate  conference  committee  to 
kill  the  FOI  exemptions,  which  are  not 
part  of  the  appropriations  bill  as  passed 
by  the  House. 

The  provisions  were  added  to  the  Sen¬ 
ate  version  of  the  bill  without  public 
hearings  and  it  was  not  generally  known 
they  were  even  being  considered  until 
after  their  adoption,  according  to  the 
committee. 

It  pointed  out  that  the  Senate  proposal 
would  permit  the  FTC  to  keep  secret 
“any  documentary  material,  written  re¬ 
ports  or  answers  to  questions,  and  trans¬ 
cripts  of  oral  testimony.” 

There  is  also  a  provision  allowing  a 
company  to  designate  any  material  as 
confidential.  If  the  FTC  disagrees,  the 
company  can  go  to  court,  a  proceeding 
,  that  might  take  months  or  even  years. 

In  addition,  the  Senate  bill  would  re¬ 
quire  the  FTC  to  keep  information  secret 
that  if  released  could  cause  any  commer¬ 
cial  harm.  The  agency  now  has  the  right 
to  release  or  withhold  such  information 
as  it  sees  fit. 

The  exemptions  were  introduced  by 
Senator  Wendell  Ford  (D-KY)  because 
of  the  possibility  of  abuses  under  the  FOI 
Act. 

One  Senate  staff  member  said  the  Sen¬ 
ate  provisions  were  added  to  the  appro¬ 
priations  bill  because  of  FTC  problems 
in  getting  companies  to  provide  informa¬ 
tion.  They  were  supposedly  modeled 
after  FOI  legislation  applying  to  the  Jus¬ 
tice  Department. 


Tv  station  hit 
libel  suit 

Los  Angeles  station  KABC-tv  was 
named  a  defendant  March  4  in  a  $10  mil¬ 
lion  class  action  suit  for  an  alleged  con¬ 
spiracy  to  discredit  and  defame  the 
police  department’s  uniformed  officers. 

The  libel  action  was  the  second  against 
the  station  in  as  many  days.  Earlier,  Los 
Angeles’  deputy  police  chief  had  filed  a 
$3  million  suit,  charging  the  KABC  had 
linked  him  with  organized  crime. 

The  newest  suit  was  brought  by  three 
patrolmen  as  individuals  and  as  rep¬ 
resentatives  of  their  fellow  officers. 

Also  named  as  defendants  were  Chan¬ 
nel  7  reporters  Wayne  Satz  and  Larry 
Carroll;  the  station’s  vicepresident  and 
general  manager  John  Severino;  news  di¬ 
rector  Dennis  Swanson;  Los  Angeles 
police  detective  Donald  Wicklund;  and 
former  Los  Angeles  police  officer  John 
Mitchell. 

The  damage  action  was  based  on  a 
series  of  tv  news  broadcasts  dating  back 
to  January  1,  1977. 

The  suit  charged  that  a  1979  broadcast 
was  a  “false  and  derogatory”  account 
suggesting  that  a  wounded  suspect  may 
have  been  shot  several  more  times  while 
being  transported  to  the  hospital. 

The  action  also  sighted  a  series  of  tele¬ 
vision  reports  that  featured  a  masked 
man  wearing  a  blanked  out  police  badge, 
who  accused  Los  Angeles  police  of  being 
eager  to  use  excessive  force  in  capturing 
suspects  and  also  of  being  motivated  by 
racial  prejudice.  The  masked  cop  was 
later  identified  as  Mitchell. 

La  Choy  to  run 
large  newspaper  ads 

La  Choy  Food  Products  is  starting  a 
spring  promotion  on  2-serving  size  chow 
meins  which  will  include  large  space 
newspaper  ads  with  a  free  offer,  local 
spot  radio,  tv  commercials  on  networks, 
p.o.p.  materials  and  promotional  allow¬ 
ances. 

Newspaper  ads  in  major  markets  will 
offer  consumers  a  free  can  of  chow  mein 
noodles  when  they  send  in  complete  in¬ 
gredient  panels  from  any  two  La  Choy 
Chow  Meins. 

Reddick  award 

Fred  W.  Friendly,  Edward  R.  Murrow 
Professor  of  Broadcast  Journalism  at  Co¬ 
lumbia  University  and  former  president 
of  CBS  News,  was  selected  as  the  1980 
recipient  of  the  DeWitt  Carter  Reddick 
Award  for  outstanding  achievement  in 
the  field  of  communication.  The  Reddick 
Award,  highest  honor  of  The  University 
of  Texas  College  of  Communication,  is 
awarded  annually. 
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Number 


One 


Number  one  in  quality.  Number 
one  in  uniformity.  Number  one  in 
trouble-free  press  runs.  No  other 
ink  can  match  U.S.  news  inks  for 
web  offset,  letterpress,  and  diLitho. 

We  bring  together  the  most  ad¬ 
vanced  technology  with  the  down- 
to-earth  know-how  developed  over 
50  years  of  making  inks  for  news¬ 
papers.  That  is  why  U.S.  inks 
continue  to  establish  new  standards 
of  performance  and  dependability. 

Every  U.S.  ink  is  formulated  for 


the  press  and  paper.  Each  ink  has 
the  right  body  and  flow  for  the  press 
on  which  it  is  to  run,  maintaining 
excellent  distribution  from  inking 
rollers  to  the  printing  cylinder. 
Halftones  print  clean  and  sharp, 
solids  lay  down  evenly.  And  as 
paper  weights  and  qualities 
dwindle,  we  keep  working  harder 
to  minimize  showthrough,  picking 
and  linting. 

What  about  mileage?  We  think 
we're  number  one  there,  too.  For 


number  one  printing  impressions, 
use  number  one  inks  from  U.S, 

US. 

Printing 
Ink 

East  Rutherford,  NJ;  Cincinnati,  OH; 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 


Press  urged  to  better 
cover  the  energy  crisis 


By  Andrew  Radolf 

The  press  is  spending  too  much  time  in 
Washington,  D.  C.  covering  the  energy 
crisis,  a  U.S.  Department  of  Energy  offi¬ 
cial  said  at  a  meeting  between  members 
of  the  press  and  oil  industry  executives 
in  New  York. 

Instead,  the  press  should  send  more 
reporters  “out  in  the  field”  to  do  a  “bet¬ 
ter  job”  of  reporting  on  what  is  being 
done  around  the  country  to  solve  the 
problem,  Les  Daly,  assistant  to  the  sec¬ 
retary  for  public  affairs  at  EXDE  said. 

“The  energy  programs  are  in  Mon¬ 
tana,  in  California,  in  every  state.  You’re 
not  going  to  find  them  happening  in 
Washington,”  stated  Daly.  The  meeting 
he  addressed  was  sponsored  by  the  New 
York  Deadline  Club  and  the  Center  for 
International  Environment  Information. 

“This  is  a  long  term,  20  year  planning 
story.  It  doesn’t  happen  every  minute,” 
Daly  continued.  “What  are  private  in¬ 
dustry’s  long  term  planners  doing?  What 
are  the  companies  of  the  future  going  to 
use  for  energy?  The  press  hasn’t  even 
touched  the  energy  situation’s  economic 
story  yet.” 

Daly  said  the  press  is  “preoccupied 
with  ‘How  much  is  it  going  to  cost  at  the 
pump?’  ”  and  not  devoting  enough 
coverage  to  the  issue’s  complexities. 

Referring  to  the  over  $227  billion 
windfall  profits  tax  passed  by  the  Joint 
Congressional  Conference  Committee, 
Daly  commented,  “The  major  story  is 
not  the  total  size  of  the  tax.  but  what’s 
going  to  be  done  with  it.  There’s  $34 
billion  for  mass  transit.  How  will  that  be 
spent?  The  $9  billion  in  tax  credits  for 
energy  improvements  present  a  whole 
series  of  new  business  opportunities  that 
are  not  being  discussed.  The  tax  credit 
for  solar’s  been  raised  from  $220  to 
$4000.  The  solar  industry  hasn’t  even 
been  touched  by  the  press.  Solar’s  not  a 
bunch  of  people  out  by  the  beach  in 
California.  What  about  the  problems  like 
architect’s  and  the  building  industry’s 
resistance  to  it?” 

Conservation  was  another  area  where 
Daly  urged  the  press  to  improve  its 
coverage. 

“Conservation  is  boring.  Who  cares 

Pr  firm 

names  president 

Michael  Sullivan  was  appointed  presi¬ 
dent  of  Aitkin-Kynett  public  relations 
department,  Philadelphia. 

Sullivan  joined  Aitkin-Kynett  in  1972 
as  a  public  relations  account  executive 
and  was  elected  a  vicepresident  of  the 
public  relations  department  in  1977. 


about  weather  stripping — but  for  the 
next  five  years  conservation’s  going  to 
provide  most  of  our  energy  solutions,” 
he  remarked. 

Daly  also  said  the  press  does  not  call 
him  or  the  DOE  often  enough  for  infor¬ 
mation. 

“Secretary  Duncan’s  available”  for 
interviews  with  the  press,  Daly  related. 
“He  does  two  or  three  one  on  one  inter¬ 
views  a  week.  Just  give  us  a  little  time  to 
set  it  up.” 

Paul  B.  Hicks,  vicepresident  and  gen¬ 
eral  manager  for  public  relations  and  ad¬ 
vertising  at  Texaco,  said  much  of  the 
press’s  criticism  of  the  oil  industry  was 
justified  by  the  companies’  “secretive¬ 
ness”  and  confusing  reports  “with  too 
many  statistics.” 

“We’ve  opened  up  much  more  to  the 
press,”  he  said.  “We’re  responding  fast¬ 
er  and  more  thoroughly  than  we  did  a 
few  years  ago,  and  we’re  still  improv¬ 
ing.” 

Hicks  asked  the  press  “to  understand 
we  have  to  get  the  facts  together  and 
verify  them  for  accuracy.  Give  us  as 
much  lead  time  as  possible.  Also  train 
more  reporters  in  business  and  energy.  If 
the  media  can  afford  to  spend  lots  of 
money  for  sports  specialists,  it  can  do 
the  same  for  business  and  energy.” 

International  Trib 
plans  Asian  edition 

The  International  Herald  Tribune 
plans  to  begin  publishing  an  Asian  edi¬ 
tion  next  Fall  via  facsimile  satellite 
transmission  from  its  Neuilly-sur-Seine 
headquarters  in  France  to  a  printing 
plant  in  Hong  Kong. 

The  Herald  Tribune  expects  its  Asian 
edition  to  appear  on  newsstands  in  the 
Far  East  on  the  same  day  the  paper  hits 
the  streets  in  Western  Europe.  Presently 
printed  in  Paris,  Uxbridge,  England,  and 
Zurich,  the  Herald  Tribune  flies  about 
2,000  copies  of  its  125,000  daily  circula¬ 
tion  to  the  Orient,  where  it  arrives  up  to  a 
week  late  and  costs  $1.50. 

The  planned  edition  will  reach  all  the 
Far  Eastern  countries,  including  China, 
provided  government  permission  is  re¬ 
ceived,  and  will  sell  for  between  500  and 
750. 

The  Herald  Tribune’s  main  competitor 
in  the  Orient  will  be  the  20,000  daily 
Asian  Wall  Street  Journal  with  a  news¬ 
stand  price  of  $1.50. 

The  Asian  edition’s  start-up  costs  are 
projected  at  $1  million.  The  Herald 
Tribune  is  reaching  for  18,000  daily  cir¬ 
culation  in  the  Far  East  after  the  first 
year  of  operation. 

The  Herald  Tribune  has  not  completed 


DOE  issues.weekly 
oil  industry  data 

The  Department  of  Energy  has  begun 
issuing  a  weekly  statistical  report  on 
United  States  oil  production  and  con¬ 
sumption. 

The  report  which  comes  out  every 
Friday  is  intended  to  give  the  nation’s 
news  media  a  source  for  oil  industry  data 
independent  of  the  statistics  issued  by 
the  American  Petroleum  Institute. 

“The  report  is  a  full  compilation  of  oil 
statistics  validated  by  our  own 
analysts,”  stated  Les  Davis,  DOE’s  as¬ 
sistant  to  the  secretary  for  public  affairs. 
“It’s  broader  and  more  accurate  than 
API  and  it  comes  from  more  sources; 
industry,  government,  customs.” 

Daly  said  the  weekly  report  gives  data 
“up  to  the  previous  Friday  and  covers 
imports,  heating  oil,  gasoline  stock  re¬ 
gionally  and  nationally,  regional  and  na¬ 
tional  crude  oil  stocks,  prices,  refinery 
operations,  and  a  variety  of  statistics  on 
domestic  gasoline  and  oil  consumption. 
The  report  also  contains  weather  infor¬ 
mation  and  a  summary  of  the  world  oil 
situation. 

The  report’s  full  title  is  Energy  Infor¬ 
mation  Administration  of  the  Depart¬ 
ment  of  Energy  Weekly  Petroleum 
Statistics.  Members  of  the  press  can  re¬ 
ceive  the  report  free  of  charge  by  writing 
to:  Press  Room,  IX)E,  GA  343,  Forrestal 
Building,  Washington  D.C.,  20585. 

plans  to  station  a  reporter  in  Hong  Kong. 
At  the  outset,  the  Asian  edition  will  have 
an  editorial  content  similar  to  that  of  the 
Western  European  edition  which  em¬ 
phasizes  international  news  and  busi¬ 
ness. 

The  Herald  Tribune  is  owned  by  the 
New  York  Times,  Washington  Post,  and 
Whitney  Communications. 

McGoff  company 
sells  weekly 

The  Fresno  (Calif.)  County  Reporter,  a 
weekly,  has  been  purchased  from  Sierra 
Publishing  Co.  by  a  newly  formed  com¬ 
pany  that  includes  the  Reporter’s  pub¬ 
lisher. 

The  Reporter  was  purchased  from 
Sierra  by  a  group  that  includes  Ralph 
Kaziateck,  publisher  of  the  paper,  and 
Jesse  Jaurigue,  Dennis  Mitchell  and  A1 
Shirk. 

Kaziateck  resigned  from  his  positions 
with  both  Sierra  Publishing  and  the 
Panax  Corporation  of  East  Lansing, 
Michigan,  to  form  the  new  group. 

“We  were  convinced  the  newspaper 
needed  local  ownership  and  control,” 
Kaziateck  said. 

The  Reporter  has  a  circulation  of 

86,200. 

The  chief  principal  in  Sierra  and  Panax 
is  John  McGoff. 
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**UPI  DataNews  has  furnished  us 
with  cleaner  copy  and 
Unifax  II  with  clearer  photos 
more  economically  than  our 
previous  servicer 


Earle  L  Schemnerhom 
Managing  Editor 
The  Citizen 


The  Trend  Continues. 

Whether  your  circulation  is  10,000  or  one-million,  you  can’t  afford 
to  lose  sight  of  your  Bottom  Line.  That’s  why  so  many  newspapers 
today  are  turning  to  GPl  as  their  most  valuable — and,  sometimes, 
only — news  source.  We  offer  complete,  comprehensive  coverage — 
fast,  accurate,  quality  reporting — and  technoloqy  that’s 
always  one  step  ahead  (it  really  is).  All  at  the  lowest 
possible  cost  to  you.  With  no  hidden  charges,  _  _ 

“no  extras’,’  no  special  assessment 
To  learn  how  (JPl  service  can 
favorably  impact  your  Bottom  Line, 
call  or  write  your  local  representative, 


ABC  board 
seeks  Wolcott’s 
replacement 

The  Audit  Bureau  of  Circulations  is 
looking  to  hire  and  groom  a  person  who 
will  ultimately  succeed  its  president  and 
managing  director  Alan  T.  Wolcott. 

Wolcott,  who  took  over  the  head  ABC 
post  on  October  21,  1960,  is  approaching 
his  65th  birthday,  and  the  ABC  board  has 
an  executive  search  committee  inter¬ 
viewing  possible  successors. 

George  Simko,  senior  vicepresident  of 
Benton  &  Bowles  and  chairman  of 
ABC’s  forward  planning  committee,  is 
also  the  head  of  the  search  committee. 

A  list  of  8  or  9  possible  successors  to 
Wolcott  were  presented  to  the  ABC 
board  of  directors  at  a  meeting  recently 
and  one  board  member  said  they  are  “all 
viable  candidates.” 

“Alan  wants  to  retire,  but  he  has 
agreed  to  stay  on  if  needed,”  the  ABC 
board  member  said. 

“Our  hope  is  to  find  someone  who  can 
come  in  and  work  with  Alan  for  a  period 
of  time,”  the  board  member  said. 

The  board  member  said  the  search  for 
a  successor  to  Wolcott  was  recently  in¬ 
tensified  and  that  the  search  is  “quite 
extensive,”  although  most  of  the  inter¬ 
viewing  has  been  done  in  New  York. 


The  ABC  executive  search  committee, 
headed  by  Simko,  is  a  subcommittee  of 
the  board  of  directors.  This  subcommit¬ 
tee  will  screen  all  prospective  candidates 
before  the  names  are  presented  to  the 
ABC  board. 

E&P  reported  last  fall  that  the  News¬ 
paper  Advertising  Bureau  is  conducting 
a  search  to  come  up  with  the  eventual 
successor  to  its  president  Jack 
Kauffman.  Kauffman  confirmed  this,  but 
said  his  actual  retirement  will  not  come 
until  1981.  The  plan  is  to  bring  in  some¬ 
one  who  will  be  groomed  to  fill  the  posi¬ 
tion  when  Kauffman  retires. 

ABC  has  had  only  five  managing  direc¬ 
tors  since  its  inception.  Russell  Whitman 
served  as  managing  director  from  1914  to 
1917;  Stanley  Clague  from  1917  to  1927; 
Orlando  Harn  from  1927  to  1939;  James 
Shryock  from  1939  to  1960;  and  Wolcott 
from  1960  to  present. 

Wolcott  was  brought  in  by  a  special 
committee  set  up  by  the  ABC  board  in 
1954.  He  had  previously  been  manager  of 
media  relations  in  the  Marketing  Ser¬ 
vices  Division  of  General  Electric  Com¬ 
pany. 

Wolcott  was  elected  a  vicepresident 
shortly  after  joining  ABC  and  was  named 
executive  vicepresident  in  1958.  He  par¬ 
ticipated  in  all  facets  of  ABC  work, 
including  several  weeks  with  members 
of  the  field  auditing  team. 

He  was  elected  managing  director  in 
1%0  upon  Shryock’s  resignation. 


Tab  to  compile 
job  listings 

A  tabloid  listing  jobs  culled  from  a 
week’s  issues  of  all  area  editions  of  the 
Wall  Street  Journal  will  be  test-marketed 
next  month  by  Dow  Jones  &  Co. 

Entitled  tentatively  the  National  Busi¬ 
ness  Employment  Weekly,  it  will  market 
in  New  York  and  Chicago,  the  company 
said.  Compiling  all  the  classified  ads  to¬ 
gether,  the  test  tab  will  sell  for  approxi¬ 
mately  $2.50  on  newsstands. 

Journal  advertisers  will  not  be  charged 
when  their  classified  ads  are  also  in¬ 
cluded  in  the  new  publication,  according 
to  Dow  Jones. 


Inland 

(Continued  from  page  20) 


employees. 

“In  no  sense  should  your  system 
specification  be  viewed  on  a  rigid,  all- 
or-nothing  basis,”  he  said.  “Each  ven¬ 
dor  response  will  carry  a  price.  The  final 
evaluation  has  to  be  one  that  balances 
price  against  proposed  performance, 
rather  than  one  that  addresses  proposed 
performance  exclusively.” 

Specifications  written  for  a  system 
also  should  clearly  describe  the  newspa¬ 
per’s  current  and  planned  operational 
procedures,  he  said. 

Some  of  those  general  points  should 
include:  number  of  editions  and  dead¬ 
lines  by  editions;  days  published;  annual 
advertising  linage  by  category  of  adver¬ 
tising,  and  the  forecast  for  short  and  long 
term  growth;  annual  news/editorial  lin¬ 
age  and  short  and  long  term  growth  fore¬ 
casts;  average  number  of  pages  printed 
daily  and  Sunday;  wire  services  and  cir¬ 
cuits  sucscribed  to;  peak  period  of  adver¬ 
tising  and  news/editorial  production  load 
analysis. 

Erma  Bombeck  delighted  her  listeners 
in  a  20-minute  question  and  answer  ses¬ 
sion.  She  reminded  them  that  900  papers 
currently  run  her  column  and  “for  those 
of  you  who  don’t,  may  my  children’s 
unpaid  orthodontic  bills  be  on  your  con¬ 
science.” 

When  one  member  asked  if  she  pre¬ 
ferred  her  televised  Good  Morning  Ameri¬ 
ca  spots  to  her  printed  columns,  she 
replied,  “There’s  nothing  more  exciting 
to  me  than  that  column.  Television  is 
such  a  visual  thing  that  you  can’t  leave 
anything  to  the  imagination.  In  print  you 
can  manipulate,  make  them  cry,  laugh, 
and  leave  something  to  the  imagination”. 

One  publisher  remarked  afterwards 
that  someone  should  get  to  the  Phoenix 
Grey  Line  Tour  Guide.  “We  went  to 
Bombeck’s  house  yesterday  and  the 
guide  described  her  as  a  star  on  Good 
Morning  America.  He  didn’t  even  know 
she  wrote  a  newspaper  column.” 
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Here's  the  best  small 
CRWDT  table  and  chair 
money  can  buy! 


'vbu're  looking  at  three  versions  of  our  NC 104  Stand-alone  table. 
Use  it  wherever  a  CRT/VDT  surface  is  needed — it’s  the  tough¬ 
est,  most  durable  work  stand  you  can  buy.  Top  is  36"  x  30” — 

26"  high;  available  with  casters,  or  glides,  or  special  Plexiglas  swivel. 
The  NC  104  is  just  piart  of  the  complete  News  Center  100 
line  of  desks,  cabinets  and  VDT  wings.  All  are  available  in 
Formica  wood  grain  or  color,  with  matching  decorator  chairs. 

Buy  what  you  need  now. . . 
add  more  later  and  be 
confident  it  will  all 
look  great  and 
work  well. 


Write  or  call  for  prices 
and  catalog  toda^l 


MIDWEST  PUBUSH^  SUPPLY  COB 

4640  N.  Olcott  Avenue,  Chicago,  IL  60656 
*  Telephone:  (312)  867-4646 
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Quality. 

the  NAPPdUference. 

When  a  newspaper  selects  NAPP  photopolymer  plates,  it's  the  result  of 
a  close-up  look.  Not  just  at  the  plates  themselves,  but  at  what  goes 
into  making  them. 

NAPP  premanufactures  millions  of  plates  a  year.  And  each  of  them  is 
subject  to  the  same  rigid  standards  of  quality  control.  Constant  monitoring 
of  our  highly-automated  production  process  assures  our  customers  of 
consistent  performance.  Whether  they  use  Super-H®  pattern  plates,  the 
popular  Napplate®  with  its  aluminum  substrate,  or  the  steel-backed 
Napplate  II  S®,  designed  for  use  with  magnetic  saddles. 

All  NAPP  plates  feature  unique  tap- water  washout,  eliminating  the  use 
of  hazardous  chemicals  and  insuring  the  safety 
and  comfort  of  production  workers.  Just  one  more 
reason  why  NAPP  is  the  choice  of  more  letterpress 
newspapers  than  any  other. 

Quality.  It's  what  sets  NAPP  apart  from  the  rest. 


lUAPR 

Letterpress  plates  making  headlines  around  the  world. 


NAPP  Systems  (USA),  Inc.. 360  So.  Pacific,  San  Marcos,  C  A  92069,(714)744-4387. 


Ad  scene 


By  Dan  Lionel 


Pending  bill  checks  apartment  ad  frauds 


The  gyp  apartment  referral  agencies 
who  have  fattened  their  wallets  while 
mulcting  desperate  apartment  seekers 
via  the  want  ads  (E&P,  Dec.  1,  1979)  will 
be  routed  from  New  York  State  if  legisla¬ 
tion  just  introduced  at  the  behest  of  N.Y. 
Secretary  of  State  Basil  A.  Paterson  is 
passed. 

The  bill  will  make  it  a  felony  for 
apartment  referral  agents  to  collect  an 
advance  fee  or  to  charge  more  than  a 
month’s  rent  and  for  failure  to  use  a  con¬ 
tract  form  required  by  the  state  enforce¬ 
ment  agency.  The  bill  also  raises  the 
license  fee  for  such  companies  from  $25 
to  $250  and  requires  an  escrow  account 
of  $5000  to  take  care  of  complaints  in 
place  of  the  previous  $100. 

Violators  of  the  fee  or  form  contract 
would  be  punishable  by  one  to  four  years 
of  imprisonment  and  a  fine  which  the 
Secretary  of  State  himself  could  impose 
would  be  raised  from  $1000  to  $5000. 

For  Mrs.  Barbara  Opotowsky,  who 
heads  the  New  York  Metropolitan  Better 
Business  Bureau  the  pending  legislation 
represents  the  culmination  of  a  five  year 
effort  which  has  seen  hundreds  of  com¬ 
plaints  filed  with  her  Bureau  from 


families  who  had  been  victimized  by  the 
referral  agents  who  demanded  fees  rang¬ 
ing  from  $50  to  $100  in  advance  for  lists 
of  apartments  which  either  proved  to  be 
non-existent,  uninhabitable  or  already 
rented.  At  their  peak  many  of  the  referral 
agents  ran  full  column  ads  under  various 
company  names  in  some  of  New  York 
area  papers.  In  some  cases  such  ads 
dominated  the  apartment  classifications 
until  CAMs,  alerted  by  the  BBB  as  well 
as  by  direct  complaints  from  readers, 
tightened  the  ground  rules  for  such  ad¬ 
vertising,  willingly  sacrificing  substanial 
revenue  in  the  process.  Some  newspa¬ 
pers  such  as  the  New  York  Times  never 
accepted  these  ads. 

Elsewhere  in  the  country  CAMs  have 
set  up  stringent  acceptance  codes  by 
spot  checking  the  existence  of  advertised 
apartments  after  requiring  the  agency  to 
provide  the  name  and  address  of  the 
landlords.  Several  agencies  were  re¬ 
cently  indicted  for  renting  a  few  run¬ 
down,  vermin  ridden  apartments  which 
could  pass  the  test  of  actually  existing 
with  the  assurance  that  no  one  in  their 
right  mind  would  rent  them.  For  CAMs 
the  proposed  legislation  would  eliminate 


ONE  Systems. 

We  know  newspapers 

like  you  know  newspapers 

...from  the  front  door  to  the  back  door. 
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•  NEWS  PROGRAMS 
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ONE  Systems 
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a  major  headache  as  well  as  the  need  to 
engage  in  a  time  consuming  and  costly 
procedure  to  safeguard  readers  in  apart¬ 
ment  scarce  areas  which  include  just 
about  every  major  city.  A  number  of 
CAMs  told  E&P  they  hope  the  N.Y. 
State  bill  will  provide  a  model  for  their 
state. 

“Elimination  of  the  advance  fee,” 
Mrs.  Opotowsky  said,  “should  provide 
99.9%  of  the  answer  to  the  problem. 
With  such  a  requirement  clients  would 
finally  get  what  they’re  paying  for.” 
Another  aspect  of  the  bill  she  particu¬ 
larly  likes  is  that  it  appears  readily  en¬ 
forceable.  She  noted  that  not  all  the  re¬ 
ferral  agents  practiced  deception  and 
basically,  the  service  provided  could  be  a 
useful  one. 

The  scope  of  the  problem  was  revealed 
by  Paterson’s  office  which  acted  after 
several  days  of  open  hearings  during 
which  countless  witnesses  testified.  He 
said  some  2(X),0()0  apartment  seekers  a 
year  patronized  the  50  licensed  agencies 
which  raked  in  between  $8  million  to  $1C 
million  per  year  in  aggregate. 

BBB  executives  figure  the  law  would 
undoubtedly  eliminate  a  substantial 
number  of  referral  agents  principally  be¬ 
cause  the  scarcity  of  apartments  is  so 
real  that  they  could  not  generate  honest 
lists.  Randy  Cohen,  author  of  “Easy 
Answers  To  Hard  Questions”  in  a  recent 
Op  Ed  piece  in  the  N.Y.  Times  summed 
up  the  current  apartment  seeker’s  di¬ 
lemma  which  gave  rise  to  the  apartment 
referral  business  in  the  first  place:  “.  .  . 
The  Housing  Crush,  it’s  extraordinarily 
difficult  to  find  a  decent  apartment  at  a 
reasonable  rent,  and  the  situation  is 
getting  worse .  Soon  you’ll  be  living  in  a 
pair  of  adjoining  phone  booths  in  a  ques¬ 
tionable  neighborhood  ($850  a  month, 
$75,000  key  money).  You’ll  sleep  standing 
up,  equine  style,  but  you’ll  have  floor  to 
ceiling  windows.” 

Okla.  L-M  dealers 
to  Young  &  Rubicam 

William  A.  Power,  senior  vicepresi¬ 
dent  and  manager  of  Young  and  Rubicam 
Detroit,  has  announced  that  Y&R  has 
been  awarded  the  Oklahoma  Lincoln- 
Mercury  Dealer  Association  account. 

The  Oklahoma  group  had  previously 
been  independent  of  the  LMDA  since 
1954.  Y&R  is  the  first  national  agency  it 
has  ever  appointed. 

With  the  Oklahoma  appointment, 
Y&R  now  has  all  of  the  LMDA 
groups — a  total  of  2 1 . 

Name  ad  agency 

The  Springfield  (Mass.)  Newspapers, 
a  member  of  the  Newhouse  Group,  has 
appointed  Belcher  Advertising  As¬ 
sociates,  Inc.  as  its  agency  for  design  and 
production  of  national  advertising  and 
sales  promotion. 

EDITOR  &  PUBLISHER  for  March  22,  1980 


32 


of,  using  the  trademark  correctly.  We’ll  take 
all  the  entries,  sit  down  one  evening,  and 
n  pick  the  winners.  If  yours  is  one 
\  I  of  the  funniest,  brightest,  wittiest 
ft  '  captions  we  can  think  of,  your 

T-shirt  will  be  on  its  way.  If  it’s  the 
best, you  might  see  it  in  our  next 
trademark  ad. 

'  After  all,  if  you  keep  our  trade- 

mark  on  your  mind,  the  least  we  can 
do  is  give  you  the  shirt  off  vi“nr^\/ 

our  back.  AbKUA 


Xerox  ads  have  always  been  known 
for  their  originality.  This  time,  you  can 
show  off  yours.  And  win  one  of  T 
50  T-shirts  created  for  the  occasion.  I  / 
It’s  our  perfectly  serious  way 


of  reminding  you  that  Xerox  is  a  reg-  ■ 
istered  trademark  of  Xerox  Corpo-  I 

ration,  and  should  only  be  used  as  a  I 
proper  adjective,  followed  by  a  noun  I 
describing  the  particular  product.  “= 
With  that  in  mind,  write  the  funniest, 
brightest,  wittiest  caption  you  can  think 


ili 

B| 

1  V 

Caption 

Cartoon  Quiz,  Xerox  Corporation,  Stamford,  Connecticut  06904. 

1 

1 

All  entries  must  be  postmarked  by  May  15, 1980;  void  where  prohibited  by  law. 

XERC^Xe  15  2  traik  nurk  of  XEROX  CORPORATION.  | 

Look  for  union  label 
in  LA  Herald  Examiner 


By  MX.  Stein 

The  Los  Angeles  Herald  Examiner  and 
local  labor  organizations  have  joined  in 
an  18-month  campaign  to  promote  and 
support  the  paper  in  what  is  believed  to 
be  the  first  such  agreement  in  American 
newspaper  history. 

Herald  Examiner  publisher  Francis  L. 
Dale  said  he  expected  the  cooperative 
effort  to  boost  the  paper’s  circulation 
and  advertising  as  the  drive  “opens 
doors  for  us  in  thousands  of  Los  Angeles 
homes  and  businesses.” 

“We  believe  this  to  be  the  first  agree¬ 
ment  of  its  kind  in  the  newspaper  indus¬ 
try,”  Dale  announced. 

The  plan  was  unveiled  March  14  at  a 
joint  news  conference  held  by  Dale  and 
William  R.  Robertson,  executive 
secretary-treasurer  of  the  Los  Angeles 
County  Federation  of  Labor,  AFL-CIO, 
which  has  about  785,000  members  and 
400  local  unions  in  the  area. 

The  agreement  came  three  days  after 
Herald  Examiner  employees  voted  to 
accept  a  3-year  contract  that  will  lift 
wages  up  to  57%  over  the  3  years.  The 
contract  also  requires  all  workers  to  join 
the  International  Printing  and  Graphic 
Communications  Union,  making  the 
Herald  the  only  major  newspaper  in  Los 
Angeles  to  operate  as  a  union  shop. 

As  a  result,  the  newspaper  will  carry 
the  union  label  for  the  first  time  since 
1967,  when  the  American  Newspaper 
Guild  and  8  other  unions  walked  out  in 
what  was  to  become  a  6-year  strike  and 
boycott.  “This  is  a  new  day,  forget  the 
past,”  Robertson  said.  “This  community 
needs  two  good  newspapers  to  provide 
the  balance  we’re  entitled  to.  All  of 
labor’s  resources  will  be  utilized  to  do  an 
educational  job  in  this  city.” 

Under  questioning.  Dale  acknowl¬ 
edged  that  the  union’s  pledge  of  cooper¬ 
ation  in  a  Herald  Examiner  promotional 
campaign  was  a  factor  in  the  recent  wage 
bargaining,  but  he  said  the  union  “made 
no  commitment  of  financial  support.” 

“It  is  not  tradeoff,”  Robertson  added, 
“but  we  wanted  to  see  the  Herald  in  a 
competitive  position.” 

Both  the  Herald  Examiner  and  the 
federation  will  name  coordinators  for  the 
18-month  project.  The  federation  will 
notify  its  members  in  the  Los  Angeles 
area  of  its  endorsement  of  the  paper  and 
urge  them  to  subscribe,  Robertson  said. 

In  addition,  the  federation  has  prom¬ 
ised  to  launch  a  3-month  “education 
program”  for  its  members,  using  direct 
mailing,  brochures,  posters,  advertising, 
and  promotion  in  union  publications, 
recommending  support  of  the  joint  ven¬ 
ture.  The  newspaper  and  the  federation 


also  will  cooperate  in  multi-media  ap¬ 
pearances.  The  federation  also  will  allow 
the  Herald  coordinator  to  appear  at  all 
local  union  meetings,  conventions  and 
shows  to  promote  the  newspaper. 

Robertson  said  that  advertisers  with 
whom  the  unions  deal  will  be  advised 
that  the  Herald  Examiner  is  now  a  union 
newspaper  “no  longer  on  the  unfair  list, 
and  worthy  of  support.” 

Other  aspects  of  the  agreement; 

1.  Special  subscription  forms  will  be 
printed  and  made  available  to  potential 
union  subscribers. 

2.  For  each  6-month  paid  subscrip¬ 
tion  received  as  a  result  of  the  pact,  the 
Herald  will  donate  an  amount  to  be 
agreed  upon  to  a  charity  designated  by 
the  subscriber’s  local. 

3.  In  certain  circumstances,  the 
newspaper  will  conduct  a  “sample  circu¬ 
lation  program”  in  which  the  daily  paper 
would  be  enclosed  in  a  promotional 
wraparound  specifically  edited  toward 
union  members.  “We  intend  to  do  every¬ 
thing  in  our  power  to  see  to  it  that  the 
Herald  Examiner  is  supported  by  the 
Union  movement  in  this  area,” 
Robertson  declared. 

The  news  conference  was  also  at¬ 
tended  by  William  Torrence,  vice  presi¬ 
dent  of  the  International  Printing  and 
Graphic  Communications  Union,  who 
said  the  international  in  Washington, 
D.C.,  “enthusiastically  endorsed  this  in¬ 
novative  plan  of  cooperation”.  Torrence 
was  chief  negotiator  for  Local  773  in  the 


recent  contract  agreement. 

Both  union  officials  denied  that  the 
union  would  try  to  influence  the  Herald 
Examiner’s  coverage  of  labor  stories  as  a 
result  of  the  promotion  accord. 

“We  absolutely  believe  in  a  free 
press,”  Robertson  said.  “We  will  not  try 
to  interfere  with  editorial  policy  in  any 
way.”  Dale  also  dismissed  the  possibility 
of  union  pressure  on  the  news  side. 

“There  will  be  no  interference,”  he 
stated.  “We  will  maintain  our  editorial 
integrity.”  Dale  was  asked  if  the  Herald 
Examiner  had  enough  financial  support 
from  the  Hearst  Corporation  to  engage  in 
a  long  circulation  struggle  with  the  Los 
Angeles  Times,  the  leader  in  Southern 
California. 

“We  do,”  he  replied. 

“You  won’t  run  out  of  money?”  the 
reporter  followed. 

“We  won’t  run  out  of  money,”  Dale 
said. 

20th  Century-Fox 
selects  JWT 

Twentieth  Century- Fox  has  selected  J. 
Walter  Thompson  Entertainment  as  the 
agency  to  handle  the  media  advertising 
for  its  motion  picture  division,  it  was  an¬ 
nounced  by  Robert  W.  Cort,  executive 
vicepresident  of  advertising,  publicity 
and  promotion  for  Fox.  JWT  will 
manage  the  account  from  both  its  Los 
Angeles  and  New  York  offices.  The 
agency  will  be  responsible  for  all  media 
planning  on  Fox  releases,  as  well  as  the 
placement  of  all  national  advertising  and 
the  dominant  share  of  broadcast  spot 
time  around  the  country.  In  addition, 
JWT  will  handle  special  creative  and 
marketing  assignments  on  a  project 
basis. 


IN  MILWAUKEE,  the  focus  was  on  home  and  kitchen  in  mid-February  as  more 
than  28,700  people  attended  the  Milwaukee  Sentinel's  18th  annual  Home  Im¬ 
provement  Show  February  7-10  and  17,500  visited  the  Sentinels  Food  Fair  and 
Cooking  School  February  13-14.  As  part  of  the  fair,  Diana  and  Paul  von  Welanetz, 
gourmet  cooks,  gave  four  cooking  schools  to  more  than  10,000  people.  Both  the 
food  fair  and  the  cooking  school  sessions  were  free.  Attendance  this  year  climbed 
42%  over  last  year's  figure  and  some  45  exhibitors  at  70  booths  competed  for  the 
public's  attention. 
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Expandability 

Flexibility 

Reliability 


the  Mycro-Tek 


front-end  systems 
have  three 
benefits  you 
need  for  your 
newspaper. 


Call 

Mycro-Tek 
800-835-2852 
for  a 

demonstration. 


■r  ' 


MYCRO-TEK,  INC. 

The  Front  end  System  Specialists 


820  \X/.  Second 
Wichita,  Kansas  67203 
In  Kansas 

call  316-265-5277  ~ 


lETTERHEX 
TWO  NEW  ROUTES 

INCREASE 


Tin 


The  Letterflex  PR2-1 20  machine  pro¬ 
duces  120  press-ready  plates  per  hour 
with  one  operator  and  is  ideal  for  large 
metropolitan  newspapers  where 
increased  productivity  and  low  man¬ 
ning  are  essential. 

This  automated  machine  minimizes 
operator  negative  handling;  reliably 
produces  120  plates  per  hour;  and 
allows  for  any  number  of  duplicate 
plates  chosen  by  the  operator. 


120 

press-ready 
plates 
per  how 
with  one 
operater 


The  latest  Letterflex  machine  incorpo¬ 
rates  a  computerized  logic  system 
which  allows  for  trouble-free  operation 
and  reduces  maintenance.  This  new 
equipment  is  capable  of  handling  either 
aluminum,  steel  or  our  new  Polyfibron 
substrate  with  both  photographic  nega¬ 
tives  and  laser  masks. 

The  concepts  in  the  new  PR2-120 
are  available  for  retrofit  to  existing 
Letterflex  290A  machines. 

I 

Higher  productivity,  in-line  punch/ 
band/trim  capability,  cost  saving  poly¬ 
mer  recycle;  maximum  flexibility,  are  all 
part  of  our  continuing  Letterflex  engi¬ 
neering  program  to  address  the  needs 
of  large  metropolitan  newspapers. 


FOR  THEWS: 

TO  PRORTABUTY 

LOWER 
PUTE  COSTS 


Our  new  Letterflex  Polyfibron  plate 
has  been  called  cost  effective;  techni¬ 
cally  ingenious  and  “operata  friendly". 
The  Polyfibron  substrate  is  a  unique 
paper-based  platebacking,  offered  as 
an  alternative  to  aluminum  and  steel 
substrates  without  any  compromise  in 
printing  quality  or  plate  durability.  A 
number  of  lockups,  including  mag¬ 
netic  capability,  are  available  for  the 
Polyfibron  substrate. 

This  new  product  was  invented 
because  of  the  continuing  cost  esca¬ 
lation  on  aluminum  and  steel  which 
are  vulnerable  to  high  raw  material 
and  energy  costs.  The  Polyfibron  sub¬ 
strate  is  a  technical  invention 
that  addresses  the  fundamentals 
of  this  problem. 

$1.50  less 
perplale 
wOh 

Polymiron 

substrate 

The  savings  with  Polyfibron  substrate 
are  currently  $.44  lower  than  our  alu¬ 
minum  a  steel  Letterflex  plates— we 
expect  this  differential  will  increase 
significantly  over  the  next  several 
years. 

The  savings  from  Polyfibron  are  in 
addition  to  the  economic  benefits  pro¬ 
vided  by  the  exclusive  Letterflex  recy¬ 
cle  process  where  our  customers  pay 
only  fa  the  polymer  used  in  the 
image  area  of  the  printing  plate.  Let¬ 
terflex  prices  compare  favaably  with 
solid  plate  alternatives  and  offa  pa 
plate  savings  in  the  range  of  $1.00 
to  $1.50  depending  on  the 
substrate  used. 

Polyfibron  substrate  is  another  exam¬ 
ple  of  Grace’s  technology  commit¬ 
ment  to  the  newspaper  industry 

/T  LETTERFLEX® 
^SYSTEMS 

W.  R.  Grace  &  Co.,  55  Hayden  Avenue.  Lexington,  MA.  02173 

the  Register-Guard  innovations  to  the 
program. 

“One  of  our  goals  in  installing' 
DUMMY  was  to  achieve  page  savings. 
Have  we  achieved  it?  It’s  really  hard  to 
say.  The  computer  can  consistently  pro¬ 
duce  tighter  papers.  However,  it’s  the 
newsroom,  not  ad  services  that  deter¬ 
mines  how  tight  the  paper  will  be  .  .  . 
we  really  don’t  control  this  factor. 

“What  DUMMY  really  does  is  save 
time.  Operations  are  much  faster,  re¬ 
quire  less  handling  and  changes  are 
easier  to  make.  Using  the  same  data  base 
for  billing  is  a  great  time  saver  and  re¬ 
duces  errors.  And,  as  a  byproduct,  we 
get  many  useful  reports.  The  salesman’s 
report,  for  example,  is  simple  for  the 
computer  to  produce,  but  was  extremely 
time  consuming  to  do  manually.” 

Marcia  Leavitt  and  her  Ad  Services 
staff  dummied  the  newspaper  pages  by 
hand  before  the  new  system  was  intro¬ 
duced. 

“DUMMY  is  really  a  great  system,” 
Leavitt  said.  “I’d  hate  to  go  back  to  the 
old  methods.  We  used  to  have  one  person 
drawing  the  dummy  and  two  others  mak¬ 
ing  copies  for  distribution.  Now  one  per¬ 
son  can  handle  everything. 

“1  guess  the  real  proof  of  DUMMY’S 
effectiveness  was  in  the  handling  of  our 
145-page  Thanksgiving  paper,  the  largest 
of  the  year.  Everything  went  smoothly 
and  we  even  got  compliments  from  the 
newsroom!” 


Collection  Excuse  #89 


CCWe’ll  pay  you 
when  we  get  paid  9  9 

Who  cares  when  they  get  paid?  You  have  a  receivable  that’s 
been  overdue  for  months.  You  could  spend  more  time 
pursuing  it,  and  you  could  turn  it  over  to  a  standard 
collection  agency  and  pay  a  fee  of  25%,  33%,  50%  or  more.  Or 
you  could  leave  it  to  the  Credit  Bureau,  Inc.,  the  media 
specialists.  CBI  provides  its  subscribers  a  dependable  BEST 
BUY  collection  service  for  a  low  10%  contingency  fee. 

For  more  information  contact  CBI,  Box  17022,  Dulles 
International  Airport,  Washington,  D  C.  20041  or  call 
(703)  620-3700. 

Leave  it  to  CBII 

Media  Credit  Specialists 


A  Wholly  Owned  Subsidiary 

Of  American  Newspaper  Publishers  Association 
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DUMMY 

(Continued  from  page  13) 


“Reduction  in  errors  is  particularly 
valuable  now  that  we  are  paginating  our 
classified.  DEC’s  CPMS  (Classified 
Pagination  Management)  System  allows 
us  to  set  a  full  page  of  classified  at  a 
time — a  great  time  and  film  saver  over  the 
old  one  column  pasteup  method.  Using  a 
Tektronix  4014  storage  scope,  the 
operator  can  manually  move  ads  and 
classifications,  and  “lead  out”  columns. 
With  this  system,  we  can  make  changes 
up  to  8:30  in  the  morning  and  go  to  press 
at  12:00.  Also,  appearance  of  the  sec¬ 
tions  has  improved  greatly  and  we  can 
build  tighter  pages,  eliminating  fillers.” 

Another  major  accomplishment  is  an 
automated  circulation  system.  Formerly, 
each  delivery  start  or  stop  was  handled 
by  five  separate  individuals — a  process 
plagued  with  the  possibility  of  error. 
Now  the  system  is  completely  auto¬ 
mated.  The  delivery  change  information, 
usually  taken  by  phone,  is  input  via  ter¬ 
minal  to  the  PDP-11/70  computer.  After 
cross  checking  the  customer  address,  the 
computer  modifies  the  proper  route  list, 
so  that  updated  information  is  ready  for 
the  nightly  draw  report  and  bundle  cap 
printing,  items  produced  on  a  high  speed 
line  printer. 

Chris  Meyers  was  eager  to  talk  about 
DUMMY,  since  he  had  fathered  most  of 


For  the  newsroom,  the  transition  was 
more  difficult.  Copy  editor  Dave  Emery 
recalled  the  details. 

“DUMMY  really  caused  an  uproar  in 
the  newsroom  when  it  was  first  intro¬ 
duced.  Those  printed  dummies  seemed 
much  too  small  compared  to  our  large  yel¬ 
low  work  sheets.  For  a  while,  we  redrew 
each  page.  But  it  wasn’t  long  before  we 
decided  to  give  the  new  system  a  try. 

“I  guess  we’re  converted  now.  We’d 
still  like  bigger  pages,  but  the  printed 
dummies  do  have  several  advantages 
over  the  old  system.  For  example,  the 
new  dummy  spells  out  exactly  how  many 
column  inches  we  have  to  work  with- 
there’s  no  measuring  or  addition.  Also, 
changes  can  be  made  much  faster.  For 
example,  a  change  that  used  to  take  half 
a  day  can  now  be  made  in  minutes.” 

Chris  Meyers  also  made  some  changes 
in  the  dummy  to  keep  the  newsroom 
happy.  He  slightly  widened  the  pages 
and  centered  each  page  within  the  print¬ 
out  area  to  allow  more  room  for  callouts 
and  notes. 

Another  program  Meyers  helped  insti¬ 
tute  for  the  newsroom  is  a  spelling 
checker  program.  The  program  is  essen¬ 
tially  a  dictionary  of  20,000  words  stored 
in  computer  memory.  When  a  reporter 
finishes  a  story  on  his  terminal,  he  types 
SPL.  In  approximatley  2  seconds,  the 
program  determines  the  misspelled 
words,  displaying  them  in  bold  face  in 
the  story  copy. 

The  program  was  originally  developed 
by  ANPA  and  expanded  to  its  current 
size  and  greatly  increased  speed  by 
Meyers.  In  all,  it  takes  38  K  of  memory 
for  the  dictionary  and  6  K  for  the  pro¬ 
gram.  The  dictionary  is  self-expanding, 
automatically  adding  missed  words  to  its 
already  expansive  vocabulary. 

Leavitt  sat  down  Monday  at  11:00  AM 
to  do  the  dummy  of  Wednesday’s  paper. 
Most  of  the  ad  data  had  been  input  from 
a  VT  50  terminal  in  the  ad  services  of¬ 
fice,  but  in  doing  the  dummy  itself,  she 
prefers  to  use  a  terminal  in  the  data  proc¬ 
essing  department  where  she  can  be  near 
the  line  printer. 

To  assemble  an  edition,  the  Register- 
Guard  uses  a  “Scheduling”  command 
instead  of  the  usual  “Roster”  command. 
This  change,  made  by  Meyers,  keeps 
personnel  comfortable  by  grouping  the 
ads  by  classifications  such  as  Sports, 
Oregon  Life,  Theatre,  etc.  Within  Gen¬ 
eral  News,  ads  are  grouped  by  ad  size, 
i.e.,  number  of  columns. 

Ad  data  is  input  from  a  4-part  sales 
ticket,  color  coded  for  each  day  of  the 
week.  To  make  data  input  easy,  the 
screen  duplicates  ticket  format  to  some 
degree,  for  example  the  first  line  is: 

ad _ act _ col  _ in  _  mpd _ 

(ad  (aoct  (no.  (no.  (multi, 

no.)  no.)  )Cols.)  in.)  page  disc.) 

The  program  that  creates  this  display 
is  one  of  approximately  40  data  entry 
programs  which  Meyers  calls  format 
(Continued  on  page  40) 
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WE’RE  NOW 
A  CONTINENT 
CLOSER  TO  OUR 
EASTERN 
CUSTOMERS... 


System  Integrators  keeps  its  commit¬ 
ments.  When  we  promised  full  service 
and  responsiveness  to  our  Eastern 
customers,  we  meant  every  word  of  it. 

In  March  of  1980,  Sll  opens  its  new 
support  facility  in  Londonderry,  New 
Hampshire.  New  customers  and  existing 
users  alike  can  now  take  advantage  of 
the  complete  support  services  that  have 
made  Sll  legendary  in  the  West. 

Sirs  text  management  systems  have 
enhanced  efficiency  and  cost  effective¬ 
ness  in  seventeen  of  California’s  most 
prestigious  newspapers.  State-of-the-art 
hardware,  rock-solid  software,  unique 
pre-installation  training  programs, 
hassle-free  maintenance  services,  and 
the  most  productive  R&D  effort  around. 
That’s  the  package  Sll  is  bringing  to 
the  East.  Look  into  it. 


\ 


System 

Integrators 

Inc. 


1820  Tribute  Road,  Sacramento,  CA  95815 
Telephone  (916)  929-9481 

For  further  information  and  a  copy  of  our  annual 
report,  send  your  request  on  your  letterhead  to 
System  Integrators  Inc.,  1820  Tribute  Road, 
Sacramento,  CA  95815,  Attn:  Katie  Costello. 
Also,  plan  to  visit  our  new  facility  at  2  Technology 
Park,  Londonderry,  New  Hampshire  03053— 
(603)  669-41 10-after  March  1st. 


Layout  system 

(Continued  from  page  38) 

files.  Developed  during  the  transition 
from  keypunching  operations,  the  dis¬ 
play  provides  a  form  that  is  familiar  and 
easy  to  fill  in,  and  the  program  provides 
many  data  checks.  For  example,  it 
checks  to  see  if  the  account  number  is 
valid  and  that  columns  are  not  taller  than 
the  space  allowed.  In  the  case  of 
DUMMY,  such  checks  are  already  built 
into  the  program. 

Leavitt’s  next  task  is  to  determine 
paper  size.  This  calculation  depends  on 
the  ad/news  ratio  which  varies  with  the 
day  of  the  week — Sunday  being  70%; 
Saturday,  52-53%;  and  weekdays,  ap¬ 
proximately  63%.  With  the  classified  and 
display  ad  totals  and  proper  ad/news 
ratio,  DUMMY  determined  that  Wed¬ 
nesday’s  edition  would  take  52  pages. 

Next  Leavitt  obtained  a  computer  list¬ 
ing  of  pickup,  color,  and  series  ads  and 
headed  for  the  pressroom  for  a  confer¬ 
ence  to  determine  section  breaks  and 
color  placement.  Future  DUMMY 
software  for  the  Register-Guard  newspa¬ 
per  will  include  a  “press  mapping”  pro¬ 
cedure  embracing  more  than  26  different 
kinds  of  inputs  for  an  imposition  print¬ 
out.  Back  at  her  terminal,  she  entered 
the  page  assignments  for  the  color  ads. 


In  approximately  one  minute,  the  pro¬ 
gram  created  the  format  for  the  entire 
edition,  showing  what  sections  would 
appear  on  what  pages,  complete  with  the 
pyramid  coding  for  each  page. 

Pyramid  coding  is  built  into  the  pro¬ 
gram;  for  example,  all  Sunday  financial 
pages  use  simple  stacking.  However, 
coding  can  be  changed  manually  at  any 
time. 

Another  innovation  by  Meyers  was  a 
change  in  the  basic  stacking  procedure. 
The  program  now  allows  ads  to  have 
news  touching  either  top  or  side,  and 
does  not  require  both  conditions  to  be  in 
force  simultaneously.  Thus  fewer  ads  are 
“buried”  and  the  page  has  better  visual 
impact. 

With  the  format  of  the  paper  estab¬ 
lished,  Leavitt  is  ready  to  do  a 
BUILD — the  program  which  performs 
the  actual  placement  of  each  ad.  For 
Wednesday’s  52  page  paper,  this  opera¬ 
tion  took  15  minutes — A  Sunday  sized 
paper  of  100  pages  would  take  20  minutes 
to  Vi  hour. 

At  the  end  of  the  BUILD,  the  program 
told  her  that  there  were  no  unplaced  ads 
and  it  specified  the  location  of  “compet¬ 
ing”  ads  that  were  placed  in  “other  than 
requested”  locations.  After  determining 
that  the  computer  selected  positions 
were  suitable,  Leavitt  then  requested  the 
printing  of  “GRAPHS”  or  miniature 
dummies  of  the  newspaper  pages.  This 


ALGRIP 

MEANS  SAFETY 
IN  THE 
PRESSROOM 

On  printing  presses. 

You’ll  find  that  many  of 
today’s  presses  are  man¬ 
ufactured  with  Algrip  on 
the  walkways  to  prevent 
slips  and  falls. 

On  the  pressroom  floor. 
Many  of  the  largest 
newspapers  have  Algrip 
on  all  walking  surfaces. 
Accidents  cost  money. 


Algrip— wherever 
safety  comes  first. 

Write  for  free  8-page  brochure. 


Safe-Walk,  Inc. 

P.O.  Box  212,  Leola,  PA  17540 
(717)  656-2326 

Out  of  State  call  1-800-233-0333  (toll-free) 


“From  Missile  Sites  to  Manhole  Covers” 
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feature,  developed  by  Meyers,  has  be¬ 
come  a  very  useful  tool  for  final  manipu¬ 
lation  of  ads.  For  example,  to  find  a  par¬ 
ticular  ad,  Leavitt  merely  enters  the  ad 
number  and  the  program  tells  her  what 
page  it  is  on.  If  she  wishes  to  move  the 
ad,  she  “unsets”  it  and  data  (size,  etc.) 
on  the  unset  ad  then  appears  on  her 
screen. 

Here  are  some  of  the  changes  that 
Leavitt  made  for  Wednesday’s  edition. 
Moved  postal  “bug”  forward.  Oregon 
Life  called  and  doesn’t  want  as  much 
room  as  usual.  Remake  page  31  to  Gen¬ 
eral  .  .  .  take  out  of  Oregon  Life.  An 
error  occurred  in  which  16  small  ads 
were  scheduled  for  the  edition  and  only 
four  should  have  been  scheduled.  She 
removed  12  ads  and  scattered  the  rest. 

Through  with  the  manipulations, 
Leavitt  requested  a  new  GRAPH  and  in 
seconds  had  a  printout  which  she  rushed 
to  the  news  room  for  their  ok.  She  was 
then  ready  to  print  out  the  larger  size 
page  dummies  on  the  system  line  printer. 
With  copies  in  hand  for  the  news  room 
and  composing  room,  Leavitt  had  com¬ 
pleted  another  edition. 

We  asked  Chris  Meyers  about  future 
plans  for  DUMMY.  “DUMMY’S  been 
on-line  since  October  of  1978  and  we 
haven’t  made  any  serious  changes  in 
about  6  months.  We’ve  been  letting 
people  and  procedures  settle  in.  Now 
it’s  time  to  start  on  some  new  features. 
For  example,  we  want  to  overlap  opera¬ 
tions,  so  that  two  editions  can  be  worked 
on  concurrently.  At  the  present  time,  ad 
data  can  be  input  while  a  BUILD  is  going 
on,  but  two  BUILDS  cannot  be  executed 
at  the  same  time.  This  is  an  easy  change 
to  make,  since  the  original  software  is  so 
modular  and  easy  to  work  with. 

“We’re  also  working  to  make  the 
BUILD  interactive.  Here  are  the 
changes  we  envision.  When  Leavitt  en¬ 
ters  series,  double  truck,  and  color  ads, 
she  will  actually  see  them  displayed  on 
her  VT  50  terminal.  Thus,  if  there  are 
any  conflicts,  they  will  be  immediately 
obvious.  Next,  she  will  be  able  to  watch 
the  BUILD  operation  in  action  and  stop 
it  at  any  point  to  make  changes. 

“In  BUILD,  the  program  places  one 
ad  at  a  time,  starting  with  large  ads  and 
working  down  to  smaller  ads.  As  each  ad 
is  set,  she  will  see  a  new  line  blink  onto 
the  screen.  Each  line  will  consist  of  ad 
number,  advertiser,  slug,  size,  page,  and 
a  float  indicator  (if  the  ad  has  been 
moved  to  another  classification).  We’re 
adding  some  new  instructions,  i.e.,  swap 
any  two  ads  of  the  same  size,  swap  two 
pages,  or  remove  all  ads  from  all  pages. 
With  a  partial  page  displayed  on  the 
screen,  she’ll  be  able  to  see  changes  as 
they  occur. 

Meyers  noted  that  all  of  the  Register- 
Guard  changes  to  DUMMY  will  be  made 
available  to  Capital  City  Press,  Baton 
Rouge,  dummy’s  owners.  At  least 
some  of  the  changes  are  sure  to  be  incor¬ 
porated  in  future  program  updates. 
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There’s  one  sure  way  to  reduce 
the  cost  of  silver  photographic  film. 


Don’t  use  it. 


You  get  as  many  as  four  press-ready  plates  (and/or 
paper  proofs)  from  a  single  exposure.  And  with  PvTofax, 
you  don’t  need  a  plate  processor  or  plate  diazo  and 
developer.  There’s  also  a  unique  anamorphic  lens  option 
available.  And  best  of  all,  overall  speed  is  50  or  more 
single-page  plates  per  hour. 

Offset  and  direct  litho  newspapers  worldwide  have 
already  installed  the  P>Tofax  System  for  more  efficient 
platemaking.  Maybe  you  should,  too.  Before  the  high 
cost  of  silver  sta^  to  tarnish  your  profit  picture. 

For  additional  information,  or  to  arrange  a  visit  to 
a  Pyrofax  installation  in  a  plant  like  yours,  write:  3M 
Pyrofax  System,  Printing  Products  Divisicxi,  3M 
Center/Building  223-2N,  St.  Paul,  MN  55101.  Or  better 
yet,  call  Les  Curtis,  Pyrofax  Marketing  Manager 
at  (612)  733-8473. 


With  the  Pyrofax  Platemaking  System  from  3M, 
you  won’t  have  to.  Because  thanks  to  a  unique  ‘ 

technology,  it  produces  press-ready  offset  plates  directly 
from  paste-up.  Without  silver  halide  film. 

In  the  past,  material  costs  for  Pyrofax  were  pretty 
much  the  same  as  those  for  conventional  camera 
systems.  But  lately,  the  price  of  silver  has  risen  even 
faster  than  gold. 

In  fact,  at  current  prices,  the  Pyrofax  System  can 
cut  your  costs  by  $1.50  per  page.  And  sometimes 
even  more.  ‘ 

What’s  more,  besides  eliminating  the  need  for 
plumbing  and  film  developing,  the  Pyrofax  System 
operates  in  normal  room  lighting.  So  you  can  locate  it 
practically  anywhere  in  your  plant.  And  it’s  faster  than 
rapid  access  cameras  and  processors  for  your  starter  plate. 


Newspeople  in  the  news 


Crouch  Forsberg  Dolman  Baxter 


Atlanta  newspapers 
name  four  editors 

Myra  Forsberg  was  named  feature 
editor  of  the  Atlanta  (Ga.)  Constitution. 
At  the  same  time,  Paula  Crouch  was  ap¬ 
pointed  entertainment  editor. 

Crouch  will  continue  as  Saturday 
Weekend  Leisure  Guide  editor  and  will 
oversee  tv  coverage  in  addition  to  her 
new  task.  An  alumna  of  the  University  of 
Georgia  in  journalism  and  mass  com¬ 
munications,  she  joined  the  newspaper 
staff  three  years  ago.  She  formerly  was  a 
reporter  and  assistant  feature  editor  at 
the  Fort  Myers  (Fla.)  News-Press. 

Forsberg,  an  alumna  of  University  of 


Florida  in  education,  also  came  from 
the  News-Press  where  she  was  an 
award-winning  feature  editor. 

Tom  Baxter  has  been  named  editor  of 
the  Atlanta  (Ga.)  Journal’s  newly 
created  national  desk,  which  will  coordi¬ 
nate  national  and  international  news. 

Baxter,  who  has  been  Perspective  sec¬ 
tion  editor  for  the  Sunday  section,  the 
Journal-Constitution,  for  the  past  two 
years,  had  worked  as  a  reporter  for  three 
years  at  the  Journal. 

A  native  of  Montgomery,  Ala.,  he 
worked  for  the  Montgomery  (Ala.)  Ad¬ 
vertiser,  and  Columbia  (Md.)  Times  and 
the  Charleston  (S.C.)  News  and  Courier 
before  coming  to  the  Atlanta  newspapers 
five  years  ago. 


“The  person  you  describe 
is  the  person 

we’ll  deliver”  MI  J 


It’s  not  a  slogan. 

It’s  our  track  record. 

We've  successfully  recruited  for 
virtually  every  kind  of  executive  post  in 
broadcasting,  cable  television,  and 
publishing.  At  every  level. 

The  executives  we  delivered  were 
right  for  our  clients,  for  their  companies, 
and  for  the  specific  responsibilities  of 
each  position. 

Our  clients  tell  us  we  re  the  best  in  our 
field. 

We  know  where  to  look.  We  dig  deep. 
We  sift  meticulously.  We  investigate 
thoroughly. 

And  we  do  it  all  very,  very  quietly. 

If  you  seek  a  key  executive,  let’s 
discuss  why  our  search  and 
recruitment  will  be  your  most  effective  J 
way  to  get  the  person  who's  right  ^ 
for  you. 


Joe  Sullivan  &  Associates,  Inc 

Executive  Search  and  Recruitment 
in  Broadcasting,  Cable  Television,  and  Publishing 
1270  Ave.  of  the  Americas,  New  York,  N.Y.  10020  (212)  765-3330 


Also  promoted  was  Joe  Dolman,  a 
Journal  staffer  for  the  past  nine  years,  to 
the  city  editor’s  post.  Dolman  will  direct 
the  coverage  of  state  and  local  news.  A 
reporter  for  the  past  two  years  on  state 
and  local  law  enforcement,  he  has  also 
been  copy  desk  chief  and  an  assistant 
news  editor. 

A  native  of  Tulsa,  Okla.,  he  began  his 
career  as  a  copy  editor  for  the  Syracuse 
(N.Y.)  Post-Standard. 


EDITOR  NAMED— Richard  B.  Tuttle, 
an  executive  on  the  corporate  news  di¬ 
vision  staff  of  Gannett  Newspapers, 
was  named  executive  editor  for  the  El¬ 
mira  (N.Y.)  Star-Gazette  and  Sunday 
Telegram.  A  former  managing  editor  for 
the  Rochester  (N.Y.)  Democrat  and 
Chronicle  since  1969,  he  was  the  first 
managing  editor  for  the  Deer  Park  (L.l.) 

Suffolk  Sun  before  that. 


Orrin  R.  Taylor,  82,  who  has  been 
connected  with  newspaper  publishing  for 
more  than  70  years  and  is  a  former  co¬ 
publisher  of  the  Archhold  (Oh .)  Buckeye , 
was  given  a  three-way  honor  at  the  47th 
annual  Ohio  Newspaper  Association  con¬ 
vention.  He  received  the  Governor’s 
award,  the  ONA  President’s  award  and 
the  ONA’s  Length  of  service  award. 

Hi 

Lynn  L.  Ash,  executive  editor  of  The 
Rock  Island,  (Ill.,)  Argus,  retired  Feb¬ 
ruary  29.  He  served  for  45  years. 

♦  ♦  * 

Eugene  L.  Ward  Jr.,  editor  of  the 
Daily  Torch,  published  during  the  1980 
Winter  Olympics  at  Lake  Placid,  was 
named  a  vicepresident  in  charge  of 
sports-oriented  and  other  accounts  for 
P.R.  Associates,  a  New  York  public  rela¬ 
tions  firm.  Ward  for  many  years  wrote 
“A  Ward  to  the  Wise,”  a  New  York 
Daily  News  and  Chicago  Tribune  Syndi¬ 
cate  column. 

H  H  H 

James  C.  Goodale,  former  vicechair¬ 
man  and  general  counsel  for  the  New 
York  Times  Company,  was  named  a 
member  of  the  firm,  Debevoise,  Plimp¬ 
ton,  Lyons  and  Gates,  New  York. 

*  ♦  ♦ 

Pete  O’Rourke,  a  regular  member  of 
New  Brunswick  (N.J.)  Home  News 
sports  staff  for  35  years  has  called  it 
quits. 
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James  A.  Cutie,  research  and  promo¬ 
tion  manager  for  Gannett  Newspaper’s 
Manhattan-based  national  sales  opera¬ 
tion,  joined  the  New  York  Times  Com¬ 
pany  as  research  project  manager, 
media/ marketing  research  services  de¬ 
partment. 


Van  Anderson,  36,  ad  director  for  the 
Topeka  (Kans.)  Capital  Journal,  was 
named  general  manager  of  Capper  Divi¬ 
sion  of  Stauffer  Communications,  Inc. 


William  H.  Thompson  III  was  named 
associate  managing  editor  and  Stephen 
Ford,  editorial  page  editor  for  the 
Wilkes-Barre  (Pa.)  Times  Leader. 


James  M.  Hildreth,  36,  former  chief 
economics  correspondent  for  United 
Press  International,  was  named  to  the 
economy  reporting  staff  for  Newhouse 
News  Service. 


APPOINTED— Michael  W.  Millican’, 
33,  supervising  editor  of  business  news 
for  the  past  two  years,  has  been  ap¬ 
pointed  AP  business  news  editor.  He 
succeeds  Louis  Uchitelle  who  has  ac¬ 
cepted  an  assistant  financial  editorship 
at  the  New  York  Times .  Millican  is  being 
replaced  by  Stephen  M.  Brown,  news 
staff. 


Gregory  Thornton,  director  of  indus¬ 
trial  relations,  was  elected  a  vicepresi¬ 
dent  of  the  New  York  Daily  News. 


RECEIVES  AWARD— Robert  C.  Ballan- 
tine,  ad  director  for  the  Worcester 
(Mass.)  Telegram  and  Evening  Gazette, 
will  receive  the  1980  Worcester  Area 
Advertising  Club  Award  for  Professional 
Excellence  on  April  23  at  a  dinner  in  the 
Sheraton-Lincoln  Inn,  Worcester.  For¬ 
merly  the  Silver  Medal  Award,  the 
medal  is  awarded  every  two  years.  Bal- 
lantine  for  the  past  26  years  has  worked 
in  various  ad  posts. 


Harte-Hanks  Communications,  Inc., 
announced  these  promotions:  James  E. 

Barnhill,  48,  to  publisher  of  the  Yakima 
(Wash.)  Herald-Repuhlic;  Harry  J.  Buck- 
el,  35,  to  publisher  of  the  Ypsilanti 
(Mich.)  Press;  M.  Marvin  Johnson,  50,  to 
publisher  of  the  San  Francisco  (Calif.) 

Progress;  Joseph  A.  Cocozzo,  37,  to  pres- 
Denis  Albright,  manager  of  placement  ident  of  San  Diego  (Calif.)  Urban  News- 
and  development  for  Gannett  Newspa-  papers,  and  E.  Dayton  Pierson,  44,  pub- 
pers,  was  appointed  assistant  director  of  lisher  of  the  San  Diego  Sentinel. 
personnel  for  Gannett  Rochester  News-  *  *  *  Robert  Termotto,  formerly  of  News¬ 
papers.  Stan  Stamper,  publisher  of  the  Hugo  day,  Inc.,  was  named  general  manager 

*  ♦  ♦  (Okla.)  News,  was  named  to  the  Ok-  for  Connecticut  Newspapers,  Inc.,  and 

lahoma  Aeronautics  Commission.  John  Collins,  a  former  senior  auditor  for 

*  *  *  Times  Mir'-or  Company,  was  named  con- 

Ruth  D.  Gersh,  26,  of  the  Associated  troller. 

Press,  Richmond  (Va.)  bureau  staff  for 
two  years,  was  assigned  as  AP  staff  cor-  | 
respondent  in  Norfolk,  W.  Va.  ^ 


Dr.  Tomas  Rivera,  chancellor  of  the 
University  of  California,  Riverside,  and 
Dr.  Alfred  E.  Osborne,  Jr.,  assistant 
dean.  Graduate  School  of  Management, 
UCLA,  were  elected  to  the  board  of  di¬ 
rectors  of  The  Times  Mirror  Company. 


William  A.  Kirkland  Jr.,  was  named 
publisher  of  the  Charlottesville  (Va.) 
Daily  Progress,  succeeding  J.D.  Swartz 
who  continues  as  president  of  the  Daily 
Progress  and  the  Lynchburg  (Va.)  News 
and  Daily  Advance. 


Ted  Rilea,  assistant  labor  relations 
manager  for  the  Minneapolis  (Minn.) 
Star  and  Tribune,  was  promoted  to  labor 
relations  manager. 


Mike  Homco,  news  editor  for  the 
Wabash  (Ind.)  Plain  Dealer,  was  named 
news  editor  for  the  Galesburg  (Ill.) 
Register-Mail. 


BRODER 


Election  campaigns  reveal  the  changing 
character  of  America  when  viewed  through  the 
reporting  of  Pulitzer  Prize  winner  David  S. 
Broder  of  the  Washington  Post. 


Los  Angeles  Times-Washington  Post 

News  Service  *202/334-6173 

1150  15th  Street,  N.W.,  Washington,  D.C. 

20071 
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18,000  readers  send 
congrats  to  Olympians 

“Dear  Linda  Franneyanney  .  . 

That’s  how  second-grader  Sonja  Bupp 
of  Bedminster,  Pa.,  started  her  letter  to 
the  Olympic  figure  skater  Linda 
Fratianne.  In  the  letter  she  told  the  silver 
medalist  about  her  own  backyard  skating 
pond  and  concluded  with  “I  loved  your 
performance  a  lot!” 

Sonja  was  one  of  18,008  readers  of  the 
Allentown  (Pa.)  Morning  Call  who  got 
the  satisfaction  of  sending  a  personal 
thank-you  to  members  of  the  U.S. 
Olympic  team  by  way  of  the  newspaper’s 
“Olympic  Gold”  promotion. 

The  promotion  started  following  the 
closing  ceremony.  The  Call  printed  a 
thank-you  coupon  that  provided  room 
for  a  congratulatory  message,  thus  get¬ 
ting  readers  in  on  the  action.  But  no  one 
expected  such  an  overwhelming  re¬ 
sponse. 

Some  readers  gathered  dozens  of  sig¬ 
natures  from  co-workers  and  neighbors. 
Others  wrote  long  letters  of  appreciation. 
Children  sent  handmade  greeting  cards 
and  entire  schools  produced  scrolls  with 
as  many  as  600  signatures. 

The  tally  mounted  daily ,  with  counting 
and  coverage  handled  by  Morning  Call 
news  assistant  Rick  Mark. 

As  promised.  The  Call  has  forwarded 
all  the  letters  to  the  U.S.  Olympic  Com¬ 
mittee  which,  through  its  information  of¬ 
fice,  will  redirect  the  letters  to  individual 
athletes  and  coaches. 

As  a  thank  you  to  the  18,000  readers. 
The  Call  printed  a  double-truck  souvenir 
poster  wrapped  around  its  March  7  edi¬ 
tion.  With  the  poster  were  two  full  pages 
of  readers’  names.  The  listing  continued 
through  March  10,  taking  the  equivalent 


of  nearly  nine  broadsheet  pages. 

The  idea  of  printing  all  the  names  or 
readers  who  responded  occurred  to  Call 
executive  editor  Stan  Felder  and  manag¬ 
ing  editor  Roy  Heffelfinger  several  days 
after  the  promotion  began.  Although 
there  was  no  official  resistance  from  top 
management,  the  idea  was  not  without 
its  critics. 

“I’m  sure  some  saw  it  as  a  waste  of 
space,”  Heffelfinger  said.  “I  saw  it  as  a 
community  event.  How  else  could  the 
Lehigh  Valley  get  together  to  express  it¬ 
self  on  something  like  this?  We  could 
help  them  to  do  it,  and  by  printing  the 
names  we  could  also  provide  a  sense  of 
community.” 

Heffelfinger  added  that  he  thinks  The 
Call,  as  many  other  papers,  often  seems 
divorced  from  its  readers.  “If  we  are  to 
be  a  true  community  paper,”  he  said, 
“then  this  kind  of  thing  is  part  of  our 
service.” 

Deaths _ 

Hubert  C.  Herder,  63,  president, 
St.  John’s  Publishing  Co.  in  St.  John’s 
Newfoundland;  February  10. 

*  *  * 

Roy  J.  Harris,  77,  a  former  St.  Louis 
(Mo.)  Post-Dispatch  reporter  who  won  a 
Pulitzer  Prize  in  1949  for  exposing  politi¬ 
cal  corruption;  February  20. 

*  *  * 

Joseph  J.  Calhoun,  70,  a  newspaper 
librarian  for  more  than  30  years,  former 
librarian  for  the  Philadelphia  Inquirer 
and  prior,  the  Philadelphia  Record; 
March  3. 

*  *  * 

Mahlon  Neill  White,  73,  publisher 
of  the  Clinton  (Mo.)  Daily  Democrat, 
Clinton  Eye  and  Warsaw  (Mo.)  Benton 
County  Enterprise,  columnist  and  writer, 
March  16. 


NIE  reps  in  Fla. 
form  association 

Representatives  of  newspapers  from 
throughout  the  state  of  Florida  recently 
attended  a  meeting  in  West  Palm  Beach 
which  formed  Florida  Newspaper  In 
Education  Coordinators  (FNIEC). 

To  date,  FNIEC  members  are:  Boca 
Raton  News,  Bradenton  Herald,  Cocoa 
TODAY,  Fort  Lauderdale  NewsISun 
Sentinel,  Fort  Myers  News  Press,  Fort 
Pierce  News  Tribune,  Florida  Times- 
Union  (Jacksonville),  New  York  Times 
Affiliated  Newspaper  Group,  Palm 
Beach  Newspapers,  Inc.,  and  the  Tampa 
Tribune  and  Times.  All  Florida  newspa¬ 
pers  with  a  Newspaper  In  Education 
(NIE)  program  or  an  NIE  coordinator 
are  eligible  for  membership  to  FNIEC. 

At  this  meeting  FNIEC  bylaws  were 
drafted  and  adopted  and  the  officers 
elected.  The  officers  of  FNIEC  are:  pres¬ 
ident,  Linda  Gallucci  (Palm  Beach 
Newspapers,  Inc.),  vicepresident,  Sara 
Hoffner  (Boca  Raton  News),  recording 
secretary,  Dorothy  Horrocks  (Fort 
Lauderdale  News/Sun  Sentinel),  corres¬ 
ponding  secretary,  Judy  Jones  (Tampa 
Tribune  and  Times),  and  treasurer, 
Caroline  Charbonnet  (Florida  Times- 
Union). 

The  group  determined  that  the  objec¬ 
tives  for  FNIEC  should  be  that  NIE  is  a 
non-competitive  program  whose  overall 
goal  is  newspaper  reading  and  to  encour¬ 
age  the  use  of  the  newspaper  in  educa¬ 
tion.  Linda  Gallucci,  president  of 
FNIEC  said,  “this  organization  should 
prove  a  unifying  state  force  to  further  the 
awareness  and  development  of  all  NIE 
programs.” 

Working  in  cooperation  with  the 
Florida  Department  of  Education  and  the 
Florida  Press  Association,  FNIEC  has 
planned  several  statewide  NIE  projects 
for  the  coming  year,  the  first  being 
“Election  1980.” 

Trib  Co.  to  sell 
insurance  company 

The  Chicago-based  Tribune  Company 
announced  last  month  it  has  agreed  to 
sell  all  stock  of  a  subsidiary.  Tower  Life 
and  Accident  Insurance  Company,  to 
Firstmark  Corporation  Buffalo,  New 
York.  The  sale  is  subject  to  the  approval 
of  the  Illinois  Department  of  Insurance. 
No  sale  price  was  disclosed. 

Tower  Life  and  Accident  is  licensed  to 
do  business  in  19  states  and  offers  a  wide 
range  of  life,  annuity,  disability  and  acci¬ 
dent  and  health  coverages.  It  has  assets 
in  excess  of  $10  million  and  provides  in¬ 
surance  coverage  to  approximately 
228,000  policyholders. 

Stanton  R.  Cook,  Tribune  president 
and  chief  executive  officer  said  the  sale 
of  Tower  Life  reflects  the  company’s  de¬ 
sire  to  concentrate  its  operations  in  the 
field  of  communications. 
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RANDOLPH  C.  NEELY 

Mr.  Neely  died  in  Toronto  on  March  7th  following  complications 
resulting  from  surgery.  He  was  64  years  old. 

He  was  born  in  Atlanta,  Georgia  and  received  a  degree  in  Economics 
at  the  University  of  Georgia. 

He  began  his  career  at  International  Paper  in  1938,  beginning  as  a 
Sales  Apprentice  with  International  Paper  Sales  Company  Inc. 
(IPSCo.)  in  Atlanta,  Georgia.  He  progressed  to  the  position  of 
Western  Representative  of  IPSCo.  in  Chicago  and  in  1955,  came  to 
Montreal  as  Assistant  to  the  President  of  IPSCo. 

In  1959,  he  was  named  Vice-President  of  IPSCo.  and  President  in 
1961.  He  was  appointed  Vice-President,  Market  Development  of 
Canadian  International  Paper  Company  in  1972. 

Upon  retirement  in  1977,  Mr.  Neely  moved  to  Orton,  England,  an 
area  he  loved,  situated  close  to  the  Cumbrian  lake  district.  Mr. 
Neely  will  be  remembered  by  his  friends  for  his  dedication  to  the 
newsprint  industry,  his  keen  interest  in  the  outdoors,  and  the 
warmth  of  his  personality.  He  held  memberships  at  the  St.  James’s 
Club  and  the  Mont  Bruno  Golf  Club. 

He  is  survived  by  his  wife  Adrienne,  his  four  daughters  and  son. 
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Advertising; 


study  finds  most  shoppers  rely  on  ads  in  newspapers 

Although  shopping  habits  were  shown 
to  be  more  important  in  drawing  con¬ 
sumers  to  a  particular  retail  outlet,  a 
study  has  shown  that  newspapers  domi¬ 
nate  the  advertising  marketplace  as  the 
source  most  often  used  by  shoppers 
seeking  information. 

The  study,  conducted  in  the  summer 
of  1977  by  Elizabeth  Hirschman  of  New 
York  University  and  Michael  Mills  of  the 
University  of  Southern  California,  shows 
that  in  two  test  cities,  newspapers 
ranked  far  ahead  of  radio,  television  and 
direct  mail  as  an  information  source  used 
for  retail  shopping  trips.  The  findings 
were  published  in  the  Journal  of  Adver¬ 
tising  Research. 

The  survey  utilized  a  sample  base  of 
999  randomly  selected  consumers,  500  in 
one  city  and  499  in  another.  Neither  city 
was  identified  except  by  location  in  the 
southeastern  region  of  the  U.S. 

The  finding  that  most  shoppers  rely  on 
habit  as  an  information  source  in  retail 
shopping  trips  “suggests  that  only  a  lim¬ 
ited  number  of  persons,  generally  less 
than  half,  engage  in  what  consumer  be- 
haviorists  term  ‘active  search’  when 
making  retail  shopping  trips,”  the  study 
concludes. 

“That  is,  less  than  half  of  the  target 
market  reports  engaging  in  any  external 
information  search  prior  to  making  a 
shopping  trip.  Most  appear  to  be  acting 
out  of  habit  or  .  .  .  ‘routinized  response 
behavior,’  ”  the  study  continues,  “This 
finding  is  important  for  retail  advertising 
managers  because  it  indicates  that  their 
promotional  efforts  may  be  restricted  in 
potential  effectiveness  to  less  than  half  of 
the  target  population.” 

The  study  says,  “Among  the  remain¬ 
ing  information  sources  utilized  by  con¬ 
sumers,  newspaper  advertising,  a 
retailer-controlled  source,  holds  the 
largest  share  of  mentions.  Almost  39%  in 
both  cities  named  it  as  a  usually  used 
source,  and  approximately  35%  in  city  A 
and  43%  in  city  B  named  it  as  a  last  used 
source.” 

The  study  points  out  that  newspapers 
possess  three  attributes  not  found  in  any 
other  mass  medium:  a  visual  image  of  the 
product;  a  physical  record  of  the  product 
that  may  be  carried  as  a  reminder  or 
shopping  list;  advertisments  for  similar 
products  carried  by  competing  stores  al¬ 
lows  a  consumer  to  comparison  shop  be¬ 
fore  embarking  on  a  shopping  trip. 

“These  characteristics  peculiar  to 
newspapers  make  them  very  useful  to 
those  persons  engaged  in  active  search 
for  products,  and  may  be  even  more  im¬ 
portant  to  their  popularity  as  an  informa¬ 
tion  source  than  their  historic  role  as  ve¬ 
hicles  for  retail  advertising,”  says  the 
study. 
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DESK  CLUTTER — There  is  an  air  of  excitement  in  the  advertising  department  of 
the  Evening  Post  and  News  and  Courier  in  Charleston,  S.C.,  as  the  first  of  April 
approaches.  It  is,  however,  excitement  tinged  with  a  note  of  sadness  thot  is 
associated  with  the  retirement  of  Carl  W.  Pollock,  veteran  Post-Courier  advertising 
director.  The  excitement  is  focused  upon  Pollock's  desk.  Few,  if  any,  living 
employes  of  the  two  newspapers  have  ever  seen  the  top  of  Pollock's  desk.  As  far  as 
anyone  can  remember.  Pollock's  desk  has  been  stacked  high  with  papers, 
brochures,  booklets,  pamphlets,  folders,  reports,  charts  and  a  variety  of  other 
material  since  the  early  middle  1950s.  Pollock  will  wind  up  a  career  with  the 
Charleston  newspapers  on  March  31  that  spans  the  38-year  period  from  1947  to 
the  present.  People  who  deal  with  Pollock  have  never  ceased  to  be  amazed  at  his 
ability  to  pluck  a  piece  of  paper,  or  a  brochure,  or  a  report  or  something  else  out  of 
those  massive  piles  on  his  desk. 


Hague,  Curtis  &  Company 

Formerly 

Ron  Curtis  &  Company 

is  pleased  to  announce  its  move 
to  new  corporate  offices  at: 

2730  OLD  WILLOW  ROAD 
NORTHBROOK,  ILLINOIS  60062 
(312)  998-1060 

Fifteen  years  continuous  service  as 
management  consultants  to  the  communications 
industry. 

Executive  Search  Investment  Banking 


Press  freedoms 

(Continued  from  page  10) 

successful  effort  to  help  reestablish  La 
Prensa  in  Nicaragua  after  Somoza  de¬ 
stroyed  its  plant. 

Yes,  a  people  program  is  more  effec¬ 
tive  than  a  financial  give-away,  but  gov¬ 
ernments  still  must  help. 

The  United  States  has  learned  its  mis¬ 
take  of  channeling  its  assistance  through 
multinational  lending  agencies  and  get¬ 
ting  little  or  no  credit  from  the  recipients. 

As  Don  Bohning,  Latin-Caribbean 
editor  of  the  Miami  Herald,  so  expertly 
explains: 

“Cuba  by  sending  five  doctors  to  a 
country  gets  more  propaganda  mileage 
than  the  U.S.  gets  by  sending  $5  million 
to  the  Caribbean  Development  Bank.” 

Most  of  the  Caribbean  nations  suffer 
great  poverty.  We  have  got  to  give  these 
people  a  better  life.  The  media  of  the 
U.S.  and  all  the  nations  in  the  Caribbean 
basin  should  be  in  the  forefront  to  make 
this  commendable  cooperative  effort  a 
success.  If  we  don’t  you  know  who  will. 

As  for  the  outlook  for  press  freedom  in 
the  Western  Hemisphere,  it  is  easy  to 
feel  discouraged  by  violent  events  in  so 
many  countries.  But  long-range  there  are 
reasons  to  hope  for  better  times. 

The  most  encouraging  development 
has  been  increasing  cooperation  between 
Latin  American  countries,  a  growing 
awareness  that  self-help  and  mutual 
assistance  in  times  of  need  is  the  only 
sure  road  toward  economic  development 
and  political  stability,  with  all  that  this 
means  in  terms  of  civil  and  human  rights. 

We  should  feel  particularly  encour¬ 
aged  by  the  attitude  of  the  Andean  Bloc 
nations.  They  have  declared  in  most  em¬ 
phatic  terms  that  Western  democracy  is 
the  only  form  of  political  and  social  sys¬ 
tem  that  will  ensure  a  future  of  well¬ 
being  and  freedom  in  Latin  America. 
And  the  Andean  Bloc  has  not  stopped 
there.  It  also  has  taken  action. 

Using  great  tact  and  wisdom,  leaders 
of  the  Andean  Bloc  have  sought  to  bring 
political  stability  to  Bolivia.  They  have 
tried  to  mediate  between  extremes  in  El 
Salvador.  1  feel  also  that  the  existence  of 
the  bloc  has  been  a  contributing  factor  in 
Peru’s  planned  return  to  constitutional 
government. 

Several  other  countries — particularly 
Venezuela  and  Mexico — have  extended 
a  helping  hand  in  the  reconstruction  of 
Nicaragua,  and  Venezuela  is  a  powerful 
partner  in  assisting  the  newly  indepen¬ 
dent  nations  of  the  West  Indies. 

All  this,  1  feel,  is  symptomatic  of  a 
healthy  awareness  of  the  great  need  for 
unity  and  cooperation  among  Latin 
Americans. 

The  commendable  goals  and  achieve¬ 
ments  of  the  Inter  American  Press  As¬ 
sociation  are  widely  recognized,  not  only 
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in  the  hemisphere  but  throughout  the 
world. 

There  are  still  far  too  many  people  un¬ 
familiar  with  our  efforts  to  maintain  free¬ 
dom  of  expression  in  lands  where  our 
adversaries  would  diminish  this  basic 
right. 

Communists  and  certain  government 
propagandists  have  branded  the  lAPA  as 
a  CIA  cover,  an  agent  of  imperialism  and 
a  group  only  interested  in  safeguarding 
its  own  properties.  In  the  past  we  also 
have  been  accused  of  being  agents  of 
Moscow. 

Those  who  have  watched  the  lAPA  for 
two  score  years  fighting  to  keep  the 
media  free  of  government  control  know 
better. 

No  script  that  1  could  write  tells  our 
purpose  better  than  a  letter  sent  me  re¬ 
cently  by  an  Asian  newspaperman. 

It  is  one  of  the  most  challenging  letters 
I  ever  received. 

1  do  not  mention  his  name  or  country 
because  he  could  face  harassment  or  jail 
for  expressing  his  views. 

“1  have  a  feeble  feeling,”  this  jour¬ 
nalist  writes,  “that  there  is  a  solution  to 
the  kind  of  professional  problems  that  we 
journalists  face  in  this  country. 

“If  1  am  not  mistaken,  the  duty  of  a 
newspaper  is  to  keep  its  readers  in¬ 
formed.  It  also  has  the  responsibility  of 
educating  the  readers  on  vital  national 
and  international  matters. 

“1  have  doubts  that  my  newspaper  is 
performing  the  job  of  informing,  educat¬ 
ing  and  giving  unbiased  coverage  of 
events  to  the  readers. 

“Day  after  day  we  on  this  newspaper 
confine  ourselves  to  churning  our  gov¬ 
ernment  handouts  and  there  is  little  we 
can  do  about  it.  Individual  members  of 
the  staff  are  responsible  for  anything 
they  write  in  this  newspaper  against  the 
military  government.  Even  editorially, 
we  are  forced  to  fall  in  line  with  official 
stance. 

“Working  under  such  seemingly  im¬ 
possible  conditions,  I  genuinely  feel  that 
1  have  failed  as  a  newsman.  I  have  failed 
my  readers  as  well  as  my  country. 

“I  know  1  am  guilty  of  writing  biased 
stories,  and  articles  which  resemble 
Goebbels’  propaganda  tactics. 

“After  years  in  this  business  of  pub¬ 
lishing  government  directives,  I  am  be¬ 
ginning  to  wonder  if  this  is  the  kind  of 
journalism  practiced  all  over  the  world. 

“How  do  I  know  this  is  not  correct? 
How  do  I  define  a  free  press?  How  do  I 
define  myself  as  a  journalist? 

“How  do  we  equip  ourselves  with  the 
capability  of  producing  newspapers 
worth  reading?  Does  the  World  Press 
Freedom  Committee  have  any  remedies 
for  the  kind  of  journalism  which  is  fast 
emerging  here  and  in  many  Third  World 
countries?” 

1  wish  this  letter  could  be  read  by 
every  newspaperman. 

Similar  situations  are  few  in  the  West¬ 


ern  Hemisphere  at  this  time — outside 
Cuba  and  Haiti — but  it  should  give  the 
lAPA  members  an  incentive  to  fight  to 
make  certain  others  are  saved  from  the 
despair  of  this  Asian  journalist. 

Newsmen  become  mere  puppets  of 
government  when  they  have  no  freedom 
to  express  their  thoughts.  People  denied 
a  free  press  are  subjects  of  a  nation,  not 
citizens. 

We  must  involve  more  of  our 
employes  in  this  lAPA  effort.  They  have 
a  stake  in  the  outcome  of  every  battle  we 
undertake. 

It  has  been  heartening  to  see  more  and 
more  members  bring  their  editors  and 
reporters  to  our  meetings.  It  is  a  good 
investment. 

And  when  you  return  to  your  offices, 
you  should  do  what  many  of  us  do — brief 
your  key  people  on  the  highlights  of  our 
discussions. 

If  they  know  more  about  what  is  hap¬ 
pening  in  the  hemisphere,  you  will  find 
them  giving  greater  attention  to  Latin 
American  and  Caribbean  news  develop¬ 
ments,  and  they  will  better  understand 
our  concerns. 

We  are  in  one  of  the  most  crucial 
periods  of  our  lives.  There  are  tensions 
at  home  and  abroad,  which  daily  disturb 
our  minds  and  our  hearts. 

We  worry  about  the  future  of  our 
families,  our  nations  and  our  world  amid 
terrorism,  anarchy,  hostage-holding,  as¬ 
sassination,  corruption  and  hatred 
among  peoples. 

Truth  is  a  most  important  element  in 
this  confused  era,  for  misunderstandings 
and  misconceptions,  many  intentionally 
created  by  propaganda  machines,  have 
led  to  much  of  the  turmoil  we  are  ex¬ 
periencing. 

Governments  that  control  their  media 
distort  and  suppress  news  to  fit  their 
political  needs.  Only  a  free  press  and  an 
informed  public  can  provide  the  truth. 

Propaganda  stirs  controversy  and  hat¬ 
reds.  "rruth  removes  them.  This  has  been 
so  evident  in  UNESCO  debates  in  recent 
years. 

I  never  will  be  a  complete  pessimist. 
We  have  been  through  crucial  periods 
before  and  our  resilience  has  amazed  us. 
We  have  no  intention  of  letting  our  an¬ 
tagonists  wear  us  down  or  wear  us  out. 

It  is  well  to  remember  that  it  is  not  the 
people  who  want  a  controlled  media;  it  is 
the  despots  who  rule  those  people. 

The  lAPA  espouses  a  free  press  for  all 
people;  it  is  dictatorial  governments  that 
would  deny  this  inalienable  right. 

Those  governments  fear  the  truth.  The 
people  would  welcome  it. 

Let  there  be  no  question  about  our 
purpose  and  dedication. 

PR  exec  retires 

John  E.  Sattler  will  retire  from  Ford 
Motor  Co.  April  1  to  form  a  public  rela¬ 
tions  counseling  service,  called  Sattler 
International  in  Bloomfield  Hills,  Mich. 
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delivery  of  web  offset 
color  inks  to  newspapers 


When  the  Detroit  Free  Press  opened  its  convenience  of  having  a  regular  supply  of  ink 

new  $50  million  plant  recently,  their  web  offset  available,  elimination  of  handling  and  storage 

presses  started  rolling  with  Flint  Inks— bulk-  requirements,  and  cost  economies  in  price  per 

stored  in  five  colors  and  bulk-delivered.  The  pound  of  ink. 

new  system  designed  by  Flint  Ink,  includes  five  Flint  Ink’s  contribution  to  this  ultra-modern 

2,500-gallon  tanks  and  three  10,000  gallon  tanks  plant,  along  with  its  half-century  relationship  with 
for  black,  and  a  specially  constructed,  five-  the  Detroit  Free  Press,  are 

compartment  insulated  stainless-steel  tanker  to  typical  of  Flint's  growth 

deliver  the  bulk-offset  colors.  It  marks  a  first  in  through  better  quality, 

the  industry  and  a  big  stride  forward  in  the  paper’s  better  service  and  advanced 
57-year  history  of  news  ink  bulk  handling,  all  technology.  Can  your 

of  it  with  the  Flint  Ink  Corporation.  Advantages  printing  be  done  faster  and 

of  the  system  include  regular  deliveries,  the  better?  Ask  Flint. 

Corporate  Headquarters;  25111  Glendale  Avenue,  Detroit,  Michigan  48239 


NIOSH  to  test 
eyesight  of 
VDT  employes 

By  John  Consoli 

The  National  Institute  of  Occupational 
Safety  &  Health  (NIOSH)  is  planning  a 
major  study  at  the  Baltimore  Sunpapers 
on  the  ophthalmological  effects  of  video 
display  terminal  use  on  employes. 

The  study  by  NIOSH  was  requested 
by  the  Sunpapers’  unit  of  the 
Washington-Baltimore  Newspaper  Guild 
and  is  the  second  major  VDT  study  to  be 
undertaken  by  NIOSH  in  recent  months 
at  the  request  of  local  unions. 

Field  work  on  a  comprehensive  VDT 
study  at  the  San  Francisco  Chronicle 
and  Examiner  and  the  Oakland  (Calif.) 
Tribune  was  completed  by  NIOSH  in 
January  and  the  results  are  expected  by 
mid- April.  That  study  was  initiated  at  the 
request  of  the  Bay  area’s  local  Guild  and 
typographical  units  and  a  third  union. 

The  Bay  area  study,  however,  did  not 
include  eye  examinations  of  employes  to 
determine  whether  or  not  VDTs  have  an 
adverse  effect  on  vision. 

In  the  Bay  area  study,  VDTs  at  the 
newspapers  were  tested  to  measure 
levels  of  radiation  emission.  In  addition, 
air  samples  were  taken  to  check  the  level 
of  chemical  contaminants  around  the 


VDTs  and  physical  characteristics  of  the 
work  location  were  checked. 

Bill  Murray,  NIOSH  radiation  chief, 
called  the  Bay  area  VDT  study  the 
“most  comprehensive  ever  done.’’ 

The  NIOSH  study  at  the  Baltimore 
Sunpapers  is  not  expected  to  get  under 
way  until  early  1981,  according  to  Dr. 
Shiro  Tanaka,  who  is  in  charge  of  the 
study. 

Dr.  Tanaka  conducted  a  “walk 
through’’  survey  of  the  Sunpapers  in 
early  January  and  plans  to  meet  with  rep¬ 
resentatives  of  the  Guild  and  manage¬ 
ment  in  the  coming  weeks  to  work  out 
details  of  the  study. 

“It  will  involve  hundreds  of  examina¬ 
tions,”  Tanaka  said. 

Robert  H.  Kavanaugh,  vicepresident 
and  general  manager  of  the  Sunpapers, 
said  similar  tests  of  the  papers’  employes 
were  conducted  by  the  Occupational 
Safety  and  Health  Administration  and  by 
physicians  from  Johns  Hopkins  Hospital 
over  the  past  several  years  and  no  ad¬ 
verse  effects  were  found  to  exist. 

NIOSH  was  asked  to  conduct  the 
study  in  Baltimore  by  Mary  Knudson, 
who  chairs  the  health  and  technology 
committee  of  the  Sunpapers  Unit  of  the 
Washington-Baltimore  Newspaper 
Guild. 

She  said  that  a  survey  she  conducted 
showed  “a  high  rate  of  complaints”  by 
VDT  users  about  irritated  eyes,  blurred 
vision  and  headaches. 


Installing  Data  Terminals? 

Hove  you  considered  oil  the  problems 
using  conventional  desks  and  panel  systems? 

Unsightly  wires  .  .  .  difficult  electrical  ond  phone  hook-ups 
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Knudson  also  stated  that  one  Sun- 
paper  copy  editor  has  developed 
cataracts  and  a  reporter  was  diagnosed 
as  having  a  pre-cataract  condition.  Both, 
she  said,  worked  on  VDTs  and  both  are 
“well  below  the  age  at  which  cataracts 
generally  develop.” 

Knudson  said  the  reporter’s  eyes  were 
examined  and  the  pre-cataract  condition 
diagnosed  by  Dr.  Milton  Zaret,  a  New 
York  ophtholmologist.  She  said  two  other 
ophthalmologists  confirmed  Zaret’s  find¬ 
ings,  but  they  declined  to  give  the  cause. 
A  third  ophthalmologist  has  disputed 
both  the  diagnosis  and  the  cause. 

Kavanaugh  said  the  Guild’s  contention 
about  the  adverse  effects  of  VDTs  on  the 
operators  is  “old  stuff.”  He  said  each 
time  management  was  made  aware  of  the 
contentions,  testing  was  done. 

“Doctors  from  Johns  Hopkins  found 
no  relationship  whatsoever  to  VDTs  and 
cataracts,”  Kavanaugh  said.  “Their  test¬ 
ing  found  no  correlation  between 
cataracts  and  VDTs.” 

NIOSH  conducted  an  ophthalmologi¬ 
cal  study  at  the  New  York  Times  a  few 
years  ago  and  found  no  relation  between 
VDT  usage  and  cataracts.  The  Guild  has 
contended  that  this  study  was  not  com¬ 
prehensive  enough.  The  study  scheduled 
for  the  Sunpapers  will  be  a  more  com¬ 
prehensive  ophthalmological  test,  a 
NIOSH  official  said. 

Tanaka  said  the  study  will  involve  two 
groups  of  employes — one  of  persons  who 
work  full  time  on  VDTs  and  a  “matched 
control  group”  of  persons  who  have 
never  used  VDTs.  Employes  from  sev¬ 
eral  departments  will  be  examined. 

Tanaka  said  if  a  large  enough  group 
who  have  never  used  VDTs  cannot  be 
found  at  the  Sunpapers,  NIOSH  may 
seek  to  test  non-VDT  users  at  another 
newspaper. 

Knudson,  a  medical  writer  for  the 
Sunpapers,  said  228  of  the  282  full  time 
employes  use  VDTs  in  the  newsroom. 
She  said  32  of  142  full  time  and  all  49  part 
time  ad  employes  use  them.  She  added 
that  62  circulation  employes  work  on 
VDTs  and  all  2.54  composing  room 
employes  use  them. 

Kavanaugh  said  he  welcomes  the 
NIOSH  study.  As  for  the  Guild’s  conten¬ 
tion  that  VDT’s  irritate  eyes,  he  said, 
“It’s  the  same  as  people  who  watch  too 
much  television.  Their  eyes  get  tired 
too.” 


Mass  communications 
center  in  Seoui 

A  21-story  mass  communications 
center,  costing  over  $50  million,  is 
planned  in  Seoul,  Korea  by  Joongang 
Daily  News  and  Tong-Yang  Broadcast¬ 
ing  Corp.  Ltd,  a  subsidiary  of  the  Sam¬ 
sung  Group.  Construction  is  scheduled 
to  begin  in  September  1981  and  be  com¬ 
pleted  three  years  later. 
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¥niy  buy  the  cow  when 
allyou  want  Is  4he  mine? 


Why  support  a  com¬ 
puter  when  INSCO’s 
PubHcations’  Advertis¬ 
ing  and  Circulation 
Business  Service  (PACS) 
can  give  you  computer 
efficiency  with  minimal 
trouble  and  expense? 

You  want  the  milk  not  the 
cow.  That’s  the  logic  behind 
INSCO’s  PACS.  You  get 
computer  efficiency  without 
buying  another  computer. 
After  all,  you’re  in  the  news¬ 
paper  business  not  the  data 
processing  business. 

With  INSCO’s  PACS.  you’ll 
have  greater  control  of  your 
business.  Prompt,  accurate 
billing.  Improved  cash  flow. 
Standard  internal  procedures 
and  corporate  reporting. 


PACS  will  also  reduce  tran¬ 
sient  collection  overhead. 
Compute  contract  rates,  dis¬ 
count  and  interest  charges. 
Automate  circulation  func¬ 
tions.  All  with  a  proven  re¬ 
liable  system. 

You’ll  have  a  minimum 
amount  of  data  processing 
equi pment  with  PACS.  You 
won’t  need  specialized  per¬ 
sonnel.  No  complicated 
computer  language  to  learn. 
No  special  "computer  cen¬ 
ter”  to  eat  up  space. 

INSCO  is  one  of  the  coun¬ 
try’s  leading  computer  ser¬ 
vice  companies.  So  the  com¬ 
puter  and  the  system  are  in 
the  hands  of  computer  ex¬ 
perts.  And  you  get  the  results! 


PACS  can  be  working  for 
you  in  a  matter  of  days.  For 
a  detailed  PACS  Kit  with 


sample  reports,  send  in  this 
coupon  today. 


Attention: 

Mr.  P.  V.  Cassidy,  V.P. 

PACS  Sales  and  Customer  Support  Division 
INSCO  Systems 
Neptune,  New  Jersey  07753 

INSCO,  you’ve  made  a  good  point. 

Send  me  the  PACS  Kit  including  sample  reports. 


Company 


City 


Zip 


INSCO 


Visit  us  at  America  East  Booth  F27 


an  affiliate  of  The  Continental  Corporation 


Blue  Chip  has  profit 
plan  for  Buffalo  News 


Blue  Chip  Stamps,  which  owns  the 
Buffalo  .)  Evening  News,  attributed 
its  1979  earnings  gain  over  1978  “primar¬ 
ily  to  inclusion  of  the  results  of  operation 
of  the  steel  products  business  in  this 
year’s  figure.” 

The  company  did  not  make  available 
separate  earnings  figures  for  the  Buffalo 
Evening  News  but  said  "further  losses 
sustained”  by  the  newspaper  in  1979 
“substantially  offset  this  earnings  in¬ 
crease.” 

Blue  Chip’s  chairman,  Charles 
Munger,  commented  the  Evening 
News’s  losses  resulted  from  a  number  of 
factors  including  “competition,  litiga¬ 
tion,  increased  depreciation,  buyout 
programs  .  .  .  a  lot  of  extraordinary  ex¬ 
penses.” 

Munger  said  Blue  Chip’s  annual  report 
for  1979  which  is  due  out  next  month  will 
discuss  the  company’s  plans  to  make 
Evening  News  profitable. 

“We  will  never  sell  the  News!”  he 
stated.  “We  think  operating  results  for 
the  paper  will  be  much  better  next  year, 
and  we’re  by  no  means  discouraged  by 
the  fact  that  the  paper’s  been  losing 
money.  We  intend  to  turn  things  around 
by  running  the  best  newspaper  possi¬ 
ble.” 

Blue  Chip’s  net  income  for  1979  was 
$15.5  million  including  $1.2  million 
gained  from  the  sale  of  securities.  Its 
1979  revenues  totalled  $199.2  million.  In 

1978  the  company  had  $145.9  million  in 
revenues  and  a  net  income  of  $14.3  mil¬ 
lion  with  $727,000  gained  in  the  fourth 
quarter  from  the  sale  of  securities. 

For  the  fourth  quarter,  net  income  was 
$7.8  million  in  1979  compared  to  $8.1 
million  in  1978  which  includes  the  se¬ 
curities  gain.  Revenues  in  the  fourth 
quarter  were  $73  million  in  1979  and  $55.2 
million  in  1978. 

The  New  York  Times  Company  stated 
its  earnings  for  the  year  and  the  fourth 
quarter  in  1979  reached  record  levels. 

Net  income  for  1979  $36.4  million  from 
revenues  of  $653.1  million.  In  1978  when 
an  88  day  strike  shut  down  the  New  York 
Times  newspaper,  net  income  was  $15.6 
million  from  $490.6  million  in  revenues. 
The  Times  Co.  had  $11.6  million  in  net 
income  and  $184  million  in  revenues  in 
the  fourth  quarter  of  1979.  1978’s  fourth 
quarter  showed  a  net  income  of  $2.5  mil¬ 
lion  after  a  tax  benefit  of  almost  $2.9 
million. 

The  New  York  Times  newspaper  had 
an  operating  profit  of  $27.4  million  in 

1979  from  revenues  of  $394  million.  For 
the  fourth  quarter  of  1979  its  net  income 
was  $8.8  million  from  $111  million  in 
revenues. 

In  1978  as  a  result  of  the  strike,  the 


Times  lost  $12.5  million  and  had  $265.9 
million  in  revenues.  The  paper  lost  $6.6 
million  in  the  fourth  quarter  of  1978  with 
revenues  of  $59.1  million. 

In  other  newspaper  operations,  the 
Times  Co.  reported  an  operating  profit  in 
1979  of  $9.6  million  compared  to  $9.8 
million  in  1978.  Revenues  from  regional 
newspapers  in  1979  reached  $41.4  million 
versus  $36.8  million  in  1978. 

In  the  fourth  quarter  of  1979  regional 
newspapers  for  the  Times  Co.  showed  an 
operating  profit  of  $2.9  million  compared 
to  $3.01  million  in  the  fourth  quarter  of 
1978.  Revenues  for  the  fourth  quarter  for 
regional  papers  were  $11.8  million  in 
1979  and  $10.2  million  in  1978. 

Net  income  and  revenues  of  Tribune 
Company  set  records  in  both  the  year 
1979  and  the  fourth  quarter,  said  Stanton 
R.  Cook,  president  and  chief  executive 
officer.  It  was  the  first  year  in  which  the 
company’s  revenues  exceeded  $1  billion. 

Net  income  for  the  year  was 
$70,121,000,  an  increase  of  22  percent 
over  1978  net  income  of  $57,554,000. 
Total  revenues  were  $1,114,543,000  in 
1979  and  $966,537,000  in  1978,  a  gain  of 
15  percent. 

Fourth  quarter  net  income  was 
$26,680,000,  up  30  percent  from  the 
$20,579,000  earned  in  the  corresponding 
1978  quarter.  Fourth  quarter  revenues 
rose  17  percent  to  $309,413,000  from 
$264,245,000  a  year  earlier. 

The  new  high  in  consolidated  earnings 
reflected  strong  performances  by  the 
company’s  newspaper  and  newsprint/ 
forest  products  groups.  Cook  stated. 

Affiliated  Publications,  Inc.  has  de¬ 
clared  1980  will  be  a  year  of  acquisition 
and  diversification  as  it  seeks  to  become 
a  major  media  company. 

“1980  should  be  a  good  year  for  both 
the  Boston  Globe  and  our  broadcasting 
subsidiary.  Affiliated  Broadcasting,” 
president  W.O.  Taylor  stated.  “From  an 
acquisition  perspective  we  hope  to  con¬ 
tinue  to  diversify  into  other  media  re¬ 
lated  businesses  throughout  the  year.” 

“We  want  to  plot  our  own  course  and 
remain  within  our  capabilities,”  com¬ 
mented  William  Boyce,  an  Affiliated 
vicepresident.  "We’re  in  no  hurry  to 
jump  into  a  particular  industry  just  be¬ 
cause  it’s  the  thing  to  do.” 

Boyce  said  the  type  of  newspaper 
which  Affiliated  wants  to  acquire  is 
“considerably  bigger”  than  the  North 
Adams  Transcript,  circulation  13,000, 
which  the  company  sold  for  $5  million 
cash  to  Ingersoll  Publications.  He  added 
that  Affiliated  had  “looked  seriously”  at 
purchasing  the  Hartford  Courant  which 
Times  Mirror  Company  acquired  for 


$106  million. 

“We  liked  the  size  of  the  Courant,” 
Boyce  remarked  “but  we  wanted  it  at  a 
price  between  Capital  Cities’s  offer  of 
$72  million  and  $100  million.  For  us  to 
pay  $100  million  we  would  have  had  to 
leverage  to  such  an  extent  that  the  risk  to 
Affiliated  wasn’t  worth  it.” 

Cable  television  and  software 
suppliers  are  two  other  types  of  media 
businesses  which  are  attractive  to  Af¬ 
filiated,  Boyce  said. 

“We  haven’t  found  anything  in  cable 
that’s  a  perfect  fit  with  our  operation,” 
he  observed. 

The  company  is  also  awaiting  FCC  ap¬ 
proval  of  its  acquisition  of  WHY  am  & 
fm  in  Springfield,  Mass,  which  will  give 
it  five  am  and  five  fm  stations. 

In  February,  Affiliated  will  institute 
format  changes  in  the  Boston  Globe  to 
make  the  paper  more  readable. 

“We  have  plenty  of  leverage  to  in¬ 
crease  our  debt  capacity”  Boyce  stated. 
He  noted  that  Affiliated  has  projected  it 
will  “generate  an  excess  of  $6.5  million 
over  and  above  our  needed  capital  in 
1980  which  we  can  use  for  other  pur¬ 
poses.” 

Boyce  announced  Affiliated’s  1979 
earnings  will  be  $3.10  to  $3.15  per  share 
on  3.4  million  shares  and  that  additional 
earnings  of  $0.55  to  $0.65  per  share  from 
the  sale  of  the  Transcript  will  raise  1979’s 
total  earnings  per  share  to  approximately 
$3.70. 

Affiliated  has  approved  a  3  for  2  stock 
split  as  of  February  14  which  will  in¬ 
crease  outstanding  shares  to  5.15  million. 
It  raised  quarterly  dividends  from  20^  to 
240  which  when  adjusted  for  the  split  will 
be  160  per  share  per  quarter. 

Already  being  traded  on  the  Montreal 
and  American  exchanges,  Quebecor, 
Inc.  has  become  listed  on  the  Philadel¬ 
phia  Stock  Exchange. 

Pierre  Peladeau,  Quebecor’s  president 
and  publisher  of  the  Philadelphia  Jour¬ 
nal,  said  his  company’s  stock  being 
traded  on  the  Philadelphia  exchange  was 
“proof  of  the  confidence  we  have  in  this 
city.  We  did  it  to  have  people  here  get 
stock  easily  and  give  them  a  chance;  to 
come  in  with  us  and  feel  part  of  the  fam¬ 
ily.” 

Quebecor’s  net  income  for  the  first 
quarter  ended  December  31,  1979  was 
$1.7  million  (Canadian)  compared  to 
$144,000  for  same  quarter  the  previous 
year.  Sales  for  the  quarter  were  $47.7 
million  versus  $40.7  million  the  year  be¬ 
fore. 

Earnings  per  share  including  extraor¬ 
dinary  items  $0.84  for  the  first  quarter 
ended  December  31,  1979  and  $0.29  for 
the  previous  year’s  first  quarter. 

Gannett  Co.,  Inc.  directors  declared  a 
regular  quarterly  dividend  of  50  cents  per 
share  of  common  stock,  payable  April  1, 
(Continued  on  page  52) 
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Raycomp  AdSet  can  cut  your  ad  make¬ 
up  costs  in  half --  at  a  very  affordable 
price.  And  Raycomp  AdSet  is  the  only  small 
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CBS  reporter 
loses  credentials 

The  press  credentials  of  CBS  News 
reporter  Dan  Raviv  were  lifted  recently 
by  the  Israeli  government,  after  the  re¬ 
porter  was  accused  of  violating  military 
censorship. 

Kaviv  reported  that  Israel  had 
exploded  a  nuclear  bomb,  with  the 
assistance  of  South  Africa,  off  the  coast 
of  South  Africa  last  September.  The  re¬ 
port  was  denied  by  Israeli  Defense 
Minister  Ezer  Weizman  and  by  South 
African  officials. 

Ihe  lifting  of  Raviv’s  credentials  was 
reportedly  the  heaviest  punishment  dealt 
to  a  foreign  correspondent  accused  of 
evading  military  censorship  during  the 
past  6  years. 

Conn,  editors  elect 
officers  for  1980 

I'he  Connecticut  Editorial  Association 
has  elected  John  Peterson,  the  Shore 
Line  Times,  Old  Saybrook,  president; 
Judith  V.W.  Brown,  The  Herald,  New 
Britain,  vice  president,  dailies;  James 
Kevlin,  Lakeville  Journal,  vice  presi¬ 
dent,  weeklies;  Dan  Fitts,  West  Hartford 
Nc  H  A .  secretary/treasurer. 

Also  sei  ving  as  vicepresidents  are  Don 
Heisain,  New  Canaan  Advertiser;  Joyce 
Rossignol,  Wethersfield  Post;  Arthur 
Putnam,  New  Milford  Times;  David 
Faulknor,  Branford  Review;  James  Ir¬ 
vine,  The  Day,  New  London;  and  Wil¬ 
liam  Pike.  Willimantic  Chronicle. 

Group  in  Mass, 
buys  9th  paper 

MPG  Communications,  Plymouth, 
Mass.,  publisher  of  eight  weekly  news- 
papcis,  will  acquire  the  Sippican  (Mass.) 
Sentinel,  a  weekly  serving  Marion  and 
Rochester. 

Announcement  of  an  agreement  in 
principle  for  the  purchase  was  made  by 
Sentinel  editor  and  publisher  Lawrence 
P.  Pangaro  and  MPG  publisher  Roger  W. 
Miles.  Sale  date  is  March  I,  but  no  fig- 
uies  were  disclosed  on  the  transaction. 

The  Sentinel  becomes  the  ninth  news- 
papci  in  the  MPG  group,  and  extends  the 
sei  vice  area  from  Cohasset  on  the  north 
to  Marion  on  Buzzards  Bay. 

Tokyo  daiiy  switches 
to  direct  printing 

Nikkan  Sport  Shimhun  (Daily  Sports) 
of  lokyo,  Japan,  will  convert  in  late  1 980 
to  diicct  Letterflex  printing  using  2- 1 20 
Leuertlex  units. 

The  paper  has  a  circulation  of  600,000 
copies  in  the  greater  Tokyo  metropolitan 
ai  CO . 


FOR  HEALTH  REPORTAGE — Frederick  Downing  Jr.  (right),  managing  editor  of 
the  San  Gabriel  Valley  (Calif.)  Tribune,  accepts  the  1979  Media  Award  for 
newspapers  presented  by  the  Los  Angeles  County  Chiropractic  Society  on  behalf 
of  his  newspaper.  Presenting  the  award  at  recent  board  of  directors  meeting 
was  Dr.  Gary  Tanner,  society  president.  The  award,  which  is  not  given  annually 
but  rather  only  when  merited,  is  made  in  recognition  of  contributions  to  public 
knowledge  of  vital  health  matters. 


4th  straight  sweeps 
won  by  Mich,  editor 

Carol  Ankney  of  the  Sturgis  (Mich.) 
Journal  won  the  sweepstakes  award  for 
the  fourth  straight  year,  in  writing,  edit¬ 
ing  and  photography  competition  staged 
by  the  Michigan  Women’s  Press  Club. 

Earning  the  second  spot  was  Barbara 
Walters  of  the  Kalamazoo  Gazette.  Tak¬ 
ing  third  place  was  Viola  Hawley  of  the 
Coldwater  Daily  Reporter. 

Judges  were  staff  members  of  the 
Fayetteville  (N.C.)  Observer-Times. 
Ankney  served  as  awards  chairman. 

Ankney,  feature  editor  and  assistant  to 
the  managing  editor  of  the  Journal,  was 
cited  for  dedicated  community  leader¬ 
ship — three  years  on  the  Burr  Oak  vil¬ 
lage  council,  eight  years  on  the  school 
board,  three  of  them  as  president.  But 
particularly,  she  was  cited  for  taking  on 
the  Washington  establishment — the  Pres¬ 
ident  and  cabinet  members,  included — 
when  building  funds  granted  to  Burr  Oak 
schools  were  “capriciously”  retracted. 
She  won.  She  was  named  Burr  Oak  Citi¬ 
zen  of  the  Year,  and  she  was  given  the 
Advancement  of  Justice  Award  of  the 
Michigan  Bar  Association. 

During  the  MWPC  presentation  in 
Sheraton  Inn,  Kalamazoo,  Ankney  was 
cited  for  “her  courage,”  called  a  “role 
model  for  protection  of  our  freedoms” 
and  “proof  that  the  grass  root  citizen  can 
make  herself  heard  and  heeded.” 

From  childhood  in  Sidnaw,  in  Michi¬ 
gan’s  Upper  Peninsula,  Ankney  wanted 
to  write,  but  she  took  her  first  newspaper 
job — proof  reading,  after  her  four  chil¬ 
dren  were  mid-grown.  In  the  decade 


since,  she  had  progressed  from  proof 
reader  to  reporter,  to  feature  writer,  and 
to  feature  editor  and  to  the  dual  respon¬ 
sibility  of  feature  editor  and  assistant  to 
the  managing  editor  (her  sister,  Alice 
Redmond,  now  president  of  MWPC). 


Earnings 

(Continued  from  page  50) 


1980  to  shareholders  of  record  March  18, 
1980. 

QUEBECOR  (A) 

Qtr.  to  Dec.  31  1979  1978 

Revenues  $  47,700,000  $  40,700,000 

Net  income  bl,927,000  6717,000 

Share  earnings  840  290 

b- After  $181,000  tax  credit  from  1979  and 
$573,000  gain  from  tax  credit  and  sale  of 
assets  in  1978. 


THE  NEW  YORK  TIMES  (A) 

Qtr.  to  Dec.  31  1979  1978 

Revenues  $184,114,000  $115,250,000 

Net  income  11,627,000  b2,483,000 

Share  earnings  970  210 

Year  revenues  653,112,000  490,642,000 

Net  income  36,408,000  15,550,000 

Share  earnings  3.06  1.32 


b-After  $2,877,000  tax  benefit. 

1978  results  were  affected  by  a  strike. 


BLUE  CHIP  STAMPS  (O) 

Qtr.  to  Dec.  31  1979  1978 

Revenues  $  73,005,000  $  55,167,000 

Net  income  7,788,000  c8,121,000 

Share  earnings  1.51  1.57 

Year  revenues  199,222,000  145,937,000 

Net  incom  615,526,000  c  14,280,000 

Share  earnings  3.00  2.76 

b-Including  $1,223,000  securities 


gam. 

c-lncluding  $727,000  securities  gain. 
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$450,000  grant 

Duke  U.  starts  program 
for  political  reporters 


Duke  University  is  establishing  a  pro¬ 
gram  to  train  reporters  to  cope  with  what 
many  political  scientists  see  as  the  news 
media’s  emerging  role  as  a  shaper  of  na¬ 
tional  politics  and  public  policy. 

Called  the  Duke  University  Program 
for  Contemporary  Social  Journalism,  the 
project  is  being  funded  with  a  $450,000 
grant  from  the  John  and  Mary  R.  Markle 
Foundation  of  New  York  City. 

“We  aren’t  proposing  a  school  of 
journalism,  aimed  primarily  at  teaching 
technique,’’  said  Dr.  James  David 
Barber,  James  B.  Duke  professor  of 
political  science  and  director  of  the  pro¬ 
gram,  in  an  interview. 

“Rather,  we  have  designed  an  inter¬ 
disciplinary,  integrated  program  of 
teaching  and  research  by  which  students 
will  immerse  themselves  in  the  best 
thinking  in  the  social  sciences.’’ 

The  program,  scheduled  to  begin  Sep¬ 
tember  1,  will  be  administered  through 
Duke’s  Center  for  Communications  Pol¬ 
icy,  a  unit  of  the  Institute  of  Policy  Sci¬ 
ences  and  Public  Affairs. 

Barber  said  it  will  draw  on  experience 
with  earlier  and  existing  Duke  programs 
involving  journalists  and  journalism, 
such  as  the  Duke  Fellows  in  Communi¬ 
cations  Policy,  the  Washington  Post  and 
Time  magazine  fellowships  and  studies 
of  the  interrelationship  of  journalism  and 
politics. 

The  social  journalism  program,  how¬ 
ever,  will  be  more  broadly  based  and 
comprehensive.  Barber  said. 

It  will  involve  three  basic  parts: 

— A  core  seminar  in  social  journalism 
conducted  by  Barber  for  under¬ 
graduates,  graduate  students  and  visiting 
journalists.  The  seminar  will  concentrate 
on  the  history  of  social  journalism  and 
other  aspects  of  the  field. 

— A  seasoned  reporter  to  be  brought  in 
as  the  Duke  Senior  Fellow  in  Contem¬ 
porary  Social  Journalism  to  work  with 
the  program  each  year. 

— A  research  program,  involving  four 
graduate  students  during  the  academic 
year,  to  supplement  the  training  effort. 

The  social  journalism  program  will  not 
lead  to  a  degree  in  journalism.  Barber 
said. 

The  Duke  researcher  said  social  jour¬ 
nalism  “has  come  to  the  fore  as  a  new 
elite  in  American  decision  making,’’ 
owing  much  of  its  new-found  influence  to 
the  proliferation  of  presidential 
primaries. 

With  the  political  parties  in  disarray 
and  perhaps  even  irrelevant,  candidates 
build  their  own  individual  organizations 
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to  compete  for  office.  Barber  said. 

Thus,  it  falls  to  journalists  to  perform 
the  functions  that  parties  once 
did — evaluate  and  recommend  alterna¬ 
tive  candidates  and  policies. 

Reporters  now  decide  what  issues  and 
persons  are  important  on  the  national 
political  agenda,  the  political  scientist 
added. 

“They  affect  judgments,  and  by  es¬ 


timating  the  probabilities  of  success  and 
failure,  they  shape  the  public’s  percep¬ 
tion  of  the  future.’’ 

Barber  said  reporters  in  the  1980 
“stand  out  as  better  educated  than  any 
previous  generation  of  newspeople,  yet 
their  education  is  typically  in  some  stan¬ 
dard  academic  discipline  such  as  English 
literature,  which  did  not  always  prepare 
them  adequately  for  the  variety  of  as¬ 
signments  they  would  encounter.’’ 

Barber  said  the  social  journalism  pro¬ 
gram  will  attempt  to  counter  such 
shortcomings  by  using  advanced  social 
science  courses,  as  well  as  some  in  law, 
economics  and  perhaps  some  scientific 
disciplines  “tailored  to  the  student’s  an¬ 
ticipated  areas  of  journalistic  concentra¬ 
tion.” 


What's  new? 
Plenty. 
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Observer  of  London 
starts  weekly  U.S. 
syndicate  service 

The  Observer  of  London  recently 
started  syndication  of  a  weekly  40,000 
word  package  to  major  U.S.  newspa¬ 
pers,  via  Associated  ^ess’  DataFeature 
service. 

Material  for  U.S.  clients  from  the  up¬ 
coming  Sunday  Observer  will  be  ad¬ 
vanced  to  AP  by  way  of  cable  Tuesday 
through  Saturday  of  each  week. 

Selected  items,  features,  columnists 
and  international  coverage  from  60 
world-wide  correspondents  and  stringers 
will  receive  little  editing  and  retain  a 
British  and  European  flavor. 

The  Observer  has  teams  in  crisis  areas 
such  as  Iran  and  Afghanistan,  in  addition 
to  reporters  in  Africa  and  the  Middle 
East. 

The  service  also  includes  art  work, 
cartoons  and  the  well  known  Observer 
crossword  puzzle.  Clients  must  take  the 
full  package,  with  rates  based  upon  the 
newspaper’s  circulation. 

An  Observer  spokesman  told  E&P 
the  newspaper  looked  upon  the  U.S. 
market  as  a  “great  challenge  and  a  test 
of  their  internationalism.”  The  Observer, 
he  said,  intends  to  “sustain  its  position 
as  a  serious  international  newspaper.” 

Four  U.S.  newspapers  are  now 
clients.  They  are:  the  Washington  (D.C.) 
Star;  Boston  Globe;  Miami  Herald,  and 
the  San  Francisco  Examiner.  There  are 
presently  85  major  client  newspapers 
world-wide. 

The  Sunday  Observer,  with  a  circula¬ 
tion  of  1  million  plus,  carries  four  sec¬ 
tions  devoted  to  Arts  Review,  Living, 
Business/Sports  and  News-General  and 
World  Wide.  The  magazine,  which  is 
separate,  averages  100  pages  per  week 
while  the  Sunday  package  averages  64 
pages  per  week. 

1st  Amendment  battle 
over  playmate  pix 

A  Bergen  County  (N.J.)  Superior 
Court  judge  has  scheduled  a  hearing  for 
March  28  on  a  suit  filed  by  Penthouse 
magazine  against  Eastman  Kodak. 

Penthouse  is  demanding  the  return  of 
239  color  slides  of  its  Penthouse  Pet  of 
the  Year.  Kodak  refused  to  develop  the 
slides,  fearing  that  it  can  be  prosecuted 
under  state  and  federal  obscenity  laws. 
The  photo  company  at  first  refused  to 
return  the  slides  to  Penthouse  and  later 
turned  them  over  to  the  court,  pending 
the  outcome  of  the  hearing. 

Penthouse  has  said  that  the  developing 
of  the  photos  is  part  of  the  editorial  proc¬ 
ess  and  that  Kodak's  position  is  a  viola¬ 
tion  of  the  First  Amendment  right  of  a 
free  press. 


David  Roe 


Roe  leaves  API 
for  new  post 

David  A.  Roe,  managing  director  of 
the  American  Press  Institute,  was  named 
manager  of  the  U.S.  Publishing  Group  of 
the  Chamber  of  Commerce  March  3. 

Roe  is  responsible  for  editorial  and  ad¬ 
vertising  operations  of  the  Nation’s  Bus¬ 
iness,  which  has  a  total  circulation  of 
approximately  1,300,000.  He  will  also 
supervise  the  Washington  Report,  a 
weekly  totaling  approximately  550,000 
circulation.  Roe  will  handle  special  pub¬ 
lications  for  the  chamber,  which  have 
been  re-organized  into  a  major  division 
entitled  the  U.S.  Chamber  Press. 

Joining  the  API  four  years  ago.  Roe 
had  served  three  years  as  vicepresident, 
general  manager  and  chief  operating  of¬ 
ficer  for  Paddock  Publications,  where  he 
supervised  the  news  staff  and  business 
departments  in  publishing  a  daily,  re¬ 
gional  newspaper  with  10  local  editions 
and  six  weeklies  located  in  Chicago. 

Earlier,  he  joined  the  Washington  Post 
in  1970  as  manager  of  special  projects 
and  three  years  later  was  assistant  to  the 
president.  Previously,  he  was  publisher 
of  Hollister  Newspapers,  now  the 
Pioneer  Press,  a  subsidiary  of  Time, 
Inc.,  Roe  was  responsible  for  10  weekly 
newspapers  in  Chicago. 

Pr  man  promoted 

Donald  Vaillancourt  was  promoted  to 
vicepresident  in  charge  of  corporate 
communications  and  consumer  affairs 
for  the  Grand  Union  Company. 

Vaillancourt  is  responsible  for  all  pub¬ 
lic  relations  for  the  Eastern  supermarket 
chain.  Prior  to  joining  Grand  Union  in 
1971  as  assistant  director  of  public  rela¬ 
tions,  he  was  a  reporter  on  the  staffs  of 
the  Newark  (N.J.)  Star  Ledger,  United 
Press  International  and  the  now  defunct 
Newark  (N.J.)  News. 


Texas  daily 
co-sponsors  race 

The  Fort  Worth  (Tex.)  Star-Telegram 
entered  the  world  of  marathon  running 
last  month  by  co-sponsoring  the  Cow- 
town  Marathon  and  10-K  Run. 

Previously,  the  Star-Telegram  had 
sponsored  a  non-certified  “fun  run,”  the 
Trinity  Trot.  The  paper  dropped  its  Trin¬ 
ity  Trot  sponsorship  to  take  up  the 
marathon. 

The  Cowtown  Marathon  and  10-K 
Run,  an  annual  event  that  began  in  1979, 
is  jointly  sponsored  by  the  Star-Tele¬ 
gram,  a  local  bank,  and  the  Institute  for 
Human  Fitness,  a  division  of  the  Texas 
College  of  Osteopathic  Medicine.  The 
marathon  is  an  AAU-certified  course 
that  draws  serious  runners  from  across 
the  United  States  and  Canada. 

In  addition  to  financial  support,  the 
Star-Telegram’s  sponsorship  included 
designing  and  running  an  ad  campaign 
for  the  marathon.  The  ad  series  featured 
local  individuals  who  were  entering  the 
race,  stating  why  they  planned  to  “do 
the  Cowtown.” 

The  Star-Telegram  also  manned  an  in¬ 
formation  and  lost-and-found  booth  at 
the  race  headquarters. 

Register  Publishing 
reiocates  in  Danviiie 

The  Register  Publishing  Co.  of  Dan¬ 
ville,  Virginia,  publisher  of  the  Danville 
Register,  The  Bee  and  Weekender,  has 
relocated  to  a  new  multi-story,  48,000  sq. 
ft.  building. 

The  move  was  accomplished  without 
missing  an  edition.  It  is  the  third  home  in 
this  century  for  the  Danville  newspapers. 

The  building  was  designed  by  the  ar¬ 
chitectural  firm  of  Calvert,  Lewis  and 
Smith  and  it  was  constructed  in  record 
time.  The  decision  to  build  was  reached 
in  early  1979  and  the  first  of  2,300  tons  of 
concrete  was  poured  on  June  8,  1979. 
The  building  was  occupied  in  February 
of  this  year. 

Weekly  sold, 
then  merged 

Landmark  Community  Newspapers, 
Inc.,  of  Shelbyville,  Kentucky,  has  pur¬ 
chased  the  Rockport  (Ind.)  Democrat,  a 
3,500  circulation  weekly,  from  the  Jasper 
Herald  Co.  of  Jasper,  Indiana. 

The  125-year-old  weekly  has  been 
merged  with  Landmark’s  other  weekly 
there.  The  Journal,  103  years  old,  to  form 
the  Journal  &  Democrat,  a  5,500  circula¬ 
tion  weekly. 

Landmark,  through  its  subsidiary. 
News  Publishing  Co.,  Inc.  of  Tell  City, 
Kentucky,  purchased  the  Journal  and 
two  shoppers  in  July,  1978. 
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UNITED  STATES 


Top  Court  orders  McGoff 
to  comply  with  subpoena 


Publisher  John  P.  McGoff  must  re¬ 
spond  immediately  to  subpoenas  for  rec¬ 
ords  sought  by  the  Securities  and  Ex¬ 
change  Commission,  which  is  investigat¬ 
ing  his  possible  Hnancial  ties  with  South 
Africa,  the  U.S.  Supreme  Court  decided 
this  week  (March  17). 

The  SEC  says  it  is  trying  to  learn 
whether  McGoff  used  money  supplied  by 
the  South  African  government  to  buy 
U.S.  newspapers  and  then  failed  to  dis¬ 
close  the  arrangement  to  stockholders  as 
required  by  law. 

Federal  District  Court  originally  or¬ 
dered  McGoff  to  give  the  SEC  what  it 
wanted.  McGoff  then  appealed  the  order 
to  the  U.S.  Circuit  Court  of  Appeals  for 
the  District  of  Columbia,  and  sought  a 
stay  pending  a  decision  in  that  court. 

McGoff  originally  was  supposed  to  re¬ 
spond  to  the  subpoenas  on  February  19 
but,  on  that  date.  Chief  Justice  Warren 
E.  Burger  granted  him  a  temporary  post¬ 
ponement.  The  Chief  Justice  then  or¬ 
dered  the  SEC  to  respond  to  McGoff  s 
request  of  a  stay  and  that  response  was 
received  March  12.  Burger  then  turned 
the  matter  over  to  the  entire  court. 

Now,  if  McGoff  refuses  to  comply 


with  the  Supreme  Court’s  order,  he 
could  be  fined  or  even  jailed. 

McGoff  is  president  and  a  shareholder 
of  Panax  Corporation,  a  publicly  regis¬ 
tered  firm  that  publishes  more  than  65 
daily  and  weekly  newspapers.  He  also 
owns  the  Global  Communications  Corp. 
and  its  subsidiary,  the  Sacramento 
Publishing  Co. 

Both  Global  and  Sacramento  Publish¬ 
ing  own  stock  in  Panax.  The  documents 
being  subpoenaed  by  the  SEC  are  in  the 
hands  of  McGoff  and  his  two  non-public 
companies. 

In  his  argument  for  the  Supreme  Court 
to  grant  a  stay,  McGoff  contended  the 
request  for  his  documents  goes  to  the 
heart  of  a  free  press,  and  requires  him  to 
disclose  activities  over  a  nine-year 
period. 

He  said  the  SEC  might  investigate 
whether  his  companies  made  adequate 
disclosures  about  its  finances,  but  he  ob¬ 
jected  to  the  wide  scope  and  “resultant 
First  Amendment  intrusion”  of  the  sub¬ 
poenas. 

The  government  opposed  the  stay  re¬ 
quests  on  grounds  the  SEC  has  received 
information  which  indicates  a  possible 


violation  of  security  laws  and  that  the 
First  Amendment  is  not  an  issue  insofar 
as  a  prior  court  ruling  has  said  that 
“valid  laws  serving  substantial  public 
interests  may  be  enforced  against  the 
press  as  against  others.” 

“I  am  very  disappointed  that  confiden¬ 
tial  documents  dealing  with  the  publish¬ 
ing  activities  and  decisions  of  a  vocal 
critic  of  the  Administration  may  have  to 
be  disclosed  to  the  Government,  even 
before  his  appeal  can  be  heard,”  said 
McGofT  s  attorney  Raymond  Larroca. 

“The  Supreme  Court,  of  course,  ex¬ 
pressed  no  view  as  to  the  merits  of  Mr. 
McGoff  s  First  Amendment  claim,”  he 
said.  “Neither  has  the  Court  of  Appeals, 
where  his  appeal  is  still  pending.” 


tv  stations  acquired 

Chronicle  Broadcasting  Co.,  San 
Francisco,  completed  the  acquisition  of 
KAKE-tv  in  Wichita,  Kans.  on  March 
11.  The  company  paid  $26,500,000  for 
the  station. 

Howard  E.  Stark  negotiated  the  sale 
for  the  Chronicle. 

The  FCC  approved  the  purchase  by 
Outlet  Co.,  a  I^vidence,  R.I.  company, 
of  KOVR-tv  in  Sacramento-Stockton, 
Calif,  from  McClatchy  Newspapers.  The 
station  sold  for  $65  million. 
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Syndicates 


By  Lenora  Williamson 


Sea-going  cartoonist  iaunches  strip 


AT  LAST  I'M  UVIN'OW 
ISLAWD  IN  Pu&^r6OUH0^AW»r 
aeOM  THE^  PttOBUBM6  1  HAP  IN  | 
THE  a\6r  ClTV  ' 


“To  my  knowledge,”  says  cartoonist 
Chuck  Sharman,  “no  one  has  ever 
drawn  a  comic  strip  for  boaters  and  those 
who  enjoy  the  beach  and  the  things  that 
fly  over  it,  crawl  on  it  and  live  in  waters 
adjacent  to  it.” 

And  so  Sharman  has  created  a  comic 
strip  titled  “Salt  Chuck”,  marketing  it 
through  Harbor  Features  from  his  base 
at  Friday  Harbor,  Washington.  The 
6-a-week  strip,  started  this  month,  with 
early  Washington  state  papers  including 
Seattle  Times,  Tacoma  News  Tribune, 
and  the  Daily  Olympian,  Olympia. 

“Chuck”  is  the  word  for  “water”  in 
one  of  the  local  Indian  dialects.  Chuck 
Sharman  himself  has  been  a  cartoonist 
for  over  30  years  with  his  work  appearing 
in  national  magazines  and  many  regional 
publications. 


“Salt  Chuck”  lives  on  his  boat  in 
Puget  Sound  or  on  whatever  beach  he 
can  find  unoccupied  whenever  he  de¬ 
cides  to  move  ashore  for  a  few  days.  The 
things  that  happen  to  him,  says  the  car¬ 
toonist,  happen  to  people  everywhere. 

“Although  the  strip  is  fantasy  ...  I 
don’t  seem  to  draw  it.  Rather  I  live  it;  the 
strip  develops  around  me  ...  or  so  it 
seems,  anyway.  I  hope  to  help  people 
learn  some  of  the  things  that  go  on  on 
boat  or  beach  .  .  .  with  a  touch  of 
humor,  of  course.” 

Sharman  adds  that  at  times,  when  he’s 
left  the  drawing  board,  he’s  been  a  pro¬ 
fessional  beachcomber,  selling  driftwood 
by  mail  order.  “To  me  the  sea  is  fascinat¬ 
ing.  1  enjoy  being  on  anything  that  floats, 
but  a  sailboat  tops  them  all.  So,  Salt 
Chuck  is  my  own  special  fantasy.” 


Kathleen  Ballard  photo 

Chuck  Sharman 


Not  all  of  the  strips  in  the  initial  group 
are  signed  with  the  cartoonist’s  name. 
Some  carry  phoney-punny  names,  ex¬ 
plains  the  cartoonist,  “just  because  1  like 
them.” 

Sharman  may  be  reached  in  care  of 
General  Delivery,  Friday  Harbor,  Wash¬ 
ington,  98250. 

*  ♦  * 

“Getting  Along”,  an  advice  column 
recently  beginning  syndication  from 
United  Feature  Syndicate,  is  written  by 
black  psychiatrists  James  P.  Comer  and 
Alvin  F.  Poussaint.  They  are  co-authors 
of  the  book,  “Black  Child  Care.” 

The  twice-weekly  column  in  Q  &  A 
format  provides  a  forum  where  interra¬ 
cial  problems  and  a  variety  of  topics  can 
be  discussed. 

Subscribers  include:  Cleveland  Plain 
Dealer,  Chicago  Sun  Times,  Houston 
Post,  Milwaukee  Journal,  Dallas  News, 
Seattle  Times  and  Washington  Post. 

Dr.  Comer,  professor  of  child 
psychiatry  and  associate  dean  for  stu¬ 
dent  affairs  at  Yale  University  School  of 
Medicine,  is  author  of  the  Iwok,  “Be¬ 
yond  Black  and  White.  He  holds  a 
bachelor’s  degree  from  Indiana  Univer¬ 
sity,  his  M.D.  from  Howard  University 
and  M.P.H.  from  the  University  of 
Michigan. 

Dr.  Poussaint  received  his  bachelor’s 
from  Columbia  University,  his  M.D. 
from  Cornell  University  Medical  College 
and  M.S.  from  the  University  of  Califor¬ 
nia,  Los  Angeles. 

*  ♦  * 

The  hand-lettered  sign  as  a  medium  of 
expression  is  being  utilized  by  Allied 
Press  International  for  a  one-column 
panel  of  topical  and  timely  one-liners. 
Release  date  is  April  1. 

A  stable  of  writers  are  contributing  to 
the  feature  with  editors  to  receive  8 
selections  each  week.  The  message  is 
boxed  and  mounted  on  a  short  stick  for 
graphics. 
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From  King  Features 

THE  TiGER’S  BEAT! 

A  Great  New  Feature  to  Reach  the  Teen  Reader. 


Now  there’s  a  way  to  penetrate  the  pre-teen  and  early  teen  market.  The  Tiger’s 
Beat!  is  loaded  with  the  kind  of  material  kids  love  to  read. 

Its  three  distinct  components  can  be  used  individually  in  your  style,  living, 
youth,  and  entertainment  sections  or  grouped  together  to  form  a  highly 
promotable  half  page.  The  features  are  produced  for  King  by  the  staff  of  the 
Laufer  Company’s  highly  successful  teen  magazine,  “Tiger  Beat." 


INTERVIEW 


Profiles  of  the  teen  readers’  favorite 
celebrities— from  television,  movies  and 
music.  Unique  coverage  of  personalities 
like  Scott  Baio  and  Erik  Estrada,  Leif  Garrett, 
Donna  Summer,  and  more! 


The  gossip  column  with  the  youthful  slant. 
Celebrity  activities  with  particular  appeal 
to  young  readers  (dating,  style,  travel,  etc.) 
There’s  nothing  like  it  around  today. 

Lots  of  photos! 


:^N 


A  careful  balance  of  money-saving  tips  on  makeup  and  / ^ 
beauty  basics  along  with  fitness  and  health  advice.  1 14 
Add  some  hints  on  how  to  dress  fashionably  without  I 

spending  a  fortune,  or  how  to  lose  that  teenage  plump-\ _ 

ness,  and  you’ve  got  a  column  with  instant  reader  appeal. 


THE  TiGER'S  BEAT! 

Starts  Week  of  March  23, 1980  •  Three  Columns  Weekly  With  Art. 
For  Use  Individually. .  .Or  As  A  Single  Display  Unit. 
Available  Camera  Ready,  In  OCR,  Via  High  Speed  Data  Circuits. 


For  details,  call  Dick  Fales,  National  Sales  Director, 
at  800-223-7383  or  212-682-5600. 

I  Feaf-ures  Syndical’e 

235  E.  45th  Street,  New  York,  N.Y.  10017 


Times-Post  News  Service  will 


introduce  DataCall 

DATACALL,  a  new  database  re¬ 
trieval  system,  has  been  developed  by 
the  Los  Angeles  Times-Washington  Post 
News  Service.  It  will  be  demonstrated 
publicly  for  the  first  time  at  the  Interna¬ 
tional  Press  Institute  meeting  in  Flor¬ 
ence,  Italy,  May  5-7. 

Cal  Thornton,  president  of  the 
Times-Post  Service,  said  DataCall  offers 
significant  advantages  to  foreign  news¬ 
paper  and  broadcasting  subscribers  by 
increased  transmission  speed,  elimina¬ 
tion  of  unnecessary  volume  and  reduc¬ 
tion  of  costs. 

Using  a  wide  range  of  terminal  de¬ 
vices,  from  inexpensive  teleprinters  to 
front-end  computer  systems,  a  DataCall 
subscriber  dials  the  Times-Post  compu¬ 
ter  via  dataphone,  packet  switching, 
datel  or  other  suitable  telecommunica¬ 
tion  links. 

The  subscriber  instantly  receives  a 
short  abstract  of  every  item  in  the  News 
Service  database — at  1,200  words  per 
minute.  With  a  few  simple  key  strokes, 
complete  stories  are  ordered  and  deliv¬ 
ered  at  the  same  speed  with  the  average 
item  requiring  about  30  seconds  trans¬ 
mission  time. 


Navy’s  news  service 

The  Fleet  Hometown  News  Center  in 
Norfolk,  Va.  is  one  of  the  most  prolific 
public  information  operations  in  the 
world.  Using  computers  and  an  auto¬ 
mated  word  processing  system,  it  pro¬ 
duces  from  5,000  to  8,000  news  releases 
each  day. 

The  center,  celebrating  its  35th  birth¬ 
day  March  29,  does  not  originate  the 
material  it  releases.  Data  is  submitted  to 
it  from  ships,  bases  and  other  locations 
all  over  the  world.  The  raw  material  is 
evaluated,  edited  and  reproduced  by  the 
35-member  military  and  civilian  staff. 

Since  its  beginning  in  March  1945,  the 
Fleet  Hometown  News  Center  has  pro¬ 
duced  about  75  million  news  releases. 
They  are  used  by  10,000  newspapers, 
radio  stations  and  alumni  publications 
covering  about  40,000  communities 
throughout  the  United  States,  Virgin  Is¬ 
lands,  Guam  and  American  Samoa. 

“One  data  form  can  generate  several 
releases,"  Navy  Captain  Vincent  L. 
Knaus,  the  director,  noted.  “We  may 
send  the  story  to  several  newspapers  and 
radio  stations  in  an  individual's 
hometown,  his  wife's  hometown  and  his 
alumni  publication. 

“The  story  is  almost  always  used 
when  the  subject  comes  from  a  town 
away  from  a  large  metropolitan  area  and 
about  75  to  80%  of  the  time  when  he  is 
from  a  larger  city,”  Capt.  Knaus  added. 

The  Fleet  Hometown  News  Center 
was  conceived  by  Fleet  Admiral  Chester 
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The  DataCall  base  is  continuously  up¬ 
dated  and  available  on  a  24-hour  basis  so 
that  whatever  time  of  the  day  or  night  the 
subscriber  wishes  to  interrogate  the  sys¬ 
tem,  the  latest  Times-Post  copy  will  be 
on  line. 

Under  normal  circumstances,  a  typical 
Times-Post  DataCall  user  could  retrieve 
all  items  of  interest  on  a  call  lasting  only 
a  few  minutes  each  day.  Since  transmis¬ 
sion  costs  are  incurred  only  on  stories 
requested  and  since  high  speed  is  used, 
delivery  costs  in  many  areas  of  the  world 
would  be  substantially  lower  than  the 
cost  of  even  one  low-speed  circuit. 

Using  DataCall,  subscriber  computer 
systems  and  editorial  departments  would 
not  be  overloaded  with  unwanted  copy, 
an  important  consideration  for  transla¬ 
tion  desks. 

The  DataCall  system  was  designed  and 
programmed  by  Donald  H.  Till,  director 
of  communications  for  the  Washington 
Post  and  vicepresident/communications 
for  the  News  Service. 

The  system's  first  subscriber  is  the 
Guam  Tribune,  a  new  English-language 
morning  daily  launched  last  year  in 
Agana. 


Capt.  Vincent  L.  Knaus 


W.  Nimitz  and  established  by  Secretary 
of  the  Navy  James  Forrestal  in  1945. 
Fleet  Adm.  Nimitz  wasn't  satisfied  that 
the  individual  accomplishments  of 
sailors  were  being  publicized.  Originally 
established  in  Honolulu,  the  center 
moved  to  Chicago,  then  Great  Lakes,  111. 
In  1976  it  was  moved  to  Norfolk  to  be 
more  accessible  to  the  fleet. 

The  center  became  a  joint  Navy- 
Marine  Corps  operation  in  1952  and  the 
Coast  Guard  began  using  its  services  in 
1%3. 


Los  Angeles  gets 
Spanish  weekly 

A  Spanish-language  weekly  tabloid 
was  started  in  Los  Angeles  March  13  by 
a  Mexican  newspaper  family  and  an 
American  businessman. 

The  owners  said  that  if  the  weekly 
succeeds,  distribution  will  be  extended 
to  other  western  states  and  eventually 
nationwide. 

The  first  issue  was  64-pages,  including 
18  pages  of  display  ads.  Sixteen  of  the 
pages  were  in  color. 

The  paper,  called  Imagen  (image),  is  a 
joint  venture  by  the  Alarcon  family  of 
Mexico  and  George  1.  Rosenthal,  presi¬ 
dent  and  majority  stockholder  of  Raleigh 
Enterprises  which  owns  hotels,  shopping 
centers  and  a  television  and  film  studio. 

Imagen's  parent  company  is  the  El 
Dorado  Publishing  Co.  of  Culver  City, 
Ca.,  whose  president  is  Gabriel  Alarcon 
Jr.,  43.  His  father  and  brother,  Oscar, 
also  are  in  the  publishing  venture. 

In  1%5,  the  Alarcon  family  founded  El 
Heraldo  de  Mexico,  a  Mexico  City  daily 
which  claims  the  largest  circulation  in 
Mexico  with  a  daily  average  of  186,000, 
as  well  as  the  highest  paid  linage. 

The  new  tabloid  is  heavy  on  sports  and 
entertainment  but  Gabriel  Jr.  said  the 
paper  is  intended  to  appeal  to  Latino 
readers  of  all  ages. 

Tully  elevated 
to  publisher 

Darrow  Tully  was  named  publisher  of 
the  Arizona  Repiihlic/Phoenix  Gazette 
and  executive  vicepresident  of  Phoenix 
Newspapers,  Inc.  which  publishes  the 
newspapers. 

He  succeeds  Mason  Walsh  who  was 
named  publisher  emeritus. 

Tully  had  been  general  manager  and 
associate  publisher  since  1978  when  he 
joined  Phoenix  Newspapers  after  serving 
as  president  of  the  San  Francisco  News¬ 
paper  Co. 

He  began  his  career  on  the  Charleston 
(W.  Va.)  Daily  Mail  and  joined  Ridder 
Publications  in  1955.  After  service  with 
Ridder  newspapers  in  Duluth  and  St. 
Paul,  Minn.,  Gary,  Ind.,  and  Pasadena, 
Calif,  he  became  president  and  general 
manager  of  the  Wichita  (Kans.)  Eagle 
Beacon  in  1973. 

Walsh  will  continue  his  active  in¬ 
volvement  with  both  newspapers. 

Howard  Hay  named 
circulation  chief 

Howard  Hay  was  named  circulation 
director  and  Harold  F.  Woldt  Jr.,  circu¬ 
lation  manager,  of  the  Chicago  Tribune. 
Hay  joined  the  Tribune  in  1967  as  assis¬ 
tant  personnel  manager  from  Lindsay- 
Schaub  Newspapers  in  Decatur,  111.  He 
was  named  circulation  manager  in  1979. 
Woldt  was  metro  circulation  manager. 
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1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEBd, 

SoD. 

Amerkon  News-e  . 

.  595,980 

45,456 

558833 

42,192 

tAmericon  News-S  .  . . . 

.  425,262 

14810 

431.134 

13,151 

Grand  Totol . 

. .  1,011,141 

59.976 

991.067 

65844 

AKRON,  OHIO 

Beacon  Journol-e  . 

.  2,116,221 

54,369 

1805,185 

56,191 

*Beacon  Journol-S  . . . . 

..  Ij)13,419 

75871  1876,701 

97864 

Grond  Total . 

. .  3,129,640 

130,041 

3881887 

154,056 

ATLANTA, 

OA. 

Constitvtion-m  . 

..  1,703810 

561870 

2,438,405 

Journol-e  . 

. .  2347,154 

593898 

3340301 

113,433 

Journol  B  ConstMutien-S 

.  1891835 

141,710 

1,497337 

Journal  &  Constitution- 


sat  .  4S1.990  _ 

Grond  Totol .  7^95,199  1.297^88  7,176,243  113,433 

NOTE:  EHective  with  July  1,  1979,  Medio  Records  started  reporting  the 
combined  set.  Jeumel  ond  Constitution  os  e  separate  newspaper  in  o 
separate  column.  All  linoge  (or  thb  sot.  edition  prior  to  July  1,  1979  is 
reported  in  the  Journol-e  column. 

NOTE:  Constitution-m  ond  Joumel-e  published  5  doys  a  week  only,  (or 
1980. 


BALTIMOtl,  AAO. 

*News  American-S  .  567.178  144,096  665^40  149,152 

News  Amerkon-e  .  1,166,926  1,226,606  5,440 

Sun-m  .  1449,404  71,232  1400,687 

Sun-e  .  1460,931  75,826  1  481412 

Sun-5  .  1,728422  1M446  14Mil9  142,960 

Grand  Totol .  6473,261  455,700  7,106,164  297452 

BBRORN  COUNTY,  NJ. 

Record-e  .  2453,227  336459  2,190,123  190,269 

•Record-S  .  1,306417  177,856  1  461474  154,248 

Grand  Total .  3,561,444  514,215  3451497  344,517 

NOTE:  Record-e  pubfished  5  days  o  week. 

BOCA  RATON,  FLA. 

News-e  .  909,441  46,469  799,241  21,909 

tNews-S  .  564,172  515456  _ 

Grand  Total .  1,473413  48,469  1  414497  21,909 

NOTE:  News-e  published  5  days  a  week  only. 

BOSTON,  MASS. 

Herald  Amerkon.m  ....  739,019  154486  744,429  206,113 

HeroU  Americon-s  .  419435  134,394  390,171  168,034 

Globe-e  .  1426431  91420 

Globe-d  .  2445,556  54448  2,127,133  102472 

*Globe-s  .  2449.a2  112472  2,165489  195,248 

Grond  Totol .  5,753,634  455,400  7,054,153  764,787 


NOTE:  (^obe-e  published  5  doys  a  week  only. 

NOTE:  Effective  Feb.  4,  1979,  the  Globe-m  ond  e  become  on  oil  doy 


1960  1979 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Engvirer-m  . 

Enquirer-S  . 

Post-e  . 

CINCINNATI, 

. . . .  3,069384 
....  1,632,993 
. ...  1353,420 

OHIO 

9,728 

40,712 

64357 

11! 

150859 

Grond  Totol . 

. .  ..  6356,297 

114,997 

5,917835 

150859 

CLIVBLAND, 

OHIO 

Ploin  Deoler-m  . . . . 

....  2313313 

376336 

2,968399 

311887 

Ploin  Deoler-S  . . . . 

....  1850,047 

114876 

1891884 

96833 

Press-e  . 

....  1,466,993 

281392 

1377,164 

146871 

Grand  Total . 

....  5330353 

782,604 

6,137347 

664,491 

COLUMBUS, 

OA. 

Enquirer  (see  note) 

....  1322,996 

31,109 

1883846 

58811 

^Ledger  Enquirer*$ 

....  411,117 

465314 

Grond  Total . 

....  1,644,113 

31,109 

1848860 

58311 

NOTE:  Enquirer-m  and  Ledger-e  sold  in 

1  combination  Mon-through  Fri. 

linoge  e(  one  edition  Enquirer-m  is  Aewn. 

COLUMBUS, 

OHIO 

Dispotch-e  . 

....  2,228,780 

112,169 

2,344,911 

54348 

Dispotch-S  . 

....  1,441,096 

45,108 

1393,122 

64.516 

Citizen  Journol-m  . 

....  907315 

1.068.751 

Grand  Total  .... 

_  4.577,691 

157877 

4,906,784 

119884 

DALLAS,  TtXAS 

News-m  . 

....  4,465,707 

224,774 

3329315 

255,124 

News-S  . 

.  1881,756 

258,443 

1868808 

158,173 

Times  Herold-e  . . . 

_  3,755331 

135329 

3374,913 

195,979 

*Times  Herold-S  .  . 

....  1.731,147 

87.856 

1801850 

100856 

(kond  Total  .... 

. 11835841 

706,70110.575,386 

810,131 

DAYTON,  OHIO 

Journal  HeroU-m  . 

.  1,638,120 

1,766352 

163352 

News-e  . 

.  1,754811 

256,446 

1853813 

396846 

*News-S  . 

.  815806 

9,120 

841851 

568 

Grand  Totol  .... 

.  4807.937 

165866 

4,461,116 

560,166 

DINVU,  COLO. 

Rocky  Mt.  News-m 

.  4,010851 

3896,455 

*Rocby  Mt.  News-S 

....  824,588 

869,167 

Post-e  . 

.  3804,111 

102,481 

3,176800 

115810 

Pust-S  . 

.  2317351 

1.775851 

Grand  Totol  .... 

. 10,157,101 

101,481 

9817873 

125310 

DETROIT,  MICH. 

NM*  turo  listinas 

Free  Press-m  . 

....  1355,406 

285,021 

1818,117 

268,985 

‘Free  Press-S  . 

....  731801 

106836 

678332 

146,782 

News-e  . 

.  1,793850 

454,498 

1865.604 

487309 

News-S  . 

....  1.411834 

119.118 

1806815 

113,173 

(nond  Totol . 

.  6,804392 

1,075,183 

6,969,078 

1,125,949 

nOiE:  News  hgures  above  retlect  octuol  nine  column  meosurements. 

Free  Press-m  . 

.  1855.406 

185811 

1318,127 

168,985 

‘Free  Press-S  . . . . , 

.  732302 

106836 

678831 

146,781 

News-e  . 

.  1894,111 

413875  1858830 

451,115 

News-S  . 

.  1361341 

113.013 

1831.048 

214.469 

Grond  Totol .  6443,371  1,038,455  6487,237  1462461 

NOTE:  News  (ig^res  obove  redect  converted  eight  column  measurements. 


DUIUTN,  NUNN. 


Herold-e  . 

News  Tribune-m  . 

‘News  Tribune-S  . 

803,811 

871864 

571.881 

64,431 

74,180 

46810 

816303 

872,761 

597372 

20,400 

31,720 

39.712 

(kond  Total . 

1,147,957 

185332 

1886.336 

91831 

NOTE:  Herold-e  published  5  doys  o  week  only. 

ERIE,  PA. 

Times-e  . 

1,246351 

1800.948 

2,464 

‘Times  News-S  . 

780890 

1800 

715.766 

16,992 

(kond  Total . 

2327341 

1800  1816,714 

19,456 

PORT  LAUDERDALE^  PLA. 

News-e  . 

4808,717 

517849  4,161888 

376380 

”News  &  Sun  Sentinel-S 

1,714,494 

364366 

18S0801 

181868 

News  &  Sun  Sentinel-sot 

18348n 

1,471813 

Sun  Sentinel-m  . 

.  3.663.467 

879374  3.161.497 

670.137 

Grond  Totol . 11431,255  1,771,08910446409  1429485 

NOTE:  News-e  t  Sun  Sentinel-m  pubfished  5  days  o  week. 


1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


GARY,  IND. 


Post  Tribune-e  .... 

....  1384,916 

181855  1  849,110 

206308 

”P»st  Trihune-S  ... 

....  793811 

41876  850811 

Grand  Total . 

....  1878,437 

322331  2,499,422 

106808 

GRAND  PORKS 

i,  N.D. 

HeroM-e  . 

. . . .  786,972 

32,970  815386 

7840 

tH.ruU-5  . 

. . . .  468309 

36.176  491.168 

34896 

Grand  Totol . 

....  1355,481 

69,146  1806,754 

41,936 

HARTFORD,  CONN. 

Courant*m  . 

. ...  2327,997 

208,953  2,420391 

184,455 

*Couront-S  . 

....  1.176846 

300808  1891.753 

228.944 

(kond  Total . 

....  3,604343 

509,761  3313344 

413899 

HONOLULU,  HAWAII 

Advertiser-m  . 

....  2,744,922 

2,465384 

Star  8uletin-e  . . . . 

....  1865,931 

1815.996 

‘Star  Buletin  B 

Advertiser-S  _ 

....  1.173817 

1.114857 

(kond  Total . 

....  6,784380 

6805.937 

HOUSTON,  TEXAS 

Chronkle-e  . 

....  5,755801 

517891  5883838 

486315 

Chrenide-S  . 

....  2,450,707 

185880  3,183871 

171,996 

Post-m  . 

....  4836849 

453334  4333365 

441811 

‘Post-S  . 

....  M15857 

189816  1884834 

173.416 

(kond  Totol . 

....  13,958,415 

1,446,121 14384309 

1,273,248 

KANSAS  an 

MO. 

Times-m  . 

_  2385,714 

541839  1858877 

400,404 

Star-e  . 

.  1,167867 

67811  1,103843 

58,124 

5tar-5  . 

.  1363358 

114804  1866834 

168.111 

(kond  Total  . . . . . 

.  4,716839 

724355  4328,154 

626340 

LEXIPIGTON 

,  KY. 

Herald  (see  note) 

.  1,714801 

12364  1,734,468 

59876 

‘Herald  Ledger-S  . 

.  1813,130 

19864  865874 

34344 

Grand  Total  .... 

.  1.717831 

41,918  1899841 

94810 

NOTE:  Herold-m  and  Leeder-e  sold 

in  combination  men 

.  through 

FrL  linage  e(  one 

edition  morning  is 

shown. 

UTTLE  ROCK 

,  ARK. 

Arkonsos  Gozette-m 

....  1,115,109 

261,784  1333.988 

”Arfconsos  Gozette-S 

....  604811 

74840  713886 

(kond  Total  .... 

.  1,719,130 

336,024  2357,474 

LONG  BEACH, 

,  CAUP. 

Independent  (see  note)  .  2,146,79/ 

437,685  1814844 

478,937 

‘Independent  Press 

Tel^ram-$  .... 

.  684334 

11800  680.134 

15800 

Grand  Total  .... 

.  1831831 

459385  2.694,178 

494,137 

NOTE:  Independent-m  aid  Press  Telegram-e  sold  in  combinetion  Mon. 

through  Fri.  Linoge  ol  one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  . 

_  1865868 

656859  1817,445 

500317 

N«nd«^5  . 

.  1.081.733 

180801  1835.115 

185.736 

Grand  Total  . . . . . 

.  3,347801 

937860  3851860 

785,953 

LOS  ANGELES, 

,  CAUP. 

Times-m  . 

.  5810875 

1,676,946  5817.384  1.411860 

Times-S  . 

.  3811.974 

1314,181  3311309 

1364,774 

HeroH  Exominer-e 

.  874362 

31,741  788,781 

29,716 

Herald  Exominer-S 

.  197854 

1844  184881 

(kond  Total  .... 

.  9805,765 

4,015811  9,111857  3.715850 

LOS  ANOELiS/SAN  PBRNANDO  VALLEY,  CAUP. 

Volley  News-m  . . . 

.  3,186,701 

397,451  2334.152 

553,195 

•VulUy  N«n-5  . . 

.  967887 

57.108  907891 

33864 

Grand  Totol .  4,154489  454,659  3.441,444  586,459 

NOTE:  Volley  News-m  published  5  doys  o  we^  only. 

NOTE:  VoHey  News  begon  publishing  a  mon.  odHion  oHective  Sept.  10, 
1979.  Previously,  this  newspaper  wos  published  Tees,  through  Sen.  only. 
NOTE:  Effective  Jm.  6,  1980,  Family  Weekly  mogexine  has  been  re- 
ploced  by  ^rede  mogozine. 

(Continued  on  page  62) 


Ad  Expenditure  Trends 
January  1980 


MMSpO,.,. 

•OULDI*,  COIO. 

Comro-.  .  1,«I,199  1,778, 15,904 

Cam.ro-S  .  606,756  750  54i;511  9,984 

Grofld  Total .  1,508,955  750  1,319,657  15888 

MADINTON.  FIA. 

HifoM-o  .  U51,114  6,710  1,138898 

tHorold-5  .  577,064  _ 573,616 

Grand  Total .  1819,178  6,710  1,711816 

■U9FAIO,  N.V. 

Connor  Eiprass-m  .  816,111  39,649  811,084  18807 

*Couri«r  E»ro»-5  .  787,691  889,740  7,131 

Nom-o  .  1,110835  44,163  1891806  40891 

No«-5  .  361,153  _ 151,746  591 

Grand  Total .  4,195,101  83811  4854876  76,713 

CAMDIN,  N.J. 

Courior  Pbit-o  .  1,116,475  63,104  1,314,983  131811 

tCourior  Posl-5  .  588877  33,496  _  _ 

Grand  Total .  1,815851  96,600  1814,983  131,511 

NOTE:  Courior  Post-5  first  publlcotion  5*pt.  9,  1979. 

cHAmont,  N.C. 

Nom-o  .  1,641813  45896  1839893  43,880 

Ol)sorvor-n<  .  1,935,191  159,913  1,755,116  74,597 

•0ksor»r-5  .  884,945  60,176  851,903  70860 

Grand  Total .  4,461,460  165,795  4,147811  189837 

CHICAOO,  III. 

Trihuno-m  .  3,168,780  1,639,306  3,066851  1,114,767 

Trikon^5  .  1,114,108  691818  1866,146  698878 

Sun  Timos-ffl  .  1831,810  415,845  1804,041  363,945 

•Sun  Timos-S  .  769,400  314.168  743,904  389,459 

Grand  Total .  8894,108  4871,647  8,180,544  3876,749 


EDITOR  &  PUBLISHER  for  March  22,  1980 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980  1979  Dollar  Change 

(000)  (000)  (000) 


Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

January  . 

.  $284,210 

255,029 

29,181 

+  11.4 

Department  Stores 
(Included  in  Retail) 
January  . 

54,506 

53,677 

829 

+  1.5 

(^neral 

January  . 

86,372 

72,915 

13,457 

+  18.5 

Automotive 

January  . 

16,725 

15,211 

1,514 

+  10.0 

Financial 

January  . 

28,562 

21,131 

7,431 

+35.2 

Classified 

January  . 

.  184,558 

163,720 

20,838 

+  12.7 

Total  Advertising 
January  . 

.  600,427 

528,006 

72,421 

+  13.7 

Linage — (Com’d  from  page  61)  run^  wrt  run  full  run  part  run  part  run  full  run  part  run 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


AAACON,  GA. 

Telegraph  (see  note) 

...  1,057,213 

35,666  955,839 

61,756 

‘Telegraph  &  News-$ 

. . .  430451 

16,192  451,948 

6429 

Grond  Totol . 

....  1,4878M 

51458  1,407,787 

68,585 

NOTE:  Teiegroph-m  < 

and  News-e  sold 

in  combination  Mon. 

through 

Fri.  Linoge  ^  one 

edition  telegroph-r 

n  is  ^own. 

AAANCHESTER 

,  N.H. 

Union  Leoder-d  . . . 

....  1,248,329 

181,808  1,243,157 

”New  Hompshire  News-5  583,634 

35.616  547.870 

Grand  Totol . 

....  1831,963 

217,424  1,791,027 

MEMPHIS,  TB4N. 

Commerciot  Appeol-m 

...  2,198,259 

100415  2414,476 

133,255 

Commerciol  Appeoi-S 

. . .  946,143 

916,192 

26,920 

Press-Scimitor-e  . .  . 

....  1438,864 

102,169  1803,018 

77,732 

(jrand  Totol . 

....  4,783,266 

202,984  4,433886 

237,907 

MIAMI,  FU. 

Herald-m  . 

....  3,771,229 

1,061,903  3,707,167 

873,695 

Herold-S  . 

....  1.969,734 

557,516  1,813,869 

582,674 

News-e  . 

....  1.917,109 

17,965  1  898,033 

46.129 

Grond  Totol . 

....  7,658,072 

1,637,384  7419,069 

1,502,498 

MINNUPOUS; 

,  MINN. 

Tribune-m  . 

....  1839,915 

45,433  1,604838 

59823 

Tribune-S  . 

....  1424,769 

308,999  1,767,106 

271,673 

.  2,066,413 

260,169  1,964,400 

378,357 

Stor  &  Tribune-sot  . 

.  343,416 

299847 

Grand  Total  .  .  . . 

....  6,074513 

614,601  5,635891 

709,553 

NOTE:  Tribune-m  ond  Stor-e  published  5  doys  o  week  only. 

NASHVILLE, 

TMN. 

Bonner-e  . 

.  1,959,215 

154812  1871,214 

181,376 

Tennesseon-m  . 

.  1.934,893 

183408  1  409,978 

181,256 

*Tennesseon-S  ... 

.  1,109.751 

29816  1,020831 

54.232 

Grand  Totol . 

.  5803859 

367,136  4,702423 

416464 

NEW  YORK, 

,  N.Y. 

Times-m  . 

.  2,732843 

129800  2,468,222 

97,200 

.  2,733,140 

817,649  2,759,195 

788,159 

News-m  . 

.  1,160,150 

1,298821  1,169871 

1,000,330 

News-S  . 

.  545,662 

781432  573,756 

773,181 

Post-e  . 

.  772,209 

785474 

Grond  Totol  .... 

.  7,944,004 

3,027,002  7,756818 

2,658,870 

NEWARK, 

N.J. 

Stor  Ledger-m  . .  . 

.  3,010,045 

149.451  2,761,149 

157,029 

‘Star  Ledger-S  .  . . 

.  2,153,471 

106,336  2  441,761 

48,424 

Grand  Totol  .... 

.  5,163816 

255,787  4,802,910 

205,453 

OAKLANG, 

CAUF. 

Tribune-e  . 

.  1,937,001 

233,346  1,952,360 

109,566 

‘Tribune-S  . 

.  970456 

44,792  894,664 

24,528 

(rand  Totol  .... 

.  2,907,657 

278,138  2,847,024 

134,094 

ORANGE  COUNTY,  CAUF. 

Register-d  . 

.  5868,201 

56,976  4,865,616 

64,048 

‘Register-S  .... 

.  1,678,411 

1.635  872 

Grand  Totol  .  . . 

.  6,746,612 

56,976  6,501,188 

64,048 

PASADENA,  CALIFu 

Stor  News-d  .... 

.  1448.747 

144,658  1  465,990 

131,488 

‘Stor  Newt-S  . .  . 

.  383,546 

816  410.270 

7806 

(rand  Totol  . .  . 

.  1,432,293 

145,474  1,476860 

139,294 

PASSIAC, 

N.J. 

Herald  News-e  .  . 

.  1,047,978 

122,896  1,047,902 

133,432 

tHerold  News-S  . 

.  373404 

50864  388.931 

75.713 

(rand  Totol  . .  . 

.  M21,M2 

173860  M36833 

209,145 

PATRSON 

,  N.J. 

News-d  . 

.  893,240 

28,640  903,072 

35,360 

PEORIA, 

ILL 

Journol  Stor-d 

.  1498,206 

93892  1880,818 

132,696 

‘Journal  Stor-S 

.  654,361 

15,424  711.063 

20.736 

(rond  Totol  . . . 

.  2,552,567 

108416  2,391,881 

153,432 

PHILADELPHIA,  PA. 

Bulletin-e  . 

.  1,544,159 

437,346  1,625,715 

517,466 

"BuRetin-S  . 

.  481,233 

243,071  575,192 

240,287 

Inquirer-m  . 

.  1,893,560 

108,240  1,777,559 

103,420 

Inquirer-S  . 

.  1,741,730 

262,183  1,711839 

300,142 

News-e  . 

.  890,359 

910853 

Grond  Totol  . .  . 

.  6851,041 

1850840  6800858 

1,161,315 

PITTSRURGH,  PA. 

Pest  (razette-m 

.  1,096803 

135,903  1,004,720 

136,434 

Press-e  . 

.  2841,388 

190,498  1  874,249 

221,613 

*  Press-S  . 

.  1447459 

1,593.297 

Grand  Totol  . . . 

.  4,685450 

326,401  4,472,266 

358847 

PROVIDENCE,  R.l. 

Bulletin-e  . 

.  1815,188 

386,281  1,540823 

309,693 

Journol-m  . 

.  1,625866 

270,025  1,567895 

262,615 

Journol-S  . 

.  1,191,798 

64828  1.092862 

35892 

Grand  Total  . .  . 

.  4,432,552 

720,834  4,201880 

607,700 

NOTE:  Bulivtin-t  ond  Journol-m  has  o  combintd  sat.  adition.  Tha 
hnoRt  is  aniy  shosvn  in  the  hullotin-a. 


ROCHISTIK,  N.Y. 

Danwerot  t  aronicle-m  1  j74,972  107,906  1,480,176  62,700 


Densacrot  8  Oironicle-S  .  875,789  81,300  890,722  57,980 

Tinsos  Unian-e  .  14B0>76  86,134  1,449,970  82,192 

Grand  Total .  3,931,237  275,340  3,820868  202,880 

SACRAMINTO,  CALIF. 

Bee-tn  .  3834,417  525812  2,963,442  491872 

•Bea-3  .  1,150,474  179,668  1,096833  96,404 

Unian-m  .  2,299,040  201,972  2,150,769  154,776 

tUnion-S  .  473,306  K892  605,429  _ 

Grand  Total .  6,957,237  989844  6816,173  742,752 

ST.  LOUIS,  AAO. 

Globe  Densacrat-in  .  1,722,552  199843  655,911  106,497 

Globe  Democrot-we  ....  856,416  325,268  15,744 

Post  Dispatch-e  .  1,798,687  160,822  904,171  36,281 

•Post  Ditpatch.5  .  1,719,035  _  1,102,286  _ 

Grand  Total .  6896890  360865  2,987,636  158,522 


NOTE:  Globe  Oemocrot-m  poUitheid  5  days  a  woek  only. 

NOTE:  Globe  Doniocrat.m  and  weekend  did  not  publish  Ion.  1  through  Jon. 
13/14,  1979  due  to  strike  conditions.  Post  Dispatch-e  and  5  did  not 
pubksh  Jon.  1  through  13,  1979  due  to  striko  conditions. 
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ST.  PAUL,  AMNN. 

Pionoor  Press-m  .  1,140,621  1801,745 

•Pioneer  Press-5  .  1,318895  1880817 

Dispotch-e  .  1,702,055  231886  1,727,750  218,093 

Grand  Total  .  4,161,371  231886  4,009812  218,093 

NOTE:  Pioneer  Press-m  and  Dispotch-o  has  o  combined  sot.  edition.  The 
linage  is  shown  in  the  Dispatch-e. 


ST.  PETERSRURGg  FLA. 

Independent-e 

.  2,226866 

62,559  2,274,258 

15,840 

Times-m  . 

.  2.911,810 

1,018,146  2,796867 

655,818 

‘Times- S  . 

.  1858,297 

280.712  1.339885 

258.593 

Grond  Totol 

.  6,496,773 

1861,417  6,410,810 

930,251 

SAN  ANTONIO,  TEXAS 

Express-m  . .  . . 

.  2,376,962 

210,304  2,327828 

255,480 

fEipress-News-S 

.  1889,163 

57364  951333 

67,688 

Express-News-set 

.  481,937 

434,543 

News-e  . 

.  2,151,054 

149,248  2,026,681 

176,488 

Light-e  . 

.  2,303,368 

217,712  2,522,969 

67810 

‘Ught-S  . 

.  1808,764 

75,232  1,174,902 

Light-sot  . 

.  369,755 

331.374 

Grond  Totol 

.  9,781,003 

709,560  9,771,930 

567,166 

NOTE:  Express-m, 

News-e  ond  Light-e  | 

published  5  days  o  week  only. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  3,388,499 

138,281  3833,339 

53,401 

‘Union-S  . 

.  1821,014 

1,434,572 

Tribune-e  . 

.  3,750,733 

138814  3.736.113 

52,590 

(rond  Totol 

.  8,660,246 

276895  8,504824 

105,991 

SAN  FRANOSCO,  CAUF. 

Chronicle-m  .  .  . 

.  2,194,909 

700358  2388,309 

753,887 

Exominer-e  . . . . 

.  2,168832 

685,395  2,099,777 

715,143 

txominer  &  Chronicle-S  .  1,269,900 

155,992  1,023.269 

116.232 

Grand  Total 

.  5,633,641 

1,541,945  5,21U5S 

1,585,262 

SAN  JOSE, 

CAUF. 

Mercury-m  .  .  . . 

.  5,115,968 

244,276  4,951886 

216,960 

News-e  . 

.  4,230872 

204,015  4,108,867 

216,979 

'^Mercury-News-S 

.  2.060,X2 

31,152  1,917856 

7.104 

Grand  Totol 

.  11,406,342 

479443  10,977.909 

441,043 

NOTE:  Mercury-m 

and  News-e  hos  o  combined  sot.  edition.  The  linooe  is 

only  shown  in 

the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  . 

.  1844,376 

78824  1,459,321 

92,724 

Times-m  . 

.  2,148,514 

86,840  1,995,597 

130,824 

‘Times-S  . 

.  825079 

794,932 

Grand  Totol 

.  4,517,969 

165,064  4,249350 

223,548 

SYRACUSE, 

,  N.Y. 

Herald  Journol-e 

.  1883,642 

9,044  1,733,448 

7363 

‘Herald  Americon-S  ....  897,263 

6377  982,649 

8,227 

Post  Stondord-m 

.  1,000,834 

78.982  1.085.767 

37,232 

(rond  Totol 

.  3,481,739 

94,103  3,801,864 

53,022 

TALLAHASSEE,  FLA. 

Democrot-m  .  .  . 

.  1,586,995 

54,916  1,393,886 

76,616 

‘Democrot-S 

.  529,445 

22,274  602.637 

1.836 

(rond  Totol 

.  2,116,440 

77,190  1,996823 

78,452 

TAMPA, 

FLA. 

Tribune-m  . .  . . 

.  2391,205 

711,176  2,695,408 

601,484 

‘Tribune-S  . . .  . 

.  1,302,146 

65,872  1  867,760 

57,000 

Times-e  . 

.  2316.712 

1396399 

(rond  Total 

.  6,210863 

777,048  5859867 

658,484 

WASHINGTON,  D.C. 

Post-m  . 

.  4,455,428 

478,599  4,214.698 

377,770 

’'Post-S  . 

.  2,082,839 

345,474  2,000,654 

269,727 

Stor-e  . 

.  1,756,865 

279,634  1  846,613 

311,130 

Stor-S  . 

.  564,297 

87.736  521.407 

92.264 

Grand  Total  .  8859,429  1,191,443  8,283,372  1  850,891 

NOTE:  5tar-e  did  not  publish  Jon.  1,  1979  due  to  strike  conditions. 


WEST  PALM  BEACH,  FLA. 

Post-m  .  3854,763  31,741  2,656,388  103,711 

Times-e  .  2855,598  30,183  2,317,126  84,471 

•Post-5  .  1825868  24,040  1,432.159  23.304 

Grand  Total  .  7835,729  85,964  6,405,673  211,486 

NOTE:  Post-m  and  Times-o  hot  o  combined  sot.  edition.  The  linage  it  only 
shown  in  the  Post-m. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e  ....  1,213,599  127,072  1  816,847  90,214 

tReporter  Ditpotch-5  . . .  569,448  63,096  562,739  19,200 

Grand  Totol  .  1,783,047  190,168  1,879886  109,414 

WICHITA,  KANS. 

E"9l»-m  .  1,942,293  346,368  1  895,652  308,112 

Beocon-e  .  973,444  8X,145 

fEogle  Beocon-5  .  778,884  73848  739877  75,008 

Grand  Total  .  3,694821  419,616  3,465874  383,120 

NOTE:  Eogle-m  and  Beocon-e  has  o  combiited  sot.  edition.  The  linoge  is 
only  shown  in  the  Eogle-m. 


MNUARY  1980/1979 
LINAGE  FIGURES 
SUPPUED  BY  PUBUSHER 


ALBANY,  N.Y. 


Times-Union-m  . 

. .  1,299,560 

1,384,643 

Knickerbocker  News-e 

. .  857,616 

921,682 

Times-Union-S  . 

..  554,885 

596,350 

Grond  Total  . 

. .  2,712,061 

2,902,675 

1 

f 

1 

‘  period  runs  Dec.  31-Jan.  27 

ALTOONA 

,  PA. 

Mirror-e  . 

. .  1,392,216 

1,499,232 

ANAHEIM, 

CALIF. 

Bulletin-e  . 

. .  1.274,000 

1,193,024 

ARLINGTON  HEIGHTS,  ILL. 

Herold-m  . 

..  1,015,634 

183,462  1,055,569 

131,798 

Herold-S  . 

281.026 

50.763  279.326 

34.926 

(rond  Totol  . 

..  1,296,660 

234,225  1,334,895 

166,724 

NOTE:  Herold-m  and  5  chongod  Irom  eight  to  sin-column  Mar.  17,  1969. 

BANGOR,  ME. 

Doily  News-m  .  1,146,139  1,152,366 


BIRMINGHAM,  ALA. 

News-e  .  2,101,414  189,924  2,193,142  181,370 

News-5  .  1,054,550  1,065,988 

Post-Herold-m  .  1,426,950  1,438,668  _ 

Grond  Totol  .  4,582,914  189,924  4,697,798  181,370 

BRANTFORD,  ONT. 

Enpositor-e  .  1846,216  1,578,914 

BURLINGTON,  VT. 

Free  Prets-m  .  1,581,188  1,478,680 

Free  Press-5  .  245,140  218,092 

Grand  Totol  .  1,826,328  1,696,772 

CASPER,  WYO. 

5tor-Tribune-m5  .  1,861,692  1,481,676 

NOTE:  Includes  inserts— 121,100  lines  in  1980;  134,050  lines  in  1979. 
Family  Weekly  not  included — 79,049  lines  in  1980;  81,996  lines  in  1979. 

DAVENPORT,  IOWA 

Quod-City  Timet-e/m  . . .  2,683,660  2,299,360 

Ouod-City  Timet-S  .  673,652  647,486 

Grond  Total  .  3,357,312  2.946,846 

DES  MOINES,  IOWA 

Register-m  .  628,827  212,141  618873  174,366 

Tribune-e  .  974,778  976,086 

Regisler-5  .  933,403  42,249  865,839  66,624 

Grand  Total  .  2837,008  254,390  2,460,598  240,990 


DOVER,  DELAWARE 

Delaware  5tate  News-eS  1,001,056  995897 

NOTE:  Figures  shown  ore  on  8-column  basis. 


EDMONTON,  ALTA. 

Journol-e  .  4,540,127  4,454,563  j 

FORT  WAYNE,  IND.  I 

News-Sentinel-e  .  2,014,271  8,827  2,143,890  i 

Journol-Gozette-m  .  1,598,240  1,635,928 

Journol-Gozette-5  .  798,252  802,732  ' 

Grond  Total  .  4,410,763  8,827  4882850 

FORT  WORTH,  TEX. 

5tar-Telegrom.m  .  2,885,072  323,434  2851,920 

5tor-Telegrom-e  .  2,821,504  354,920  2,710,148 

Star-Telegram-5  .  1,511,604  158,462  1,260,826 

Grond  Total  .  7,218,180  836,816  6,522,894 

NOTE:  Includos  inserts  ond  zoned  editions. 

INDIANAPOUS,  IND. 

Stor-m  .  2,115,967  2,099,664 

News-e  .  1,661,694  1,710,487 

Stor-S  .  1,083,223  1,078,406 

Grond  Totol  .  4,860884  4888,557  I 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,371,523  2,324,057 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,307,423  1,281,873  ^ 

LINCOLN,  NEB.  q 

Journol-5tar-d/S  .  1,789,466  1,693,034  i 

NOTE:  Includes  inserts— 219,072  lines  in  1980;  196,504  lines  in  1979. 

LOUISVILLE,  KY.  j 

Courier-Journol-m  .  1,855,753  167,558  2,059833  3,901  'i 

Louisville  Times-e  .  1,888,038  218,809  2,085,737  78,049  ^ 

CouriarOournol  &  i 

Timts-S  .  1,186,306  5,013  1,114,898  4,412  ] 

Grand  Total  .  4,930,099  391,380  5,260,168  86,362 


NOTE:  ROP  disploy  linogt  is  publishtd  on  6>column  bosis  but  convartod  to 
8>column  bosis  obovo.  Classified  publishtd  ond  reported  on  10*column 


bosis. 

MAMSONp  Wise. 

Copitol  Times-e  .  1,930,589  1,827,682 

Stote  Journol-m  .  1,936,021  1,861,188 

Stote  Journol-S  .  666,346  630,123 

Grond  Total  .  4,532,956  4,518,993 

NOTE:  6-celumn  pages  converted  to  8-column.  Includes  legal. 
MIRIDINp  CONN. 

Record  Journol-m  .  1,044,386  991,746 

MONROEp  LA. 

Worid-m  .  1,600,340  1,618,484 

News  Stor-e  .  1,414,162  1,499,806 

World-$  .  730,856  683,452 

Grand  Total  .  3,745,378  3,801,742 

MONTREAL,  QUE. 

Gozette-m  .  3,418,269  3,335,469 

Le  Devoir-m  .  428,431  467,006 

Le  Dimonche-Motin-S  .  . .  265,330  261,099 

Grand  Totol  .  4,132,030  4,063,574 


NOTE:  Le  Dimonche-Motin  includes  inserts — 36468  lines  in  1980;  37,960  J 

lines  in  1979. 

NASHUA,  N.H. 

....  1,427,549  1,373,050  i 

NEWPORT  NEWS,  VA.  ] 

....  1449,356  1,841,392 

....  1,709,274  1,845,438 

....  864,220  827,386 

....  4,422,852  4,514,216  i 

NORFOLK,  VA.  i 

Virginion-Pilot-m  .  2,414,198  163,362  1,349,325  195,248 

ledger-Stor-e  .  2,167,596  408,540  2,212,209  454,218 

Virginian-Pilet  & 

Ledger-Stor-S  .  1,043,507  172,997  1,105,257  151,726 

Grand  Total  .  5,625,301  744,899  4,666,791  801,192  ;i 

NORTH  RAY,  ONT. 

Nugget-e  .  1433,522  992,748 

NORTH  PUTTE,  NER. 

Telegroph-mS  .  813,306  823,983 

NOTE:  Includes  Family  WeeUy— 75,618  lines  in  1980;  81,01 1  lines  in  1979.  | 

OODEN,  UTAH  I 

Stondord-E>ominer-e  ...  1,662,206  1,709,122  S 

Stondord-Eiominer-S  . .  .  577,634  537,496 

Grand  Totol  .  2,259,840  2,246,620 

NOTE:  Sundoy  includes  Fomily  Weekly — 79,044  lines  in  1960;  81,984  lines 
in  1979. 

EDITOR  &  PUBLISHER  for  March  22,  1980  I 


Telegraph-e 

Daily  Press-m  . 
Times  Herold-e 
Doily  Press-S  . 
Grand  Total 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
OKLAHOAAA  CITY,  OKIA. 


OUohomon-m  .  2,016,478  707,325  1,849,253  552,191 

Tim«-.  .  1,934,741  643,870  1,818,777  481,119 

OMotioinon-S  .  1,008,368  _  1,014,046  _ 

Grond  Total  .  4,959,587  1,371,195  4,682,076  1,033,310 

OAMHA,  NEB. 

WoHd-Htrold-me5  .  2,918,888  3,062,738 

ORLANDO,  FLA. 

Smtinel  Slor-o/dS  .  3,834,194  871,556  3,515820  684,768 

OTTAWA,  ONT. 

Lo  Droil-o  .  1,723893  1,475,973 

PALM  SPRINOS-PAIAA  DESERT,  CALIF. 

Dosort  Sun-0  .  1,999,387  1,697,049 

PHOENIX,  ARIZ. 

Ropublic-m  .  3,987,942  357,966  3,737,454 

GoioHo-o  . 3,882,130  357,966  3,632,440 

Republic-5  .  2,089,346  1,979,968 

GrondTolol  .  9,959,418  715,932  9,349,862 

NOTE:  Phoenii  Newspopers,  Inc.  based  on  4-4-5-period  accounting 
systom — 4  weeks  ending  Jon.  27,  1980. 

PORTLAND,  AAAINE 

Press  Herold-m  .  1,086,736  1,142873 

Eipress-e  .  998,808  1,056,386 

Telegroph-S  .  593,302  569,277 

Grond  Totol  .  2,678,846  2,768836 

PORTLAND,  ORE. 

Oregonion-mS  .  4,853,772  4,699,156 

Oregon  Journol-e  .  1,695,904  1,637!m2 

Grond  Totol  .  6,549,676  6,336,988 

READING,  PA. 

Times-m/Eogle-e  .  1,378,974  1,347849 

Eogle-S  .  532,059  574,057 

Grond  Totol  .  1,911,033  1,921,406 

RICHAAOND,  VA. 

Tim«s>Dispatch<m  .  1,813.232  1,723,180 

News  Leoder-e  .  1,541,044  1,578,523 

Timei-Dispetch-S  .  1,102,954  1,072,754 

Grond  Total  .  4,457,230  4,374,457 


NOTE:  Port-run,  zoned  ond  comia  not  included. 


1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


RIVfRSIOip  CAUF. 


Entorpriso-m  .... 

_  2.168,740 

2,098,362 

Press-u  . 

.  1,858,682 

1860,964 

Prtss-Enttrpr»u-S 

.  492.044 

520,254 

Grond  Totol  . . . 

.  4.519,466 

4,479,580 

NOTE:  Parade  linoge 

or  preprinted  inserts  not  included. 

SANTA  BARBARA,  CAUF. 

Nows-Pross-oS  . . . 

.  2,808,036  7,721 

2,524,095 

NOTE:  Porode  linage  net  included. 

SCOTTS  BLUFF,  NEBo 

Stor-HeroM-mS 

.  889,594 

812,688 

NOTE:  Includes  Family  Weekly — 75,623  lines  in  1980;  81.030  Rnes  i 

SEATTLE,  WASH. 

Post-Intelligencer-m 

....  1,566,484 

1,617863 

Post-Intelligencer-S 

....  457,101 

504885 

Grand  Totol  . . . 

.  2,023,585 

2,122,448 

Times-eS  . 

.  3,768,520 

3,773,112 

SOUTH  BAY  (TORRANCE),  CAUF. 


Breeze-e  . 

...  3,357454 

3,386812 

Spokesmen-  Review-m 

SROKANE,  WASH. 

...  1,414416 

1474,788 

Spekesmon-Review-S 

. . .  768,968 

792,838 

Doily  Qironicle-e  . . . 

...  1,459,238 

1,394,979 

Grond  Totol  . 

...  3,642,522 

3,462405 

News-Tribune-e  & 
Tribune-Ledger-S^  . 

TACOMA,  WASH. 

...  2,920,3a 

2,955,806 

8lodo-.  . 

TOLEDO,  OHIO 

...  1,938,336 

1,790,426 

6lode-$  . 

. . .  996,153 

1864,710 

Grond  Total  . 

...  2,934,489 

2,855,136 

Doily  Copitol-m  . 

TOREKA,  KANSAS 

. . .  1,092,788 

1,097,495 

Stote  Journol-e  . .  . . 

...  881,405 

763,812 

Copitol-Journol-S  .  . . 

397476 

397,439 

(^ond  Totol  . 

...  2,371,769 

2,258,7a 

Stor-e  . 

TORONTO,  ONT. 
...  4,080,136 

4,169,762 

Sun-mS  . 

...  2,071,757 

1,899,188 

(zrond  Totol  . 

....  6,151,893 

6,068,950 

1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


TUCSON,  ARIZ. 


Stor-m  . 

.  2,9a,398 

2,7454a 

Citizen-e  . 

.  2,9a,122 

2,779412 

Stor-S  . 

.  1  130  276 

973837 

Grond  Totol  . . . 

.  7,040,796 

6,498,493 

NOTE:  Sundoy  indudes  Porode  Knoge. 

TULSA,  OKLAo 

World-m  . 

.  1,489807 

1.4n473 

Trifaune*e  . 

.  1810884 

1808888 

WikH-S  . 

.  754471 

695,124 

(mnd  Totol 

.  3,754,762 

3876885 

VANCOUVER,  B.C 
Sun-e  .  3,346,614 

NOTE:  Includes  Weekend  Mogozine.  Due  to  strlie  conditions  the  Sun  did 
not  pubfish  during  Jon.  1979. 

WAUKEOAN,  ILL 

News-Sun-e  .  1,665,020  1A39A36 


1VILKES-BARRE,  RA. 

Times-Leoder-News 

Record-Wd  .  915,040  458,024 


News-Journol-m-e 

WILMINGTON,  DEL. 

.  1.704,783 

1883,777 

News-Journol-S 

.  543.151 

491,991 

Grond  Totol  . . . 

.  2,247,934 

2,175,768 

Stor-m  . 

WILMINGTON,  N.C. 
.  917,980 

809,452 

Stor-News-S  . 

.  280824 

262,486 

Grand  Total  . . . 

.  1,198,204 

1,071,938 

Stor-e  . 

WINDSOR,  ONT. 
.  2426412 

2,262,965 

Tribune-e  . 

WINNIREG,  MAN. 

.  2,488,158 

2,433835 

Free  Press-e  ... 

.  2.724.362 

2,825884 

Grond  Total  . . . 

.  5,212,520 

5,258,919 

Journol-m  . 

WINSTON-SALEM,  N.C 

.  1,598,478 

1,484,602 

Sentinel-e  . 

.  1425,212 

1485458 

Journol- Sentinel-5 

.  6434I8 

575,302 

(mnd  Totol  . . 

.  3467,508 

3,32S,a2 

Telegrem-m  .... 

WORaSTR,  MASS. 

.  1.067,388 

1,023,757 

(razette-e  . 

.  1,061456 

1841882 

Telegrom-S . 

.  829,374 

729,603 

Grand  Totol 

.  2,958,018 

2,794842 

Rosenthal  photo 

(Continued  from  page  4) 

It  is  my  recollection  that  we  left  headquarters  for  the 
Island  Command  lab  about  8  p.m.  Guam  time.  Drennan, 
Beffler  and  darkroom  boss,  Chief  Photographer’s  Mate  Rice 
were  prepared.  Fresh  developer  had  been  mixed  and  tested. 
There  was  plenty  of  hypo  on  hand.  Our  14  developing  tanks 
were  laid  out  after  a  thorough  checkout. 

First  task  was  to  go  through  packets  of  film  and  captions 
and  arrange  priority  for  handling.  Rosenthal’s  flag  pictures 
were  what  we  really  were  seeking.  They  were  found  soon 
enough  and  a  Navy  photo  mate  assigned  to  load  the  film 
sheets  from  the  film  pack  into  slots  of  the  developing  tank. 

I  opened  one  of  the  less  important  boxes  and  examined  a 
sheet  of  film.  It  had  cleared.  Quickly,  1  turned  to  the  flag¬ 
raising  film  box.  Negative  number  one  showed  the  U.S.  flag 
raised  high  over  a  group  of  Marines. 

Negatives  2  and  3  were  stuck  together,  emulsion  side  to 
emulsion  side,  and  ruined.  From  what  I  could  see  on  the 
edges  of  these  two  they  were  similar  to  negative  number  1 . 

Negative  number  four,  however,  was  it.  There  was  the 
dynamic  sweep  as  the  Marines  raised  Old  Glory  atop  Mount 
Suribachi.  There  was  THE  picture.  As  a  photographer,  as  a 
photo  editor,  I  have  in  the  years  since  that  February  24  night 
been  proud  of  my  reaction  as  I  looked  at  Joe  Rosenthal’s 
masterpiece. 

“Men,”  1  exlaimed,  “We  can  stop  making  pictures  right 
now.  Here  is  the  one  for  all  time.” 

At  this  point  Lieutenant  (j  g-)  Rudy  Vetter,  USNR,  took 
over.  An  Acme  (now  UPl  photos)  Photo  Service  traffic  man 
in  civilian  life,  he  was  CINCPAC’s  radiophoto  officer.  He 
took  the  prints  and  caption  to  the  jungle  tent  where  the 
radiophoto  transmitter  was  set  up. 

I  estimate  that  the  flag-raising  picture  was  filed  radiowise 
about  10  p.m.  Guam  time  or  7  a.m.  New  York. 

My  father  collected  all  the  New  York  City  Saturday  after¬ 
noon  and  Sunday  morning  newspapers  and  airmailed  them 
from  the  Brooklyn  general  postoffice  on  Sunday. 

About  three  days  after  the  picture  was  radiophotoed,  a 


Marine  officer  stopped  me  and  accused  Joe  Rosenthal  of 
stealing  film  made  by  a  Marine  photographer  and  shipping  it 
in  as  his  own.  I  asked  the  Marine  one  question,  “What  make 
of  film  was  your  Marine  photographer  using?”  “Eastman,” 
he  replied.  “The  same  as  all  the  other  services  are  using.” 

“Rosenthal’s  flag-raising  shot  is  on  Ansco  film,  which  is 
the  film  being  used  by  the  Still  Picture  Pool,  Just  to  avoid 
accusations  such  as  this,”  1  said.  The  confrontation  ended. 

A  couple  of  days  later,  Geoffrey  Tebbutts,  correspondent 
for  the  Melbourne  Herald,  flagged  me  down  while  1  was 
driving  a  jeep  from  headquarters  to  Agana. 

“Too  bad  Joe  Rosenthal’s  flag-raising  picture  was  a  fake,” 
Tebbutts  said.  We  were  bowling  right  along  at  a  good  clip.  I 
jammed  on  the  brakes,  almost  sending  the  Australian 
through  the  windshield. 

“Geoff,  Joe  is  an  AP  photographer,  and  in  civilian  life  I  am 
an  AP  photo  editor.  One  thing  we  do  not  do  is  fake  pictures 
or  stories.  If  you  think  his  picture  is  a  fake,  you  can  get  out 
right  now  and  walk  to  Agana.”  He  smiled  and  said  “I  guess 
you’re  right  about  that.” 

Beffler  told  us  that  because  of  the  terrific  national  impact  of 
the  picture,  Rosenthal  was  being  recalled  to  the  United 
States  for  a  series  of  honors  and  a  bond  tour.  John  asked  me 
to  meet  Joe  at  the  Agana  airport  the  following  morning. 

Rosenthal  was  astounded  when  I  told  him  of  the  impact  of 
his  flag-raising  shot.  He  felt  he  was  being  called  back  home 
because  of  his  initial  landing  photos. 

Then  I  broke  out  the  New  York  City  newspapers  which 
my  father  had  sent  me.  Joe  couldn’t  believe  his  eyes  when  he 
saw  his  flag-raising  photo  full-page  on  page  one  of  the  New 
York  Sunday  News. 

I  gave  him  my  11  x  14  print  made  from  the  original  nega¬ 
tive,  and  he  autographed  for  me  a  similar  print  made  from  a 
copy  negative. 

There  is  one  closing  thought  in  this  story.  The  flag  Joe 
Rosenthal  photographed  was  not  the  first  U.S.  flag  raised  on 
Iwo  Jima,  nor  was  it  the  second.  In  fact  it  was  the  third. 
However,  over  all  it  was  the  27th  flag  raised  by  U.S.  forces. 
The  other  24  were  either  Texas  state  flags  or  the  Stars  and 
Bars  of  the  Confederacy! 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 


HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 


AUTHOR  INTERVIEWS 


WRITER-CRITIC  published  in  Smithso¬ 
nian,  Publishers  Weekly,  Village  Voice, 
major  dailies  offers  features  on  leading 
or  unusual  authors  pegged  to  new  books. 
Samples.  Joseph  Barbato,  40-13  82  St, 
Elmhurst  NY  11373. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sannples,  rates.  Au¬ 
tomotive  Features,  814  E;.  Manor  Circle, 
Milwaukee,  tVisc.  53217. 


COMIC  STRIPS 


RELIGIOUS  CARTOON — Ideal  for  relig¬ 
ion  page  or  Sunday  edition.  Gentle,  inof¬ 
fensive.  Write  for  samples  and  rates. 
McKeever,  Box  829,  Columbus  MS 
39701. 


NEW  COMIC  STRIPS,  Puzzles,  Panel 
Comics.  Free;  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N  3rd, 
St  Joseph  MO  64501. 


NATURALLY  SPEAKING,  popular  cook¬ 
ing  column  by  Author  of  Book  of  Whole 
Grains.  Excellent  reader  response. 
17370  Hawkins  Lane,  Morgan  Hill  CA 
95037. 


•  CURRENT  AFFAIRS 

RECOGNITION  articles  250-1200  words 
analyze  current  events  from  a  funda¬ 
mental  viewpoint,  discusses  principles 
to  apply,  written  in  clear,  understanda¬ 
ble  style.  Box  33517,  Editor  &  Publisher. 


FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing  syndicated  dating  fea¬ 
ture  in  the  country.  Issued  FREE  weekly 
and  is  the  ONLY  syndicated  feature  that 
PAYS  YOU  for  its  publication.  Contains 
respectable,  personal  ads  from  YOUR 
specific  community.  Aiso  has  a  SE¬ 
NIOR'S  CORNER  for  people  over  60.  De¬ 
signed  for  family  publications  and  FAN¬ 
TASTIC  for  all  types  of  magazines. 
Creates  more  readership,  circulation, 
advertisement  and  expansion.  Camera 
ready.  Dial  Syndications,  Box  7-351, 


TEACHER  FEATURE— Utilize  the 
"Newspaper  as  the  Textbook."  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 


EVERYONE  HAS  QUESTIONS  about 
energy.  We've  got  the  answers  that  get 
read!  Crisp  Q  &  A.  Energy  Notebook,  Box 
717,  Copper  Sta,  New^ork  NY  10003. 
(212)  77^3977. 


"HOME-TOWN  MARKET  BASKET"— 
Well-known  cook  book  author,  freelance 
magazine  writer  and  past  editor  for 
Look,  Gourmet  and  Ladies'  Home  Jour¬ 
nal  writes  clever  newspaper  column  with 
food  industry  supported  recipes  and 
kitchen  tips.  Readers  learn  nutritionally 
better  economy  and  save  huge  magazine 
prices  for  same  information.  Column 
draws  local  advertisers.  "MARKET  BAS¬ 
KET"  is  now  successful  from  Massa¬ 
chusetts  to  Kentucky  and  California  to 
Idaho.  Cost  $10  per  month;  "slick”  for 
every  Monday;  delivered  first  of  each 
month.  Send  tor  free  month  to  "Market 
Basket,”  PO  Box  1754,  Twin  Falls  ID 
83301. 


FOR  THE  ONE  publisher  in  10  reaily 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


FLEXIBLE  FREELANCE  FEATURETTES 
on  Western  History,  Natural  History  or 
Science.  Details;  Information  Systems, 
PO  Box  359,  Ft.  Collins  CO  80522. 

HUMOR,  info,  puzzies,  cartoons  galore. 
List,  samples,  package  offers.  Dickson, 
17700  Western  69p,  Gardena  CA  90248. 


LANGUAGE  LINE  informs,  amuses  on 
language,  words,  culture.  Daily,  weekly 
readers  love  it!  Lowly-priced,  highly 
creative.  Fascinating  to  read  2  or  3  times 
a  month.  Its  Eastern,  Western  pub¬ 
lishers  praise  it.  This  tested  column  will 
work  for  you.  Try  it!  LANGUAGE  LINE, 
60  W  Broad  St,  Mt  Vernon  NY  10552. 
(914)  664-6589. 


GARDENING 


AWARD-WINNING  garden  writer,  illus¬ 
trated  weekly,  600  words.  Details,  Mas¬ 
son,  Box  66,  Needham  MA  02192. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS— Citation  for  recent  na¬ 
tional  award  says  “entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledg-;."  6th  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway. 
Rochester  NY  14620.  (717)  271-6230. 


RECORD  REVIEWS 

RECORD  REVIEW— Keep  your  readers 
informed.  Everyone  buys  records!!!  Con¬ 
tact:  Imagine  Magazine,  FO  Box  2715, 
Waterbury  CT  06720.  (203)  753-2167. 


"BOOTSTRAPS"  is  basic.  It's  an  in¬ 
teresting,  competitive,  habit-forming, 
800  words  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingston 
Manor  NY  12758. 


VOICE  FROM  THE  WOODS.  500  word 
comments  by  a  modern  Thoreau.  Sam¬ 
ples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 


EDITORS  CONSULT  THEIR  SOURCE 
AT  THE  ASNE  CONVENTION! 

America’s  newspaper  editors  will  meet  in  Washing¬ 
ton  DC,  April  7  to  1 0,  and  E&P  is  the  source  they  will 
consult.  The  April  5  issue  of  E&P  will  be  distributed 
at  the  convention,  giving  editors  from  all  over  the 
country  the  opportunity  to  consult  their  source  for 
news  of  the  newspaper  industry  .  .  .  and,  their 
source  for  employees,  services  and  features— E&P 
Classifieds! 

Reserve  space  now  for  your  ad  in  the  April  5 
issue  of  E&P.  The  deadline  for  classified  advertising 
in  that  issue  is  Tuesday,  April  1  at  4  pm  (NY  time). 

E&P  CLASSIFIEDS 

(212)  752-7050 
or  in  Chicago 

(312)  565-0123  (before  12  noon) 


ANNOUNCEMENTS 


GRADUATE  PROGRAMS 


M.S.  IN  COMMUNICATION-Journalism 
and  radio-TV.  Assistantships  and  fellow¬ 
ships  available.  Welcome  applications 
from  those  without  journalism  back¬ 
ground.  Apply  by  March  31  to  Department 
of  Communication,  Utah  State  University, 
Logan  UT  84322. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Monclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
daytime;  (813)  446-0871  nights;  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


IN  ADDITION  to  the  help  in  buying  we  af¬ 
ford  continuing  service  in  making  your  ef¬ 
forts  successful.  NEWSPAPER  SERVICE 
CO.,  INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


America's  Leading  Brokers  Know  That 
When  It  Comes  to  Selling  Papers— 
We  Know  Our  Business 

EAP  Classified  (212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OHIO  unopposed  county  seat  tri-weekly. 
Gross  $1.4  million.  Central  plant.  Real 
estate.  $2.65  million.  This  is  what  you’re 
looking  for. 

OHIO  county  seat  twin  weeklies.  $810M, 
includes  modern  building. 

ARKANSAS  weekly.  $325M.  includes  plant 
and  building. 

TENNESSEE  long  established  shopper, 
money  maker,  $708,000. 

MISSISSIPPI  county  seat  weeklies  and 
real  estate,  $1,575,000. 

State  cash  and  qualifications. 

JAMES  WHITE 

Box  783.  McMinnville  TN  37110 


NEBRASKA  HUSBAND-WIFE  WEEKLY— 
Small  town,  only  paper  in  rich  county. 
Owner  took  out  nearly  $33,000  last  year 
and  business  is  growing  yearly.  Asking 
price  is  $100,000  with  $29,000  cash 
down,  liberal  terms  on  balance.  Marion  R. 
Krehbiel,  Box  88,  Norton  KS  67654. 


INDIANA  WEEKLY,  quality  paper  in  high 
growth  area.  $200,000  gross  with  long 
profit  history.  Price  $165,000,  terms  pos¬ 
sible.  Quali^  self  first  letter.  Box  32666, 
Editor  &  Publisher. 


SMALL  paid  weekly  and  medium  size 
shopper,  $200,000  gross.  Zone  2.  Real  es¬ 
tate  with  rentals  available.  Rentals  will 
make  payments.  Buy  all  or  part.  Box 
33518,  Editor  &  Publisher. 


2-AREA  monthly  free  farm  paper,  estab¬ 
lished  31  years.  Option,  terms,  owner  retir¬ 
ing.  Box  1294,  Enid  OK  73701. 


BEST  OF  BOTH  WORLDS  is  yours  as  owner 
of  this  full  coverage  upstate  New  York 
suburban  weekly.  Good  earnings  on 
$250,000  gross.  VVork  on  river  level  three 
miles  from  major  city,  live  in  hills  600  feet 
elevation  15  minutes  from  plant.  Ideal  for 
outdoors  couple  seeking  good  community. 
Editor-owner  retiring.  Box  33537,  Editor  & 
Publisher. 


GEORGIA  WEEKLY,  3000  paid,  $65,000 
gross  in  '79,  net  $15,000.  29%  down,  bal¬ 
ance  12%  interest.  Same  publisher  6 
years. 

TENNESSEE  weekly,  3000  paid.  $110,000 
gross  in  '79,  $35,000  net,  publisher  retir¬ 
ing.  Great  community,  near  shopping 
center;  29%  down. 

ALABAMA  weekly.  2900  paid,  $210,000 
includes  building.  Terms. 

ALABAMA  weekly,  1800  paid.  $145,000 
gross  in  '79,  $138,000  net,  36,400  non¬ 
competitive.  legals,  same  publisher  for  20 
years.  $50,000  cash  and  balance  fi¬ 
nanced. 

ALABAMA  weekly,  16,000,  college  town 
near  shopping  center.  Strong  on  legals, 
sell  for  gross  of  $50,000,  terms. 

GEORGrA  weekly,  8000  paid,  beautiful 
growing  community.  Great  for  husband- 
wife  team.  $42,000  terms. 

OKLAHOMA  weekly.  9000  paid.  $110,000 
buys  building,  press  and  newspaper  pub¬ 
lishing  77  years. 

FLORIDA  weeklies,  group  of  4,  69,000  free 
deliveries.  Complete  printing  plant,  4  unit 
Color  King  Press,  5  Compugraphics. 
Equipment  alone  worth  $327,000. 
$530,000  can  be  financed. 

BUSINESS  PUBLICATION,  19,000  select 
audience.  Continuous  growth  for  7  years. 
Leader  in  field,  ready  for  expansion. 
$250,000  terms. 

FULL  COLOR  MAGAZINE.  Projected  rev¬ 
enue  for  1980  $1,320,000.  Projected  net 
$320,000.  Nationally  acclaimed. 
$700,000. 

MISSOURI  shopper.  24,000  TMC. 
$388,000  '79,  net  $31,000. 
PENNSYLVANIA  shopper,  8000  TMC, 
$100,000,  '79,  net  $21,043. 
TENNESSEE  shopper,  22,000  TMC, 
$708,000  '79,  net  $113,785. 

NEW  MEXICO  shopper,  25,000  TMC, 
$111,000  '79,  net  $42,791. 

NORTH  CAROLINA  shopper,  50,000  TMC, 
$200,000  '79,  net  $5681. 

NORTH  CAROLINA  shopper,  21,000  TMC, 
$167,000,  gross  In  '79  $220,000. 

Business  Broker  Associates 

(615)  756-7635 

Death  forces  ILLINOIS  MAGAZINE  sale. 
5200  loyal,  paid  subscriptions.  Gross 
$87,000  in  '79.  Priced  right.  Call  (618) 
439-3893. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MICHIGAN  SUBURBAN  weeklies,  gross 
$3(X),000,  free  and  paid,  growing  proper¬ 
ties,  $30,000  cash  flow.  $250,ci0(5,  29% 
down,  10  years,  9%. 

MISSOURI  WEEKLY  and  shopper,  county 
seat,  gross  $375,000,  profitable.  Price 
$250,000  29%,  15  years,  9%. 

ILLINOIS  WEEKLY  and  shopper,  exclusive, 
gross  $196,591  with  $50,C)00  plus  cash 
flow.  With  $60,000  building:  $230,000 
terms. 

ZONE  5  weeklies,  over  6,000  paid,  college 
town,  fine  industrial  base.  Did  $485,000 
1979,  profitable,  includes  central  plant 
with  4-unit  Goss,  Compugraphic.  $1  mil¬ 
lion  on  terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
P.O.  Box  7133, 

Shawnee  Mission,  Kansas  66207 


JEWISH  WEEKLY  in  fastest-growing 
Florida  area,  grossed  $150,000  with  unlim¬ 
ited  potential,  expansion.  Open  to  serious 
negotiation  with  community-minded  prin¬ 
cipals  only.  State  cash  qualifications, 
background  in  first  letter.  Box  33586, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  $350,(XX)  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


SOUTHERN  FLORIDA  weekly  or  small 
daily.  On  or  near  either  coast.  (Jesire  com¬ 
plete  or  controlling  interest.  Box  32575, 
Editor  &  Publisher. 


WEEKLY  NEWSPAPER  in  small  Mississippi 
or  Missouri  River  town,  preferably  pub¬ 
lished  in  combined  office-home.  Write  Box 
32617,  Editor  &  Publisher 


WEEKLIES  in  Nassau  County,  Long  Island, 
with  fair  terms  to  established  publisher. 
Groups  or  individual  papers.  Box  33469, 
Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


TWO  MIDWEST  SHOPPERS  with  over  1 
million  in  sales.  One  manager  can  manage 
both  publications.  Well  established,  good 
trade  area,  very  profitable.  Write  Box 
33516,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS! 
(212)  752-7053 


JOIN  OUR  CONTRACT  CREW! 

. . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  belt  12,  26 or 52 times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  you  r 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEOS 

(212)  752-7050 


LINE  ADS 

(Remittanci;  ihould  accompany 
copy  un/ess-  credit  eitab/i^hed) 


1  week  —$3.10  per  line. 

2  weeks — $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 


POSITIONS  WANTED 

fPayab/e  Mith  order) 


1  week  —$2.25  per  line 

2  weeks— $2. 10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks — $1.70  per  line,  per  issue 


Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received  are  valid  for  1  year 

Editor  &  Publisher 

575  Lexington  Avo  NY  NY  10022  (212)  752  7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run: _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York.  N  Y.  10022 
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The  Industry’s 

MEETING 
PLACE  .  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTM.LATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuMding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROMOTION  CONSULTANTS 


EXPERIENCED  NEWSPAPER  PROFES¬ 
SIONALS  create  circulation  and  advertis¬ 
ing  campaigns  that  work  for  you  at  In 
House.  It  pays  to  use  In  House  as  your 
promotion  and  marketing  department  on 
an  “as  needed"  basis.  We'll  do  your 
strategic  planning  and  finished  campaigns 
for  in-paper,  billboards,  radio,  tele¬ 
vision— as  well  as  media  planning. 

Want  to  build  classified?  We  have  proven 
campaigns  for  Help  Wanted,  Automotive, 
Real  Estate  and  Personal.  Also  campaigns 
and  support  material  that  generate  extra 
linage  with  sales  events,  circulation  build¬ 
ers,  contests,  carrier  recruitment  and 
community  involvement. 

In  House  helps  you  compete  with  the 
majors  at  a  price  you  can  afford.  Give  us  a 
call  to  see  how  we  can  help  you  generate 
extra  revenue  and  circulation. 

IN  HOUSE  (212)  944-9814. 

2  West  45th  St.  7th  FI.  N.Y.  N.Y.  10036 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTERS 


FOR  SALE  Digital  PDP  8/E  4K  core  mem¬ 
ory.  Includes  1  DF  32  disk  unit.  2  high 
speed  readers  (6  or  8  level),  1  punch  (6 
level).  1  ASR  33  Teletype.  PAL-D,  4K 
Fortran-D,  Focal  and  Diagnostics  on  paper 
tape.  Under  service  contract  till  use  dis¬ 
continued.  Asking  $6000.  Call  (313)  242- 
1100. 


FACSIMILE  TELECOPIERS 


QWIP  1200  series  transceiver  less  than  6 
months  old.  Like  brand  new.  $1150  firm. 
(312)  543-2307. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


MULLER'IMARTINI 


TRADE-INS 

M-M  EM-10  Inserting  Ma¬ 
chine  with  2  or  3  insert 
stations.  Factory  re¬ 
built  and  guaranteed. 

MUI.LER-MARTINI  CORR 

40  RABRO  DRIVE 
|M  HAUPPAUGE.  N.Y.  11787 

“  (516)  582-4343 


EQUIPMENT  &  SUPPLIES 


PRESSES 


MULLER-MARTINI  227E  inserting  ma¬ 
chine  ,  2  or  more  stations.  Contact  W.R. 
Stabler,  PO  Box  150,  Napa  CA  94558. 
(707)  226-3711. 


SHERIDAN  48  P  inserter. 

SHERIDAN  24  P  inserter, 
i  Muller  227  inserter  with  4  stations. 

1  Muller  227  inserter  with  3  stations. 

1  KANSA  inserter,  3  stations. 

1  KANSA  inserter,  2  stations. 

STA-HI  257  counter  stacker,  4  years  old. 
CUTLER  HAMMER  Mark  IV  counter 

CHESHIRE  labeling  machine. 

All  machines  in  excellent  condition.  Our 
firm  will  install  in  your  mailroom  and  train 
your  personnel. 

Call  or  write: 

GRAPHIC  MANAGEMENT  ASSCC.,  INC 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


MISCELLANEOUS 


DUE  TO  THE 

JOINT  OPERATING  AGREEMENT 
THE  CINCINNATI  POST 
HAS  THE  FOLLOWING  ITEMS  FOR  SALE 
Harris  VDTs  1100  — only  4  available. 
Several  transformers 
ECRM  #1800  scanner  system. 

Mark  II  stacker  and  spare  parts. 
Miscellaneous  mailroom  conveyors. 

Hoe  colormatic  spare  parts,  etc. 

If  interested;  Call  Ted  Feldmann,  Assistant 
production  Manager,  (513)  352-2045, 
Monday  through  Friday. 


EXTEL  reperforators,  mint  condition,  sac¬ 
rifice  sale  $650.  Ralph,  Moneysworth, 
(800  223-9800. 


NEWSPAPER  RACKS 


FOR  SALE— 200  Leico  machines,  good  to 
excellent  condition,  ranging  $50-60.  Con¬ 
tact  Mr  Boyers  at  (813)  74^6666. 


PLACE 

YOUR 

BET 

ON  E&P 
CLASSIFIEDS 
.  .  .  We  Bet 
You’ll  Be 
Satisfied 

If  your  game  is  equipment, 
products,  services  or  sys¬ 
tems  used  in  newspaper 
production  (or  if  you're  a 
publisher  with  surplus 
equipment  on  your  hands)  E 
&  P  Classifieds  are  your  best 
bet  to  make  (or  save)  some 
easy  money. 

E  &  P's  Help  Wanted  ads 
reach  the  industry  people 
you  are  looking  for  to  fill  that 
open  position  at  your  paper. 
And,  Position  Wanted  adver¬ 
tisers  tell  us  that  E&P  Clas¬ 
sified  ads  get  results! 

Call  us  today  to  reserve 
space  in  our  next  issue.  Ask 
about  our  low  contract  rates! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


NEWSPRINT  ROLLS — Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


OFFERING 

NEWSPRINT 

Write  us  after  February  1  for  remaining 
spot-priced  2nd  quarter  availabilities.  Box 
32034,  Editor  &  Publisher. 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


PHOTOTYPESETTING 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533,  (914)  226-471 1. 


TWO  COMPUGRAPHIC  Videosetter  I’s  In¬ 
cludes  spare  parts  kit;  spare  reader;  One 
(1)  Sans  No.  1  and  Two  (2)  News  No.  6 
grids.  Any  reasonable  offer  accepted.  Call 
Rod  Abare,  (315)  782-1000. 


CASH  FOR  MARK  I,  IV,  V 
PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  I,  $3300;  Compugraphic 
II,  $4500;  12  fonts,  $500.  Both  $7500. 
Call  (516)  484-4477. 


1  COMPUGRAPHIC  Unisetter  HR,  6 
months  old  with  on  line  dataport  $15,500. 
1  Compugraphic  Unified  Composer,  1  year 
old,  with  expanded  memory,  on  line 
dataport  and  mini  disk  readers,  interface 
and  cable,  $12,500.  Contact:  D.  Gingras, 
The  Journal.  305  Massabesic  St,  Man¬ 
chester  NH  03103.  (603)  668-7330. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


2- SlNGER  8200  Photomix,  including 
fonts.  2-8202  recorders  with  readers. 

3- 9400  VOTs.  Best  offer.  Call  (513)  542- 
8833,  Marilyn. 


COMPUGRAPHIC  VIDEOSETTER  SYSTEM 
1  Videosetter  universal  with  20  grids. 

1  Unified  composer  with  paper  tape 
punch. 

1  UniScan,  sold  as  system  or  separately. 
Contact  Dan  Whittier,  3108  West  Lake  St, 
Minneapolis  MN  55416.  (612)  929-0691. 


V-l-P  724  5-3AB  with  spare  parts  kit;  good 
condition;  immediate;  priced  to  sell. 
Ober/Graphics  (617)  682-1139. 


COMPUWRITER  1—2800  with  spare  parts 
kit.  4961  TL  with  wire  stripper  and  tab  and 
indentKit-2500.  7200  LR  2000.  7200 
HR-2500.  2  AKI  keyboards,  good  condi¬ 
tion.  (609)  854-420(3. 


COMPUWRITER  II  Jr  TG  model  #01194, 
serial  #5002,  with  6  fonts  for  sale.  Up- 

fraded  and  in  excellent  condition.  Kodak 
ktamatic  processor,  model  #214K,  serial 
#26503,  also  for  sale.  Package  price 
$3400.  Call  Roger  Miles  (617)  746-5555. 


PRESSES 


GOSS  URBANITE  equipment.  We  own  and 
offer  complete  presses,  units,  folders,  and 
upper  formers.  Very  early  delivery.  Used  or 
remanufactured.  O.N.E.  Atlanta.  Ga.  (404) 
321-3992,  Telex  700563. 


GOSS  SUBURBAN  FOLDER— Also  V4  fold¬ 
er  for  Goss  Suburban.  Contact:  D.  Gingras, 
The  Journal,  (613)  668-7330. 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  224k.  4  units  with  2:1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


5-UNIT  Web  Leader  used  only  11  months. 
Lack  of  newsprint  forced  shutdown. 
20,(X)0  pph,  easy  to  run.  Buy  for  60%  of 
new  price.  Financing  possible.  Box  32678. 
Editor  &  Publisher. 


4  UNIT  URBANITE,  complete,  2  years  old. 
Suburban  V2  x  Vk  folder  available  im¬ 
mediately.  Modiflex  distortion  camera,  20 
X  24.  Cottrell  V15-A  4  unit  Vz  x  Vk  folder 
with  4  roll  stands  and  counterveyor,  1970. 
Cottrell  V15-A  4  unit,  1969  2  units,  1972  2 
units.  V2  X  Vk  folder.  4  roll  stands  and  elec¬ 
tric  hoist.  Call  (617)  475-3210. 


HARRIS  V  25,  4  or  5  units.  JF  4  V*.  Vi 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 

firess  or  individual  components.  IPEC, 
NC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT: 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders,  JF-1. 

Cottrell  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  15(X)  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban.  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

(xoss  folders:  Urbanite,  Suburban.  SU. 
Community. 

Goss  Urbanite  folder.  1970. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  224k'. 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
(312)  738-1200  Telex  25-4388 


GOSS  SC  FOLDER,  40  HP. 

Goss  Suburban  "1000",  4  units. 

Fincor  50  HP,  60  HP  motors  and  drives. 
Harris  V-15A.  6  units,  2  folders. 

Harris  V-15A  unit. 

Color  King,  4  units. 

News  King,  3  units  and  4  units. 

Kansa  inserter,  4  stations,  "2  up”  model. 
O.N.E.,  Atlanta  GA 
(404)  321-3992  Telex  700563 


4  WEB  COMMUNITY  folder,  20  HP  motor. 
11134  Sepulveda  Blvd,  Mission  Hills  CA 
91345.  (213)  361-7351. 


COTTRELL  V-15A,  3  units,  JF  7  folder 
Cottrell  V-15A,  2  units.  JF  7  folder 
Cottrell  V-15A  add  on  unit 
News  King  2  units/folder 
Cottrell  2  position  V-15A  roll  stand 
Cottrell  4  position  stacked  roll  stand 
ATF  sheeter-22%  cutoff. 

Butler  splicer  model  4042A. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  8%-4330  Telex  56-7471 


224k'  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
21V'2'  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 
224k'  cutoff  Hoe  color  convertible  4  units, 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22.  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


Inverted  Urbanite  Balloon  Former,  located 
Kansas  City  Area. 

Baldwin  641  water  levelers. 

Baldwin  221  Automixes. 

15  H.P.  Cutler-Hammer  Motor. 

Acurneter  Paster. 

4-unit  News  King,  1966,  excellent  press, 
located  New  Jersey,  available  now. 

4- unit  Color  King,  located  Louisiana,  avail¬ 
able  now. 

5- unit  V-22,  1970,  located  Wisconsin, 
available  Spring  1980. 

4  web,  8  roll,  double  width  roll  stand,  will 
handle  45'  diameter  rolls,  62'  wide. 
Equipped  with  5  tension  and  infeed  ar¬ 
rangements  with  controls  on  operator 
side.  Manufactured  1974. 

We  can  arrange  a  turnkey  operation  to  your 

complete  satisfaction. 

For  more  information: 

Inland  Newspaper 
Machines  Corporation 
105th  &  ^nta  Fe  Drive 
P.O.  Box  5487 
Lenexa,  Kansas  66204 
(913)  492-9050  Telex  42362 


FOLDERS  for  19%  Hoe  Man  Cottrell.  Some 
Vk'  fold,  some  double  parallel  with  chop 
stitches.  (213)  885-5995,  9745  Delico, 
Chatsworth  CA  91311. 


2  UNIT  GOSS  COMMUNITY  press^il 
TWO  COMPLETE  PLANTS 
2  unit  Goss  Community— grease, 
platemaker,  camera  &  auxiliary 
equipment. 

2  unit  Goss  Community — oil  platemaker. 
camera  and  auxiliary  equipment. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc 
7881  Mastin  Dr 
Overland  Park  KS  66204 
(913)  432-8276 


5  UNIT  GOSS  MARK  I  Headliner,  press 
#2206,  Goss  DiLitho.  2:1  folder.  224k' 
cutoff.  90”  plate  stagger.  40"  diameter 
rolls,  60'  web.  52.(X)0  IPH,  Beach  saddles, 
compression  lock-up,  5  angle  bar  nest.  4 
semi-automatic  and  1  automatic  reel, 
Baldwin  automix  and  recirculating  system, 
plate  bender  and  punch.  Available  June  1. 
1980.  Can  be  seen  in  operation.  Box 
33612,  Editor  &  Publisher. 


WOOD  SINGLE  DELIVERY  3:2  Folding 
machine,  double  width.  224k"  cutoff, 
with  substructures,  1957. 

Goss  Headliner,  224k",  1963,  6  units.  Di¬ 
Litho,  with  color  decks. 

Goss  Headliner,  22%',  1957,  4  units,  sin¬ 
gle  delivery  folder,  with  color  decks. 

Goss  Unitube  Folders,  balloon,  roll  arms. 
Can  be  used  on  offset  presses. 

Two  60"  Capco  Rewinders. 

Two  Wood  Reel,  Tension  and  Pasters, 

Three  R.  Hoe  Reels/Tensions. 

4  Unit  Goss  Suburban. 

Two  Cynaflex  1523-9  Processors,  with  aux¬ 
iliary  platemaking  equipment. 

30  X  40'  nuArc  Non-stop  Flip  Top. 

2/1  Hoe  Double  Width  Anti-Friction  Folder, 
23%s"  cutoff. 

Hoe  2  Tier,  4  position  Double  Width  Roll 
Arms. 

Goss  Urbanite  Roll  Stand,  lower  tier.  2  po¬ 
sitions. 

Two  30  H.P.  Drives  for  Goss  Suburban, 
includes  consoles. 

UNIVERSAL  PRINTING  EQUIPMENT  CO 
P.O.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


2  1972  DAILY  KING  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  Write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


LETTERFLEX  I  System,  complete  with 
plate  punch  and  bender.  Machine  #49. 
Excellent  for  back  up. 

FIVE  UNIT  SCOTT  press,  with  two  color 
humps,  portable  color  fountains,  ink  sup¬ 
pression  system,  double  3:2  folder,  224k' 
cut  off  and  Cline  tension  reels.  Will  sell 
complete  or  will  sell  parts. 

This  equipment  may  be  seen  in  operation 
any  day.  and  will  be  available  after  May 
15th.  Call  or  write  Dan  Kirkovich,  Macomb 
Daily.  PO  Box  707,  Mt  Clemens  Ml  48043. 
(313)  469-4510. 


EDITOR  &  PUBLISHER  for  March  22.  1980 


FIVE  UNIT  Fairchild  News  King  with  Color 
King  folder.  Printed  quality  daily  until 
merger  in  January.  $50.0(X}.  Also  have  all 
press-camera,  plate  equipment.  All  for 
$60,000.  Located  in  Minnesota.  J.V. 
Brenner,  PO  Box  4199,  Napa  CA  94558. 
(707)  253-7383. 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURB. 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  PhHIipsburg  any  condition. 
Call  collect  Herb  (201)  2^7900  A.M.S.. 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  FOB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


PRINTERS  DRAWERS  and  wood  type,  any 
quantity.  Contact:  Ken  Langl».  (^tinen- 
tal  Printing  Machinery.  Inc,  7881  Mastin 
Dr.  Overland  Park  KS  66204.  (913)  432- 
8276. 

WE  PAY 

TOP  CASH  PRICES  FOR 

IBM  Composers;  Compugraphics  and  A&M 
Wpesetters,  also  Phillipsburg  inserters  and 
Cheshire  or  Kirk  Rudy  labelers,  regardless 
of  age  or  condition.  We  assume  all  trans¬ 
portation  and  pick  up  costs.  Phone  toll 
free  (800)  521-5586  or  in  Michigan  (313) 
865-7777. 

SC  FOLDER  and  Community  units  with  40 
HP  or  more  motor. 

_ (213)  361-7351 _ 

WANTED— 2  Compstar  191s,  8K,  with 
interface  to  PDP  11/70  if  possible.  Con- 
tracters  Daily.  (206)  622-7053,  Don  Sirkin. 


60"  SHEET  OFFSET,  preferably  stream 
fed.  (213)  885-5995.  9745  Delico, 
Chatsworth  CA  91311. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts. 
IBM;  Heidelbergs.  N.  Gregory.  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 

Help 

Wanted... 

ACADEMIC 


ALASKA'S  ONLY  4  year  journalism  degree 
program  needs  an  assistant  professor  to 
teach  courses  in  news-editorial  sequence 
and  advise  weekly  laboratory  newspaper. 
Must  have  MA  in  Journalism  plus  at  least  4 
years  solid  professional  experience.  Start¬ 
ing  salary  approximately  $22,500  to 
$24.(XX)  for  9  month  academic  year  be¬ 
ginning  August  25.  Write  for  details.  En¬ 
close  resume,  references,  to  Professor 
Jimmy  Bedford.  Department  of  Journalism 
and  Broadcasting,  University  of  Alaska. 
Fairbanks  AK  99701.  Closing  date  April  25 
or  until  filled  after  that  date.  Women  and 
other  minorities  encouraged  to  apply.  The 
University  of  Alaska  is  an  equal  opportun¬ 
ity.  affirmative  action  employer  and  edu¬ 
cational  institution. 


PERSONS  WITH  EXPERIENCE  on  advertis¬ 
ing  staffs  of  newspapers,  radio,  or  televi¬ 
sion  stations  are  urged  to  apply  for  profes¬ 
sorial  rank  position.  PhD  required  for  pro¬ 
fessorial  appointment;  MA  for  lecturer. 
Will  teach  courses  in  ad  procedures,  print 
and  broadcast  copywriting,  media  buying 
and  ad  sales.  Position  starts  August  18. 
1980.  Closing  date  April  1.  1980.  Send  re¬ 
sume  to  Search  Committee  Chairman.  De¬ 
partment  of  Journalism,  California  State 
University,  Fresno  CA  93740.  An  Equal 
Opportunity  Employer. 
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HELP  WANTED  HELP  WANTED  HELP  WANTED  HELP  WANTED 

ACADEMIC  ADMINISTRATIVE  ADVERTISING  ADVERTISING 


PUBLIC  RELATIONS 
TEACHER 

Practitioner-in-ResIdence  for  public  rela¬ 
tions  s^uence  in  progressive,  developing 
university  department  of  journalism.  Grant 
position  requires  broad  knowledge  of  all 
aspects  of  corporate  public  relations,  in¬ 
cluding  media  relations,  and  some  teach¬ 
ing  experience  at  college  level  or  in  man¬ 
agement  and/or  professional  development 
institutes  or  seminars.  PhD  preferred, 
MA/MS  required;  APR  highly  desirable. 
Minimum  $24,000  for  nine  months.  Higher 
salary  and  rank  dependent  on  qualifica¬ 
tions  to  teach  courses  in  mass  media  and 
public  relations.  Department  has  155 
majors,  student  chapters  of  SPJ/SDX, 
PRSSA  and  Florida  Public  Relations  As¬ 
sociation.  Florida  A&M  University,  an  his¬ 
torically  black  institution,  is  an  equal 
opportunity/equal  access  institution.  Ad¬ 
dress  letter  with  resume  and  supporting 
materials,  including  references,  to  Robert 
M.  Ruggles,  Department  of  Journalisiii,  PO 
Box  14,  Florida  A&M  University,  Tallahas¬ 
see,  FL  32307,  by  April  14.  1980. 


UNIVERSITY  OF  IDAHO  seeks  assistant 
rofessor  to  teach  mass  communication, 
asic  and  advanced  print  journalism 
courses  beginning  Fall  semester  1980.  Ex¬ 
perience  with  broadcast  news  or  photo¬ 
journalism  desirable,  not  required.  Tenure 
track  position,  salary  competitive.  Area  of¬ 
fers  gracious  living  near  Canada,  within 
driving  distance  of  coast.  Send  letter, 
names  and  phone  numbers  of  references, 
resume  to  Don  H.  Coombs,  director. 
School  of  Communication.  University  of 
Idaho.  Moscow  ID  83843  by  April  18.  The 
University  of  Idaho  is  an  Equal 
Opportunity/Affirmative  Action  Employer 
and  Educational  Institution. 


JOURNALISM  FACULTY  position  avail¬ 
able.  Masters  degree  in  journalism  and 
media  experience  preferable.  Teach  mass 
communications,  reporting  and  news  writ¬ 
ing,  and  copy  editing.  One  class  freshman 
composition  and  possible  photography. 
Advise  student  newspaper.  Schedule  for 
salary.  Send  letter  of  application  and  cre¬ 
dentials  to  Sinclair  Orendorff,  President, 
Northwest  Community  College,  Powell  WY 
82435, 


PROFESSIONALLY-ORIENTED  Journalism 
Program  seeks  person  with  experience  in 
news-editorial  work  to  teach  under¬ 
graduate  courses  in  reporting,  introduc¬ 
tion  to  mass  media,  editorial  writing,  and 
media  and  society.  Temporary  position 
starting  Fall  1980  (August  18).  Must  have 
MA  degree  and  experience  in  newspaper  or 
broadcast  news.  Closing  date  April  15, 
1980.  Send  resume  to  Search  Committee 
Chairman,  Department  of  Journalism, 
California  State  University,  Fresno  CA 
93740.  Equal  Opportunity  Employer. 


DIRECTOR,  SCHOOL  OF  JOURNALISM 
Administrative/Academic  leader  to  direct 
nationally  accredited  communications 
education  program.  Knowledge  and  ex¬ 
perience  in  multiple  areas  of  mass  media 
preferred.  Ability  to  blend  academic  and 
professional  interests  a  specific  require¬ 
ment.  Write  Search  Committee,  School  of 
Journalism.  University  of  Southern 
California,  University  Park,  Los  Angeles, 
CA  90007. _ 


MISSOURI  JOURNALISM  assistant  pro¬ 
fessor.  M.A.  to  direct  school's  business 
journalism  program,  including  INGAA-Mis- 
souri  mid-career  workshops  and  competi¬ 
tions  and  Davenport  Fellows  program,  and 
teach  undergraduate  and  graduate 
courses  in  business  reporting.  Send  letter, 
resume  to  Professor  Dale  Spencer,  School 
of  Journalism,  University  of  Missouri,  Box 
838,  Columbia  MO  65205.  UMC  is  an  equal 
opportunity  employer. 


COMMUNICATION  (Journalism  and 
Speech  Communication).  Assistant  Pro¬ 
fessor  (full  time,  tenure  track)  to  chair  de¬ 
partment/teach.  beginning  September 
1980.  Four  year  church-related  liberal 
arts.  MA  required,  PhD  preferred.  Dead¬ 
line  April  7,  1980  for  letter  of  interest,  re¬ 
sume  (vitae),  3  references  to:  Provost, 
Whitworth  College,  Spokane  WA  99251. 
Equal  opportunity  employer. 


ADMINISTRATIVE 


MAJOR  DAILY  in  Zone  8  is  searching  for  an 
employment  manager  to  recruit,  evaluate 
and  refer  applicants.  Skills  in  job  analysis, 
testing,  record  systems  and  communica¬ 
tions  are  vital.  Send  your  resume  to  Box 
33512,  Editor  &  Publisher. 
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ASSISTANT  PUBLISHER— Heavy  retail 
sales  experience/business  background. 
Run  Fort  Lauderdale  entertainment 
magazine.  $300  per  week.  Send  resume 
and  letter  to  Good  Times,  1400  E.  Oakland 
Park  Blvd,  Ft  Lauderdale  FL  33334.  Inter¬ 
view  necessary. 


GENERAL  MANAGER— 11  year  old  Long 
Island  entertainment  magazine.  5  years 
experience,  heavy  knowledge  sales,  fi¬ 
nance,  production,  editorial.  Detail  per¬ 
son,  organized  and  aggressive.  Oversee  35 
employees  in  2  states,  help  launch  new 
magazines.  Looking  for  $1  million  gross  in 
1980.  Benefits:  $25,000  per  year  salary, 
bonuses,  3  weeks  vacation,  health  insur¬ 
ance.  Resume:  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


GENERAL  MANAGER  needed  for  commer¬ 
cial  web  offset  plant  in  Zone  1.  Applicants 
should  have  solid  sales  experience.  Re¬ 
sumes  should  include  salary  requirements 
and  be  sent  to  Box  32687,  Editor  & 
Publisher. 


MANAGER  for  display,  classified  and  cir¬ 
culation  for  dynamic,  quality  weekly  group 
itching  to  grow.  Take  charge  person  with 
experience.  Call  Hamilton  Meserve  (914) 
677-8241. 

AUDITOR/CORPORATE 

$20,000 

A  Virginia  based  diversified  communica¬ 
tions  company  with  newspaper,  radio, 
television  and  cable  television  operations 
offers  challenging  career  opportunity  as  a 
Corporate  Internal  Auditor.  This  newly 
created  and  highly  visible  position  offers 
tremendous  potential  for  advancement  in 
our  rapidly  expanding  company. 

Applicant  must  be  able  to  work  with  all 
levels  of  management  while  reporting  to 
the  Board  of  Directors.  Two  years  of  public 
accounting  experience  along  with  ability  to 
plan  and  supervise  own  audits  are  re¬ 
quired.  CPA  and  exposure  to  EDP  auditing 
are  pluses.  35%  travel  which  includes  as¬ 
signments  to  San  Diego,  San  Jose  and  Las 
Vegas;  competitive  benefits  package. 
Send  resume  and  salary  history  to  Mrs 
Lynn  Spears,  Landmark  Communications, 
Inc,  150  W  Brambleton  Av,  Norfolk  VA 
23W1.  Equal  opportunity  employer. 


GENERAL  MANAGER 
Ohio  publications  group  needs  manager 
for  PM  daily.  Complete  responsibility  to 
profit  and  loss.  We’re  looking  for  a  highly 
motivated  individual  whose  respon¬ 
sibilities  can  grow  with  our  company.  Re¬ 
sume,  salary  requirements  and  availability 
to  Box  33623,  Editor  &  Publisher. 


CREDIT  MANAGER 

Position  open  in  central  New  Jersey  for  a 
credit  manager  experienced  in  both  tran¬ 
sient  and  display  collections.  Resumes 
should  include  salary  requirements  and  be 
sent  to  Box  33601,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Zone  3  daily  and  Sunday  newspaper  is 
seeking  an  individual  who  is  strong  in 
sales,  marketing  and  motivation  to  head 
up  its  advertising  department.  They  should 
have  experience  in  both  retail  and  clas¬ 
sified  advertising,  promotions,  recruit¬ 
ment.  training,  budgets  and  MBO.  This  po¬ 
sition  will  be  open  April  1,  1980.  This  is  an 
excellent  opportunity  for  the  right  person. 
If  interested,  write  and  tell  us  why,  along 
with  resume  and  salary  requirements  to 
Box  32560,  Editor  &  Publisher. 


SALES  REPRESENTATIVE  needed  im¬ 
mediately  for  expanding  nationally  known 
advertising  feature.  Area  includes  Illinois 
and  Iowa.  Newspaper  background  helpful. 
Salary  $13,2(X)  plus  $6000  for  expenses. 
Travel  necessary.  Responses  confidential. 
Address  replies  to  Personnel  Department, 
PO  Box  8024,  Charlottesville  VA  22906. 


DISPLAY  ADVERTISING  salesperson  for  a 
going  shmper  in  the  growing  West.  Zones 
8  or  9.  (aood  opportunity  tor  a  can-do 
self-motivator.  (916)  920-0920. 


AGGRESSIVE  ad  manager  needed  for  cen¬ 
tral  Illinois  weekly  newspaper  group. 
Supervise  one  part-timer.  Protected  mar¬ 
ket  area;  only  competition  is  from  FM 
radio.  Salary  plus  commission.  Group  has 
growth  plans  and  person  we  hire  must  be 
capable  of  sharing^ growth  load,  decision 
making.  Box  33422,  Editor  &  Publisher. 


BI-WEEKLY  Long  Island  entertainment 
magazine,  11  years  old,  seeks  sales  man¬ 
ager  with  3  years  experience.  Duties:  coor¬ 
dinate  6  top  salespeople,  sell  key  retail  ac¬ 
counts,  oversee  trainee  program.  Benefits: 
$23,000  per  year  salary  plus  overrides,  2 
weeks  vacation,  health  insurance.  1979 
billings  $750,000,  goal  $1  million.  Re¬ 
sume:  Good  Times,  230  Arlington  Cir,  East 
Hills  NY  11548. _ 

ADVERTISING 
SALES  DIRECTOR 

We  are  western  New  York’s  leading  daily 
newspaper,  the  29th  largest  in  the  nation. 
The  individual  we  are  seeking  will  be  re¬ 
sponsible  for  all  divisions  of  display  and 
classified  advertising.  Publishing  daily  and 
Sunday,  we  are  building  on  a  sound  circu¬ 
lation  and  advertising  base — and  are  look¬ 
ing  for  someone  to  further  develop  a  good 
staff  and  innovative  sales  plans  for  the  fu¬ 
ture.  Proven  managerial  and  marketing 
experience,  including  project  organization 
and  motivation  of  sales  personnel,  is  es¬ 
sential.  Background  in  retail,  general  and 
classified  is  important.  Excellent  pay, 
fringes  and  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  and 
salary  requirements  to  Richard  K.  Feather, 
Vice  President,  Buffalo  Evening  News,  1 
News  Plaza,  Buffalo  NY  14240,  or  call 
(716)  849-4535. 


ADVERTISING  SALES 

New  publisher— new  commission  plan- 
immediate  opening!  Minimum  of  2  to  4 
years  experience  needed.  Good  base  pay 
plus  commission  for  mid-teens  earnings. 
Apply  J.W.  Nelson,  Ad  Director,  Daily  Gate 
City,  1016  Main,  Keokuk  lA  52632.  (319) 
524-8300.  Replies  held  in  confidence. 
Call  toll  free  from  Iowa  (800)  472-M03; 
from  states  touching  Iowa  (800)  553- 
7082. _ 

ADVERTISING  SALES 

Lung  cancer  deprived  us  of  an  incredibly 
productive  display  sales  executive, 
Hearst-trained  during  the  Great  Depres¬ 
sion.  Tough  act  to  follow,  but  if  you  can 
produce  $5M  to  $10M  sales  a  week  by 
making  up  to  100  phone  calls  a  day  to  pick 
up  ads  out  of  several  contiguous  cfaily  and 
weekly  competitors  in  highest  income  area 
of  Nation  on  West  Coast  into  our  57-year 
old  four  weekly  group,  you’re  worth  $25M  a 
year  plus  $5M  or  more  in  bonuses,  com¬ 
missions,  vacations,  and  many  other  bene¬ 
fits.  This  pay  level  only  on  proof  of  pudding 
on  past,  present  and  future  jobs.  She  also 
produced  a  l(X)-page  tab  Centennial  spe¬ 
cial  edition  containing  $30,000  in  ads  in 
30  days  with  only  our  present  sales  staff 
assisting.  Can  you  match  that?  Blue  ribbon 
partially  paid  full  coverage  hometown 
community  newspapers  can  show  huge 
conglomerate  competitors  how  to  achieve 
95%  readership  in  six  cities,  compared 
with  their  40-55%  paid  coverage  of  same 
areas. 

We  are  a  quality  dedicated  open  shop  opr- 
eration. 

Also  interested  in  a  powerful  circulation 
promotion  manager  who  wants  to  earn 
above  levels  or  more  and  can  prove  ability 
to  bring  it  in.  Write  Box  32716,  Editor  & 
Publisher. _ 

A  SUCCESSFUL  and  fast  growing  national 
weekly  published  from  New  York,  catering 
to  a  highly  professional  and  affluent  mar¬ 
ket,  needs  an  experienced  person  to  set  up 
a  strong  promotional  campaign  to  go  after 
national  and  cooperative  advertising.  Box 
33489,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  30,000  PM 
daily  in  university  community.  Outstanding 
career  opportunity  for  energetic,  bright  in¬ 
dividual  with  proven  experience  in  man¬ 
agement  and  marketing.  Send  resume  to 
Publisher,  Daily  Progress,  PO  Box  1287, 
Charlottesville  VA  22902. 


DISPLAY  MANAGER— Medium  size.  Zone 
5,  ABC  daily  publication  seeks  an  aggres¬ 
sive  marketing  person  to  direct  and  train 
display  representatives.  This  individual 
should  desire  and  have  the  potential  to 
become  Advertising  Director  in  2  to  4 
years.  Middle  $20s.  excellent  benefits  and 
superb  product  to  sell.  Send  resume  to 
Box  33599,  Editor  &  Publisher. _ 

AD  MANAGER/SALES  for  profitable,  fast 
growing  WEEKLY.  Must  be  aggressive,  ex¬ 
perienced,  capable  of  motivating  sales 
staff.  Excellent  fringe  benefits  and  earn¬ 
ings  to  $25,000  first  year.  Send  resume 
and  salary  history  to  J.  Michael  Sunde,  the 
Rochester  WEEKLY,  821  Third  Av  SE, 
Rochester  MN  55901. 

EDITOR  & 


ADVERTISING  MANAGER— Train  for  gen¬ 
eral  manager  position  while  running  ad 
staff.  Perfect  for  person  with  right  attitude 
and  experience.  Clean  community  near 
Houston,  Texas.  Smith  (713)  592-2626. 


GROUP  OF  WEEKLIES  in  Northern  Arizona 
looking  for  experienced  display  advertising 
sales  person  who  can  aggressively  promote 
exciting  marketing  plan  that  combines 
high  penetration  with  intensive  read¬ 
ership.  High  salary,  incentive  bonuses  and 
outstanding  array  of  benefits  offered  by 
one  of  nation’s  fastest  growing  newspaper 
chains.  Send  resume  and  references  to 
Tom  Keefe,  Northlander,  317  N  Hum¬ 
phreys  St,  Flagstaff  AZ  86001. 


AD  MANAGER  for  daily  and  8  weeklies. 
Must  also  handle  accounts.  Call  Al 
Swartzell  (316)  321-1120. 


ADVERTISING  DIRECTOR 
Move  to  the  Black  Hills  of  South  Dakota 
and  direct  the  award  winning  display,  clas¬ 
sified,  art  and  promotion  departments  of 
an  excellent  growing  newspaper.  Send  re¬ 
sume,  salary  and  personal  objectives  to 
J.W.  Swan,  Rapid  City  Journal,  PO  Box 
450,  Rapid  City  SD  57709. _ 


MARKETING  DIRECTOR 
Become  a  part  of  the  management  team  of 
a  22,500  PM  Indiana  daily  newspaper.  Ex¬ 
citing  challenge  for  an  experience  man¬ 
ager  with  a  top-notch  track  record.  Re¬ 
sponsible  for  direction  of  operations  of  all 
advertising,  promotion  and  circulation 
functions.  Salary  and  benefits  are  out¬ 
standing.  Nationally  acclaimed  community 
of  35,000  with  splendid  environment  for 
family  living.  Cali  or  write  Bob  Nicoson, 
The  Republic,  333  Second  St,  Columbus 
IN  472(11.  (812)  372-7811. 


RETAIL  AD  MANAGER  (1),  Classified  Ad 
Manager  Phone  Room  (1),  Retail  Ad  Reps 
(2).  College  grads  with  3  to  5  years  experi¬ 
ence.  San  Francisco  Bay  area  daily, 
Tuesday-Sunday.  Send  data  sheet:  Forrest 
Deaver,  Post  Newspaper  Group,  630  20  St, 
Oakland  CA  94612. 


NATIONAL  ADVERTISING  MANAGER 
Zone  5  major  metro  daily  and  Sunday 
newspaper  is  seeking  an  individual  who  is 
strong  in  management  and  sales  to  head 
our  national  advertising  department.  Must 
be  a  college  graduate  and  be  thoroughly 
experienced  in  national  advertising  de¬ 
partment  management.  Excellent  pay, 
fringes  and  working  conditions.  This  is  an 
excellent  opportunity  to  win  with  a  winner. 
All  replies  confidential.  Box  33561,  Editor 
&  Publisher. 


ADVERTISING  SALES  MANAGER 
Worcester  Magazine,  a  four-year-old 
weekly  in  Massachusetts,  needs  a  sales 
manager  with  leadership  abilities.  Must  be 
able  to  do  more  than  sell:  must  be  able  to 
lead  others.  Perfect  opportunity  to  grow 
with  company  that  has  doubled  sales  every 
year  since  founding.  Compensation  will  re¬ 
flect  experience  and  ability.  Write:  Mr  Kap¬ 
lan,  Worcester  Magazine,  25  West  St,  Wor¬ 
cester  MA  01609. 


RETAIL  ADVERTISING 
SALES  REP 

Immediate  opening  for  an  ambitious  retail 
advertising  sales  representative  with  a 
proven  track  record  of  sales  success.  This 
IS  a  challenging  position  and  we  seek  a 
person  who  is  on  the  way  up  and  interested 
in  future  growth  and  development.  We 
offer  an  excellent  base  salary  and  incen¬ 
tive  plan  with  a  fine  fringe  benefit  pack¬ 
age.  In  addition  you  will  be  representing 
one  of  America’s  finest  daily  metropolitan 
newspapers.  If  you  can  sell  on  a  highly 
professional  level  and  are  not  timid  about 
working  hard  to  attain  your  goals,  send  a 
comprehensive  resume  to  Dorn  Cassano, 
Retail  Advertising  Manager,  Tampa  Tri¬ 
bune-Times,  PO  Box  191,  Tampa  FL 
33601. 


WESTERN  MICHIGAN  newspaper  is  seek¬ 
ing  a  sales-oriented  person  to  head  an  ad¬ 
vertising  staff  of  6.  Aggressive  style  and 
organizational  skills  are  top  priorities.  We 
are  a  solid,  very  progressive  small  daily 
with  a  variety  of  products  and  services  and 
room  to  grow.  Our  company’s  track  record 
reflects  innovation,  pioneering  and  flexibil¬ 
ity.  Salary  is  competitive,  and  we  have  an 
excellent  fringe  benefit  program.  Live  in  a 
resort-lake  area  in  a  city  with  a  great  indus¬ 
trial  base.  Reply  to  The  Daily  News,  109  N 
Lafayette  St,  Greenville  Ml  48838,  Atten¬ 
tion:  Larry  Carbonelli. 

PUBLISHER  for  March  22,  1980 


HELP  WANTED 


ADVERTISING 


AD  MANAGER  for  6000  circulation  daily, 
must  also  handle  accounts.  Call  Mr 
Swartzell,  El  Dorado  (Kans.)  Times,  (316) 
321-1120. 


WEEKLY  CHAIN  in  Zone  2  requires  aggres¬ 
sive,  experienced  sales  manager.  Box 
33619,  Editor  &  Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


EXPERIENCED  advertising  manager 
needed  for  Zone  4,  70M-r  daily.  Ideally  lo¬ 
cated  In  the  Sunbelt.  Must  have  good  track 
record  and  be  strong  on  sales  training  and 
promotion.  Very  good  company  benefits 
including  a  bonus  plan  that  recognizes 
your  achievements.  Send  resume  to  Box 
33589,  Editor  &  Publisher. 


ZONE  5  DAILY,  11,500,  wants  to  grow  and 
needs  an  aggressive  circulation  director 
who  works  well  with  staff  and  carriers,  is 
excited  by  promotions  and  likes  to  or¬ 
ganize.  Located  in  a  university  town  with  a 
market  of  unlimited  potential.  Group  affili¬ 
ation  means  this  position  could  be  a  foun¬ 
dation  for  a  future.  Send  full  resume,  ref¬ 
erences  and  salary  expectation  to  Box 
33493,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
Northern  California  daily  newspaper.  Re¬ 
quirements  include  proven  record  of  sales 
and  service.  Excellent  salary  and  benefits. 
Send  resume  with  educational  background 
and  work  experience  in  confidence  to  Box 
33452,  Editor  &  Publisher. 


DISTRICT  MANAGERS 
Growth  opportunity  with  a  newly  organized 
circulation  department.  Knowledgeable  in 
recruitment  of  Little  Merchant  and  adult 
carriers,  training,  motivation,  leadership 
and  strong  in  sales.  Excellent  opportunity 
in  one  of  the  finest  areas  in  the  country 
(Zone  3).  If  you  are  concerned  about  your 
future,  send  complete  resume  including 
salary  requirements  and  references  in  con¬ 
fidence  to  Box  32559,  Editor  &  Publisher. 


10,000  AM  DAILY  in  rural  Zone  2  market 
looking  for  shirt  sleeve  circulation  director. 
Must  be  carrier-promotion  minded  indi¬ 
vidual  who  can  motivate  and  supervise. 
$11, OCX)  starting  range  with  lots  of  growth 
potential.  Also  excellent  benefit  package 
and  profit  sharing.  Send  resume  to  Jim 
Towner,  VP-Business  Manager,  The  Daily 
Review,  116  Main  St,  Towanda  PA  18848. 


GROWING  FLORIDA  DAILY  in  15,000 
range  seeking  circulation  manager  with 
experience  as  manager  on  similar  size 
newspaper.  Submit  resume  to  Box  33433, 
Editor  &  Publisher. 


CAN  YOU  DELIVER? 

We  need  a  circulation  pro  for  our  large 
free-weekly  and  alternate  delivery  system. 
Good  opportunity  in  attractive  Sunbelt 
area.  Send  work  and  salary  history  to  Box 
33533,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER  for 
6-day,  over  20,000,  central  Ohio  paper. 
The  person  we’re  looking  for  may  now  be 
circulator  for  a  smaller  daily  or  No.  2  per¬ 
son  on  a  larger  daily  and  who  is  experi¬ 
enced  in  all  phases  of  circulation.  Growth 
community  provides  the  potential  for  re¬ 
sults  and  personal  growth.  Definite  ad¬ 
vancement  possibilities.  Good  salary  and 
fringes.  Send  full  resume  to  Box  33568, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7000  circu¬ 
lation  ^day  suburban  daily  in  Zone  6.  Fast 
growing  market  needs  manager  with  solid 
sales  promotion  experience.  Opportunity 
for  advancement.  Replies  confidential. 
Resume  and  salary  requirements  to  Box 
33593,  Editor  &  Publisher, 


CIRCULATION  MANAGER— Midwest  uni- 
versity  city  offers  an  excellent  opportunity  IT’  jC 
for  experienced  circulation  manager.  Good  l  l  w 

little  merchant  plan,  fine  editorial  and  ad¬ 
vertising  product  to  support  an  imagina-  We've 

tive,  aggressive  promotion  program.  Give  ^ 

full  details  in  resume  to  Box  33536,  Editor  never  r 

&  Publisher.  to  ansi 

CIRCULATION  SUPERVISOR-Opportun-  Certain 

ity  at  mid-size  daily  in  Zone  9  for  circula-  juct  cj 

tion  field  manager  to  supervise  district  ad-  ...  . 

visor  staff.  Salary  plus  bonus  to  $22,(X)0  Attach 

and  excellent  benefit  package.  Equal  op-  don't  w 
portunity  employer.  Send  resume  to  Box  pnvplni 

33608,  Editor  &  Publisher.  enveioi 

_  answer 

CIRCULATION  MANAGER  for  New  Jersey  iMorvo 

weekly  chain.  Familiar  with  paid  and  free  IMrUH 

distribution  systems.  Must  be  take-charge  same  a 

type.  Excellent  company  benefits.  Reply  to  nntp  bx 

Box  33594,  Editor  &  Publisher,  , 

_  low  wh 

CIRCULATION  DIRECTOR  for  5-day  Sun-  if  Box 

belt  daily.  Successful  candidate  must  handle 

show  aptitude  for  promotion.  Upper  teens  an* 

earnings  for  real  producer.  Rush  resume  Ana  IT 

and  salary  history  to  Box  33591,  Editor  &  a  grou 
Publisher;  or  call  (405)  341-2289  eve¬ 
nings.  1.  I 

EDITOR  &  PUBLISHER  for  March  22,  1980 


DATA  PROCESSING  MANAGER  for  Zone  9 
metropolitan  daily.  Responsibilities  in¬ 
clude  business  and  circulation  systems. 
IBM  370  environment  with  on-line  system. 
Seeking  candidate  with  proven  manage¬ 
ment  skills,  background  in  newspaper  bus¬ 
iness  systems.  Salary  commensurate  with 
experience,  excellent  benefits.  Desirable 
area  on  West  Coast.  Apply  Box  33535, 
Editor  &  Publisher.  Equal  opportunity 
employer. 


MANAGING  EDITOR — Capable  person 
wanted  for  managing  editor  slot  in  growing 
15,000  North  Carolina  daily.  Must  be  able 
to  work  with  11-member  news  staff.  Ex¬ 
perience  a  must  in  daily  management,  lay¬ 
out,  assignment,  news  judgment.  Ability  to 
work  With  people  a  plus.  Opening  im¬ 
mediate.  Box  32593,  Editor  &  Publisher. 


LOCAL  GOVERNMENT  REPORTER  for 
Midwest  6-day  PM.  Some  experience  pre¬ 
ferred  but  will  train  the  right  person.  Write 
or  call  Lenny  Ingrassia,  Managing  Editor. 
Dixon  Evening  Telegraph,  113-15  Peoria 
Av,  Dixon  IL  61021.  (8l5)  284-2222. 


WANTED:  Aggressive  business  reporter 
with  some  experience  in  editing  and  dum¬ 
mying.  Prefer  an  oil  and  gas  specialist  with 
familiarity  with  Rocky  Mountain  region. 
Business  coverage  very  important  in  this 
fast  growing  daily  and  we  are  seeking  to 
improve  quality  and  depth  of  coverage. 
Send  resume  and  clips  to  Joe  Russin, 
Casper  Star-Tribune,  PO  Box  80,  Casper 
WY  82602. 


SPORTS  WRITER 
Pro  Teams 

Nationally  known  south  Florida  daily  has 
an  immediate  opening  for  a  highly  skilled 
journalist  to  cover  the  Miami  Dolphins.  In¬ 
dividual  must  have  a  minimum  of  5  years 
experience  on  a  daily  with  background  in 
coverage  of  pro  teams  preferred.  Excellent 
salary  and  benefits.  Please  send  resume 
including  samples  to  Box  33507,  Editor  & 
Publisher. 


EDITOR 

Opportunity  like  this  may  not  come  again 
in  lifetime  of  newsperson  ready  to  move 
immediately  into  editorship  of  a  small 
Southwestern  daily  in  prime  fishing  and 
hunting  area.  Rural  farm-related  back¬ 
ground  or  agri  reporting  experience  would 
be  helpful.  Journalism  degree  and  all- 
around  reporting,  editing  experience  es¬ 
sential.  Opportunity  to  advance  in  well- 
known  media  group.  This  opening  tailored 
to  an  individual  with  initiative,  creativity, 
ideals  and  dedication  to  hard  work  who 
wants  to  make  his/her  mark  in  community 
journalism.  Few  opportunities  like  this 
come  along  in  today's  media.  Box  32703, 
Editor  &  Publisher. 


HELP  WANTED 


OHIO  DAILY  welcomes  applications  from 
newsroom  personnel  for  probable  spring, 
summer  openings.  Include  experience, 
salary  history,  references.  Box  32691, 
Editor  &  Publisher. 


SPORTS  WRITERS — If  you’re  experienced , 
solid,  accurate  and  fast  enough  to  handle 
AM  deadline  pressure — and  have  that  spe¬ 
cial  flair  that  sets  you  apart  from  the 
crowd — The  Albuquerque  Journal  would 
like  to  review  your  application.  Send  re¬ 
sume,  clips,  salary  requirements  and  pro¬ 
fessional  references  to-.  Paul  Logan, 
Sports  Editor,  Drawer  J,  Albuquerque  NM 
87103. 


INTERNATIONAL  PUBLISHING  firm  has 
immediate  opening  for  a  rewrite  editor  and 
desk  editor.  Previous  experience  in  daily 
newspaper  layout/design  is  essential  for 
this  overseas  news  bureau.  Please  forward 
current  resume  and  samples  of  writing  to 
the  address  below  for  Houston  Interview. 

SRM,  Inc. 

Box  57 

2100  W.  Loop  South 
Houston  TX  77027 


45,000  FLORIDA  AM  in  highly  competitive 
market  is  looking  for  a  few  sharp  individu¬ 
als  around  whom  to  build  a  top-notch  desk 
operation.  Successful  candidates  will  have 
desk  experience,  complete  command  of 
the  English  language,  working  knowledge 
of  modular  make-up  and  graphics,  an  abil¬ 
ity  to  work  quickly  and  accurately  under 
deadline  pressure.  Send  resume  and  sal¬ 
ary  requirements  to  Box  33530,  Editor  & 
Publisher. 


WANTED:  An  editor  who  wants  to  create  a 
truly  modern  lifestyle  section  that  can  ap¬ 
peal  to  both  men  and  women.  We  want 
someone  who  can  write  about  people,  has 
a  flair  for  reader-grabbing  features  and  is 
competent  to  handle  serious  subjects  as 
well.  Send  resume  and  clips  to  Joe  Russin, 
Casper  Star-Tribune,  PO  Box  80,  Casper 
WY  82602. 


WOMEN’S  WRITER,  copy  editors,  report¬ 
ers  wanted.  Send  resume  to  Jack  Budd, 
Temple  Daily  Telegram,  PO  Box  868,  Tem¬ 
ple  fx  76501. 


CITY  EDITOR— 45,000+  Zone  4  daily,  un¬ 
derstanding  of  and  experience  in  manag¬ 
ing,  ability  to  plan  and  execute  accurate, 
fast  editing,  facile  at  layout,  motivate 
young,  eager-to-learn  staff  fay  example  and 
coaching.  Dedication  to  community  news 
pertinent  to  readers.  Box  33541,  Editor  & 
Publisher. 


NIGHT  ASSISTANT  CITY  EDITOR 
Fast  growing  medium  size  daily  is  seeking 
an  experienced  assistant  city  ^itor.  Ideal 
candidate  must  have  a  minimum  of  3  to  5 
years  previous  experience  as  city  editor  or 
assistant  city  editor.  Strong  news  judg¬ 
ment,  editing  skills  and  ability  to  handle 
breaking  news  required.  Top  pay  and  ben¬ 
efits.  Zone  4.  Please  send  resume  includ¬ 
ing  salary  history,  references  and  samples 
to  Box  33604.  Editor  &  Publisher. 


EDITOR-IN-CHIEF  for  Our  Sunday  Visitor, 
largest  Catholic  weekly  newspaper  in  the 
U.S.,  and  its  related  activities,  including 
book  and  magazine  publishing.  Opening  in 
the  Fall  to  succeed  retiring  editor-in-chief. 
For  job  description  write  Search  Commit¬ 
tee,  Our  Sunday  Visitor,  200  Noll  Plaza, 
Huntington  IN  46750. 


irS  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it's  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked.  Don’t  be  like  the  fel¬ 
low  who  told  us  "destroy  this  reply  and  any  future  replies  from  me 
if  Box  Holder  is  (name  of  newspaper).’’  With  the  volume  of  mail 
handled  by  this  office  each  day,  that’s  really  taking  a  terrible  risk! 
And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


HELP  WANTED 


COMMUN)TY-MINDED  managing  editor 
for  fast  growing,  7000  circulation  daily  in 
the  Southwest.  Must  take  full  charge  of 
news  staff.  Send  samples  of  pictures, 
stories,  and  resume,  salary  expected,  ref¬ 
erences  and  essay  on  the  contents  of  a 
good  community  newspaper.  Box  33444, 
Editor  &  Publisher. 


CHICAGO'S  NEWEST  and  fastest  growing 
daily  regional  newspaper  has  opening  for 
General  Reporter.  J-school  and  some  ex¬ 
perience  required.  Send  resume  and  clips 
to:  Managing  Editor,  Southtown  Economist, 
5959  S.  Harlem,  Chicago  IL  60638. 


EXPANDING  horse  magazine  seeks  copy 
^itor  for  re-write,  editing  and  proof-read¬ 
ing.  Salary  $12,000.  English  composition 
skills  paramount:  horse  experience  a  must. 
Reply  in  writing  to  Carol  Clark,  Practical 
Horseman  magazine,  225  S  Church  St, 


MANAGING  EDITOR  for  small  Pacific 
Northwest  daily.  Must  have  experience  in 
all  phases  of  production  of  small  daily  in¬ 
cluding  advertising,  reporting,  editing  and 
management.  Box  33532,  Editor  & 
Publisher. 


MANAGER/EDITOR 

Top  notch  manager  and  newsperson  ca¬ 
pable  of  directing  editorial,  advertising 
and  circulation,  wanted  to  manage  grow¬ 
ing,  award  winning  semi-weekly.  Must  be 
profit  oriented  and  committed  to  excellent 
product.  Enjoy  living  in  smaller  town  near 
one  of  most  attractive  cities  in  Southwest. 
Attractive  salary  plus  performance  bonus. 
Send  complete  employment/earnings  his¬ 
tory,  along  with  references  and  salary  re¬ 
quirements  to  Publisher,  Box  775,  Al¬ 
buquerque  NM  87103. 


THE  GRESHAM  OUTLOOK,  a  fast  growing, 
3-times  weekly  suburban  newspaper  near 
Portland,  Oregon  and  Mt.  Hood  seeks  a 
managing  editor.  You  will  be  joining  a  grow¬ 
ing  Oregon  company  dedicated  to  editorial 
excellence.  Suburban  and  weekly  experi¬ 
ence  helpful,  but  intellect,  energy,  know¬ 
how  and  management  potential  equally 
important.  Send  resume  to  Larry  Walker, 
Associate  Publisher,  PO  Box  678,  Gresham 
OR  97030. 


EXPERIENCED  CITY  EDITOR,  19,000  PM 
daily,  Winchester  Evening  Star.  Contact 
Roy  E.  Potts  III.  2  N.  Kent  St,  Winchester 
VA  22601. 


BUSINESS  REPORTER— 62,000  circula¬ 
tion  daily  with  ambitions  ideas  for 
economic  news  coverage  needs  a  talented 
reporter  to  help  keep  Tabs  on  one  of  the 
few  metropolitan  areas  in  the  nation  with  a 
vital  economy.  If  you're  able  to  get  quickly 
to  the  heart  of  a  complex  story  and  explain 
it  to  readers  in  terms  they  understand, 
we'd  like  to  hear  from  you.  Experience  on 
the  biz  beat  helps,  a  driving  enthusiasm 
for  covering  the  economy  is  a  must.  Send 
clips,  resume  and  references  to  Michael 
Hallinan.  Financial  Editor,  Everett  Herald, 
PO  Box  930,  Everett  WA  98206.  No  calls 
please. 


A  FAST  TRACK  MEDIA 
CORPORATION  HAS 
IMMEDIATE  OPENINGS  IN  ITS 
NEWSPAPER  GROUP  FOR: 

PHOTO  JOURNALIST 
REPORTERS 
EDITORS 

AND  MID-MANAGEMENT 
OPORTUNITIES  IN 

ADVERTISING 

MARKETING 

CIRCULATION 

These  positions  exist  for 
exrYerienced  newspaper  people 
in  locations  throughout  the 
northern  U.  S  if  you'd  like  to 
make  a  career  change  to  a 
progressive  company,  please 
send  complete  resume  with 
earnings  history  to  Box  33567. 
Editor  &  Publisher. 

An  invnl  OppThinlW  M/P 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 

MARKETING  RESEARCH 


HELP  WANTED 
PRODUCTION 


ASSISTANT  SPORTS  EDITOR 
We're  looking  for  a  real  news  pro  to  lead 
our  talented  sports  staff.  To  qualify,  you 
must  be  an  aggressive  newsperson  with 
strong  organizational  skills.  We're  a  large 
AM  daily  in  ACC  Country.  Send  us  your  re¬ 
sume  along  with  a  letter  telling  what  you 
can  do  to  make  us  the  best.  Box  33476, 
Editor  &  Publisher. 

ASSOCIATE  EDITOR 

National  business  paper  has  opening  for 
Associate  Editor  in  the  Deep  South  where 
the  living  is  better. 

Position  requires  dedication— not  a  spot 
for  would-be  writers.  Should  have  at  least 
2  years  magazine  experience.  Objective 
high  quality  editing,  headline  and  editorial 
production  required. 

Send  resume,  two  clips  and  salary  history 
to  Box  33475,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER  needed  for  a 
growing  weekly  newspaper  in  the  Florida 
Keys.  Should  be  well  versed  in  covering 
government,  spot  news,  features  and  ex¬ 
perienced  in  darkroom  work,  cut  line  and 
headline  writing.  Transportation  is  a  must. 
Send  resume,  clips,  salary  requirements 
and  photo  if  possible  to  Jackie  Harder, 
News  Editor,  The  Keynoter  Publishing  Co, 
PO  Box  158,  Marathon  FL  33050,  or  call 
(305)  743-5551. 


ASSISTANT  CITY  EDITOR  for  award¬ 
winning  Ohio  daily.  We  are  seeking  an  indi¬ 
vidual  possessing  strong  reporting  and 
writing  skills  with  several  years  experience 
on  city  beats  and  knowledge  of  VDT.  Copy 
editing  experience  is  helpful  for  this  op¬ 
portunity  with  our  45,0(X)  circulation  eve¬ 
ning  paper/48,000  Sunday.  Send  resume 
with  salary  history  and  clips  to  Box  33462, 
Editor  &  Publisher. 


SPORTS  EDITOR  for  6000  circulation 
daily.  Call  Mr  Swartzell,  El  Dorado  (Kans.) 
Times,  (316)  321-1120. 


VERSATILE  JOURNALIST  sought  to  fill 
No.  2  slot  on  night  city  desk  of  metropoli¬ 
tan  daily  in  Zone  2.  Job  demands  top  notch 
rewriting,  editing  and  reporting  skills. 
Send  resume,  references  and  salary  re¬ 
quirements  to  Box  33550,  Editor  & 
(Publisher. 


MANAGING  EDITOR— Growing,  award 
winning,  medium  sized  West  Coast  daily 
seeks  experienced  news  executive.  Our 
commitment  is  thorough,  imaginative  local 
coverage  and  our  standards  are  high.  We 
offer  an  opportunity  to  put  your  ideas  and 
expertise  to  work  and  watch  them  pay  off. 
Box  33628,  Editor  &  Publisher. 


COPY  DESK  SUPERVISOR 
Person  experienced  in  all  aspects  of  layout 
and  editing,  plus  supervisory  skills  includ¬ 
ing  performance  appraisal  planning,  goal 
setting  and  budgeting.  If  you  aspire  to  be¬ 
come  a  managing  editor,  this  is  a  good 
opportunity  to  develop  and  sharpen  your 
management  abilities.  Send  resume  to  Box 
33620,  Editor  &  Publisher. 


GOLF  WRITER— Editor  for  state  weekly 
publication.  Florida  Golfweek,  PO  Box 
1458,  Winterhaven  FL  33880.  (813)  294 
5511. 


AN  AGGRESSIVE,  30,000  circulation  Zone 
8  daily  needs  a  copy  editor-layout 
specialist  with  organizational  ability  who 
can  relate  copy  to  readers'  pocketbooks 
and  personal  freedom,  turn  out  lively  grid 
layouts  and  help  solve  copy  flow  problems. 
Salary  depends  on  experience  and  demon¬ 
strated  ability.  Good  benefits  and  ad¬ 
vancement  opportunity.  Send  full  resume, 
work  samples  and  references  to  Box 
33598,  Editor  &  Publisher. 


ECONOMICS  BEAT— Sunbelt  PM  daily  is 
looking  for  an  experienced  business-labor 
reporter  to  create  and  develop  a  regional 
beat  covering  the  pocketbook  stories. 
Must  have  initiative,  be  able  to  handle 
everything  from  the  union  hall  to  the  board 
room.  Send  clips  and  resume  to 
Shreveport  Journal,  PO  Box  3110, 
Shreveport  LA  71130. 

TV  WRITER 

We  think  anything  as  important  as  TV  to 
modern  families  deserves  top  coverage. 
We  want  to  help  people  watch  TV  intelli¬ 
gently  and  to  cover  four  local  stations  like 
a  beat.  You  should  have  a  journalism  de¬ 
gree.  newspaper  expertise,  and  honestly 
like  TV.  Replies  and  resume  to  Box  33545, 
Editor  &  Publisher. 
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SPORTS  REPORTER-EDITOR  for  Zone  2 
small  daily  newspaper  in  attractive  area, 
^ay  and  benefits  competitive  with  larger 
capers.  Write  to  Box  33624,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  large  Mississippi 
weekly.  Excellent  opportunity  if  you  have 
personality,  tact  and  willingness  to  carry 
editorial  load.  Fast  growingfamily-outdoor 
oriented  area.  Box  33606,  Editor  & 
Publisher. 

ASSISTANT  EDITOR 

Assistant  Editor  needed  for  fop  notch  fea¬ 
ture  section  of  96,000  PM  in  Zone  3.  Job 
requires  considerable  editing  and  make  up 
skills  with  a  strong  emphasis  on  graphics 
supervision.  Creativity,  energy,  efficiency 
and  ability  to  work  with  and  lead  people  all 
musts.  Good  opportunity  for  professional 
growth  and  advancement.  Salary  com¬ 
mensurate  with  experience.  Write  Box 
33616,  Editor  &  Publisher, 

COPY  EDITOR  wanted  for  progressive  Zone 

5  daily.  Should  have  layout  and  design 
skills.  Top-notch  VDT  system,  competitive 
pay  and  benefits.  Box  33621,  Editor  & 
Publisher. 

REPORTER  with  solid  writing  and  report¬ 
ing  skills.  If  you're  versatile  enough  to 
handle  issues,  yet  able  to  produce  reada¬ 
ble  people-oriented  stories,  we'd  like  to 
hear  from  you.  We  have  openings  on  our 
education  beat  and  county  courthouse 
beat.  We're  an  innovative  Pacific  North¬ 
west  daily  in  a  culturally  oriented  commun¬ 
ity  with  3  colleges.  Send  resume,  clips  and 
references  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1358,  Walla 
Walla  WA  99362.  An  equal  opportunity 
employer. 

ASSISTANT  MANAGING  EDITOR  for  grow¬ 
ing  Zone  2  daily.  Good  salary  and  benefits. 
Send  letter  of  application  and  resume  to 
Box  33622,  Editor  &  Publisher. 

FOOD  EDITOR  for  the  Florida  Times- 
Union,  155,(X}0  circulation  AM  daily.  Re¬ 
sponsibilities  include  writing  for  and 
supenrising  production  of  weekly  food  sec¬ 
tion  and  supervising  our  test  kitchen. 
Background  or  course  work  in  nutrition  re¬ 
quired.  Send  resume  and  clips  to:  Ripley 
Hotch,  Special  Section  Editor,  Florida 
Times-Union,  Box  1949-F,  Jacksonville  FL 
32231.  (904)  791-4502, 

MANAGING  EDITOR  for  growing  weekly 
paper  in  Idaho.  If  you  understand  weekly 
news,  page  layout  and  have  management 
abilities,  let's  talk.  Call  Dennis  Teachout, 
(208)  888-4423.  Or  write  The  Valley  News, 
PO  Box  365,  Meridian  ID  83642. 

NEWS  EDITOR 

Sunbelt  newspaper  planning  a  major  re¬ 
vamp  is  looking  for  a  key  editor  to  carry  out 
the  project,  meld  inghis/her  own  ideas  with 
the  overall  plan.  If  you  care  about  quality, 
design,  integrity  and  can  supervise  a 
7-member  news  desk  staff,  let's  talk.  You 
should  have  a  journalism  degree  and  var¬ 
ied  experience.  Replies  and  resume  to  Box 
33544,  Editor  &  Publisher. 

FEATURE  DESK  needs  copy  editor.  Strong 
in  layout,  must  have  editing  skills,  too. 
Send  resume,  references  and  a  few  of  your 
best  tearsheets  to:  Neil  Pattison,  Feature 
News  Editor,  The  Arizona  Republic,  P(J 
Box  1950,  Phoenix  AZ  85001. 

LARGE  METROPOLITAN  Zone  2  newspa¬ 
per  is  seeking  an  experienced  metropolitan 
editor.  Key  management  position  with  re¬ 
sponsibility  for  the  supervision  of  the  news 
desk  and  departmental  decision  making. 
Candidate  must  have  strong  reporting  ano 
editing  background  as  well  as  managerial 
smarts.  Prior  administrative  experience 
must.  Send  resume,  clips  and  salary  his¬ 
tory  to  Box  33626,  Editor  &  Publisher. 

FREELANCE 

NATIONAL  trade  magazine  seeks  stringers 
with  sharp  newswriting/photographic 
skills.  Merchandising,  retailing,  home  fur 
nishings  knowledge  helpful.  Resume,  non- 
returnable  clips  tO:  Jody  Stone,  Wallcover¬ 
ings,  2  Selleck,  Stamford  CT  06902. 

JOB  LEADS 

PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman, 
68-38  Yellowstone,  Forest  Hills  NY  11375. 


MARKETING  RESEARCH  MANAGER 
Western  New  York's  leading  daily  newspa¬ 
per  has  an  immediate  opening  as  manager 
of  our  research  department.  We're  seeking 
an  individual  who  has  strong  statistical  re¬ 
search  and  analytical  skills  with  a  proven 
track  record  in  print  media.  He  or  she  will 
work  closely  with  sales  areas  and  be  re¬ 
sponsible  for  consumer  research  projects 
and  readership  surveys.  Excellent  pay. 
fringes  and  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  and 
salary  requirements  to  Richard  K  Feather, 
Vice  President,  Buffalo  Evening  News,  1 
News  Plaza,  Buffalo  NY  14240,  or  call 
(716)  849-4535. 


MARKET  RESEARCH  MANAGER 
Excellent  opportunity  for  an  experienced 
researcher  to  coordinate  varied  newspaper 
research  projects  for  dominant  daily 
newspaper  in  a  growing  south  Florida  mar¬ 
ket.  Individual  should  have  varied  market 
research  background  and  strong  presenta¬ 
tion  skills.  Contact  Mr  Tony  Mangone,  Ad 
Director,  The  Post  &  Evening  Times,  2751 
South  Dixie  Hwy,  West  Palm  Beach  FL 
33405.  (305)  833-7411. 


PRESS  ENGINEERS 


MECHANICAL  ENGINEERS 
DETAILERS 

Growing  company  manufacturing  large 
newspaper  printing  presses  seeks  senior 
and  junior  engineers  experienced  in  large 
presses  or  comparable  precision  rotating 
machinery.  Midwest  and  West  Coast  loca¬ 
tions,  excelient  benefits.  ESOT.  Contact  in 
confidence:  Carl  Hermach  or  Bob  Hamil¬ 
ton. 

PUBLISHERS  EQUIPMENT  CORP 
4404  Sunbelt  Dr,  Dallas  TX  75248 
(214)  386-5833 


ESTABLISHED  CORPORATION  seeking 
individuals  experienced  with  dampener 
and  cylinder  applications  on  presses  of  all 
sizes.  Strong  large  press  cylinder  design  a 
plus.  Must  be  willing  to  travel  moderately 
on  world-wide  basis  for  field  evaluations 
and  supervise  installations.  Contact  in 
confidence:  Smith  RPM  Corp,  9040  Cody, 
Overland  Park  KS  66214.  (913)  888-0695. 


PRESSROOM 


EXPERIENCED  PRESSPERSON  for  8  unit 
Goss  Community  press,  SC  folders.  Shop¬ 
per  and  commercial  work.  Contact  Gary 
Mohr  (800)  843-6805,  toll  free. 


JOURNEYMAN  PRESSPERSON  to  mn  4 
unit  News  King  web  press.  South  Carolina 
location.  Salary  negotiable.  Send  resume 
to  Box  32671,  Editor  &  Publisher. 


PRESSPERSON 

Major  Southern  offset  newspaper  has  sev¬ 
eral  positions  available  for  experienced 
presspersons.  Previous  offset  experience 
referred.  Excellent  salary  and  benefits, 
lease  respond  detailing  work  history  and 
salary  requirements  to  Box  33522,  Editor 
&  Publisher. 


PRESSPERSON/Foreman,  production  ori¬ 
ented  with  experience  on  Goss  Commu¬ 
nity  and/or  Suburban.  Modern  plant  in 
Zone  2.  Call  Mr  Lichtenstein  at  (215)  487- 
1500. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7053 


PRODUCTION 


ASSISTANT  PRODUCTION  SUPER¬ 
VISOR— Assist  our  top  man  in  7-person 
typesetting  division  of  Long  Island 
magazine  company.  Know  Compugraphic 
Editwriters.  Good/fast  mechanical  board 
person  with  design  ability.  Very  organized. 
$14,000  salary  plus  health  insurance. 
Send  resume  to  Production  Supervisor, 
Good  Times,  230  Arlington  Cir,  East  Hills 
NY  11548. 


COMPOSING  SUPERINTENDENT 
Leading  Zone  4  metropolitan  newspaper  is 
seeking'a  top  notch  manager  to  assume 
total  responsibility  for  composing  depart¬ 
ment  operations.  Individual  must  nave 
complete  knowledge  of  cold  type  system 
and  a  minimum  of  3  years  supervisory  ex¬ 
perience.  Strong  people  skills  essential. 
Competitive  salary  and  excellent  fringe 
benefits.  Please  respond  detailing  educa¬ 
tion,  experience  and  salary  history  to  Box 
33506,  Editor  &  Publisher. 


PRODUCTION  MANAGER  must  know 
mark-up,  typesetting,  and  paste-up.  Ex¬ 
perience  with  Harris  Microstor  and  Com¬ 
pugraphic  Unisetter  an  asset.  Call  Jim 
(5(33)  842-7535  or  send  resume  to 
Headlight-Herald,  PO  Box  232,  Tillamook 
OR  97141. 


ASSISTANT  PRODUCTION  DIRECTOR 
West  Coast  Metro  is  seeking  an  Assistant 
Production  Director.  Candidates  should 
have  knowledge  in  all  phases  of  newspaper 
production  work  in  heavy  union  environ¬ 
ment.  Seeking  person  with  initiative, 
roven  capabilities.  Night  work  a  must, 
xcellent  salary  and  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Box 
32603,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER— We  are  looking 
for  a  person  to  handle  total  newspaper 
promotion.  Responsible  for  circulation, 
sales,  news  and  classified  department.  We 
are  16,500  daily  newspaper  located  in  the 
beautiful  Northwest.  Please  send  resume 
and  salary  requirements  to:  Lome 
Bruchet,  General  Manager,  Skagit  Valley 
IHerald,  PO  Box  578,  Mount  Vernon  WA 
98273. 


PUBUC  RELATIONS 


WRITERS  (2)  with  recent  wire  service  or 
daily  experience  for  PR  offices  in  Washing¬ 
ton  C)C  and  Indianapolis  for  national  or¬ 
ganization;  radio,  tv,  cable,  speech  writing 
and  photo  experience  or  PR  accreditation 
a  plus  but  not  required;  male,  female  vet¬ 
erans  of  wartime  service  preferred.  Write 
Fred  Woodress,  PO  Box  1055,  Indianapolis 
IN  46206. 

Positions 
Wanted . . . 


ADMINISTRATIVE 


MONEY  MAKER— Very  experienced  daily 
marketing  and  ad  director,  general  man¬ 
ager,  and  presently  publisher  seeks  ad¬ 
ministrative  capacity  wiUi  progressive 
daily  in  Zone  4,  6,  8,  or  9.  AVo  experienced 
with  weeklies,  shoppers  and  TMC.  Out¬ 
standing  accomplishments  and  employer 
references.  34,  BA,  married.  Box  32595, 
Editor  &  Publisher. 


GENERAL  or  Advertising  Manager,  23 
years  working  experience.  Knowledge  of  all 
departments,  daily  and  weekly.  A  former 
owner.  Box  32730,  Editor  &  Publisher. 


GENERAL  MANAGER-EDITOR.  Editor,  35, 
of  nationally-honored  community  newspa¬ 
per.  Recently  earned  an  MBA  degree. 
Eager  to  use  new  skills.  Box  33500,  Editor 
&  Publisher. 


GENERAL  MANAGER/Production  Director, 
21  years  experience  all  phases.  Latest 
technology,  budget,  cost,  personnel 
oriented.  Box  33480,  Editor  &  Publisher. 


ADVERTISING 


AD  DIRECTOR  seeks  new  opportunity. 
Doubled  total  ad  linage  and  tripled  rev¬ 
enue  in  7  years  with  70M  daily.  Responsi¬ 
ble  for  all  ad  sales,  production  and  market¬ 
ing.  Prior  experience  includes  retail  sales 
and  promotion  manager  for  %M  daily  plus 
experience  in  store  management  and  cor¬ 
porate  retail  sales  promotion.  University 
grad,  family  man.  Dick  Hummel,  7301  El 
Roble  Ct,  Bakersfield  CA  93309.  (805) 
832-5030. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 

fiven  in  the  ad,  c/o  Editor  &  Publisher, 
75  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad, 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 
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POSITIONS  WANTED 

ADVERTISING 

AGGRESSIVE,  experienced  (4  years), 
knowledgeable,  young  (27)  advertising 
salesman  desires  move  to  management. 
Zones  3-4.  Write  Box  32599,  Editor  & 
Publisher, 

ADVERTISING  MANAGER  weekly  newspa¬ 
per  seeks  post  with  middle-size  daily. 
Minimum  $14,000,  Three  years  experi¬ 
ence,  good  references.  Please  give  all  de¬ 
tails.  Write  Box  33580,  Editor  &  Publisher. 

ARTIST 

SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 

YOUNG  ARTIST  wants  career  on  daily  as 
illustrator  of  news  and  features.  Any  Zone. 
David  Kordalski,  645  N  Bever  St,  Wooster 
OH  44691. 

CARTOONIST 

EXCELLENT  CARTOONIST  tor  major 
California  daily  seeks  job  as  full  time  edito¬ 
rial  cartoonist.  Fine  references.  Will  move 
anywhere.  Request  samples.  Box  33588, 
Editor  &  Publisher. 

CIRCULATION 

SALES-ORIENTED  college  graduate  seeks 
management  challenge.  Ten  years  circula¬ 
tion,  AM,  PM,  Sunday,  20  years  sales  train¬ 
ing  and  personnel  selection.  Market 
analysis,  ABC,  Little  Merchant,  motor  and 
rack  sales.  Available  July  1.  Box  33424, 
Editor  &  Publisher. 

CIRCULATION  PROMOTION— 40  year  old 
male  with  15  years  experience  (boy  crews) 
would  like  to  build  circulation  for  medium 
to  large  daily.  Top  producer  seeking  per¬ 
manent  position  as  outside  contractor. 
Top  references.  Box  33470,  Editor  & 
Publisher. 

EMPLOYED  CIRCULATION  DIRECTOR  in 
Zone  3  seeking  oppoftunity  and  challenge 
with  sincere  group  in  same  Zone.  Family 
man,  42,  low  key,  excellent  with  people, 
with  MVi  years  of  keen,  shirt-sleeve  di¬ 
recting,  objective  planning  and  execution 
in  all  phases  of  marketing  and  circulation 
in  modern  day  publishing.  Diversified  ex¬ 
perience  ranging  from  small  dailies,  week¬ 
lies,  shoppers  to  large  metros  including  a 
successful  weekly  conversion  to  daily 
transition.  Excellent  track  record  and 
background  with  superior  strength  in  sales 
promotion,  departmental  development, 
organization  and  cost  control.  Excellent 
character,  personal  and  employment  ref¬ 
erences.  Box  33463,  Editor  &  Publisher. 

EDITORIAL 

SIX  YEARS  experience  wire  and  daily  re¬ 
porting  seeks  government  or  feature  spot 
on  medium  to  large  newspaper.  Will  relo¬ 
cate.  Available  now.  Box  32545,  Editor  & 
Publisher. 

EDITORIAL  WRITER — Impressive,  quality, 
productive  work.  Highly  experienced,  in¬ 
formed.  To  lead  or  join  a  spirited  page.  Box 
32556,  Editor  &  Publisher. 

SPORTSWRITER/SLOTMAN,  31,  seeks 
new  challenge.  Nine  years  experience  at 
medium-sized  daily,  VDT-trained,  have 
covered  all  sports  at  pro,  college,  high 
school  levels.  Strong  writing,  editing,  lay¬ 
out  skills.  Work  well  with  young  writers, 
manage  staff  of  five  part-timers.  Box 
32587,  Editor  &  Publisher. 

MR.  EDITOR— 

Want  to  put  some  zip — and  readers — into 
your  Sunday  magazine?  1  can  produce  a 
dynamic  complement  to  your  news  pack¬ 
age.  Write  Box  32749,  Editor  &  Publisher. 

EDITOR— Available  for  large  weekly,  small 
daily,  thoroughly  experienced,  striver  for 
quality,  strong  writer.  Now  editing  highly 
regarded  countyseat  weekly.  Early  %'s, 
best  professional,  personal  references. 
Box  32746,  Editor  &  Publisher. 

REPORTER,  13  years  editorial  experience 
and  1  year  of  public  relations.  Anxious  to 
return  to  newsroom.  Background  in  hard 
news,  features,  photography,  reviews,  lay¬ 
out.  Box  334M,  Editor  &  Publisher. 


POSITIONS  WANTED 

EDITORIAL 

CITY  EDITOR  on  40,000-i-  Southwest  daily 
seeks  responsible,  challenging  post  on 
similar  size  or  larger  daily.  More  than  10 
years  solid  experience  as  reporter  and 
editor.  Sound  news  judgment,  leadership 
and  organization.  Strong  editing  and  lay¬ 
out  skills.  Several  respected  awards  for  re¬ 
porting.  makeup,  headline  writing  and 
editorials.  Good  references.  Mid-30s,  mar¬ 
ried.  Prefer  Zone  6  or  8,  but  quality  of 
newspaper  and  opportunity  more  impor¬ 
tant  than  location.  Box  33511,  Editor  & 
Publisher. 

NEWS  EXECUTIVE— If  you  are  a  publisher 
with  a  commitment  to  excellence,  the  de¬ 
sire  to  upgrade  your  product,  the  willing¬ 
ness  to  invest  the  needed  resources,  and 
need  only  a  mature  editor  with  youthful 
vigor  to  help  attain  your  goal,  write  Box 
33497,  Editor  &  Publisher. 

NO  AWARDS,  but  hard  worker.  Sports 
Writer/Editor  seeks  new  challenge. 
Energetic  11-year  veteran  wants  spot  on 
quality  metro  area  daily.  Skilled  in  layout, 
VDTs,  men's  and  women's  coverage.  Will 
consider  offers  from  any  Zone.  Ed  Meyers, 
Box  7472,  Hampton  VA  23666.  (804) 
838-9399. 

EXPERIENCED  newspaperman  (5  years 
part-time.  llVz  full-time)  seeks  position  as 
a  news/layout  editor,  copy  editor  or  report¬ 
er.  Have  sports  and  hard-news  back¬ 
ground.  Prefer  AM  daily  with  circulation 
50,000-100,000  in  Zone  2.  Box  33479, 
Editor  &  Publisher. 

I'VE  SET  TYPE,  proofread,  written  news, 
society  and  features,  copy  edited, 
pasted-up  in  20  months  at  weekly  paper; 
temporary  Feature  Editor.  Syracuse  Uni¬ 
versity  grad,  3  years  news-features- 
sportswriter  for  SU  daily,  women's  sports 
specialty.  Seeks  job  as  writer  for  daily  in 
Zones  2,  5,  8,  9.  Solid  references,  thrives 
on  responsibility,  unlimited  energy,  en¬ 
thusiasm.  Give  me  the  chance  to  excel  in 
what  1  love!  Box  33485,  Ed itor&  Publisher. 

SERVE  UP  best  in  tennis  coverage.  Re¬ 
porter  interested  in  locals,  juniors,  as  well 
as  big-time  pros.  Box  33466,  Editor  & 
Publisher. 

SPORTS  EDITOR  or  sports  staffer  position 
wanted  in  Zone  6.  Have  six  years'  experi¬ 
ence  at  daily  newspaper  (circulation 
20,000).  Feel  like  it's  time  to  move  up. 
Strong  on  high  school  and  local  sports.  Ex¬ 
cellent  references,  clippings  available.  Box 
33459,  Editor  &  Publisher. 

CHECK  ME  OUT 

Dependable,  energetic  writer  (25)  seeks 
son  news  or  general  reporting  spot  after 
long  stint  as  sportswriter.  Seven  years  ex¬ 
perience  full  and  part-time  on  two  Midwest 
metro  dailies.  VDT  experienced.  Good  lay¬ 
out  and  headline  skills.  Excellent  refer¬ 
ences.  Prefer  metro  daily  or  suburban 
weekly  in  Zones  5  or  9.  Write  or  call:  John 
Collinge,  1100  Ellen  St.  Cedar  Falls  lA 
50613.  (319)  266-7916. 

REPORTER/PHOTOGRAPHER,  27,  seeks 
slot  on  large  Zone  9  paper.  IVt  years  ex¬ 
perience  as  reporter  for  daily,  editor  of 
weekly.  Box  33439,  Editor  &  Publisher. 

MEDICAL  REPORTER— M.D.,  23,  with  col¬ 
lege  journalism  background.  Seeks  entry- 
level  position  with  metro  daily  or  large 
magazine.  Available  5/80.  Box  33434, 
Editor  &  Publisher. 

LITERATE,  THOROUGH  reporter  and 
editor  seeks  challenging  work  anywhere. 
Four  years  on  metro  writing  showbiz  and 
laying  out  features,  two  years  on  weekly. 
I'm  ready  for  a  bigger  job  in  a  smaller  city. 
VDT  experience,  academic  background  in 
science  and  politics.  Available  t^ay.  Box 
33426,  Editor  &  Publisher. 

HARD-WORKING  young  writer-editor  en¬ 
joys  developing  humorous,  off-beat  fea¬ 
tures.  Knows  sports,  politics,  entertain¬ 
ment.  Zone  5  but  willing  to  relocate.  Box 
^576,  Editor  &  Publisher. 

EXPERIENCED  reporter  on  small  San 
Francisco  daily.  Harvard  grad,  seeks  post 
on  25,0(X)-i'  West  Coast  quality  daily.  P. 
Patton,  4957  Coronado  Av,  Oakland  CA 
94618. 

READY  AND  WILLING  to  report  for  a 
weekly  or  daily.  Have  written  articles  for 
national  magazine.  Former  editor  of  Big 
Ten  college  paper  and  reporter  for  23,000 
circulation  weekly.  Hard  worker.  Mark  Voor- 
hees,  316  Lincoln  Av,  Highland  Park  NJ 
08904.  (201)  545-4508. 


POSITIONS  WANTED 

EDITORIAL 

NEWS  EDITOR/PHOTOGRAPHER,  25, 
married,  BA  Journalism,  seeks  Zones  4.  6, 

8  or  9.  Editor  and  photographer  3  years  for 
leading  technical/trade  magazine.  VDT  ex¬ 
perience.  Box  33560,  Editor  &  Publisher. 

AWARD-WINNING  REPORTER,  3  years 
experience,  seeks  position  on  paper  with 
circulation  over  50,000.  Experience  in  all 
phases  of  desk  work.  (412)  628-6379. 

EDITOR/TOP  REPORTER— Why  leave  a 
top-paying  public  relations  job  to  return  to 
newspapers?  Those  who  know  and  care 
about  the  business  will  understand — and 
those  who  want  to  discuss  a  job  future  with 
an  award-winning  editor,  a  reporter  who 
has  covered  local,  state  and  national  gov¬ 
ernment,  run  the  copy  desk  and  motivated 
staffs  to  feel  their  work  was  the  most  im¬ 
portant  thing  in  town,  may  wish  to  contact 
Box  33540,  Editor  &  Publisher. 

ENTRY-LEVEL  REPORTING  job  sought  on 
small-town  daily  or  weekly.  Penn  State 
J-grad.  One  year  on  college  paper  and 
some  part  time  daily  experience.  Studied 
French  2V2  years  in  Strasbourg.  France.  All 
Zones.  Cart  Vairo,  8  Prince  Eugene  Lane. 
Media  PA  19063. 

EIGHT  YEARS  experience  as  beat  reporter, 
then  bureau  chief  for  daily  newspapers. 
Knows  cameras,  including  darkroom.  1979 
Washington  State  Farm  Bureau  media 
award.  Available  now.  Dick  Moody,  Route 

3,  Box  3064,  Grandview  WA  98930.  (509) 
837-3277. 

EDITORIAL  WRITER/columnist,  43,  family 
man,  good  writer,  background  in  business, 
politics,  zoning,  education  and  maritime, 
flexible  availability,  minimum  20K.  Box 
33565,  Editor  &  Publisher. 

ASSISTANT  city  editor  of  30,CX)0  daily  in 
Zone  2  seeks  similar  job  on  larger  daily.  5 
years  experience.  Box  33558.  Editor  & 
Publisher. 

YOUNG  (27)  yet  experienced  (3  years)  ver¬ 
satile  reporter  (City  Hall,  sports,  enter¬ 
tainment,  education)  seeks  position  on 
paper  with  integrity.  Box  33557,  Editor  & 
Publisher. 

FOREIGN  EDITOR/WRITER 
BUSINESS  EDITOR/WRITER 

TRAVEL  EDITOR/WRITER 

20  years  experience  newspapers,  wire  ser¬ 
vice,  magazines;  covered  Vietnam,  Olym¬ 
pics,  business,  energy,  politics,  travel,  in 
US,  Asia/Pacific,  Middle  East.  Africa, 
South/Central  America;  VDT,  35mm,  dark¬ 
room,  layout;  BA  Economics,  near  MA  In¬ 
ternational  Business.  Will  consider  right 
job  in  any  time  zone.  Box  33543,  Editor  & 
Publisher. 

PRO,  40,  20  years  major  dailies.  Present 
paper  10  years.  Features,  people  columns, 
local  entertainment.  My  ideas  become  my 
stories.  Want  new  challenge.  Box  33534, 
Editor  &  Publisher. 

FREELANCE 

GAG  IDEAS — Single  and  Multi-Panel.  Your 
requirements  please  to  Walt  Nason,  7 
Chester  St,  Glens  Falls  NY  12801. 


POSITIONS  WANTED 


PHOTOJOURNAUSM 


PHOTO  DEPARTMENT  Manager,  I  can 
help  control  expenses,  increase  prod¬ 
uctivity,  and  improve  picture  quality.  Ex¬ 
perienced,  David  N.  Arndt.  (313)  769- 
1402. 


I  CAN  PROVIDE  eye-catching  sports,  fea¬ 
ture,  news  shots  in  return  for  good  photo 
use.  Want  to  put  3  years  professional  ex¬ 
perience  to  work  on  medium/large  daily. 
Zones  2,  3.  4,  5.  Excellent  portfolio.  Call 
(513)  653-5595,  evenings. 


I'VE  WRITTEN  AND  SHOT  just  about 
everything  in  6  years  on  30,000  daily. 
Open-minded  about  future.  Let's  talk.  Box 
33427,  Editor  &  Publisher. 


PHOTOGRAPHER — Looking  to  move  up. 
Now  employed  as  surveillance  photog¬ 
rapher  and  as  part  time  news  photog¬ 
rapher  for  The  Point  Reyes  Light.  Credits 
also  include  series  in  Life,  Popular  Photog¬ 
raphy  and  trade  publications.  33.  fifteen 
years  experience.  BFA  in  photography. 
Neil  Jacobs,  Box  419,  Inverness  CA  94937. 


PHOTOJOURNALIST,  3  years  freelance 
experience,  including  newspaper  and 
magazine  work.  Looking  for  good  oppor¬ 
tunity  with  publication  interested  in  excit¬ 
ing  images.  Clips  and  portfolio.  Mike  Ed¬ 
wards.  250  E  150  St.  Cleveland  OH  441 10. 
(216)  486-2400. 


PRODUCTION 


PRODUCTION  MANAGER— Cost/person¬ 
nel  reduction.  Heavy  experience  in  com¬ 
position,  camera,  plate,  mail.  Quality 
oriented.  Electronics  background.  Box 
32743,  Editor  &  Publisher. 


PRESSROOM  Superintendent  or  Produc¬ 
tion  Manager— 30  years  experience  in  met¬ 
ropolitan  and  small  dailies.  Top  experience 
in  converting  to  direct  printing.  Proven 
record  of  cost  and  quality  control.  Latest 
technology.  Knowledgeable  in  all  presses. 
Box  326%,  Editor  &  Publisher. 


WELL  EDUCATED  man  with  over  20  years 
experience  in  stereotype,  offset  platemak¬ 
ing,  offset  press  and  mailroom  in  large  and 
medium  size  dailies  seeking  a  position, 
either  administrative  or  in  production. 
Supenrisory  experience  in  stereotype  and 
offset  platemaking  departments.  Formal 
education  includes  BS  and  MS  degrees. 
Prefer  Zones  4,  8  or  9.  Box  33457.  Editor  & 
Publisher. 


PUBUC  RELATIONS 


MEMBER  lABC  and  PRSA  with  strong 
newspaper,  AM-TV  background,  seeks  to 
write  speeches,  audio-visual,  investigative, 
research  or  internal/external  material  for 
company  that  believes  in  communication. 
Strong  oral  and/or  written  skills.  D.J.  Ross, 
(414)  545-8766. 


SYNDICATE  SALES 


RETIRING  PUBLISHER,  strong  in  sales 
wants  syndicate  feature  or  features  to  rep. 
Salary  and/or  commissions  negotiable. 
Zone  5.  Box  33611,  Editor  &  Publisher. 
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By  Robert  U.  Brown 


Shop  Talk  at  Thirty 

News  and  the  third  world 


Almost  a  year  and  a  half  ago  in  Paris 
the  press  of  the  free  world  achieved  an 
important  victory  with  the  help  of  its  del¬ 
egates  to  the  UNESCO  Conference  by 
toning  down  the  draft  resolution  on  press 
freedom  so  that  it  was  acceptable  and  no 
longer  a  Soviet-inspired  document. 

Some  important  promises  were  made 
at  that  time  by  representatives  from  this 
country  about  the  development  of  jour¬ 
nalism  in  the  less  developed  countries, 
but  here  we  are  about  six  months  away 
from  the  next  UNESCO  General  Con¬ 
ference  in  Belgrade  and  not  too  much  has 
been  accomplished. 

One  can  hear  the  challenges  of  “put  up 
or  shut  up”  from  the  representatives  of 
the  less  developed  countries  if  nothing 
more  is  accomplished  by  then. 

“The  compromise  at  Paris  gave  us 
time,”  said  Ronald  Macdonald,  presi¬ 
dent  of  the  International  Press  Institute. 
“Time  to  help  improve  the  communica¬ 
tions  flow  and  to  work  very  hard  on 
training  because  the  press  is  less  easy  to 
control  when  it  has  professional  com¬ 
munications,  as  in  South  Africa.” 

In  an  evaluation  of  these  efforts  made 
by  Professor  Warren  Agee  of  the  School 
of  Journalism  at  the  University  of  Geor¬ 
gia  for  the  Association  for  Education  in 
Journalism,  copies  of  which  have  just 
been  distributed  by  the  I  PI,  he  said: 

“The  sponsoring  or  workshops,  semi¬ 
nars,  internships  and  other  training  pro¬ 
grams  for  Third  World  journalists  consti¬ 
tutes,  by  far,  the  major  contribution  now 
being  made. 

“Despite  much  interest  and  intensive 
efforts,  the  providing  of  equipment  has 
been  so  difficult  to  achieve  that  results 
thus  far  have  been  negligible.” 

In  addition,  approximately  900  retired 
media  specialists  have  volunteered  their 
services  as  consultants  in  developing 
countries  and  about  35  have  already  par¬ 
ticipated.  There  is  hope  that  the  ex¬ 
change  of  scholars,  students  and  practi¬ 
tioners  will  be  stepped  up. 

Agee  concludes:  “An  overall  appraisal 
of  the  situation  indicates  that  efforts 
must  be  considerably  increased  to  alert 
Western  media  editors  and  owners,  and 
the  general  public  as  well,  to  the  perils  to 
democratic,  industrialized  nations  im¬ 
plicit  in  the  prospect  that  additional  vast 
areas  of  the  world  may  be  blocked  off 
from  Western  newsgatherers  or  reported 
almost  solely  through  state-controlled 
news  agencies.  Such  indeed  is  the  very 
lively  possibility  should  the  Western 
media  fail  in  their  attempts  to  help  cor¬ 
rect  the  current  imbalance  in  news  com¬ 
munication  between  the  First  and  Third 
Worlds  and  within  the  less  developed 
countries  themselves. 

“It  seems  evident  that  far  more  must 
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be  done  by  the  media,  foundations,  re¬ 
search  centers  and  government  than  has 
been  accomplished  in  the  past  to  help 
shore  up  less  developed  country’s  media 
weaknesses.” 

Agee  admits  this  is  the  wrong  time  to 
go  to  government  for  help. 

One  proposal  for  an  international  news 
agency,  cooperatively  staffed  and  fi¬ 
nanced  from  private  sources  in  both  the 
developing  and  developed  world,  and 
devoted  to  reporting  on  national  de¬ 
velopment  in  the  developing  countries, 
has  been  given  some  study  by  the  Ed¬ 
ward  R.  Murrow  Center  for  ^blic  Di¬ 
plomacy  at  the  Fletcher  School  of  Law 
and  Diplomacy,  Tufts  University. 

The  idea  was  first  discussed  by  Roger 
Tatarian,  former  UPI  editor  and  pres¬ 
ently  professor  of  journalism  at  Califor¬ 
nia  State  University,  Fresno,  at  a  con¬ 
ference  in  Cairo,  April,  1978. 

The  proposed  “Multinational  News 
Agency”  is  now  referred  to  as  the 
“North-South  News  Agency”  (NSNA). 
It  was  estimated  an  initial  staff  of  12  cor¬ 
respondents  would  require  a  budget  of 
about  $900,000  a  year  or  approximately 
$2,700,000  for  a  three-year  trial  period. 
The  agency  would  concentrate  on  report¬ 
ing  “development  news”  and  would  not 
compete  for  general  news  with  the  exist¬ 
ing  international  news  services. 

Although  the  feasibility  study  has  been 
completed  the  project  is  now  in  limbo. 
Philip  Horton,  who  guided  this  project  at 
the  Edward  R.  Murrow  Center,  is  retir¬ 
ing.  There  is  no  one  to  pick  up  the  reins. 
Nothing  has  been  done  about  financing 
which  must  come  from  private  and  media 
sources.  No  decision  has  been  made  on 
where  headquarters  for  such  an  organi¬ 
zation  should  be  located.  Many  problems 
must  be  solved. 

The  sad  thing  is  that  the  proposed 
budget  is  probably  now  out  of  date  and  it 
is  probably  the  worst  time  imaginable  to 
contemplate  raising  money  for  this  pur¬ 
pose. 

There  is  some  hope  that  the  project 
may  be  discussed  at  the  forthcoming 
meetings  of  newspaper  editors  and  pub¬ 
lishers,  at  least  in  the  corridors.  Unless 
some  imaginative  leadership  is  provided, 
it  will  remain  an  impossible  dream. 

Albright  named 

Denis  P.  Albright,  manager  of  place¬ 
ment  and  development  for  Gannett 
Company,  Inc.,  was  named  assistant  di¬ 
rector  of  personnel  for  the  Rochester 
Democrat  and  Chronicle  and  the 
Times-Union. 

Before  joining  the  Gannett  corporate 
staff  three  years  ago,  Albright,  34,  was 
manager  of  personnel  development  at 
Lincoln  First  Bank  in  Rochester. 


APPOINTED — Richard  Kasky,  a  former 
assistant  production  manager  for  Dow 
Jones,  was  named  production  manager 
for  the  Pomona  (Calif.)  Progress  Bulle¬ 
tin.  He  will  oversee  composing  and 
pressroom  operations.  The  Bulletin  is  a 
member  of  the  Donrey  Media  Group. 
Most  recently,  Kasky  was  a  manager  for 
Beach  Manufacturing  Corp. 


Direct  printing 
conversion  made 

Chatanooga  (Tenn.)  News-Free  Press 
has  converted  to  direct  printing  with 
photopolymer  Napplates.  Before  its  deci¬ 
sion  to  switch  to  lightweight,  water- 
processible  Napplates,  the  News-Free 
Press  has  been  using  magnesium  for  di¬ 
rect  printing.  To  produce  the  new  plates, 
the  newspaper  employs  a  NAPP  expo¬ 
sure  unit  and  a  NAPP  Satellite  plate 
processor  with  a  capacity  of  90  direct 
plates  per  hour. 

Hospital  probed 


Wendall  Rawls  Jr.  is  author  of  “Cold 
Storage,”  a  book  published  by  Simon 
and  Schuster.  The  book  is  about  the 
Farview  State  Hospital  for  the  Crimi¬ 
nally  Insane,  the  same  hospital  that  was 
investigated  by  Rawls  when  he  was  a 
reporter  for  the  Philadelphia  Inquirer 
and  won  him  the  1977  Pulitzer  Prize  for 
reporting.  He  reports  now  for  the  New 
York  Times. 
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WESTERNS  ^000  PLATE 

GIVES  YOUR  FRONT  PAGE 
(AND  ALL  YOUR  PAGES) 

A  CLEAN  APPEARANCE  THAT'S  APPARENT 

AND  MORE... 


It's  the  end  product  that  counts—  and  how  you  arrive  at  that  end  is  very 
important  too.  For  deadlines  demand  as  few  problems  as  possible,  as  any 
production  manager  knows.  Using  FRONT  PAGE  plates  assures  that  your 
newspaper  will  be  clean,  but  even  more  important,  your  production  problems 
will  be  reduced  to  a  minimum. 

You  see,  the  Western  FRONT  PAGE  plate  is  especially  designed  for  the 
newspaper  industry,  with  over-all  production  in  mind  —  from  plateroom  through 
press.  It  provides  easy  development,  fast  roll-up,  and  long  trouble-free  runs. 

What  makes  FRONT  PAGE  perform  so  well?  To  begin  with  the  FRONT  PAGE 
plate  is  anodized,  producing  a  surface  that  is  extremely  resistant  to  the 
abrasive  qualities  of  newsprint ...  an  ideal  Di-Litho  or  offset  surface . . .  clean 
. .  .water  receptive ...  oxidation  resistant. .  .and  long  running.  Solids  print  solid 
and  halftones  print  clean . . .  every  edition. 

Also,  FRONT  PAGE  has  a  uniform,  consistant  brush  grain  which  provides 
the  tooth  that  gives  a  strong  bond  between  chemicals  and  plate.  In  addition 
it  gives  excellent  ink-water  balance  and  speeds  make-up.  And  litho  grade 
aluminum  and  rigid  quality  control  make  Western's  FRONT  PAGE  plate 
virtually  trouble-free. 


Important  too,  your  plateroom 
and  pressroom  personnel  can 
be  assured  that  each  order  of 
FRONT  PAGE  plates  will  be  like 
the  one  before ...  no  variation  in 
quality... which  means  no  vari¬ 
ation  in  high  performance. 


uienern 


So  if  you're  not  already  using 
FRONT  PAGE— see  the  differ¬ 
ence-contact  your  Western 
Dealer  or  Western  Technical 
Sales  Representative  today... 
or  call  800  325-3310  toll  free 
and  we  will  make  arrangements 
for  you  to  try  FRONT  PAGE. 


LITHO  PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY-PLATES-CHEMISTRY-PLATEROOM  MACHINERY 
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THE  COMMERCIAL  APPEAL 


SCRIPPS-HOWARD  NEWSPAPERS  ‘Belden  CMS.  1979 

Represented  nationally  by  Story  &  Kelly-Smith,  Inc.  with  offices  in  New  York,  Atlanta,  Boston. 

Chicago.  Dallas,  Detroit,  Los  Angeles,  Philadelphia,  and  San  Francisco. 


Memphis  Press-Scimitar 


Taking  a  bite 

out  of  the  TTlemphis  Ttlaiket 


After  years  of  apples  to  oranges  comparison,  Mid- 
South  advertisers  can  now  compare  our  newspapers’  reach  to  that 
of  broadcast  on  an  apples  to  apples  basis.  Memphis  Publishing 
Company  has  the  means  for  a  polished  media  comparison— a 
refined  approach  to  wise  buying  decisions  for  the  Memphis 
Market.  And  the  information  we’re  providing  decision  makers 
really  gets  to  the  core  of  the  matter— that  newspaper  is  your  best 
pick  in  Memphis— reaching  79%  of  the  adults  In  the  Memphis 
SMSA  in  a  5-day  period.*  You  can  bet  our  fresh  data  on  reach  and 
frequency  is  upsetting  some  long-standing  apple  carts.  We’re 
working  to  make  newspaper  the  apple  of  every  media  buyer’s  eye. 


For  further  information,  caii  Perry  Wiiiiams,  Research  Manager, 
Memphis  Pubiishing  Company,  901-529-2226. 
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